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DUAL-ELEMENT 
cartridge fuses 


From Massachusetts on the Atlantic to Wa hington on the 
Pacific, and from Canada to the Gulf Coast, industry is now 
enjoying the cdvantages of more Gcependabie protection for 
electrical equipment and circuits thanks to ECON Dual- 


Element Cartridge Fuses 


Eighteen strategically located district offices assure electrical 
wholesalers and fuse users of Economy's readiness to solve 


circuit protection problems 


ECON Dual-Element Fuses, in additior providing depend 
able motor and branch line protection, also act as an effective 
gvard against high temperatures and their resulting hazards 
Available in knife and ferrule types to ¢é amperes, 25 

and 600 volts. Underwriters’ Laboratories, Inc. approved 
Carried in stock by leading Electrical Wholesalers. Write for 
New Econ Catalog S-60 or for literature on other fype fuses 


in which you are interested 


ELECTRICAL WHOLESALERS 


ECONOMY FUSE & MANUFACTURING CO. 


2717 GREENVIEW AVE . CHICAGO 14, ILLINOIS 
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@ Watertight Service Entrance Cable 
Connectors 


NOW with NEOPRENE Bushings 


e Fit double range of cable sizes 
@ Color-coded for convenience 


2 styles for complete 
range of service entrance 
: That's right, T & B watertight SEC connectors now have Neoprene pect geen 

i wi wie and two-screw ...color- 
bushings to accommodate a wide range of cable diameters . . . you need stock coded guear Gh aa 
only one-half your usual inventory. Neoprene bushing 


What's more, these newly-redesigned SEC connectors are double 
color-coded. First, 5 different bright Neoprene bushing colors give at-a-glance 
size identification even after installation. Second, identically-colored 
push-out paper discs in same colors are imprinted with catalog number and 
cable size —there’s no time lost through trial-and-error matching of 
connectors to cable. 


Be sure to order a supply . . . you'll always know the size . . . never make a 
mistake. For complete information, write to address below. 


CHECK THESE T & B FEATURES 


LOOK FOR THIS SIGN— [diab asia IT’S THE MARK OF AN AUTHORIZED T & B DISTRIBUTOR 
The complete line of T & B fittings for conductors and raceways Is sold only by 
recognized electrical wholesalers. it's our way of assuring you the service and savings 


THE THOMAS & BETTS CO. 


20 Butler Street * Elizabeth 1, New Jersey 
Thomas & Betts Lid., Montreal, ?. O., Canada 
MANUFACTURERS OF FINE ELECTRICAL FITTINGS SINCE 1898 
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Astounding Combination 
that gives you more than 


USEFUL LIGHT 


Some call it wonderful! Actually it is just excellent engineering. Proper 
reflector and proper lens control light! Any lamp bulb in the average 
fixture gives about 50% useful light. Put that same bulb in a KIRLIN 
Fixture with ALZAK GlasSurfaced reflector and a Kirlin wide angle 12” 
lens and you get at least 70% USEFUL LIGHT! 


You cannot get this 
Why You Profit with Kirlin 

Rirlin > winning combination 

* Installation Costs Are Less in any other fixture 


* Regular Building Wire Runs Direct AT ANY PRICE 
To Heat-Insulated Junction Box 


* No Carpenter Work is Needed ay 


Made in all sizes—square or rec * Hinged Rust-resisting Doors in Die ae : a 

tenguler—~ond in Guoreecent cast Frames Any Kirlin representative or Kirlin 
distributor salesman can prove this to 

your satisfaction. Ask one of them. 


Alzak GlasSurfaced Aluminum re- 


Sectors Individually packed for shipping 


UL and IBEW labels * Spread-type or concentrating lens 


IN STOCK AT LEADING 
WHOLESALERS EVERYWHERE The KIRLIN CO. 
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NEW PRODUCTS 


Cable Splices 

The Thomas & Betts Co., Eliza- 
beth 1, N.J. 
Self-insulated aircraft splices join ca- 
bles in sizes ranging from no. 22 to 
no. 10 awg. This is said to permit 
complete sub-assemblies made neces- 
sary by the size and complexity of 
modern aircraft. Inside each splice's 
metal barrel, at its center, is a built-in 
stop which prevents the conductors 
from pushing out the opposite end 
Installation is made with a “Sta-kon, 
WT-145 type tool. The splicer is 
self locating in the tool's split die 


Switch Boxes 

Keystone Manufacturing 
Center Line, Mich. 
Non-gangable solid switch boxes are 
114 in. deep, 2 in. wide and 3 in. long 
Available in a variety of styles with 
clamping, mounting and knock-out ar- 
rangements which are claimed to per- 


Co., 


mit their use on a wide range of 
applications. For example, the units 
can be furnished with or without 


mounting ears, with “Romex” clamps 
for non-metallic sheathed cable and 
flexible tubing, or with “BX” clamps 
for armored cable and flexible metallic 
conduit. Leveling bumps or mounting 
brackets are also offered for side or 
face mounting to studs 


Reflector 

Abolite Lighting div., Jones 
Metal Products Co., West Lafayette, 
Ohio 
Aluminum reflector has a hard anodic 
treated surface that is claimed to be a 
factor in its highly efficient light out- 
put. The surface will resist discoloring 
and tarnishing and being practically 
non-porous, can be easily cleaned 
Slotted-neck ventilation induces an 
updraft, thus allowing heat generated 
by the lamps to be quickly dissipated, 
as well as airborne dirt and dust 


Load Center 

General Electric Co., Trumbull 
Components dept., Plainville, Conn. 
Twelve-circuit load center, with a 100 
ampere main breaker wired into the 
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box, is for homes, shops, garages, com- 


mercial and office buildings. Suitable 
for service equipment, the load center 


disconnect breaker and the branch cir- 
cuit breakers. This “combination” de- 
sign eliminates the need for a sepa- 
rate main entrance switch. A front 
with full length door is standard equip- 
ment. An optional lock kit for field 
installation is available. 


000 


Receptacle 
Royal Electric 
tucket, R. I. 


Three-wire, 15 amp 


Co., Paw- 


Inc., 


vi lt weather 


proof receptacl has a U shaped 


grounding slot. The U.L. listed recep 


tacle is made especially for 3-wire 
grounding male plugs with round or 
U-shaped grounding pin. According to 
the manufacturer the receptacle will 
also accommodate all but the larges 


> 1< 
wire i) 
itable 


non-metallic 


diameter amp., 125 volt 
for either metallic 


Mounting 


Caps It is su 


or systems 

plate and screw cover are .040 brass 
with aluminum finish. Comes com- 
plete with weatherproof mat and 
mounting screws 

Connector 


Ideal Industries, Inc., Sycamore, 


Ill. 


Crimp-type 
unique diaper-wrap insulator. Connec- 


wire connector has a 
tor has two parts, the sleeve and the 
patented insulating cap. Both parts 
are UL. listed for general use for 
branch circuits and fixture wiring. In- 
sulator is applied by pushing it down 
over the crimped sleeve and wires and 
then drawing the tabbed cap and con- 
necting strip through the wires and 
over the end of the joint in a diaper 


Insulator trademark is “Wrap 


wrap 


Cap 


Fuses 
The Chase-Shawmut Co., New- 
buryport, Mass. 
All fuses are now silver plated at no 
extra cost. The silver-plating of the 
contact parts prevents the formation of 
non-conducting copper oxide, thereby 
eliminating the heating problems it 
causes. Corrosive fumes and high tem 
peratures may also oxidize silver, but 


le, unlike copper oxide, is a 


silver Oxi 
good conductor. It has also been found 


that silver-plating the fuse contact 
parts gives practically complete protec- 
tion (90 per cent) against copper 


oxidation. When both fuse and fuse 
holders are silver-plated, 100 per, cent 


effectiveness results 
Straps 

Holub Industries, Inc., Sycamore, 
Ill. 
Non-corrosive plastic 
fastening and supporting all types of 


straps are for 


open wires, cables and cords. Im 
portant advantages cl med are that 
the Straps are Tecte by heat, ci ] 1, 
moisture, salt air and gaseous fumes 
They are also claimed not to age, rot 
rust. The edges are thick, pliable and 
round for protection against short cir- 
cuits. strain, wind, weather. Mounting 


holes are designed to he ld screws oF 


nails while driving 


Drum Switch 


Square D Co., Milwaukee 12, 
Wis. 
Size 1 reversing drum switch is used 
for across-the-line starting and revers 
ing of ax polyphase or single phase 


motors. or d.c. motors. Said to be ideal 


for small tools. The user has a choice 
of 


spring return to ¢ 


either “maintained contact” of 


4 m he 


witch 


_ 
™ 
| 
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Where extraordinary mechanical protection is 
required, any type of cable can be armored. 
General Cable offers this complete range of in- 


terlocked armor types: 


Armor: copper, aluminum, bronze and steel. 
Insulation: varnished cambric, rubber and 


thermoplastic. 


THE RESULT: a lightweight, flexible Interlocked 
Armor Cable that is ideal for wiring in close 
areas...under, down and around beams and pil- 
lars...where power needs vary...where plant 
layout presents space difficulties. Right angle 
bends, long runs and close quarter installations 
are easier to make and cost less than conven- 


tional cable and conduit. 


To cut installation time and cost in new con- 
struction or old...Interlocked Armor Cable 
used for primary or secondary feeders, and for 
connecting low-voltage plug-in bus and power 
utilization equipment 


From conductor to armor... Genera! Cable offers 
you the ultimate in proven-in-use power and 
control cables...QUALITY that pays off in DE- 
PENDABILITY, SAFETY, and EXTRA LONG LIFE. 


Next time you are faced with a wiring problem 
that entails the need for mechanical protection 

.look to General Cable for the simplest, most 
economical answer. And, remember, General 
Cable is the only manufacturer who can supply 
all your electrical wire and cable needs! 


GENERAL CABLE 


CORPORATION 


BARE, WEATHERPROOF, INSULATED WIRES and 
CABLES FOR EVERY ELECTRICAL PURPOSE 


Visit us at Booth 60A at the N.A.E.D. 
Convention, Chicago, Ill.. May 22 to May 25 


GENERAL CABLE CORPORATION 
Executive Offices: 420 Lexington Ave., New York 17, N. Y. 


SALES OFFICES» Atlanta « timore Boston ¢ Buffalo 
Chicago Cincinnati Cle Dallas Denver Detroit 
Erie ( Pa.) ¢ Greensboro x ; ton ¢ Indianapolis 
Kansas City ¢ Linc ngeles © Memphis 
Milwaukee ¢ Minneapoli 

New York Philadelphis *ittsburg ortland (Ore,) 
Richmond (Va.) © Rochester Rome SS 
St. Louis ¢ San Francisco « Seattle « Springfield 
Syracuse ¢ Tampa « Tulsa © Washington, C. 
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THE GREATEST NAME IN ELECTRICAL WIRE AND CABLE 
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PELECTRICAL 

WIRE 


Panel Enclosures 
Hoffman 
Anoka, Minn. 

Fifteen standard NEMA 
sheet metal panel enclosures are liquid 


Engineering Corp., 


sizes of 
tight. All seams are welded. The cover 
is gasketed with neoprene sponge. Nx 
Mounting external 
Cover is hinged on one side with con- 


holes. feet are 
tinuous type hinge. It is fastened to 
the box by means of external clamps 
Sizes: 16 by 12 by 6-ins. to 60 by 36 
by 8-ins. Print holder on inside of cover 
Removable mounting panel for mount- 
ing electrical equipment 


Industrial Fixture 


Gibson Manufacturing Co., At- 
lanta, Ga. 
Industrial 
Uni-Race” 
are furnished as part of the 
‘Uni-Race” sections are joined to pro- 
way of 


fixture is mounted on a 


channel, sections of which 
fixture 
wire 


vide an unbroken, open 


any desired length. The design is said 


to imsure perfect alignmen exact 
fixture spacing and a fixed power 
source for each fixture through re 


ceptacles mounted fixed intervals 
After the “Uni-Race” installation, fix 
tures may be mounted without the us¢ 


of t ols 


Energizer 
Pyramid Instrument Corp., Lyn- 
brook, N. Y. 


This accessory is said to make possible 


instant current and voltage readings at 
the wall outlet when used in conjunc 
tion with a snap-around volt eter 
One innovation of the Ox 4-40 
energizer is the providing of receptacles 
for measuring line voltage at the t 
let under actual load conditions while 

re 


the appliance is connected to t 
Heavy duty construction increases 
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capacity to 25 amps. for direct read 


ings, and 10 amps. tor the 10x sen- 


sitivity readings. Energizer is first 
plugged directly into ordinary outlet 
receptacles, then the 


pliance cord is plugged into one of two 


motor ofr ap- 
current-reading positions. The current 
reading is taken by snapping the jaws 
Amprobe 


energizer ring 


of the through the 


Fan 

The Philip Carey Mfg. Co., The 
Victor Ventilator div., Cincinnati 
15, Ohio 


Ventilating fan features include a 


snap-in propeller and motor assembly 


tor easy installation and cleaning 


one-piece grille 


mounted to insure vibration-free oper 


neoprene grommet 


ition, a weather-sealed louver, fan war 
ranty and tive-year 

Available in 8 or 


els, in chrome or white enamel grilles 


Ruarantee on all 
motors 10-in. mod 
Ten models for wall, through ceilings 


plus combination wall and ceiling fans 


Flood Lamp 

General Electric Co., Nela Park, 
Cleveland 12, Ohio 
Two-hundred watt PAR 
is of the all-glass sealed-beam type and 
Equiy 


ped with a side-prong base, it is 


16 flood lamp 
s for indoor and outdoor use 


companion to the spotlight lamp of 


the same and type introduced in 
Advantages 


a smooth beam; flexibility 


size 
1949 claimed for the 


lamp are 


of aiming; and good Maintenance of 
light with a minimum need for clean 
ing 


industrial Fixtures 

Sylvania Electric Products Inc., 
New York 19, N. Y 
Line of industrial lighti 


ng fixtures use 
developed high-output 


the recently 
eight-foot, fluorescent lamp W itl 
These 


units, the manufacturer says, the 


number of fixtures can be reduce 


while still maintaining the same illun 


NEW PRODUCTS 


Bender 

Greenlee Tool Co., Rockford, IL. 
Lightweight hydraulic bender has stra- 
tegic parts, such as aluminum bending 
heat-treated to 


shoes, scientifically 


pail strength. The 15-ton 
bender consists of two sections, the 

pump 
two units Can be 
disconnected by a coupling 
made with one 


two-speed hy fraulic and the 

bending ram. The 

quickly 

Full 90 


setting of 


bends can be 


the part to be bent and 


ot the ram, accoftling 


with one stroke 

the manufacturer. The bender can 
be used to bend pipe tubing, bus bar 
and all types of ¢ luit 


Window Fan 


Lau Blower Co., Dayton, Ohio 


[wenty-inch — electrically reversible 
window fan has three speed settings 
on both ex! St ana ntake 

much as 00 ctm. of air. “Duo 
blade i 1 tO De pitched give 
maximum ethciency for both intake 
ind exhaust 


Conduit, E. M. T. 
General Electric Co., Bridgeport 
2, Conn 


Polyvinyl, chloride-coated rigid con 
| nd el Lhic tubing are 
Said to offer excellent resistance to sun 
light and weathering. The extruded 
secamiess coating ire ilso claimed to 
provide mufort non-porous protec 
tion over the entire length of the race 
ways. Tests indicate t 40 or 40 years 
ervice will not age the coating 
gnificantly. The coated rigid conduit 
ulable in sizes from in. to 
The E.M.T. fror im t 

n 

Fan 
Atlas Tool & Mfg. Co., St. Louis 


15, Mo. 


The 16)4-ind tility tan is designed 
for bor irculator and window fan 
€ Used r lator, it can be 
tilted up, down, or out to any desired 
angle As an exhaust fan, it can be 


lled 


ecasiiy instaic in Stancara or case 


ment windows without tools of any 
kind. Weight is 20 lbs. Three speeds 
OO cf nd four petal, electrical 


t 

7 
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PHELPS DODGE 
CORPORATION 


cordially invites you to visit 
our Conference Booth 102-A 
during the convention of the 
NATIONAL ASSOCIATION 
OF ELECTRICAL DISTRIBUTORS 
Conrad Hilton Hotel, Chicago, Ilinois 
May 22-24, 1955 


PHELPS COPPER PRODUCTS 


CORPORATION 


4 
O WALL STREET, NEW YORK 5, N 
Vs 
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Lighting Fixtures 

Sunbeam Lighting Co., Los An- 
geles 21, Calif. 
Large area, surface mounted lighting 
for 


toriums, offices and other 


mixtures are banks, lobbies, audi- 


commercial 


areas. The 4-foot square (nominal 
cells are of shallow appearance. The 
diffusing panels are of translucent 


white Plexiglas molded into the 4-foot 
square shape. Available for 4, 6 or 8 


48-inch fluorescent or slimline lamps 
Receptacles 


Eagle Electric Mfg. Co., 
Long Island City 1, N.Y. 


Inc., 


and dryer receptacles fea 
Quik Lok 
The new line consists of 50 amp. range 


Flush range 


ture exclusive terminals 


and 30 amp. dryer flush receptacles 
The units are designed for 4-in. and 
+ 11/16-in 
No special attachments are re 


boxes with *4-in. plaster 
cover 


quired 
Conduit Connector 

Tomic Sales & Engineering Co., 
Detroit, Mich. 


Flexible steel conduit connector 
screws inside flexible conduit. The 


smooth interior and rounded throat 
re claimed to snagging of 


ish tape and damage to insulation 


»-inch conduit connector has 


strong steel construction and will not 


loose, according to the manu 


facturer. 


Switchboards 

Square D Co., Detroit 11, Mich. 
QMB plug-in fusible 
switchboards feature 
quick-break fusible switches furnished 
50 am 


distribution 


quick -made, 


from 


in all standard 
peres to 600 amperes, - 


ratings 
and 3 pe 


They are horsepower rated for both 
standard NEC and dual element fuses 
and are available for use on 250 volt 


and 600 volts a.c 


industrial Fixtures 
Smithcraft Lighting 
Chelsea 50, Mass. 
Heavy duty in dustrial 
10 per cent uplighting 


‘Series are 


The 


units 
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Division, 


1 fixtures feature 
Turreter 
furnished with 


an all-white housing. The uplighting 


is achieved Dy means of apertures i 
the top of the reflector Equipped wit 
Fas-Loc” retlector fastener which has 
been designed for convenient reflector 
removal. Series also comes with solid 
top reflector for 100 per cent down 
lighting 
Service Wedge Clamp 

Jasper Blackburn Corp., St. Louis 


6, Mo. 


To conform with various operating 
practices of utilities in dead ending 
aluminum service drop wires, the 
manufacturer now offers aluminun 


service wedge clamp with four types 


of bails. Two sizes are available on all 
types. The W2 series covers a wire 
range of 2 sol, aluminum, to 1/0 
ACSR. The W6 series covers a wire 
range of 6 sol, aluminum, to 4 ASC R 


Receptacle Cover 


The Pyle-National Co., Chicago 
51, Ul. 
Duplex i Ct plug CCE] 

ver 1s we tf and 
It is made of | m {| eq ferr 

IS SEC ed n ¢ r DY 
plate | € | r free 
to float in the recessed groove. T} 
1S designe 1 tO pensate for af 

cove scating 


rez ilarities in the 


face. The door nge spring and 
tension retaining pin are f illy en 
closed 


Ballast 


Advance Transformer Co., Chi- 
cago, Il. 
Rapid start ballast is claimed to at 
ford approximately ) per cet ¢ 


existing ballasts Ap} x c we 
lt | ni ifrics | 
} 
pre D is m spt i] 
have been issued by the C.B.M. Leng 
14 ins.: wid ins.: heigt 


NEW PRODUCTS 


Tapering Tool 
Line Material Co., Milwaukee 1, 
W is. 


Self-feeding tapering tool will taper 
ind face-off conduit ends to factory 
exactness cc ling to the manufac 
cure The rool is designed for 4-in 
Per I Line cond As he tool's 
ndle is revolved I lly, a threaded 
teed s two wool bits 
torward oO ically. The tool weighs 
S lbs. Comes wit netal carrying 
ane 


Switch Boxes 
Keystone Mfg. 
Mich. 


Co., Center Line, 


Twin mounting brackets are features 
f a new line of switch boxes. Brackets 
are said to permit faster, easiet installa 
tion on structural members and stud 
ling Design for S with 

me 1K sheatl cable fexibi« 

Pre \ 
venti , 

the manut re! 


Outlet Box 


Arrow Conduit & Fittings Corp, 


129 30th St.. Brooklyn 32, N. Y. 
This 4 leep jrawn 
outiet DOX ind 
lanul n 
if i n le im an 
eme fk k 
Lnock example 
or 


_ 
VROA 
The | Q () : 
| 
ins; mounting 15° % 6 IMs ribin drawn 


2.200 GUTH 
“ACRE OF LIGHT” AT 


Shoppers are greeted by a store 
full of lighting that says “come in 
as they enter Loveman’s 
Department Store, Montgomery, 
Alabama. 


Nicknamed “an acre of light”, 
this beautiful new store has over 
86,000 sq. ft. of sales area. Every 
inch is efficiently lighted by 2,200 
Guth Recessed Troffers and 265 


and Duy 


Guth Tile-Lites. Tile-Lites were 


used between fixtures and at row 
ends for added interest in the 
long lines of light 


This striking troffer installation 
looks as if it were custom-made 
for Loveman’s. The fixtures blend 
harmoniously with the modern 
snap-on trim 
hides flange screws and “teebar 
gap” for a distinctive, tailored 
appearance. The effect of “arrow- 
straight lines of light” was made 
possible by the precision align- 
ment of the troffers. 


decor. Gleaming 


In a job this size, installation 
work is a big factor. According 
to the electrical contractor, this 
“acre of light” was ...a breeze... 
one man could have handled it! 
The fixtures arrived in complete 
units. 


.Tready to mount. They 
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TROFFERS 


CREATE AN 
LOVEMAN’S 


fitted the “tile-wide” openings 
perfectly. 

The troffers, with 35° x 30° metal 
eggcrate shielding provide 40 
F. C. halfway between rows. 
Readings were taken at 34” above 
the floor. 

Another factor in the choice of 
Guth Troffers was maintenance 
economy. They have hinged 
shield frames for easy relamping 
or cleaning. Slide-in reflectors 
are simple to remove. Electrical 
apparatus may be replaced with- 
out taking troffers down. 
Loveman officials give a great 
deal of credit to Guth Lighting 
for making their store a pleasant 
place to work, to shop...and to 
make profits! 

Loveman’s is part of the new 
Normandale Shopping Center 
33 shops and stores, all lighted 
with Guth Troffers. It was de- 
veloped by Aronov Realty Co.., 
Inc.; Architect, Sherlock, Smith & 
Adams; Electrical Engineer, J. L 
Phillips; Electrical Contractor, 
Long & McGhee Elec. Co.; Gen- 
eral Contractor, Jehle Brothers 
Inc.; Distributor, Noland Com- 
pany. Inc 


LITE-BLOX TROFFERS 


for sparkling lines 
of efficient light in 


any office or store 
(See Loveman Article at left) 


The most complete troffer 
line — 


2x 2's, 2x 4's, 4x 4's 
for unlimited pattern plan- 
ning. 

All types of shields from 
GrateLite* Louver-Diffuser 
to the new Paraflector and 
“Ro-Lo-B” Louvers. 


WRITE ON YOUR LETTERHEAD 
TODAY FOR BIG NEW 

GUTH TROFFER CATALOG 50-G! 
FREE! 


THE EDWIN F. GUTH CO. 
ST. LOUIS 3, MO. 


TRUSTED name in lighting since 1902 
*T. M. Reg. U. S. & Con. Pats. Pend. 
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will eliminate the 


R.E.A. loans 


testified that the 


identified 


Salesmen’s pay 


Metuchen 


The 
ers wl en it snuta 

Layoff caused by to lessening ces 
“lessening demand” 


in 


rn rain 
Production pains 


Pittsburgh steel rate 
hits two year high ewo poins in on 


would not yield 


GAW—the industry’s first? 
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sales dollar now th: 


More on distribution costs over a five year per 


tricts. In Pittsburgh 


in the last two yes 


Survey of Business 


Selling and distribution costs appe 


The rising trend of capital spending may carry far beyond |* 


1956 are only about three per cent lower than f 


Plans tor New Plants and Equipmen 


n in 1950. A just-completed survey tound 


Distributors who have ‘played ball wit es { 

and have done everything p bl f 

merchandising will get what is ng S | iN 
Fair Trade report unfair? housewares committec rman, | ferr 

onnection to the recent repor t Atrorney G 8) 


were also made in C} 1 ¥ 

tput was said f 

week. Pittsburgh are Making ty ae 

urs inlike the whol so full ope 


Capital spending may set true, the next two or three years will be s of f ps rec 
new records capital expenditures Manuta $s hey will increas¢ 
capital spending three per cent this year All business together plans 
an increase of five per cent over 19545 total The News For The 

Industry page reports the findings of the eighth annual McGraw-H 


A bill has been approved by a House Agriculture sub-committee which 
state-by-stare allocation tormula used 1n making R.E.A 
loans. The Department of Agriculture and farm organization officials 
formula would work to the disadvantage of several 
states and should be eliminated. The states involved were not readily 


AED 


. if j 
TOP OF THE NEWS... and its significance to you 
>>. Pre 
‘ 
iod, marketing costs as a per cen f es increased 
significantivy in 44 companies, more t! 1 three times the number re 
porting a decline. About half report no change. De 5 on page | 2 
od 
in 
re ‘ 
ommends Fair Trade Law repeal. See page 174 for more of Mr. Fingrutd’s xi 
4% 
remarks 
Salesmen in New York will have to be paid at least ( f begu E 
ning July Ist. An amendment to t st labor i re 
salesman 3 
]. television pl t tor Westing! 1 oft ) work 
id he re 4 the +4 
n of TV sets by a third. A company spokesman agreed a 
nion et re W protest ncerning 
the layoffs 
Steel mill operations in Pittsburgh w er rated { y in the area a 
the last week of April. Tl ver two yeat 
118 
bout 
ined 
as much steel as a capac e in 
The electrical industry's first guaranteed | wage? Ie ; P 
to whom y listen. Members of the CLO. Inters I 
Workers last month approved an agreement with the Internation Re a: 
sistance Ca Philadelphi whicl pok pr med 
first guaranteed annual wage in the ind 4 mpany official i ‘al 
The ! l11ator Was ] red is Vitis trie Vr ment fir 
in this area to contain a guaranteed annual wage Some 80 nior a 
members are involved. A nine-cents hour ncrease goes into an interest | 
b iring trust fund wi h w ii DE the Da for provid yp tie iranteed es 
rnings to members of Li j n eve rhe re iw 
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G. E. offers you 


WIDEST CHOICE WIRING DEVICES 


In outlets, switches, and lampholders, General 
Electric offers the most complete line of devices 


with pressure-lock terminals. So valuable has this 


new concept of wiring proved and so rapidly has 
the demand for these devices increased, that Gen- 
eral Electric now gives you this feature in all 
quality lines for all kinds of jobs. Pressure-lock is 
the new wiring method, developed by G.E., that 
eliminates binding screws, simplifies device in- 
stallation, and makes a pressure connection for 
long, dependable service. 

You can depend on General Electric for the 
is Bee newest developments, for quality products, and a 
complete line. That’s why more and more success- 
ful contractors are turning to G-E wiring devices. 
Ask your distributor to show you the complete 

line of devices with pressure-lock terminals. 


three way 
sMandord grove 


let om cover 

intermediate 
epespetitive 
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Pressure-lock terminals make wiring easy, whether 
you are using No. 10, No. 12, or No. 14 Awg wires. Just 
strip off the insulation, push wire into the terminal 
openings, and the G-E pressure-lock terminal grips the 
wire for a firm, dependable connection. All live parts 
are completely enclosed — hazards of shocks and short 
circuits are avoided. You'll see at once how the pressure- 
lock terminal principle solves device problems caused 
by the heavier wire requirements of new installations 


GENERAL 
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Moy, 


Make better connections easier 


Progress /s Our Most Important Product 


WITH PRESSURE-LOCK TERMINALS 


and circuit modernization jobs. Vibration won't loosen 
connections—yet, when necessary, wires can be removed 
easily from terminals simply by inserting a screw driver 
into release slots. 


FOR MORE INFORMATION about the complete line 
of G-E devices with pressure-lock terminals, write 
Wiring Device Department, General Electric Company, 
59 Hathaway St., Providence 7, Rhode Island. 


ELECTRIC 


5 

Sil me: Pu, 
— 


three tapes — one quality 


GOLD SEAL 


in the tape they want 


Guaranteed footage * no waste * 
lasting “tack” * stays fresh. Best buy 
for plant supply. Stock it—sell it. Cash 


IM PLASTIC TAPE 

Goid Seal quality 
asauvres high dietectric 
with o seal, hin. 
ping. Sticks fost — 
resists effect of sum 
light, woter, of, - 

20! verits 


in on the steady demand. JENKINS 


All types packed in single rolls and FRICTION © RUBBER © PLASTIC 


10-roll cartons. Every roll cello- 
phone-protected, stoys fresh. 
Jenkins Bros. (Rubber Division) 100 
Park Ave., New York 17. 


also Diamond Seal Friction and Rubber Tape 
made to ASTM Specifications. 
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MOE LIGHT WHOLESALERS... 


Watch for this 1-2 Wallop! 


] vere Hittin’ the 


2 We're Hittin’ 


...backing you up with broad 
coverage that really blankets 
the building industry. Look 

at this impressive list, 
HOUSE & HOME: 

PRACTICAL BUILDER, 
AMERICAN BUILDER, 
NAHB CORRELATOR! 


Cash in on the Tremendous Impact! 
Contact vour contractors and dealers. Let ‘em know of Moe ; a By 


Light’s promotions in the Building field. Tell them to take advan 


tage of these Moe Light Insp ration-Lighting promotions to the 


Builder by advising and assisting him in planning the proper light : 


ing for the homes they build. Have them use colorful Moe Light 


sales aids that help them make easier sales—bigger profits 


Nationally advertised Inspiration-Lighting by MOE 


Moe Light adds to the sales appeal of any house. Fort Atkinson, Wisconsin 
(Division of THOMAS INDUSTRIES INC 


140] The Queenswoy, Toronto 14, Onterio, Conode 


in Conode 
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‘mama when you recommend and install 
Murray distribution equipment ! 


The New Murray Type G (formerly Type D) 
General Purpose Safety Switch, 30-200 Amp 


Completely redesigned in a modern, attractively styled box, Murray's 
new Type G switch has visible knife blade construction and sol- 
derless lugs throughout. All contact surfaces are visible for quick 
inspection and easy servicing. Generous wiring room and plenty 
of well-placed, clean-cut KO's. All switches are finished in gray 
baked-on Melamine enamel. 


Main and Range Equipment — Series or 
Parallel Connected — Up to 12 Branch Circuits 


Also available with additional pullouts for off-peak water metering, 
driers, pumps, etc. Also, commercial and light industrial P/O equip- 
ment with 100 Amp. main circuit breakers, 2 or 3 P/O’s and 12, 
16 or 20 branch circuits, All switches are dead front. One piece 
construction of fuse clips and blade prevents overheating, assures 
positive contact. Solderless connectors on P/O's and sub-feed ter- 
minals. Finished in gray baked-on Melamine enamel. Available in 
indoor and raintight enclosures. 


Magnetic-Hydraulic Service Control Equipment 
With 100 Amp. 2-Pole Companion Trip Unit 


For use as service control or disconnect switches. Available in in- 
door and raintight enclosures. Enclosures are compact and designed 
for limited mounting space, yet contain plenty of wiring room and 
well-placed KO's. Murray circuit breakers are fully magnetic, thus 
are unaffected by surrounding temperatures and always carry full 
rated load. Equipment can also be furnished with 70 or 90 Amp. 
Companion Trip Units if desired. 


MURRAY MANUFACTURING CORPORATION 
1250 Atlantic Avenue, Brooklyn 16, N. Y. 
See us at the - District Offices in all Principal Cities 


; Safety Switches Meter Mounting Equipment 
NAED Show — May 22-25 Fusible Service Equipment 
Conference Booth No. 37 Fully Magnetic Circuit Breakers 


18 ELECTRICAL WHOLESALING—May, 1955 


Ss 8 

\ 

a 
on 

\ = 

\ 

cat: 
w 
\\ 

5 

yas 

ca 


and every one a business clincher! 


HERE IN THE GEDNEY LINE is every type of galvanizing for longest life. Indiv idual inspection 
strap your customers want...and every feature that assures top quality And all these straps come 


that speeds installation and pulls down installed in a full range of standard sizes... Sell Gedney. 


costs. Malleable iron that stops breakage. Hot dip it makes friends, influences profits! 


GEDNEY NAIL STRAPS 
for rigid conduit, sles 


GEDNEY CONDUIT 
SPACERS OR CLAMP 
BACKS for rigid or 
E.M.T. Hot dip galvan 


GEDNEY ONE-HOLE 
STRAPS for oval eables. 
Hot dip galvanized 


GEDNEY NEST BACKS 
GEDNEY “UNIVERSAL 


ONE-HOLE STRAPS for oat acer for use with pipe 
S.E. cables. Hot dip gal traps and clamp bac ks 


vanized Hot dip galvanized 


GEDNEY 


ELECTRIC COMPANY 


RKO BLDG + RADIO CITY + NEW YORK 20 


Foundry, Factory and Shipping Point: Terryville, Conn 
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introduction 


for the New Royal 


UNITED STATES 


ELECTRICAL WIRE AND CABLE DEPARTMENT 


RUBBER 
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Advertising campaigns are 
telling the story of the finest 
welding cable ever made! 


Every user of welding cable will 
know about the new U. S. Royal 
Gold Fluted Cable. 

When this latest development 
of “U.S.” chemists and engineers 
was perfected and tried out in 
the field—its superiority to every 
other cable on the market was 
readily apparent. Its ready 
acceptance was inevitable. 


WE ARE TELLING 
Mal p THESE FACTS TO 
EVERY POSSIBLE MARKET. 
ry See That's why, today, industrial 


men, Steel fabricators, plant 
engineers, chief electricians, 


' purchasing agents, anyone who 


( eve production and maintenance 


\\ 


specifies, buys or handles 


welding cable are reading about 
U.S. Royal Gold Fluted 
Welding Cables 

In more than a dozen different 
key publications, these influential 
men are being INFLUENCED 
in favor of U. S. Royal Gold 
Ij Cable...by means of these 
‘/ advertisements. 


Push U. S. Royal Gold... your 
customers are pre-sold! 


| . Write address below for free 
\ descriptive folder on the new 
iy < U.S. Royal Gold Fluted 

\W elding Cable. 


Welding Cable! 


RUBBER COMPANY 


ROCKEFELLER CENTER, NEW YORK 20,N. Y. 
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QUALITY-CONTROLLED 


easy to cut... Is CUSY fo bend... Is CUSY lo thread 


SPAMS GALVANIZED 
(HOT DIPPED) STEEL 


is easy to work with... saves you installation time 


saves vou money... has high COTTOSLON-TeSIStANCE 


SPANG-CHALFANT 
PITTSBURGH. PA 


ELECTRICAL METALLIC TUBING ~SPANGLEAM 


ELECTRICAL METALLIC TUBING 


assures top-quality installations... offers years of 


dependable service in any type of installation 


Take your choice of SPANG Hot Dipped Gal- 

vanized, SPANG Black or SPANGLEAM EMT. 

Thev’re all top quality products. SPANG- 
Your local SPANG Distributor carries the 

complete line of SPANG Conduit and fittings. 


He'll give you top quality service. too. 
VISIT US AT BOOTH 207, N.A.E.D. CONVENTION 


Write for complete information and for 
Vay 22-25 Conrad Hilton Hotel. Chicago 


the name of your nearest SPANG Distributor. 
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entrance to ground 


ALL THREE 


engineered for easy selling 


BY 


...+ packed with user advantages to 


bring you repeat orders: 


DUAL-GRIP ENTRANCE HEADS 


Built-in connector clamp saves contractors 


time and money. No special fittings needed 
MH for EMT... no threads to cut on rigid 


2 


conduit. Complete range of sizes: 49", °4", 


NEW ENTRANCE ELBOWS 


. with the same built-in quality that has made 
Weaver heads and ground clamps profitable items 


for wholesalers. Now you can sell a complete 


* Weaver Service Entrance Line! 


SURE-SAFETY GROUND CLAMPS 


Hie = The only complete line of bronze clamps 


Bit for 44” to 4” pipe. Swinging tops for 


quick installation. 


STOCK YOUR SHELVES WITH SALES 
. sell the complete Weaver Service Entrance 
Line—the head, the elbow, the ground clamp. 


Somples ore cvailoble for demonstration 
No chorge, of course. Write today... and 
specify exoct items desired 


CEntral 1- 0881 
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How to win a bid 
without sacrificing profit 


Next time a customer says, “Tough luck but we gave the job to your 
competitor,” remember—there is more than one way to be com- 
petitive without cutting your profit. 

New Rome FlexAl! may be the answer 

FlexAll fits more jobs. You don’t have to lug around wires for 
different applications because FlexAll is a multiple purpose non- 
metallic sheathed product. On-the-job time and costs are cut. Cash 
tied up in inventory is less. FlexAll solves a lot of other problems, too. 
For example 


Single-Conductor Flex All 


1 It has Underwriters’ Laboratory approval as Type UF (Under- 
ground Feeder). 

2 It is recognized by the National Electrical Code (1953) for in- 
stallation in branch or feeder circuits buried directly in the earth, 
when provided with overcurrent protection. 


3 The integrally applied Rome Synthinol, Type TW, thermoplastic 
insulation and sheath are resistant to wet and corrosive conditions. 


It's manufactured in sizes 14 AWG through 4 AWG standard 
color, black—packaged in 500-ft. coils—600 volts. 


Two- and Three-Conductor Flex All 


1 It has UL approval as both Type UF and Type NMC (Non- 
metallic Sheathed Cable—Corrosive Resistant). 


2 It has National Electrical Code (1953) recognition for: 

1 branch or feeder circuits buried direct in earth, with proper 
overcurrent protection. 

2 interior wiring, either exposed or concealed, in corrosive, wet or 
dry locations. 

3 installation within hollow spaces of outside or inside masonry 
block or tile walls. 

4 embedding in plaster or shallow chase in masonry, when suit- 
ably protected. 


3 The high-quality insulation is Rome Synthinol. Individual con- 
ductors are covered with an inorganic glass yarn wrap. Over the 
assembled conductors there’s a Rome Synthinol sheath. Rome 
Synthinol is flame, rot, abrasion and moisture resistant for safe 
installation under wet or corrosive conditions. 


4 It is manufactured in sizes 14 AWG through 10 AWG—standard 
color, pearl gray—in cartons of 250 ft.—600 volts. 


Rome Triple Knit 
Weatherproof Wire 
is packaged 500 ft. 
to the carton for 
your convenience in 
Storing and use on 
the job. 


Add all these features together—and you are in a better position to 
land the next jobs. . without sacrifice to profit. 
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Another Rome first... 


New Glass Covered Triple Knit Weatherproof Wire 


2 inside coverings of cotton and an OUTER COVER OF GLASS YARN 
There are 4 big installation advantages in Rome's Fiber- 
glas covered contractor's weatherproof 

1 Resistance to Weathering—Fiberglas has inherent re- 
sistance to weathering. Even if in time the asphalt saturant 
and finisher deteriorate, the glass outer cover holds the in- 
ner cotton layers intact and prevents unsightly festooning 
2 Moisture 
moisture abs¢ rption- glass yarns are solid rods or filaments 


Resistance—Individually, glass fibers resist 


consequently, water cannot penetrate the inner structure 
of the yarn. Coated with asphaltic compound, glass yarn 
attains extremely high resistance to moisture 
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3 Tensile Strength—Inorganic glass yarn has a tensile 
strength several times that of 
and retains it indefinitely 

a Chemic al Resistance—G]l 

oils and are resistant to most acids—they 


comparable organic fibers 


iss fibers are not affected by 
are an especially 
durable support for asphalt coatings 

The permanency of gla YOURS now on Rome Triple 
Knit Weatherproof—sizes 14 AWG through 4 AWG—in 


special wholesaler’s package of 500 feet 


It Costs Less to Buy the Best 


= 
~ 
~ 
c 
: 
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ROME CABLE 


Window-Type Ventilators— 
Manually and Electrically 


1955 


The Prestige Line of Profit-Builders— 
a fan for every purse and purpose. ie 
New colorful years-ahead styling— 
designed with built-in customer satisfaction. 
Sell the best for more and easier sales— —— 


Sell Diehl. 


Air Circulators—oscil- 
lating ond non-oscil- 
lating. 


Table Air Circulator 
—serves a dual use, it's o fan, 
it's a table. 


Desk ond Bracket Fans—resi- Kitchen Ventilators — both Ventilating Fans—ring mount- Exhaust Fans — types to meet 
wall cobinet and window ed, direct drive. practically every need. 


dential, commercial and in- 
dustrial types. models. 


Finderne Plant, SOMERVILLE, N. J. 
District Offices: Atlanta Baltimore Boston Chicago Detroit New York Philadelphia 


Well balanced 
stocks * Boston * Chicago * Detroit * New York * Philadelphia 
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Amazing new way 
to provide electric outlets 
anywhere... anytime 


NEW! DIFFERENT! 


New BullDog Electrostrip® is 
sturdy wire molding that pro- 
vides electrical outlets exactly 
where they are needed, as they 
are needed—outlets you can 
move as you move furniture, 
change lighting arrangements or 
shift office layouts 


Ideal for modernization or new 
construction, Electrostrip can be Electrostrip + ts easily CONVENIENT! Re 
installed easily and quickly onany n walls, baset is, floor np into Elect 
surface—in any type building 
Sold through BullDog distribu- 
tors to qualified electrical contrac 
tors. Write: BullDog Electric 
Products Co., Detroit 32, Mich 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of |-T-E Circuit Breaker Compony 


Export Division: 13 East 40th Street, New York 146, New 


York. In Caneda: BullDog Flectric Products Compony 
(Conede), 80 Cloyson Rood, Toronto 5 Onterio 
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Ask for 
Free SAMPLE of 
any of these 
Terminal Blocks 


Small 4-wire 
for Appliances — 


PENN-UNION 
Series 5000 


@ A compact miniature of Series 
1000, only %-inch high and 1 %-inch 
wide, rated 20 Amp., 500 V. 


To place More 
Units Lengthwise 


@ The Series 1000 has no extra-width end bar- 
riers — there are no wide gaps between adjacent 
block connections, so more units go 
lengthwise in the space available. 


PENN-UNION 
Series 


®@ Designed for space-economy lengthwise — but 
2%" wide, permitting the binding screws to be 
located well away from the sides; less chance of 
uninsulated ends of wires projecting beyond the 
barrier and causing shorts. 

Wide slot for making connections — 2" between 
barriers. 

Molded black Bakelite base. Hard rolled copper 
links. Nickel-plated brass screws. Rating, 30 amp., 
750 V. 


Popular Block 
for Appliances— 


PENN-UNION 
Series 3300 


@ Widely used for Electric Dryers, 
Washing Machines, Ranges, etc. 
Substantially made, fully up to 
standard Penn-Union specifica- 
tions 60 Amp., 250 V. 
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To place More 
Units Sidewise 


@ Nickel-plated brass screws 
end hard rolled copper links, 
standard on Penn-Union Termi- 
nal Blocks. 


PENN-UNION 
Series 6000 


@ Same wide slot as Series 1000, but 16% 
narrower— especially suitable when soldered 
or solderiess lugs are to be used on the lead 
wires. 


30 Amp., 750 V. The short-time current 
ratings can be increased by using additiona! 
jumper bars and longer screws. 


Material specifications are same as 


Series 1000. 


COVERS 


@ Bokelite or Asbestos — 
Hinged if desired. 

Holes ore topped ot the 
corners of Penn-Union Series 


® Accurate alignment is assured by 6000 Blocks, for attaching o 


molding the brass inserts in the pm Bakelite or Ebony Asbestos 
block, and tapping ofter molding. . cover, which con be furnished. 
4 screws, or hinges with fos- 
tening knurled-head captive 
screws, or by spring clips for 


Multiple Circuit instant occess 
Jumper Bars 


@ To give any required branch circuits and tap- 
offs. Heavy rolled copper bar, in 12-circuit 
length, is cut to the circuits needed. At the right 
is shown one of the innumerable combinctions 


that can be mode. Short Circuiting 
Series 6000—SC 


Ci j 3 ® Two or more of the circuits can be 
rcuvit a” shorted whenever desired. In place of 
Breaking ‘ the composition morking strip, there's 


Series 6000—CB shorting strip of hord rolled copper, 


pierced to take shorting pins to con- 
@ Very convenient when it's 


toct the jumper bor. 
necessory fo open ond close 
circuits easily — for instance when o 
complex circuit must be sectionclized 
to locate trouble or moke on 
adjustment. 
The circuit-closing screws hove 
mochined shoulders—so thet when 


in the open position they can't be 
hy Penn-Union Electric Corporation « Erie, Pa. 


"] Send sheets showing full line of Terminal Blocks 


Send new Pocket Cotolog — complete Penn-Union line 


Company 
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a « important reasons why Sylvania | 
is your easiest selling line 


1. Sylvania's famous 
money-back offer 


Here’s the proved way to open new fluorescent 
lamp sales. With Sylvania’s signed money-back 
offer certificate, you have definitely the most 
convincing way to swing new orders. It offers 
your prospect a no-risk way to try your service 
—it offers you a powerful way to convince him 
that Sylvania lamps will prove more satisfactory 
than his present lamps. 


2. Sylvania packaging 
for every type of sale 


One lamp ... six lamps... 24 lamps... Sylvania 
packing makes it easy for you, easy for your customer, 
to handle and inventory Sylvania fluorescent lamps. 


3. Sylvania's 


Group Replacement Plan 


Direct-Mail Plan 


| 
| 
Sylvania offers you a | When you handle Sylvania lamps 
completely integrated Group { —you get the extra punch of 
Replacement Program—to Distributor Direct-Mail 
help your customers get the rogram. Designed to sell you and 
most out of their lighting—to ; your service to your customers, this 
build consistent, predictable | program helps you make extra 
business for you. It will pay | calls at low cost, keeps reminding 
you to talk group replacement to | customers and prospects that you 
every commercial and industrial | handle the finest in lighting 
customer on your list. | products. 


AND the full line of high-profit Sylvania Get INFORMATION Now on the complete 

fluorescent and incandescent lamps lets you Sylvania lamp line. Write Dept. 5L-2705, 

offer complete lamp service for every type Sylvania Electric Products Inc. 

of buyer. Lighting Division, Salem, Massachusetts. 
In Canada: Sylvania Electric (Canada) Ltd. 


Lighting + Radio «+ Electronics University Tower Building, Montreal 
Television + Atomic Energy 


Keep your eveon GYLVYV ANIA 


..- fastest growing name in sight 
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This Permanent 
Underground Cable Provides 


Low Cost Wiring. 


PARANITE 


( TYPE RR ) 


@ Paranite Parause cable buries direct in earth to 


provide permanent installation from power line to 


meter, and for connecting buildings. CAA approved 


under specification L824. Can also be used in con- 


duit or ducts. Conductors protected with heat and 


moisture-resistant rubber insulation. Outer Neo- 


prene jacket gives added protection against moisture, 


elements in the soil, and acts as a cushion against 


injury to the current carrying conductors. Single, two 
WAREHOUSES* AND SALES OFFICES 


*Atianta, Georgio *Nework, New Jersey 


and three conductors. Write for Catalog! 


Boston, Mass. Omoha, Nebrasko 
PARANITE WIRE AND CABLE *Chicago, Hlincls “Portland, Oregon 
DIVISION ESSEX WIRE CORPORATION Cleveland, Ohio Upper Dorby (Phite.), Pa. 
Fort Wayne 6, Indiana Rochester, New York 
MANUFACTURING PLANTS: Birmingham, Ala: Anaheim, Calif.: Jonesboro, Ind. Marion, ind. Hartlord, Connecticur “52” Diego, 
*Saint Louis, Missourl 
See Us At NAED Convention *Kenses City, Missouri “Sen Francisco, Collf. | 
Angeles, Collf. Seattle, Wash. 
BOOTH 156 MAY 22-25 Mieneapelia, Minn. Springfield, 


Conrad Hilton Hotel, Chicago, Illinois 


19SS—ELECTRICAL WHOLESALING 


May, 


| 
j 

& 

Vi 

| 
is 

\ 

4 


Complete, explosion-proof 
lighting installations for 
acetylene & hydrogen areas! 


CROUSE “HII 
CONDULE TS” 


yved for Groups A and B Locations 


& The first complete lighting system designed 
and UL-approved for Class 1, Groups A& B 
hazardous locations. 


New lighting fixture can be re-lamped even 
in the presence of combustible gases: gas- 
tightness not required for its safe per- 
formance. 


Heavy, shock - resistant construction with- 
stands pressures from internal explosions 
without rupturing. 


Flame-tight joints prevent escape of flame to 


flammable atmosphere. 
NO AIR PRESSURE NEEDED! Type EVA con- 
Whether you're installing a complete explosion- 


globe holder and replace lamp. No pressure proof lighting system — or merely converting a few of 
switch to fail and create possibilities for hazard. your Group C or D fixtures to these safer Group A’s — 
Low initial cost and simple maintenance will 

performance at top economy Crouse-Hinds provides greatest safety and economy. 
with these new Crouse-Hinds lighting fixtures. See your Crouse-Hinds distributor, or write us. 


200 W: with or without guard or reflector; over- 


all length, 13X,”. 


Explosion-proof Explosion-proof Explosion-proof Explosion-proof Explosion-proof 
Tumbler Switch Condulets Junction Condulets Sealing Condulets Flexible Couplings Condulet Unions 


istRisetion 
SLECTRICAL 


AFFIC SIGNALS 
Stop In At Our Conference Booth ot the May NAED Convention. Booth +153A 
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What's Happening 


Washington, D.C. 


in Washington 


@ Local Officials Key to Housing Market—Washington housing officials 
are taking only minor actions to take some of the cream off the housing boom. 
From here on out, though, they will be getting regular reports from their local 
offices to make sure that housing construction doesn’t outrun demand. 

Bureau of Labor Statistics sticks by its forecast of 1.3 million starts for hous- 
ing this year. That's the figure they had last November, despite predictions of 
1.4 million or even higher from other sources. 

Housing officials say that lenders should be the key to any slowdown in 
housing. Both local officials and Washington bureaucrats say that the market 
is sound as long as buyers find lenders willing to advance the money. 

Tightening of housing starts should be left to the control of the market 
rather than arbitrary application of restrictions on a nationwide basis, they say. 


More Help For Housing—The Administration wants a law from Congress 
that would authorize 70,000 public housing units in the next two years and 
grease the wheels for government programs of slum clearance, urban renewal! 
and home mortgage insurance. 

The President’s public housing program has a better chance in this Demo- 
cratic Congress than it had Jast year when the two houses compromised on 
35,000 units for one year under a tightly restrictive formula. President Eisen- 
hower had asked for authority to start 140,000 in four years. 

The bill would modify the present requirement which severely limits new 
public housing to low-income families displaced by governmental action. 

The bill would let the community build public housing units to take care 
of low-income families that will be displaced by public improvements, without 
regard to other housing that might become available. 

Also, the Housing and Home Finance Agency has broadened the money- 
raising possibilities for private builders in 33 urban redevelopment projects 
HHFA has given certification to the 33 projects for liberal FHA mortgage in 
surance under section 220 that Congress added to the housing law last year. 

Builders can get mortgage insurance up to 95 per cent of the first $9,000 on 
family units. The mortgages, too, can carry long maturities on both apartment 
houses and single-family homes. 


New Defense Projects— The Detense Department is asking Congress to 
authorize $2.35 billion of new military construction—more than twice the 
amount requested last year. Congress is sure to approve most of the projects 
in the bill, including the biggest part of $330 million for family housing 

Last year Congress authorized $1 billion of projects and voted $800 million 
of cash, but the larger amounts this year don’t point to an immediate big jump 
in military construction. 
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Actual spending by the military services for construction will probably rise 
20 per cent to 25 per cent in the next fiscal year to about $1.7 billion and remain 
close to that level for another year. 

The pickup in contract awards for military projects in recent months bears 
out the prediction of a higher spending rate in the year ahead. Awards are 
expected to continue in good volume. 


More Hydro-Power—The private electric power industry in the North- 
west has proposed a plan to get more hydro-power projects built. It’s a new 
twist on the Administration's “partnership program” under which local interests 
underwrite the cost of the power part of multi-purpose dams and the federal 
government foots the bill for reclamation and recreation benefits. 

The new proposal would have the utilities advance at the outset of construc- 
tion the entire cost of turbines and generators in return for a contract under 
which the government guarantees delivery of the power the dam will produce. 

Portland General Electric, Pacific Power & Light, and Washington Water 
Power Co. offered the plan as a way to get the $310-million John Day Dam 
on the Columbia River in Oregon built. They're willing to put up $273 million 
of the total cost and turn over ownership of the project to the government in 
return for long-term guarantees of the power it produces. The government's 
share of costs would run only about $37 million under this plan—yet it will 
build, own and operate the project. 

Local utilities, municipalities, public power districts—any organizations 
qualifying as power distributors—that are willing to put up some money will 
share in the power benefits in accordance with the size of their contributions. 


Aircraft Plant Dispersal—Air Force will block construction of new air- 
craft and guided missile plants on East and West coasts. Secretary Talbott says 
the new plants must be built inland away from critical target areas. 

Actually, it has long been government policy to disperse strategic defense 
plants. But up to now, the policy hasn't been pushed too hard. Main gimmick 
has been to use fast tax writeoffs to put new defense plants outside the im- 
portant target areas. In addition, there's a Pentagon directive providing prefer- 
ence to contractors dispersed from strategic regions. This, too, hasn’t been 
carried out very firmly. 

Talbort’s new statement, though, makes it obvious that Washington is now 
taking plant dispersal seriously—especially on jet planes and guided missiles. 
The statement was made to clarify what Talbott had told a Congressional com- 
mittee earlier—that aircraft industry concentration in southern California is 
“dangerous” for military and economic reasons. Los Angeles Chamber of Com- 
merce jumped on Talbott’s testimony, asked whether Talbott was also seeking 
reduction of steel output in Pittsburgh or auto production in Detroit. 

Talbott explains his position this way: there’s no idea of reducing activity 
in Los Angeles or places like Baltimore and Seattle. The aim is simply to keep 
new plants that will be coming up away from the big coastal target cities. Big 
west coast aircraft makers like Douglas, Lockheed, North American, Boeing, 
and Convair now have inland “second” plants. Idea now will be to push this 
sort of thing further. 
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Clothcraftt plant 


HIGH-EFFICIENCY 
FEEDER BUSDUCT 


Joseph and Feiss Manufacturing Company of 
Cleveland, Ohio, makers of men’s clothes, recently 
installed @@ High Efficiency Feeder Busduct and 
unit sub-stations in its Clothcraft plant. 


Like many others, the company found that this new and 
modern system of power distribution added substan- 
tially to the efficiency and flexibility of plant operations, 
and provided large savings by reducing power 

losses to a minimum. 


The reason is simple: @ High Efficiency Feeder Duct 

is the last word in efficient, flexible and economical 
power distribution from service entrance to distribution 
center, from transformer to switchboard or from 
switchboard to distribution center. 


Made in standard lengths that fit readily together 

@® High Efficiency Feeder Duct can be used either 

indoor or outdoor. Sections can be run vertically 

or horizontally, up and around pipes and other obstructions 
and through walls and floors 


Enclosures are light in weight and have perforated 
sectional covers — top and bottom — for 
maximum heat dissipation 


@® High Efficiency Feeder Busduct is available in 
capacities from 600 to 4,000 amps, 600 volts single 
phase for welder service, three phase for power and 
three phase, four-wire service for power 

and light distribution 


For further information about this new and better system 
of power distribution consult your nearest 
@® representative listed in Sweet's. 


makers of: 


Srask Adam Electric lo busduct + panelboards + switchboards 
. service equipment + safety switches 


Phone JEfferson 3-6550 
BOX 357, MAIN P. O. @ ST. LOUIS 3, MO. 
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A STATEMENT OF POLICY 


on our backing-up of 


Authorized 


GENERAL CABLE DISTRIBUTORS 


To take giant steps, to set the pace... this is the 
responsibility of leadership. It sums up the history 
and current business philosophy of the General Cable 
Corporation. For example: 

It is our policy, through a nationwide network of 
distributing centers, to place at the disposal of our 
family of Authorized Distributors additional, close-at- 
hand supplies of the fastest moving items they sell in 
our line... the largest offered by any electrical wire 
and cable manufacturer in the industry. 

It is our policy to offer this “supporting” service to 


CABLE 


BARE, WEATHERPROOF, INSULATED WIRES and 
CABLES FOR EVERY ELECTRICAL PURPOSE 


with a 
coasf-fo-coastf 
network 
of sfocks 
in bulk 


supply 


Authorized Distributors only. 

It is our belief that this expanding service will en- 
able our Authorized Distributors to better serve their 
customers with faster deliveries . . . easier and more 
efficient handling of seasonal needs . and to help 
them give their customers-the exact type of electrical 
wire and cable they need when they need it. 

We invite every member of our family of Authorized 
Distributors to use our service :to back up his own 
sales programs. Ask any General Cable Representative 
for complete details. 


GENERAL CABLE CORPORATION 


Executive Offices: 420 Lexington Ave., New York 17, N. Y. 


SALES OFFICES: Atlanta « Haltin 

Chicago Cincinnati Clevelar 

Erie (Pa.) © Greensboro (N. ¢ 

Kansas City ¢ Lincoln (Neb.) © Los Angeles © Memy 
Milwaukee « Minneapolis « New Haven « Newark (N. J 
New York Philadelphia Pittsburg *ortlar 
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THE GREATEST NAME IN ELECTRICAL WIRE AND CABLE 
75 
| 
D CABLE ) 
Richmond Va este N. ¥ } P N. Y.) 
St. Louis ¢ San Francisco Seattle Springfield (Ill) 
Syracuse Tampa « Tulsa © Washington, D.C 
: 


@ Non-rusting, non-corroding—weather and in- 
dustry proof, clear through! 


@ 60% Lighter than lron—easier to handle. 


@ Smooth Inside and Out—prevent wire and 
hand skinning. 


@ Clean-Cut Threads—precise fit, easier 
installation. 


@ Non-Sparking—never any danger of fire or 
explosiog. 


CONDUIT BODIES AND COVERS EXPLOSION-PROOF FITTINGS AND SWITCHES 


| 


ROUND FITTINGS AND COVERS SERVICE ENTRANCE FITTINGS 


KILLABK 


VAPOR-TIGHT LIGHT FIXTURES EXPLOSION-PROOF LIGHT FIXTURES 


ACCESSORIES SPECIAL FIXTURES 


YE 


ELECTRIC MANUFACTURING CO. 


VANDEVENTER AND EASTON ST. LOUIS 13, MO. 


KILLARK 


ST Atlanta 69 Mills St., N. W Dallas 1903 Griffin St Philadelphia 2014 Chancellor St 
SALES OFFICES and Boston 49-510 St Denver 1073 Gelopoao Pittsburgh 4830 McKnight Road 
WAREHOUSE STOCKS Buttolo 278 Johnson St Detroit 8319 Mack Ave Son Francisco 714 Harrison St 
Chicago 1528 West Adoms St Los Angeles 412 Seoton S Seattle 4130 First Ave., 5. W my 


Boll:more 11 W. 25th St Columbus 2700 E. Moin St Minneapolis 826 Andrus Bidg 
SALES OFFICES Cincinnati 49 Central Ave Konsas City, Mo 616 W. 26th St New York 600 W. 18 1st St 


7 tHe ALL-ALUM 
TH 4 
1, Kita | 
eee FLUSH SWITCH FITTINGS j 
EXPLOSION PROOF PLUGS AND RECEPTACLES 
( 
if 
= . 
SEALED BEAM FIXTURES 
| 
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This, you will agree, is a high price for our youth to pay 
for compromise lighting. Yet compromise lightmg with 
all its drawhacks is what most school boards have been 
forced to install—and hve with 


Now, budget-restricted school boards can provide quality 
“light-for-alertness” at new low first cost and new low 
operating cost. Classroom attention, teacher morale, 
patron relations—all benefit! 


Preparing “our youth of today to be our educated 
citizens of tomorrow” is the dedicated purpose of 
school boards and administrators. Now, science 


New Aid for Architects, School Boards and School Admini- anc industry combine to help solve one important 


strators Struggling with Skyrocketing Enrollments: 


ARCHITECTS 
School Boards and 
School Administrators 


Classroom Luminaire 


problem—how to provide quality classroom light 
at low first cost and low operating cost—both! 


* New low 
FIRST COST 


New Low 
OPERATING COST 


% QUALITY LIGHTING 
That Promotes Classroom 


YOUTH... Ue As 

(1) 
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New idea in switch 
boxes—reduces 
roughing-in time by 
more than 53%. 
*(Patent Pending) 


Always ask for Williams Fluores- 
cent Fixtures and Wiring 
Products for easy installation, 
dependability. Manufactured 
for commerical, industrial and 
residential installation. 


H. E. WILLIAMS PRODUCTS CO. 
133 South Main St., Carthage, Missouri 
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“NAIL FAST" SWITCH BOX 


_ ORDINARY SWITCH BOX 


™ 


Tracer lamps taped to wrists record how at least 53% less move- 
ment is required to mount Williams “Nail Fast” switch box com- 


pared with ordinary box. 


NEW BOX SLASHES ROUGH-IN TIME 


“Nail Fast”* Switch Box Proves 
Time Reduced By More than 53°% 


The first major improvement in 
switch boxes, since the nail hole idea, 
was announced by the H. E. Williams 
Products Company. The new design, 
called “Nail Fast,” eliminates costly 
on-the-job waste motion. Time stud- 
ies prove “Nail Fast” reduces rough- 
ing-in time by more than 53%. 


“Nail Fast” is an appropriate name 
because 16d nails are pre-assembled 
and locked-in for fast, trouble-free 
mounting. Crimped nail points pre- 
vent nails from falling out, slipping 
or jumping out of place. 

With “Nail Fast” electricians need 
not carry nails or spend costly time 
searching, reaching or fumbling for 
them. Aligning box with stud and 
starting nails becomes a simple, one 
hand operation—without danger of 
smashing fingers. Gloves can be worn 
on cold days to do the roughing-in. 


The H. E. Williams Company has in- 


Her full 119 pounds suspended 
corporated another major improve- from “Nail Fast’s” crimped nails, 
ment in “Nail Fast.” Clamp screws Jacqueline Doty proves nails can’t 
are locked-in and backed out into 


fall out. 


position. These clamp screws are 

staked—cannot lose out, providing 

anothey time-saving feature. 
*(Patent Pending) 


= 


AN INVITATION: So you can 
prove to yourself that “Nail Fast’* 
roughing-in time by more 
than 53%, we will send one for 
you to personally inspect and mount. 
No cost, no obligation! Just mail 
your name on your letterhead, today. 
H. E. Williams Products Co 
South Main St., Carthage, Mo. 


reduces 


Swift, sure mounting without danger 
of smashing fingers. Nails are locked- 
in, cannot slip or jump out. 
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Triangle’s Armored Cable and Flexible Steel Con- 
duit are now protected, inside and cut, with a 
special process hot dip galvanizing (exclusive with 
TRIANGLE) that blankets the steel and every crevice 
completely with an even “Silver” coat. It not only 


In both, the interior surfaces are completely free 
of burrs and sharp edges. 


The fiber bushing and the folded back paper 


‘ Triangle’s Armored Cable is double-bushed. 
wrap accomplish this double protection at the 


gives perfect protection against corrosion, but it is 
clean, bright, smooth and allows full flexibility of 
the Armored Cable and the Flexible Conduit. 


In addition: 
Both are made from the finest stee! and give 


ends. 


When you purchase Armored Cable or Flexible 
Conduit, why not ask for one that gives complete 
protection from every angle?—That’s TRIANGLE! 


rugged protection to the wires. 


Whether the danger is from moisture, mechanical 
2 Both employ a unique method of interlocking 


damage ‘or human error, the word Triangle means 


ecch successive turn to guarantee against an > 
protection. 


accidental opening when being bent. 


post 
mveene ) TRIANGLE CONDUIT & CABLE CO., INC. 
NEW BRUNSWICK, N. J. 
Manufacturers of Arteries for Electricity, Liquids and Gases 


WIRE + CABLE + CONDUIT + PLASTIC PIPE - BRASS AND COPPER TUBE 
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Amprobe 


AMPROBE 
JUNIOR 

One low-cost 
tester measures 
both volts 


and amps 


sold only 


through 


if holesalers 


there is an Amprobe AMPROBE 
**300" AMPROBE 

model for every job, 
multi range extra heavy 

loads. 


Amprobe. 


every budget 


PYRAMID INSTRUMENT CORP., Lynbrook, New York 
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MINE, Habirshaw building 
wire and cable start in vast 
Phelps Dodge open-pit cop- 
per mines like this one at 
Morenci, Arizona. 


+ 


MARKET. Delivery of Habirshaw 
building wire and cable by Phelps 
Dodge distributors to job site is 
final step in unified “‘Mine to 
Market” operation. 


ELECTRICAL WHOLESALING—May, 1955 


42 


MANUFACTURE. Expert workmanship, 
careful quality control, rigid inspection 
mark the manufacture of building wire 
and cable at Habirshaw plant of Phelps 
Dodge Copper Products Corporation at 
Yonkers, N. Y. 


DODGE DISTRIBUTOR ! 


Phelps Dodge’s complete “Mine to Market” program 
assures distributors dependable supplies and service 


Here’s what “‘Mine to Market’’ means to you: 


1. A CONSTANT SUPPLY OF RAW MATERIALS. 
2. HIGHEST QUALITY WORKMANSHIP. 
3. PROMPT DELIVERY — all from one major source. 


Phelps Dodge distributors are an integrated part of this system, profit from 


working closely with a primary copper producer and fabricator. 


PHELPS COPPER PRODUCTS 


CORPORATION 


WIRE BY PHELPS DODGE MEANS WIRED FOR LIFE! 
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cer NE Sherarduct 


RIGID STEEL CONDUIT 


Easy fishing . . . that’s one reason contractors like Sherarduct rigid 
steel conduit. In addition to a smooth inside surface, Sherarduct’s 
accurately cut threads let conduit ends butt inside the coupling. . . 
eliminate gaps that interfere with easy fishing. 

Sherarduct has other plus features as well: The Sherardizing 
process of galvanizing that alloys zinc with the conduit wall, (plus a 
baked-on Sher-enamel coating) fortifies Sherarduct against rust and 
corrosion for life. All surfaces, including the hill and valley of every 
thread, are securely protected against corrosion. 

Finally, the gradual heating and cooling of the Sherardizing process 
normalizes the metal in an annealing like process. Result: easier 
working, forming and bending on the job. 

Write for a free copy of our new Sherarduct facts book. You'll see 
why the Sherardizing principle makes Sherarduct “‘galvanized conduit 
at its best.” 

Listed by Underwriters’ Laboratories, Inc 


MEMO 
This and other NE ads 
help create demand 
among your Customers 
for National EF 


. 
l ectri c 
Products. 


LIFE-TIME CORROSION PROTECTION 
EASY FISHING 
ZINC PROTECTED THREADS 
STRONG COUPLINGS 
THOROUGH “GROUNDING 
EASY BENDING 


Sherardizing is galvanizing at its best... Sherarduct is galvanized conduit at its best 


WSARY 


PITTSBURGH, PA. 
3 Plants l0Warehouses 36 Sales Offices 


oa National Electric Products 
= 
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Profit from pests like these 


... with General Electric Yellow Lamp Bulbs 


fnopheles Quadrimaculatus (“Annie”) Malacosoma Disstria (or, “Hey, You!”) Leafhopper (Draeculacephalia Mollipes, 


for short 


niker he grew upi 


strike a lady if if S—ouc Ke rat *reters people s nice ut 
trike a lad } 4 phele eit. Wer iy Preter ais ve 


Annie. Anoph's enough! (Besure your warm light bulbs (unless they've bought ghts. Surprise him. stock your dealer 
dealers have pler ty ot G-E Yellow | DS G-E Yellow bulbs of course! with G-E Ye 
in stock when n 


Hexagenia Limbata (Mayfly igonoderus Lineola (~ Beetlepuss”) Cules Pipiens ("Just like a woman” 
There are 100 species of 1 fly. Some Thecommon ground beetle has unc or Be l 


4 
HERE'S THE LAMP BULB erry: wregr HERE'S THE ADVERTISING YOUR CUS- HERE'S FREE DISPLAY MATERIAL FOR 
This isa G Ye w Du TOMERS WILL SEE. A: page, t YOUR CUSTOMERS. Some dealer 
watt size. 29¢ e] t With one i a the Saturday Fve g Post ommer ot f General Fle Ye 


every outdoor ket, ft everywhere will cials ont Jane Fromar shows v pring. Orhers ell lors and /ots. T 


enjoy new freedom fror ght-flying beseen by: or f ppers. To be free 
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UNIVERSAL CONDUIT 
ENTRANCE HEAD 
No. 1428 Made of Non-Rusting Duc- 
tile Aluminum 


Blackhawk’s complete}... 


No. PF-74 — same principle as above, 
but is adapter for 22” pipe. 


PIPE MOUNTING 
REINFORCED 
INSULATOR 
71-C, illustrated Special duc- 


+ 
| tile aluminum clamp for 242” pipe 


— 
~ 
| fee No. 61-C has clamp for attachment 


} Service mounted to 2 pipe 


on exterior 


PULL OFF 
FITTING 


No. 72-C ise as a take-otf for 


wedge-type clams with bail to sup- 
port Self Supporting ACSR Service 
Drop Cable. Special aluminum alloy 
for use on 2'2” conduit. Drop forged 


Easy 


} } 
order only when necessary to replenish \ 


levels of individual fittings; no need to break bait OFFSET H 
up complete assemblies to sell separate 

mm No. OA-64, illustrated — 2” to 144” 
adapter, to facilitate meter connec- 
tion. Not shown 


i No. OA-65 2” to 14%” Offset 
Adapter 

No. OA-74 — 2'2” to Offset 
Adapter 


No. OA-75 to Offset 
Adapter 


fittings. 


. customers like to buy fittings as need- 
ed; Blackhawk supplies the easy-to-buy, 
easy-to-use line. 


PIPE MOUNTING BRACKET 
Ge No. MB-7, illustrated 244” pipe 
mounting bracket. Heavy ductile 


aluminum, combined with %” x 10” 


these simple, well-designed standard- 
size fittings require no special tools or in- ™ No. MB-6 — for 2” pipe. Ductile 


stallation methods. aluminum, '2”x10" bolt and fasteners. 


Also available in complete Service Entrance Mast Assembly kits 


Specify when you buy! 


Immediate delivery . . . to electrical wholesalers only 


Bem GALVANIZED STEEL ROOF FLASHING 
lackhawk BLACKHAWK INDUSTRIES No. RFOS-7, illustrated — has pro- 


pipe 


d t ° D b l tective collar for 2 
naustries an wwe No. RFOS-6 for 2” pipe. Simple in- 


stallation of both. 
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ctor, 


tro 

ified Con 

co 
oring m Electr 

ries oppe® contractors south. 


it? You can know the answer 


d and thereby save yourself any worry 


before 


ACCI RA TE TAPE because it 


ed for 


and carefully test 


has been thor ghly 


abrasion resistane 


Laboratories Inc. 


CCURATE TAPES 


International Testi 
shane 


ACCURATE TAPE undergoing standard 
abrasion test. The result: 120 strokes 
before any sign of wear . re 


profitable reading for you 


ee ACCURATE MFG. CO 
* wn, 51 Hepworth Place, Garfield, New Jersey 
S BY = Please send me, without obligation, the report made 
: 
~ 


FRICTION TAPE by International Testing Laboratories 
N E 
RUBBER TAPE 


FIRM 
ADDRESS 


PLASTIC TAPE 
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No other 
inexpensive 


"Extra “gives 
such push 

to your new 
home gales! 


Low-Cost Ventilation - Low-Cost Installation 


MODELS FOR EVERY NEED NO SERVICE CALL BACKS) offers a complete line of venti- 
lating fans for every building need .. . in kitchen, bath and 
utility rooms...at prices to fit your building budget. All models 
guaranteed 5 years! Specify FASCO for your new homes, 


MODELS 728-1021 


For inside walls and 
ceilings. Turbo-Radiol 
impeller develops 
greater pressures 


728, 7” impeller, 325 
CFM; 1021, 10” 
pelier, 530 CFM. 


MODEL 880 
For single story houses 
-—in ceiling. Simple to 
install—low in cost 


high efficiency 8” 
blade, 475 CFM. Also 
model 1080, 10" blade 


MODELS 882-1082 
MODELS 847-1047 
Automatic wall venti- 


lating fan Switch oper- OUTSIDE WALL VENTILATING FAN 


oted. 882, 8” blade, . 

375 CFM; 1082, 10” A sturdy, efficient, low-cost fan for any home. Automatic 

blade, 550 CFM, pull-chain operation. For outside walls, 444” to 15” thick, 
847, 8” blade, 475 CFM; 1047, 10” blade, 650 CFM 


« White Today for literature on the FASCO fan line 


ALL THE FEATURES 
BUILDERS WANT— 
DESIGNED WITH HOME 
BUYERS IN MIND 


FASCO INDUSTRIES, INC, 
855 AUGUSTA STREET 
ROCHESTER 2, N.Y. 
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THEY LEAD IN ADVANTAGES THAT LEAD TO 


Your customers, contractors and maintenance men, like to buy and install A-H Type “RA” Starters 
Their small size, light weight and straight-thru wiring make for easy, fast and profitable installations 
And on special applications . . . large or small... the assistance of qualified A-H Field Engineers 
is available through you, the A-H distributor, to solve the contractor's toughest contro! problems 
A-H warehouses from coast to coast carry ample stocks to insure prompt delivery of Type “RA 

Starters in sizes 0 through 5 in standard and special purpose housings 


Mail coupon for free folder “The Big Story” which gives more detailed information. 


ARROW -HART INDUSTRIAL CONTROL DIVISION ew 


INDUSTRIAL CONTROL DIVISION THE ARROW-HART 4 HEGEMAN Ff 
103 HAWTHORN ST., HARTFORD 6, CONN. 103 HAWTHORN STREET, HARTFORD 6, CONN 


Please send my copy of “The Big Story which tells why A-H “RA 
Magnetic Storters cre the logical choice for plant 

NAME 

POSITION 

COMPANY 

CO. ADORESS___ 

city 


OFFICES, SALES ENGINEERS AND WAREHOUSES IN 
ATLANTA DALLAS MINNEAPOLIS SAN FRANCISCO 
BOSTON DETROIT NEW YORK . . 
CHICAGO HOUSTON PHILADELPHIA HAVANA, CUBA 
CINCINNATI LOS ANGELES PITTSBURGH TORONTO, CANADA 
CLEVELAND MILWAUKEE ST. LOUIS LONDON, ENGLAND 


MOTOR CONTROLS + WIRING DEVICES 
uabity ENCLOSED SWITCHES + APPLIANCE SWITCHES 
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FREE 8-PAGE CATALOG of Anaconda’s new 


Get your free 8-page catalog of Ana 
Portable Cords with detailed informat 
Securityflex, Industrial and Service Cords 
plus a handy applications reference chart and 


prope rties ¢ i} le 
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complete line of heavy-duty cords that help you 


BOOST SALES WITH THE RIGHT 
CORD FOR EVERY JOB 


Anaconda introduces new portable cords with rugged construction . . . 
peak performance . . . and top flexibility for 3 types of service. Here 
are fine-quality cords to meet the exact needs of all your customers! 


hard usage regular 


Severe applic ations try appliance manufacturers, electrical 


service—for every type of job your customers ment manutacturers, general industry, miners 

have. Anaconda brings vou 3 new engineered railroads, and dozens of others is telling 

cords designed with the strength, flexibility and customers they can depend on their An 

resistance to wear needed for each type of Distributor for the right cord for the right jo} 

application So be prepared; order this full line of quality 
Right now, trade advertising to heavy indus- cords for full-line profits, today! 


SECURITYFLEX* CORDS for severes 


sturdiest cords mace ‘ here 
area must Ne 


p crush-, oil 


SECURITYFLEX— Underwriters ipproved Types SO and SJO themselves hy vivir 


resistance 


gives to 


— pee INDUSTRIAL CORDS for heas trial lit 


INDUSTRIAL— Underwriters’ approved Pypes SO and 


SERVICE CORDS for 


manv features | 


makes. Sp ial rulbb acket 


Outstandir for ] ‘ tahls 


ture 


tools—where Hexibilit 


SERVICE— Underwriters 


CITY, ZONE, STATE 
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FREE “PORTABLE CORDS” BULLETIN : 
see the man from... Anaconda Wire & Cable Company : 
25 Broadway, New York 4.N. Y 
“al A Gentlemen: Please send me y new free ' 
NAME & TITLE 
COMPANY 
about your ADDRESS 
; 
i 
J 


May, 


In mines, railroad doch incl trial 
Look for the molded-in name, “A Securit vfle 
ation an t ¢ } Hy 4 \l 
with neoprene jacket. Look for the A 
lar duty. Lowest et} = 
hig! nced ls of othe 
proved S and § 
approved Types ind 


MUM 


) UP ARD ACh 
BRIG! 4TNES 


SHIELDING ANGIES 
RETLECTTO ON FACTORS" 


HIG HER OUTPUT: x 
Ch APTIVE LA ATCHING ALU DEVICE 
SROUNDED BALIAST MOUNTING 
ANNEL DESIG for SLIDING HANGERS 
al ). RE SPACING 
11, IMPROVED 1AM 
| ENTIRE UNIT ROOFED 


SEMI- DIRECT | | TOTALLY ORECT 


DIRECT 


Optional 


| 


| 


AA 


SPECIF 


None 


13°-14°_ 
85% 
80% 
Yes 
Yes 
Yes 

5 
Yes 
Yes 


22 INCANDESCENT UNITS /\ 


*—85%c 


°—new range from 63% to 80% 


new contribution lo illuminating engineering progres 


INDUSTRIAL 


Both fluorescent and incandescent 
RLM Specifications for 1955 include 
important improvements. In step 
with illuminating engineering prog- 
ress, RLM Standards take recognition 
of industry’s ever-increasing de- 
mand for more light, both on work- 
ing surfaces and ceilings; better 
shielding; increased efficiency; eas- 
ier and lower-cost maintenance. 

In addition to the 12 advancements 
listed here, there are many other 
important revisions in the new RLM 
Specifications. These changes bring 
advantages that make specifying 
units bearing the rtm Label more 
important than ever! 
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A complete compilation of all new 
RLM Specifications covering 46 dif- 
ferent types and sizes of incandes- 


cent and fluorescent industrial light- , 


ing units, may be found in the new 
1955 rim Specifications Book. 


Included are the names and address- 
es of RLM participating manufac- 
turers who make one or more light- 
ing units bearing the RLM Label. For 
your complimentary copy, sent 
without obligation, please address 
your request on your company let- 
terhead to: 


RLM Standards Institute, Suite °'7, 
326 W. Madison St., Chicago 6, Ill. 
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New RLM Specitications tor: 
1. ALL-WHITE PORCELAIN ENAMEL REFLECTORS Ys | 
3} Yes Yes | 
| 4) 13°-14° 27° 
| 685% 85% 
16] 83% | 77% 
Yes | Yes 
38) Yes Yes 
Yes Yes 
10} 5” 
Yes Yes 
| 12] Yes Yes 
— 
— 
a s with 
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This Manson Tape 
is still good 
—after 28 years! 


Mr. C. T. Warren, professional 
Electrical Engineer of Orange, 
Texas, has always recommended 
Manson Friction Tape to his 
maintenance and construction 


crews. Recently he sent us two 
partially used rolls of Manson 
which have been in his tool box 
since 1927. 


The photo above, of one of the 
original rolls, shows this result: 
the tape, manufactured 28 
years ago, still retains its 
tackiness and most of its 
original tensile strength. 


Manson Friction Tape is made 
of a closely woven cotton fabric, 
into which has been frictioned 
only new, naturally tacky rubber 
compounded with the best chem- 
ical ingredients. It is mechan- 
ically strong...durable and long- 
lasting...adheres firmly. Manson 
breaking strength is over 50 
pounds per inch of width, com- 
pared to the ASTM requirement 
of 40 pounds. 


Used with Okonite and Okolite 
Rubber Tapes, Manson makes 
splices that will be tight and 
waterproof far longer than ordi- 
nary tapes. Write for Okonite 
Splicing Instruction Folder 1089. 


Mode by 


THE OKONITE 


AVAILABLE 
THROUGH 

AUTHORIZED 
DISTRIBUTORS ONLY 


tare 


bm ELECTAICAR wines. AND SPLIC ue matensats OR 75 YEARS 
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CLARK CONTROL EQUIPMENT emphasizes 


Dependability, Accuracy and Long Life 


All types of motor-driven industrial processing operations have use for Clark 
Electrical Control equipment. Described here are a few of the many Clark products 
designed to do specific jobs that contribute to increased production and efficiency. 


PUSH BUTTON STATIONS TYPE DM MACHINE LIMIT SWITCHES 


Clark standard duty, heavy duty and heavy- Rugged, dependable machine limit switches of 
duty oil-tight push button stations are avail- simple, functional design, that provide accurate 
able in a wide variety of enclosures, types and trouble-free operation and long life. Many exclu- 
sizes from a single “start” button to any com- sive features. NEMA Type 5 Dust-tight, and Oil- 
bination of push buttons, pilot lights, selector tight enclosure. Eight standard operating levers 
switches and accessories. Heavy and six mounting plates for complete flexibility 

duty types include of application. 
NEMA Type 1, 4, 5 
ype DM 
and 7 enclosures 


and feature double- HATCHWAY LIMIT SWITCHES a 


break silver-to-sil- Designed as pilot circuit devices for all 

Wer GaEmEET, — heavy duty applications to limit travel 

pr | or set up functions at predetermined posi- 
— tions. Standard weatherproof, and dust- 
Roughneek tight enclosures available 

terminals. 


Limit Switeh 


AC MANUAL STARTERS FOOT OPERATED MASTER SWITCHES 

Clark Bulletin 6002 AC Manual For applications requiring a rugged 

Across-the-line starters are avail- foot-operated pilot circuit device. One, : 
able in sizes 00, 0 two or four pole type . Balietin 161, 

ypes in a variety Type FS 

and 1, 110 to 550V of contact combinations including / Foot Switch 
Features include sil- sequence operation. Horizontal or 
ver-to-silver contacts, vertical mount. 
ample electrical clear- 
ance,generous wiring 
space and bi-metallic SCREW JACK CLAMPS 


thermal overload 
tosee ten relays. Used for making dead end 
ing connections and taking 
off taps in main and feeder 
AC MAGNETIC STARTERS power cables. Also for mak- 
Clark size 0 to 3 Type"CY” starters ing temporary or perma 
are of heavy duty construction, nent splicing connections 
with sizes 2 and 3 featuring the For cable sizes from 4/0 to f 
exclusive arc-quenching principle 2,000,000 circular mills Denke 
using strong multi-turn magnetic Cc. Dor 
blowouts combined with twin 
break contacts Forced arc rota- SERVICE ENTRANCE EQUIPMENT 
tion increases contact life by pre- p 2 
venting repeated arcing at one Through its American 
spot. Designed for easy inspection Electric Switch Divi- 
and maintenance. Available in all sion, Clark offers a 
Bulletin ¢ standard NEMA enclosures. Other complete line of Serv- 
CY" Star AC magnetic starters to size 7. ice Entrance Equip- 
ment including: 


AC MAGNETIC * General Purpose Switches 

COMBINATION STARTERS © Fuse Pullout Service 
Clark Type “CY” combination Entrance Switches 
Starters are available in many * Fuse Pullout Main-Range- 
forms, sizes and enclosures that cut Lighting Combinations 
costs of installation, wiring and * Door Pullout Service 
maintenance by using one cabinet Entrance Switches 
for several functions. Included are © Toggie Type Service 
units with fusible or non-fusible Entrance Switches 
disconnect switch, air circuit © Fuse Cabinets and Branch 
breaker, non-reversing and revers- Circuit Attachments 
ing types and in a wide range of « Lighting and Distribution 
NEMA type enclosures Panelboards 


Visit our booth 131A at the NAED Convention, ' Fused type panelboard 
Conrad Hilton Hotel, May 22-25, 1955 
for main, range. drier 


Bulletin 6014, Combination Starter water heater. etc 
with Disconnect Switeh 


We CLARK CONTROLLER Company 


Engineered Electrical Control " 1146 East 152nd Street Cleveland 10, Ohio 
IN CANADA ..... CANADIAN LIMITED MAIN OFFICES AND PLANT, TORONTO 


Switeh front operated 


toygle-type 
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EVERY TIME YOU SELL WIRE, SAY THESE WORDS FOR EXTRA PROFIT®... 


\ 


“How about the Burndy Connectors?” 


Selling over the counter? Your customer wants so 
and so many feet of wire; so and so many boxes, 
motor starters, switches; so and so many feet of 
conduit. That’s all? 


Not by a long shot! The easiest, most natural add-on 
sale in the business is a supply of Burndy Connec- 
tors! Quality of Burndy Connectors makes them a 
welcome suggestion to your customer —the wide 
scope of the Burndy line makes it a uniquely profit- 
able part of your sales picture. 


So keep your own Burndy stock complete, and sug- 


gest Burndy Connectors every time you talk wire 
with your customers. It’s the smart way to build 
extra profits. BURNDY— Norwalk, Connect.; Toronto, 
Canada. Factories: New York, California, Toronto 
Export: Philips Export Company. 


S your own stock no 


complete it is, the more you'll be ¢« 


It’s good business to suggest 
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Design that leads the industry 
plus sound engineering... 


As demonstrated by Stonco’s new Bell Holder the unit that 
literally “air conditions” the lamp to burn cooler and last longer 
Advanced shield design offers full protection, eliminates back- 
lighting and affords extra-grip space for quick, easy relamping. 
These and other features, such as built-in aiming quadrant, adjust- 
able arm-positioning locks and high-temperature “Cushion Seal” 
protection are only a few reasons why the industry depends on 
Stonco for better design, backed by “know how” and sound 
engineering. Write for literature on company letterhead 


STONCO ELECTRIC PRODUCTS COMPANY. KENILWORTH, NEW JERSEY 


See your 
Stonco Distributor 
for— 


Cluster Lighting 


a complete line 


Super Spots 


a complete line 


Vaportight 


a complete line 


Plus — a full line of 
island lights, yard lights 
and other floodlighting fit- 
tings and fixtures 


S142 
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U.S. Reyalastic Plastic Tape 


. Security® Friction Tape 


“U.S.” Splicing tapes sell in vast quantities 
because of the ready demand for any product bearing 
the United States Rubber Company name. 


These tapes are used and advertised the year 
‘round to the electrical industry, manufacturing 
plants, hardware field, to name a few. 


Backing up “U.S.” Splicing tapes is this big plus: 


THE NAME U.S. RUBBER REACHES INTO 
MINDS OF INDIVIDUALS AND OF INDUSTRY EVERY 
DAY ALL YEAR LONG THROUGH ADVERTISING IN 
NEWSPAPERS, MAGAZINES, RADIO, TELEVISION AND 
BILLBOARDS, featuring products that are household 


sales tap | | 


words—such as U.S. Keds®, U.S. Royal Master with 


Tires, U. S. Golf Balls and widely used rubber 
or plastic products. 


Make your sales taper up with the volume line, - — 


the profit line. Order “U.S.” Splicing tapes from 
any of the 27 “U.S.” District Sales Offices, =p 
or write address below. ’ 


“U.S.” Research perfects it...“U. 8.” Production builds it...U. S, Industry depends on it. 


UNITED STATES RUBBER COMPANY 
ee MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N.Y. 


Hose « Belting + Expansion Joints + Rubber-to-metal Products + Oil Field Specialities + Plastic Pipe and Fittings + Grinding Wheels + Packings + Tapes 
Molded and Extruded Rubber and Plastic Products «+ Protective Linings and (coatings + Conductive Rubber + Adhesives « Roll Coverings « Mats and Matting 
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Power company saws through 


In she goes. Cable was orginally 
pulled across the lake with a jeep. 
The steel armor on cable took up 
the pulling strain. 


Crew of men jockey the cable into 
position before cutting trench 
Mr. Finch says, “We were amazed 
at the flexibility of the cable.” 


This is one of the two ice saws used for cutting the trench. It is gasoline 
powered, mounted on skids. 
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Cable without boats barges 


@ The scene is Upper Saranac Lake, N. Y. Paul 
Smith’s Electric Light & Power and Railroad Com- 
pany wanted to lay a 2000-foot continuous length of 
Tiger Brand Submarine Cable under water. Ordinarily 
this would require expensive boats, barges and crews. 

But Raleigh Finch, General Superintendent, de- 
cided to wait for a big freeze, saw a slot in the ice, then 
drop the cable to the bottom. The cable was so flexible, 
that it only took 15 minutes to unroll the entire 2000 
feet onto the ice. The picture captions explain how the 
job was done. 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL, GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO, PACIFIC COAST DISTRIBUTORS 


The cable involved is 2-conductor, 5000V, 4 AWG, 
steel armored, rubber insulated, non-leaded. It was se 
lected because of its flexibility, light weight and low 
cost. The cable joins a previous Tiger Brand Sub 
marine Cable that was laid in 1932. According to Mr 
Finch, “We haven't had a service failure in that cable 
since it was laid 24 years ago. In fact, we've never had 
a piece of Tiger Brand fail, in the 30 years that we've 
been using it.” 

Any user of electrical cable can have this same kind 
of reliable performance. Just switch to Tiger Brand 


* TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA., SOUTHERN DISTRIBUTORS 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


A STANDARD TIGER BRAND CABLE 


FOR EVERY SPECIAL JOB! 


asbestos wire and cable 


mold cured portable cord 


aerial, underground and 
submarine cable 


shovel & dredge cable 


poper & varnished cambric cable 


® machine tool & building wire 


special purpose wire & cable 


ELECTRICAL | 


us Tiger Brand WIRE & CABLE 
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CERTIFIED 


CERTIFIED 


bs, 


@ No one knows better the value of CERTIFIED CBM BALLASTS than the 
manufacturers of fluorescent tubes. For the satisfactory performance of their 


lamps is vitally dependent on the ballasts that operate them. They know 
CERTIFIED CBM BALLASTS are Tailored to the Tube. 


iPION says: 
“Fluorescent lamps are designed to operate at 
specific electrical values. The use of auxiliary 
equipment that has been proven to meet these 
agreed upon standards will assure the user 
maximum value for his lighting dollar with a 
minimum of operational failures. Certified Bal- 
lasts are inexpensive insurance.” 

iC says: 
“The life and light output ratings of fluorescent 
lamps are based on their use with ballasts pro- 
viding proper operating characteristics. Bal- 
lasts that do not provide proper electrical values 
may substantially reduce either lamp life or 
light output, or both. Ballasts certified as built 
to the specifications adopted by the Certified 
Ballast Manufacturers (CBM) do provide values 
that meet or exceed minimum requirements. 
This certification assures the lamp user, with- 
out individual testing, that lamps will operate 
at values close to their ratings.” 


SYLVANIA says: 


“The light and life ratings of fluorescent lamps 
are based on three hour burning cycles under 
specified conditions and with ballasts meeting 
American Standards Association specifications. 
Ballasts marked with the CBM emblem and 
certified by Electrical Testing Laboratories, 
Inc., meet ASA specifications.” 


WESTINGHOUSE says: 


“Use ballasts that are tested and Certified by 
Electrical Testing Laboratories or ones that are 
otherwise known to meet the specifications of 
the lamp manufacturer. These will give best 
results with Westinghouse fluorescent lamps.” 


That’s why CERTIFIED CBM BALLASTS 
merit the slogan—Tailored to the Tube. 


BALLASTS 


ERTIFIED BALLAST MANUFACTURERS 


Makers of Certified Ballasts for Fluorescent Lighting 


2116 KEITH BLDG., CLEVELAND 15, OHIO 
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HANDSOME 
CHROME 
AND 
GLASS 
DESIGN... 


MOUNTS 
FLUSH IN CEILING 


OFFERS UNUSUAL APPEAL TO HOME BUYERS 


Another outstandi ng ti. t from Trade- Wi nd! A comb nation both m ventilator and um 


notor beautifully desitned in a flush-type ceiling unit. Two 75-watt bulbs provide brilliant 


illumination. And the time-tested Trade-Wind 100 CFM blower unit essures complete vent 


lation—for both inside and outside baths—eliminating steam, lingering dampness and odors 
Easiest to install... 


Trade-Wind Model 1701 installs between joists and the single installation gives you both 
ight and ventilation, thus cutting installation expense. The unit is pre-wired, further elimi- 


nating extra work in running asbestos leads. It can be wired to a single switch or 3 


wires run to a double switch. The Trade-Wind Time-Delay Switch also can be used 
The PRICE will surprise you! 


Trade-Wind has priced the Model 1701 at a rock bottom | 
light/ventilator combination an outstanding “buy” for every type of home 


DWVijed C (110), foc. 


7755 PARAMOUNT BLVD. DEPT. EW, RIVERA CALIFORNIA 


gure, making this new 
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Save TIME and MONEY 


Large wiring space in these PYLETS ac- 
commodates standard wiring devices of 
the flush mounting type. 

A wide choice of interchangeable covers 
simplifies and reduces cost of changes in 
outlets and contro! stations. 

Cast metal construction, with heavy 
cadmium plated finish, protects. devices 
for long trouble-free service... reduces 
maintenance cost, replacement cost and 
shut-down time. 

Adaptability of the PYLET body to so 
many types of circuit controls and service 
outlets permits substantial reduction in 
inventory and stocking costs. 


FS and FD SERIES FOR ORDINARY Sn cae 
Water-Tight, Vapor-Tight and General Duty Types Available 


a 
Tumbier Switch Tumbler Switch Push- pull 
(from hondie) (rocker arm) Tumbler Switch 


| 
| 

Receptacie Receptoce W ater-tight 


oftochment plug! (duplex) Attachment Plug 


ER SERIES FOR HAZARDOUS LOCATIONS 


Explosion-proof wiring device PYLETS are 
made in | and 2-gang combinations in 
shallow and deep types. They are supplied 


complete with cover and wiring device. 


Literature Furnished on Request 


Sold Nationally Through Authorized Distributors 
THE PYLE-NATIONAL COMPANY 


1352 North Kostner Avenue, Chicago 51, Illinois 
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Wholesale Price Index for 61 Electrical Products 


Product (1947-49=100) Mar. 1955 Feb. 1955 Mar. 


144.1 144.1 


Copper Wire, bare. Unit: pound 


Building Wire, type R. Unit: M feet 111.6 111.6 
Non-metallic Sheathed Cable. Unit: M feet 94.9 94.9 
Varnished Cambric Cable. Unit: M feet 149.4 144.7 
Flexible Cord, type SJ. Unit: M feet 112.6 112.6 


115.4 15.4 


Lighting Panelboard, fuse type. Unit: each 


Lighting Panelboard, circuit breaker type. Unit: each 122.4 122.4 
Safety Switch, 2 Pole type A 250 volts. Unit: each 145.7 145.7 
Safety Switch, 3 Pole, type C, 575 volts. Unit: each 140.2 140.2 
. Air circuit breaker, 250 volts. Unit: each 142.3 142.3 
Power Panel, fuse type, 250 volts. Unit: each 120 120.3 
Power Panel, circuit breaker type. Unit each 126.8 126.8 
Motor Control, a.c., 25-30 hp., 400-440 volts, combination starting switch. Unit: each 145.6 145.6 
Motor Control, a.c., 25-30 hp., 220 volts. Unit: each 137.4 137.4 
Motor Control, a.c., 50 hp., 440 volts. Unit: each 146.5 46.5 
Motor Control, a.c., 75 hp., 440 volts. Unit: each 138.1 138.1 
Motor Control, d.c., 10 hp., 239 volts. Unit: each 153.2 1§3.2 
Renewable Cartridge Fuse, 250 volts. Unit: each 110.4 110.4 
Non-renewable Cartridge Fuse, 600 volts. Unit: each 115.6 15.6 
Plug Fuses, 125 volts, non-renewable. Unit: each 101.1 101.1 


Motor, d.c., 1.6 hp., 115 volts. Unit: each .. 141.4 141.4 
Motor, a.c., 1/4 hp., 110-115 volts. Unit: each 107.2 107.2 
Motor, a.c., 1/2 hp., 220-240 volts. Unit: each 109.6 109.6 
Motor, a.c., polyphase, induction, 3 hp., open sleeve bearing. Unit: each 121.4 121.4 
Motor, a.c., polyphase, induction, 3 hp., ball bearing. Unit: each 125.9 125.9 
Motor, a.c., polyphase, induction, 10 hp., open sleeve bearing. Unit: each 123.8 123.8 
Motor a.c., polyphase, induction, 10 hp., bell bearing. Unit: each 131.4 131.4 
Motor, d.c., 5 hp. Unit: each 141.6 141.6 


Fan, under 12 inches. Unit: each 
Fan, propeller type, 24-30 in. whee! diameter, direct connected. Unit: each 


Drill, production line, 1/4 in. Unit: each 115.6 15.6 
Drill, production line, 1/2 in. Unit: each 114.5 11.5 
Saw, production line, 6-8 in. Unit: each 99.1 99.1 
Pliers, 6-in., long nose. Unit: each 164.! 164.1 


Lamp, 60-watt, 110, 115, 120 and 125 volts. Inside-frosted. Unit: each 


Distribution Transformer, 15 kva. Unit: each 
Distribution Transformer, 45-50 kva. Unit: each 124.4 
Dry Type Transformer, 15 kva. Unit: each 


Dry Cell Battery, flashlight, type D. Unit: each 


Dry Cell Battery, portable radio "B’ pack 67 | /2 volts. Unit: each 123.4 23 

: Dry Cell Battery, general purpose, No. 6 type | | /2 volts. Unit: each 40.1! 40 
Voltmeter, portable type, 3 | 2-6 1/2 inches, 0-300 volts. Unit: each 164.8 164.8 
Ammeter, portable type, 4-6 |/2 inches. Unit: each 157.5 157.5 
Watt-meter, for instrument transformer, 100-150 volts. Unit: each 138.! 138.1 


Toaster, automatic, “pop-up. Unit: each 107.3 107.3 


Cooking range, standard size. Unit: each 


Washing Machine, non-automatic, wringer type Unit: each 106.5 106.5 
| Washing Machine, automatic. Unit: each 100.3 02.1! 
| lroner, table model. Unit: each 115.5 5.5 
| lroner, portable model. Unit: each 114.3 1.3 
| Vacuum Cleaner, upright. Unit: each 109.3 109.3 
Vacuum Cleaner, tank. Unit: each 107.6 107.2 
| Refrigerator, capacity 7.4-9.5 cubic feet and over. Unit: each 104.0 1074 
) Home Freezer Chest, 8-12.4 cubic feet. Unit: each 98.9 98.9 
| Water Heater, 52 gallon storage tank, 230 velit ac 105.2 105.2 
| Radio, table mode!. Unit: each 88.1 88 
| Radio. console model, radio-phonograph combination. Unit: each 97.8 97.8 
Radio, portable model. Unit: each 85.9 85.9 
Television, table model. Unit: each 68.3 68.4 
Television, console model. Unit: each 68.4 68.6 
Radio-television-phonograph combination. Unit: each 735 735 
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Business Index: NATIONAL PICTURE 


1947-49 =100 % 


1947-49 = 100% — 
300 Full Line Wholesalers 


Inventories 
150 pet 


INDEX (above) % CHANGE 


Feb. 1955 Jan. 1955 Feb. 1954 Feb. 1953 Feb. 1952 1955 from 1954 
Sales .... 128 128 122 126 115 
Inventories . 131 118 134 139 152 


1947 - 49 =100% 
s00 Wiring Supplies and Construction Materials Distributors 
250 1955 

Inventories 


150 - - 


100 Sales 
50 
0 


1947- 49 = |00% — 


INDEX (above) % CHANGE 


Feb. 1955 Jan. 1955 Feb. 1954 Feb. 1953 Feb. 1952 1955 from 1954 
Sales 14] 160 128 125 132 9 
Inventories . 178 162 169 170 153 


1947-49 = 100% 1947-49 = 100% 


300 Appliances and Specialties Wholesalers - rt 
250 —_— 239 — 
200 Inventories ~ 200 


190 


— 


50 — 
— 


INDEX (above) % CHANGE 


Feb. 1955 Jan. 1955 Feb. 1954 Feb. 1953 Feb. 1952 1955 from 1954 
107 112 141 116 +10 
Inventories . 127 129 142 153 151 


SOURCE: Bureau of the Census. March-April projection is by this publication 


Per cent change in sales is 
two months of 1955 from two months of 1954. 
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Business Index: REGIONAL ANALYSIS 


ELECTRICAL EQUIPMENT, SUPPLIES WHOLESALERS* 


FEBRUARY 1955 


NEW ENGLAND 
MIDDLE ATLANTIC 
EAST NORTH CENTRAL 
WEST NORTH CENTRAL 
SOUTH ATLANTIC 

EAST SOUTH CENTRAL 
WEST SOUTH CENTRAL 
MOUNTAIN 


PACIFIC 


Sales 
(% Change) 


From 
Jan. 1955 


12 


From 


Feb. 1954 Jan. 


Inventories 
(% Change) 


From 
1955 


From 


Feb. 


1954 


+10 


*The Department of Commerce now separates this group from electrical appliances and electronic parts distributors 


Other Figures of the Month 


Private Expenditures for New Construction (in millions) 
Public Expenditures for New Construction (in millions) 


Personal Income (seasonally adjusted, in billions) 
Farm Income (seasonally adjusted, in billions ) 
Housing Starts (in thousands) 
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March 
March 
February 
February 
March 


lotest 
Month 
$2,151 
$768 
$292.4 
$16.1 
117.0 


Preceding 


Month 
$1,986 
$658 
$291.4 
$15.9 
90.0 


Yeer 

Ago 
$1,779 
$788 
$285.0 
$16.8 
95.2 


1946 
Avereges 
$803 
$197 
$178.0 

$16.9 
55.9 


2 + 2 

“HT 

7 4 + § 
q 

==, 
+ 6 4 + § 
+10 + 7 +13 + 6 
pd. 

+13 +28 +13 | 

f 

\ 

+ 4 +19 0 t+ § 
| 
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TIMES and TRENDS 


What Makes the Difference 


Half again as many.” “Twice as many.” “Three umes as many.” Depending 
on the trading area you serve, one of these surely would be your answer to 
the question, “How many more firms are distributing electrical goods in your 
territory today than were doing so at the end of World War II?” And if you 
don’t happen to be one of the newcomers, you probably would add, “Too 
damn many!’ 


There's no question about it: during the last decade there has been a 


phenomenal increase in the number of firms engaged in selling electrical goods 


to contractors, industrials and dealers. But at the same time there has been a 
phenomenal rise in electrical wholesaling dollar volume—trom $1.2 billion 
in 1946 to the record level of $6.2 billion in 1953. Any business that booms 
like this is bound to attract new capital and new blood. 

The big trouble is that many of those attracted were the bloodsuckers 
the catalog retail-wholesale operators, the high-graders, the back-door brokers 
the buyers and bidders of scrap ends. This isn’t news to you; nor should it be 
news to anyone that when the quick profits are no longer there to be siphoned 
off, the bloodsuckers will be looking for new veins to tap 

Nor to be confused with these destroyers are the legitimate wholesale dis- 
tributors who have opened their doors since the war. And there are a lot ot 
them. Some will become the most important distributors in their respective 
markets tomorrow. This is only natural in an industry where the success of a 
firm is so closely tied to the vitality of one or a few men; many a firm 
shrivels up and dies when these individuals leave the scene. And there's always 
a hustling young firm or an older one that has retained its vigor waiting to 
step in 

Already these young firms have made their presence telt in the industry's 
statistics. For example, ELECTRICAL WHOLESALING’s second edition of “The 


Basic Dimensions of Your Industry” (see pages 101-112) shows that the 
typical independent distributor has been in business 23 years; the first edition 
indicated the average was 27 years. The influx of new firms is also reflected 
in the smaller amount of floor space per establishment. The earlier study re- 
vealed the typical distributor operated out of 24,441 sq. ft; the new figure 


is 17,233 sq. ft. 


Whar distinguishes these newcomers from the parasites is the tact that they 


are full-functioning. They maintain adequate warehouse stocks. They hire, 
train and travel salesmen and employ a counter and telephone sales staft as 
1 well. They supplement the manufacturers’ advertising with their own local pro 
motion. It is the fulfillment of functions such as these that is the difference 


that makes the difference 


EDITOR 
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COOLER FUSES COOLER SWITCHES 


SILVER-PLATED 


THE 


= 4 < | : 
Like Amp-Trap and all hig! ty switch gear 
pr vents copper ie tor! if nt t surtace 
every eliminates this nor nductor wi i ! ! 
se nas 
Rt a ; GIVES LONGER APPARATUS LIFE 
( sive f 
: at no extra cost " 
; ~~ 4 See Your Shawmut Distributor Now 
 CHASE-SHAWMUT 


New Line 
of I-T-E Enclosed 
Circuit Breakers 
approved for 
service equipment and 
commercial buildings 


Ratings: 15 through 200 amp. 


2 and 3 pole, 240 v a-c, 125/250 v d-c; 
600 v a-c, 250 v d-c 


Bonderized Dimenso finish makes enclosures 

appealing and durable. Card holder 

easy circuit identification. For more 

ask your I-i-l representative or 

authorized distributor for the Speedfax 

Catalog. Or write Small Air Circuit Breaker 
Division, I-T-E Circuit Breaker Company, NEMA 3 has automatic cover latct which retains cover in fully open 


, > position, is equipped with inner dead front sheet which tsolates breaker 
19th and Hamilton Sts., Philadelphia 30, Pa and wiring 


NEMA Surface Type 1 NEMA Flush Type 18 


For general indoor use where norn 


NEMA Type 3 


ise to provide protection against driv- 


sleet. Enc re ‘guipped with 
n 1 rT an <ckout 


al atmospheric For outdoor 
conditions exist. The breaker operating | 


andle ex ing 
the cover 


g rain, s! 


nts a locking threaded con 


on bottom 


1-T-E CIRCUIT BREAKER COMPANY * Small Air Circuit Breaker Division 
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Introducing a new department: 


ELECTRICAL 


WHOLESALING 


Your Markets 


With this issue, ELECTRICAL WHOLESALING begins a new depart- 


ment—designed to alert you to new opportunities in older markets. 


O HELP you fully exploit all your potential 

markets for electrical products—that is the pur- 

pose of “Spotlighting Your Markets 

This new department, which begins on the fol 
lowing page, is designed as a companion piece to 
The Salesman’s Technical Notes.” Where it briefs 
you on products, “Spotlighting Your Markets” will 
round out your knowledge of actual and potential 
electrical supplies’ markets. A different market will 
be covered each month 

With this department, we are exploring a rela 
tively uncharted field. Most of these markets are 
long-established ones. But their “measurements 
their full electrical sales potential today—are only 
partly known. Our purpose is to define that poten 
tial for distributors and their salesmen in short 
to-the-point articles 
e New Look—Today, a long look at both new 
and established markets is the order-of-the-day for 
distributors. With price-cutting, large orders from 
normal customers are fast becoming less and less 
profitable; overhead costs, at the same time, are 
continuing to rise. New sources of sales must be 
found to keep distributors on top 

ELECTRICAL WHOLESALING promised in a 
January editorial (p. 29) “to spotlight these mar 
kets in order to speed their exploitation 

In the past four issues, we have made partial 
delivery on this promise. Among the growth mar 
kets studied so far: REA co-ops (EW—Mar 
p. 54) and electronics (EW—A 


Similar articles on new markets a 


Turn page for first 
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e Older Markets—'Spotlighting Your Markets 
is another part of the payoff. To alert salesmen on 


the potentialities of older (and perhaps neglected 
markets, this series will present detailed 
individual industries from an electrical produc 
sales standpoint 

The studies will fearure 

e Industry background. What size and types 
of plants are involved? How does electrical equi 
ment fit into the operation? What are the indus 
try’s special requirements? Its trends 

e Product information. What are specific 
product needs? Whar are today's hot products 
What can be sold? In what quantities? 

e Purchasing practices. Who specifies prod 


ucts? Who buys them? Maintenance engineers 


electrical contractors ofr pur hasing iyents 
In short, what is the market? And how do you 
sell it? The department will be long on specifics 


short on generaliz 
e Continuing Series—The first article in this 
series is “The Bakery Market It 


y studies Covering a range of mmercial an 


lustrial markets common to all sections of the 


nf 


Among the markets schedule f coverage in 


future issues of ELBCTRICAL WHOLESALING are 


varayes print plants meat p Kers hospi 
tals la lenis re rant mber mill lairies 
r re r shor Irie haere na borrlin 
} 
ry 
ants 
pi 


installment of “Spotlighting Your Markets’ 


| if 
| 
; 
» 
rr Lerc i 
country markets you can sell direCt eh 
contractors 
in the works 
3 


SPOTLIGHTING YOUR MARKETS No. | in a Series 


Brings you up-to-date on what you can sell to... 


The Bakery Market 


@ The biggest potential is in medium-sized bakeries. They're usually well- 
mechanized and they buy locally. 


@ The bulk of purchases are for maintenance, since original electrical equip- 


ment is usually sold direct. 


@ In larger bakeries, talk to the maintenance staff. The electrical contrac- 


tor is the key man in smaller plants. 


AKERIES are a solid 
salers Je mcn 
With cult iti 


Lintenar 
e Potential—lI 
These shops have 
and use little electr 
e Measurement 
of the market 
mechanized, or a 


They often bu 
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nt eta if not may market for whole chase and instaliation to local engineers. Some chains and 
ee r direct or through contractors independents design their own systems, then buy all com 
ans rvice, there's consistent volume ponents. In either case, there's neat ophole in the 
hnoiesaler on nvoives 1OTOr 
me are the small nsumer Dakeries 
ei ‘ y the rudiments of a production line 
ee. il equipment 

ieee sctween these two types lies the heart 
a lium-sized bakeries. They are fully 
i ae aa me stage on the road to mechanization 
oe: boughe dire id installed at the factory ME buy and specify their own new equipment 
ea. [he other reason: purchasing setups. Chains—which And they buy maintenance supplies locally 
ri 
Pla ncl ost of e large } plants—often cen One key to potential ts if € looks of the plan Is it 
i, tralize eir buying. Even on maintenance sales e whole one floor or larger? Is it wholesale rather than retail in 
ae saler is let appearance? Ar ere livery trucks park nearby 
ie Happily, there are exceptions. Some equipment manu It these answers are Yes, go inside. Measurements there 
ey facturers only specify electrical equipment, leaving pur include: How much of the line is automatic? What is th 
The nation’s bread bakeries number larger the nitai market for more electrical purchases Another 
> On They range fro con electrical suppli neiderarinn ie heawe.dnn 
bee mer | plants turning o oaves : e The other is purchasing. Some ruipment. Pr s relatively unin 
s other factories turn eh bearings hain bakeries ntr their hacine eranr if ci 
fa rn out Pall bearing ain { ries Centralize Duying if irement its 
a lown to consumer shops where bread But when buying is done _ locally Main trend in the industs $f 
ie is baked in back for counter-sale out theres an pening tor wholesalers f mec nized production ines 
Or front. Most bread bakeries also make even for original equipment in many T} means better materials’ handling 
fancy goods, S$ pies Kes ana cases \ r Dy wer ind 
er specialtic Vital bakery needs are economy fror sponge 
A par from ial bakery prac safety ul leaniiness If electrical Dak nt 1OUS-Drocess 
Bie tices and personalities, there are two equipment 1 insure better control of y 1 ferments 
Fa toy main measures of this market for rhe these factors hances are good that Or ve n s are in the 
wholesaler bakeri b then It some ming B 1 ff zing rea Dos 
@ One 1s mechanization. Generally ties, local heaith and safety depart t ectr vens-—itf 
mechanization of production ind more rigidlv—which leads directly ¢ ror 
3 
70 


e Cooling—R 


Bakeries: Solid maintenance market “ 


e Specials—M 


e Processes—W hatever the bakery, fundamental pt . 
steps 
e Raw! ‘ led ‘ tock B 


conmne 


e Motors—A typical me lium-sized bakery might 


pe swit cd ft rne wl les 


e Motor Controls—In many plant ontr 
M nd automatic starters, for ex 
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cad easily) t0 poor (cs 
ghting pr So are | te 
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pacity of the feed belts and wrapping machine What ; 
is the Capacity Answers to these questions Will : 
e Flour is blended and mixed with other dry ingre Ad 
@ Sponge dougn is mixed i fermented, then mixed aa 
Wit! tre il } 
e After shaping, the dough is moulded int f siz 
e Once baked, it its oled, sliced and wrapped Te a 
In n 1ern plants these processes are continuous | bad 
practically automat The baking lines consist of e Wi 
process machines themselves VENS, MIXETS, f t e en 
materials handling nveyors, tubes, et that e M 
e Motor dr & 
° 
rwo in the -hp size and five to ten in the p range e | E 
The ere math are trac ( is p 
Ihe larger sizes are used to run mixers and Diender e Angles— ! For 
while the many small ones are used on nveyor ver me sp ii: 
perations Or open conveyors sl ild be totally e1 enc! 
Many bakeries place motor raers direct with I 
facturers. With the right approach and service, this bus eo); io 
me ile 
rters, for example, 1 
be widely separated and located away from their d t , 
ewitch W he ntrols ‘ mulated or 
vears. there is little standardiz f type. n ting of Ther espe i 


He Rides The 


Rural Circuit 


Like an old-time judge, Bill McMahan 
covers the small towns around Akron for 
Summit Electric. Built on diverse small 
accounts, his new route is growing fast. 


By Durward Humes 


KEROSENE CIRCUIT” is Bill McMahan’s 
old-fashioned nickname for his new-type sales 
territory. This circuit, which he rides for Summit 

Electric Supply, Inc., takes in the little-traveled small towns 

iround Akron, Ohio 

Selling supplies and housewares, Mc Mahan calls on all 
customers in all towns: hardwares, small contractors, in 
lustrials, appliance dealers and even tiny municipal 
itilities. On his “choice day,” he makes nine stops in six 
towns 

John Campbell, president of Summit, is first to admit 
that the digging is harder on McMahan’s route. But in a 


lay when regular-market profits are getting tighter, these 


small-town calls are paying off—betrer every week 
McMahan took over the route last May. Volume for 


last half of 1954, when he was still ac climating nim 


was up a quarter over the first half. Each month of 
as marked a 25 per cent monthly rise—and Mc- 

Mahan’s February volume doubled the total when he took 
over nine months earlier 
e Spadework—tThis is not a route for Old Salesmen; 
both Campbell and McMahan consider it mostly mis 
sionary work. This was especially true during McMahan’s 
first months, when he moved slowly, learning his customers 
and their buying habits. He was a natural for the route 
owever, since he had traveled it for a mill supply house 
for eight years previously 

McMahan now considers his foundations set and is con 
fident of reaching, in time, his sales goal: “The idea is 
to get all of my customers giving me 100 per cent of their 
electrical orders, either when I call or by telephone. That 
is when the profits will balloon 

Meanwhile, McMahan’s route is comparatively unex 
plored. Some competitors make calls on contractors. White 
goods distributors call on appliance outlets. And hard 
ware stores have their regular supply houses. But Summit 
is the only electrical house giving the route more than 
lick-and-a-promise 

Actually, McMahan says, his “kerosene circuit” is be- 
oming part of a spreading American suburbia: add 
together the new and modernized churches, schools, homes, 


motels and trailer camps, and you've got a growing market 


For McMahan's daily route, see next page 
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First call: C. M. Wilkinson Co., Akron, manufac- 
turers of tramrail, conveyors and chutes. Said hello 
to Bud Teal, engineer, and promised to check on a 
scheduled delivery. 

Saw Tony Martin (left), plant superintendent. He 
had space problem, wanted to see flexible conduit 
and connectors. McMahan explained Summit Electric 
Supply's line, promised he'd be out the next day 
with samples. 


Back of his rural route, McMahan explains, lie his key 

counts. These customers nearly always are waiting wit! 
an order, large or small—or with a problem that wil 
eventually result in an order 

Included on his key account list are about 30 firms 
1 few in Akron but most in the outlying small towns in 


huis territory He calls on these accounts every week while 


Second call: Henninger Hardware, Cuyahoga Falls 
Owner had no order. McMahan checked stock, then 
drew him into conversation on a new switch plate. 
Henninger said he'd like to see it on McMahan's next 


stop. 


McMahan’s pitch is that he can do more for a hardwar 


store on electrical supplies than can a hardware supply 
house man (EW—Jan 5, p. 62). On the new switcl 
plate, for example he has found that it moves fast be 1S¢ 


the hardware supply men arent up on it and are still se iI 
ing the older style 

Henninger, like McMahan’s 40 other hardware 
counts, carries a variety of table items: wire, fuses, cord 
receptacles, toggles, lamps, testers and housewares. Counter 


trade is not large but is steady 


Despite small inventory, most 


q Contractors: Refresher Showings on Every Call 


Third call: William Wise, electrical contractor, Kent 
Showed him new store lighting fixture (it was repre- 
sentative of new Summit line; McMahan showed it 
to all contractors visited on that trip). Also discussed 
inventory and checked stockroom. Used this as open- 
ing to give pitch on new insulated connectors. W ise 
said he'd like to see them, and McMahan agreed to 
bring them along next time. 


McMahan tries, on every call 
Or improve } prod ict. He uses them as ice-breakers 
retresh their minds that | sel 
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@ Key Accounts: Light Industrials are Cornerstones 


@ Hardwares: Specialty Selling Builds Volume 


For more on McMahan’‘s rural 


his “normal” accounts are visited every two weeks 


The bulk of his key accounts are light industrials, such 


as Wilkinson. This firm buys mostly 
ment: motor controls, wire, circuit 
occasional motor 

He considers OEM sales, made 


breakers LAM ps an 


maintenance equip 


( some industrial! 


accounts, as plus-business. Controls and signal equipment 


h 


are strong items here. Other accounts are seasonal, such as 
the sand-and-gravel pits that operate during the summ 
in this part of northern Ohu 

Although most of his industrials are key nd good 
uccounts, McMahan thinks there's more spadework to b 
tone. One plant tor example, recently turned his motor 
control line after months of etl n his p I n 
high-pressure man, he idmuts. “I try mak y accoun 
solid. And when they switch to my line, they've change 


for 


W ire Is 5 rprisingy I portant 


OOO ft. on an order 


Housewares are good primal 1uf 
La p contracts h McM 
ware stores are profitable in the Ww 

[wo steps are important in hard 
check stock person lly: me hardware 
watch it closely but expect che sale 
late. Second, be on-time with deliv 
nvoices. It's an old hardware stor 
prices; all counter items are marke 

Har iware store McMahan 

istomers. They rry no backuy 
lelivery. Moreover, they like to bargair 
re sre idy b yers na ¢ ! nt 
ount volume increase f McMahar 


proach. One contractor may carry he 

him, there 1s little pportunity tor 

Orher contractors may rder somet! 
But the main object in McMal 

on probable obs and contractor bidd 

provide supplies estimate then be 

jobs are set. That's when the re ler 

Ing panels wire and nduit, fixtures 
The biggest proble A McM 
ne is er 4 

since t oF the per tt 
nd le ve with neg 


min 


saies and more 


circuit, turn page 


nes, na wire 
e fal 
| 
ervi () 
Kec] 
rie ind Kil 
t Kcep n 
pm tre 
| 
re m ni 
b I 
‘ 4 
Lon 
sces war 
rural 


‘ 
KCC] 
n 
ere en hye 
ind light 
kin 


73 


4 

¥ 

the carton Biggest volume ts in SW 

> 
2 
4 

Bi 

new 

tl poodpye h 

item and this ine ne explains From such demonstr einer hast e them fror rneir wive or 
tions come conversation, and perhaps an order. He ha backtrack on | route nt e finds t , gain - 
found that these e-Dreakers have resulted in warmer Bur they are basi rome! nd er } joubt in | ai 
relationships and paid off in growth of his UNTS mud that the extra time and mileage re r in bigger Y 
Contractor practices vary, and so does McMahan’s ap eee Of them ie 
& 

a 


He Rides The Rural Circuit (cont.) 


Fourth call: Lantry Electric Co., Kent dealer. Mc- 
Mahan checked over housewares display with Walter 
Lantry, noting a couple of low stock items. Lantry 
ordered a door chime and pushbuttons, and paid bill 
for recent delivery of housewares. 


Dealers LIKE Lantry 
res, supplement 
nber of tablewar 
to McMahan 
r devices, lamry 
Siness 
ll-trown app! 
lies if they onl 
lities,” McMahan 
lectric-cons st 
th Lanery, McMahan 
ite. Some trouble come 
Most are 


own 


poor 


Kceping and a rel 


Delivery 


Fifth call: Bill Mullen, engineer for Portage County, 
Ravenna. Checked over lamp supply and discussed 
electrical needs in the shop 


McM 
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{ 
here's Potential in Small Suppli 

a Appliances: There's Potential in Small Supplies 

4 n sewares, of course. re 

lid move a lot of volume 
i - | They ve got a natural 

Dut are simply victims 
ctance to Dili their wn customers 
i) as to other McMahan customers 
iS ON an every-ten-days basis except for rush orders. Som: 
ape — re by express but most are by Summit truck 
ve ts Need Cultivat 
a Municipals: Growth Accounts Need Cultivation 
i 
agency, and calls once nth t eck stock. He also 
sells some maintenan supplies for use in the county 
costs me only few minutes t ill on this type of smali 
ccount. Fron experience, | know that many of them have 
Chief ar ng McMahan’'s g ernmental lis are threc 
engineer. none of these a nts are large. But McMahan 
there when Dig expansion bs break. Meanwhile € Pick 
Were giving rthese ng st ers sp lry ser é 
thar ever 1 hetor And ts paving tt or 
j §$—not in any one nt bur in t bulk of business 
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MITCHELL Lighting chosen 


for the Imperial Camera Shop 


MITCHELL LIGHTS ANOTHER STORE 
Imperial Camera Shop 

Mr. Soffer’s many years of experience as a Berwyn, lilineis 

store owner has made him well aware of the 
influence of proper store design on increased 
sales and properly directed store traffic 


Architect: Nerad and Corlson, Clarendon Hills, ilinois 


Electrical Contractor: M. G. Electric, Cicero, Ilinois 


Distributor: Standard Electric Supply Co., Chicogo 


“In my opinion,” states Mr. Soffer, “the 


single most important element in a well- INSTALLATION: Flush-mounted MITCHELI 

designed store is the lighting. Mitchell “Polaris” two-lamp lun Twelve lescent 

‘Polaris’ fluorescent units were chosen for my downlights highlighting displays and king 
areas. An average of 75 footcandles is ma ! 


store because of their modern design and 
their economical adaptation to pattern 
lighting installations. I have found that 
these fixtures provide a soft lighting 
effect with no disturbing glare upon 
glass showcases and displays.” 


— 


for better store lighting, 


SPECIFY MITCHELL M ITCH ELL MANUFACTURING COMPANY 


Write for complete detcils on MITCHELL 2525 Clybourn Ave., Chicago 14, Ill., Dept. 1-£ a 
store ond other commercial lighting In Canode: Mitchell Mfg. Co., lid. 19 Waterman Ave., Torenl?® 
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Training for the sales profession is a longtime interest of Herbert 
Metz, eastern district manager, Graybar Electric Co. One early 


article on this subject—Metz' answer to the plea: ''! Didn't Raise 
My Boy to Be a Salesman!"'"—appeared in ELECTRICAL WHOLE- 
SALING in 1937. Here, in his own words, is the crystallization of 
40 years’ experience selling and training salesmen. 


ELLING 1s The un- 
fortunate 


that too many people, in 


a pr fession 


thing about salesman- 

ship is 
and out of business, don't consider it as 
As a matter of fact, 
I've had a conviction about this for a 
long time—and some 20 years ago, I 


a one-man crusade to sell the 


important as it 1S 


Startc d 


importance of selling 


In «a salesman, nothing can take 
the place of enthusiasm... . 


One of the best 
ever heard is this 


true sales stories I 
Down in Florida, 
came up 
through our training course. He went 
out selling—and proved himself a good 
Unfortunately, he had a 


we have a salesman who 


salesman 
serious attack of polio and they had 
him in an iron lung tor some time 
After he passed through the worst 
phase of his illness, this fellow was 
salesman enough to sell an air con- 
ditioning unit to his doctor for his 
othce 

Now that, to my mind, is selling par 
excellence There's a man who is 
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salesman down deep in his 
heart—the kind of salesman we're all 
looking for 

To pick them out and find out why 
they want to be salesmen, we ask 
potential salesmen a lot of questions: 
Why do you want to be a salesman? 
What makes you think you could be a 
salesman? Have you ever sold any- 
thing? Do you like to meet people? 
If we give you a vacuum cleaner and 
tell you to get out and ring doorbells, 
put your foot in the door and sell it— 
would you like to do that? And if they 
say no, I don’t think they're going to 
be good salesmen 


way 


1 don’t believe that the way to 
train salesmen is with a canned 
course. ... 


For one thing, you can't make a sales- 
man out of a man who doesn't enthu- 
siastically want to be one—any more 
than you can make a good chemist or 
a good doctor out of men who don’t 
chemistry or 


have enthusiasm for 


medicine 


Interviewed on Sales Training, 
Graybar's Herbert Metz says: 


We think that the way to know 
merchandise is to handle it. . . . 


Sure, you can take a potential clerk 
or any man who may have aptitudes 
other than selling and make an order- 
Burt an order-taker 
isn't a salesman in any sense of the 


taker out of him 


word 


We try to start with a man who 
is inherently a sales type... . 


How do you find that out? There's 
no certain way; we use aptitude tests, 
having found them valuable from the 
results we've had with them. 

But it would be a sad mistake for 
anybody to think of these tests as the 
alpha and the omega of selection 
While we would rather have a man 
with a good aptitude test than a man 
with a poor one, we don't turn down 
a man for this reason alone. There 
may be other factors that make this 
fellow, in our opinion, a good pros- 
pect for a salesman 

If a man’s aptitude test is good and 
we agree that the candidate should 
make the grade, we hire him and put 
him into our course of training. If 
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Nothing happens until 
somebody sells something . . . 


his test isn’t good, then the four of us 
take a long look at the prospect. Not 
frequently but sometimes we hire boys 
whose aptitude tests are not up to our 
standards. Our aim is to be sure we've 
got a man who can be trained to be a 
good employee and possibly a good 
salesman. 


More people now realize that 
“selling as a career’ must be 
sold... 


The Sales Executive Clubs are doing 
a fine job with “Selling as a Career” 
They go to the high 
schools—that's where you have to start 
—and build up selling for what it is 
a career and a profession 

The other part of the job has to be 
done within business itself; we do it as 


essay Contests 


a continuing part of our training pro- 
gram. We get these fellows together 
and explain to them that they are 
important cogs in this machine, that 
nothing happens at Graybar until 
somebody sells something. This builds 
in their own minds an appreciation of 
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Gold—But You Can Polish It! 


If a doctor doesn’t keep up his 


training, he falls behind .. . 


their jobs and an appreciation of the 
importance of selling 

Another important phase of our pro 
gram 
company 


is to sell the their 
They've got to be sure that 
We tell them 


the 


trainees on 


theirs 
with literature lectures all 
things that Graybar has to offer. When 


is a good outfit 
and 


we get them together, we go over the 
background of the company, and on 
what basis it has been built and how 


1d 


it has grown. A man must be sold on 


his company as much as he is on 


selling 


We bring ovr salesmen up 
through the ranks... . 


For one thing, we have other im- 
portant phases of this business besides 
selling. There's the Operating De- 
partment and the Credit Department, 
and we need good men there as well as 
in selling 

After we hire men, we put them in 
the warehouse. They go in there in 


overalls as warehouse men—no matter 


what their background, indications or 


You can’t do it in a few hours or 
out of a few books... 


inclinations—because we think that the 
way to know the merchandise is to 
handle it [hey report to the ware 
house foreman and receive, ship, and 
select merchandise: they do all the jobs 
that any warchouse man d cS 

They're there for two to three 
months, depending on the boy; we 
adjust the program t tne ft rather 
than the boy to the progran After 
that, we bring him uj rs and put 
him on various desks 

When he works on e inside sales 
force, he sits next to eteran, the 
veteran te nes the trainee ne jot ot 
inside selling He may be there an 
other two or three months until we're 
sure he $a f ted the informa 
tion that tl job has to offer. Then 
we put his nm a quotation job and in 
the credit department for a while 
working with the credit men 


All the time he’s in training, we 
watch him .. . 
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4 
Aes 
at 
Frequently a fellow who we thought 


into a good operating man, or vice 


versa. Not long ago, we had a man 
who felt he would be a salesman. We 
thought $0, Ince 1S le rests 


went throu 


be a good credit man. We lked to 
nim ibout ti He 1 never con 
sidered credit work, but agreed to try 


In short, an important part of our 
training program is trying to get round 
pegs into round holes. Its one of the 


great tragedies of business that there 
many CRS im roun 


holes We re me 


be St to get these 


It's impossible for any salesman 
to know the details on our 100,- 
000-odd products. .. . 
So we try to back up our salesman 
We un hit his manufacturer s 
epresentative heip 1 when 
get net i technica: Corner 
Wi ve our own ple back here 
who are experts n rious prod cts 
nd we teach our men to use them 
ISSISTANCE Then, of course, we train 
him on the specialty lines, such as 

We try to have the manuf irers in 
on their products about once a month 
We also bring our salesmen together 
occasionally and give the definite 

. talk on our entire selling program 

There is one other thing. When a 
new man goes t, he goes with on 
of the old-timers He rells the new 
man what ne rrectly in 

yes presentation, and what he d 1 chat was 

wrong. And then he may go in and 
give the presentation again to teacl 


the youngster by example 


This is a continuing program 


Take 
the best doctor in the world. If he 
doesn't keep up his training, if 
doesn't go to lectures and if he 
read medical journals, he quickly falls 
behind 


man’s training 
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You Can’t Make Gold (Cont.) 


if a man likes what he’s doing, 
chances are he'll be successful. 


If, however, a man comes in in the 


morning with dragging feet, he’s just 


going to be another [That's a 


tact ti 


training program 


guy 
pertinent at must be considered 
in any 

Salesmen, like all hu beings 
their likes and dislikes, their 
You become efficient in any- 


And 


you didn’t study 


when ye 


thing you like doing 


it ina book. You learned by going out 


with an experienced 


iriving 


iriver 


next to you 
That's the sort of thing we're trying 
We ground these boys that like 


oO lo 
selling in its fundamentals and in its 
importance. Then they have to go out 


the job themselves, with 


ind finish 


experienced men beside and behind 


We try to keep paper-work 
away from our salesmen. . . . 
We 


number of 


have them give us a minimum 


reports—such as expense 


and call reports—just enough that we 


Most of the 


KNOW Whats going on 


reports, in fact, come to him rather 

than from him. In my book, if he’s a 

good salesman, he’s not a good detail 
in. When you make him do detail 

work, you're making him do 

thing he's not gaited for 


A salesman 1s 1 


cing money for 


when hes selling, not when he's 


writing out reports. The more time 
salesn in to sell the 


to be and 


le ve tne 


better off he’s going 


better off you're going to be. Once an 


order is signed, it becomes a job of 
the inside man to see that it 


carried out—and any questions that the 
ight have about that order 


le man 


should come to the insic 


Even our stenographers are 
taught that this is a sales organ- 
ization. ... 


ey Dbullding a Dusiness Not 
naing rypewriter nor Kceping 
books, n earning sO many dollars 

} they're } ilding 
WweeK i ey re DULICINE a s 

ess—the Graybar Dusiness 

nth, I go out to our 

nting department they re fr 


They check st Mar nd this Feb 
r S$ figures an give me ngure 
they nK ke during Marcl 
Now if they re t figure, I buy 
ndy for tl gir nd garettes for 
the They n ntribute 
single ing to getting sales but . 
they re interested in what pays their 


Good salesmen are born; we 
merely try to help them make 
the most of their abilities and 
opportunities. .. . 


nad if a man is 1 sales- 


iherently a 
him from being 
ood salesr in Did you ever watch 
Do you 


re trained by the book 


ese pitchmen on 42nd St.? 


I once went up to one of these guys 


ifrer he gave his pitch and said to 


hin You're a ster salesman. Why 
10 you waste your time on this sort 
of thing? Why don't you get a job as 


Well, the 


all very interesting but I'm a nomad at 


Curiously, he answered 


he I don't like to be working for 
inybody, I want to come and go as I 
pleas when I g red of New York 
[ pack up my bag and go to Chicago, 
| Hae Aciantic ¢ | see tne world 


I'm tired of working, I lay oft 


Bill, be- 
stone cutter 


I cant think of anything further re 


moved from selling n that. I talked 
t nd he i enthusias he had 

spark deep dow side. He seemed 
sO interested I MOK on as a 


op-t sales 
$iast na inne 5 les ibil ty 

iont i Saiesman can 

be made—I t k salesman is born 

i e rig kind of training only 

kes him better I have had no 

en $ias for tandardized training 

ses. Many peot I realize, think 

t zed grams are very 

kK t train 

hy roug flex pr ond 

few 


‘a 
and 
eee, it. He liked it, and it has worked out 
well for hin 
ul 
them thi 
our fellows in the 
(Foe jobs that they are fitted for nat 
we. means lot both to the man and to 
Graybar 
— salesman—you really could go 
laces 
Bill Jones, a in I once hired in the 
the Midwest to sell farm pl | 
Sal Ct pe a 
When our people are asked what 
they re j ne we wanr ther tr feel 
ee FY er ends direct selling—and I say to ther All hours or weeks or out of a few books 
a = ELECTRICAL WHOLESALING—Moy, 1955 
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No question about it... 


THE amplex FRANCHISE 
VALUABLE PROPERTY 


in terms of 


Any Amplex Distributor will tell you that his 
Amplex franchise pays off handsomely in 
higher profits, increased sales and customer 
goodwill. Most important, the Amplex line 
is really complete—all types of lamp spe- 
cialties plus regular general service lamps 
and tubes—Colorbeams, spots and floods, 
weatherproof lamps, mercury vapor lamps, 
infra-red lamps, Swivelites, “Hi-Hat” re- 
cessed fixtures, etc. The Amplex franchise 
also includes the benefit of the hard-hitting 
Amplex program of advertising, merchan- 
dising and promotional material. 


\ R-57 


\ Hi-Bay Direct 


Spotlite 


You’re Invited to 
BOOTH 165! 
We'll be happy to see you at the 
big N.A.E.D. ¢ t tt 
Conrad Hilt May 22-25. Make 

a n te f Booth 165! 
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Profit Margin! 


Better 
Discounts! 


A Really 


AN EXAMPLE 


Amplex reflector lamps—directs, indi 


a rects, Colorbeams, spots and floods 
—are the only complete line with 


sealed-beam reflectors of PURE SIL- 
VER Highest reflecting efficiency of 


any commercial surface. Never gets 


dirty, never needs cleaning, guar- 


onteed brilliance for life of lamp— 
rated life 2,000 hours. For informa- 
tion, write to 


amplex corporation, Dept. EW-5 
111 Water St., Brooklyn 1, N.Y. 


4 
igqner 2 
| 
com fete 
| 
| 
‘ 
R-40 
AA, 
7% 
79 
ait 


DISCOUNT percentage. If 
item also has contractor 
.q discount, column is added 


DATE of latest change on 
page. Changes are made 
weekly, with Saturday dating 


KEY numbers refer to page 
gnds in H&S catalog. Page number 
»>_40%} of sheet is at upper right 


CODE: Price code is used for dealer 
and contractor discounts. Distinctive 
cost code, used for costing invoices, 
was formerly printed as percentage 


They Use Net Pri 
tet HY HAVE salesmen spend- 
ing time—and possibly mak- 


ing « figuring discounts 
from a list-price sheet? After all, it’s 
the net price that matters both to us 
Customers can't read this unique price sheet but it Ret 
: s behind the larest 
makes lots of sense to Akron's Hardware & Supply ision—replacing discount percent 
prices—in The Hard 

Co. Geared to a gross margin commission system, are & Supply Co.'s price sheets, ac 
ding to Frank Platner, manager of 

it simplifies paperwork — and helps insure profits. 
t simp P H&S's unique price sheets, which 
have been in use at the Akron, Ohio, 
firm for several years, contain several 
features geared to the firm's selling 


and invoicing procedures 
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oN H&S’s Price Sheet 

y 

ES Em) yet 

B 

of” > se 

gramme {o yet ¥ \0 A 

| 93 

Rap ane croft BE 4, go 

4 ab L 

go yet a 


How It’s Put Together 


FACTORY in 

manufacturers’ price changes. These 

are referred to Manager Platner. CHANGES on sheets—made by Frank 
Platner, supplies manager—go to 
the printer on a weekly schedule. 


PRINTER Harry Wheeler of H&S shop 
spends 90 per cent of time on sheets, 
remainder on catalog imprinting. 


Sheets—Printed in Code 


e@ Prices tor dealers an yntract check original invoices in the electrical vidual performance 


are net. In addition to helping sal lepartn nd the clerical staff uses 
men, net prices simplify inv ¢ the tensively both to cost and t 
ing in the ofhice 

e Delivered to the firm i e Profits Count--But the primary 
listed. Thu I an | his alt of H&S’s price sheets are in 


extreme pricing |! and Ca their gearing the firms sales com 


and overall sales 


Sales Help—The 
ling dollar neatly with the firr 
work, H&S pays 
within th 
of net pri 


made e€asi 


] 
x 
4 
: 4 
} 
Gross margin commissions invol 
extr WOrk me every iten 
by H&S must be costed. But si 2 
these comn ns make esmet 
rectly res} ble for thei elling 
work costing every item sold is made pensation practice nd tie then er ton 
easier thinking gement—the distributing firm fee i 
@ Net prices and item costs—bur We're interested, and always have thar the mpensation te tes 
price sheets fit 62 
rofit-and or 
livere price 
in ule he 
the 
The net re used t bases commission payments on ind white, his precise selling | 
F 
Turn page for more on how H&S uses its price sheets Be 


Net Price Sheet (cont.) 


How H&S Puts It to Work 


7 
FOR SALESMEN, HGS 


At th 


the 


myself, 


ot the syste 


e Sales Reports 


FOR COST 


FOR EXTENSION staff, net 
Vi nia B 


T 
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ct eS sition, and reminds him that he is 
ata being paid On basis of his gross 
aradoxically net price 
ner re easier ti se than the old discount 
St gures, they complicate the salesman’s 
es: ob because they are in code. The cus- 
comer may glance he coded ne 
luring this mental pause, he ually 

= From an error standpoint, moreover 

| <ta J hguring nder old ethod were 

jen advantage 1 H&S's price sheets 
We nave { mpiereiy Nhonest 
price sheet means more d to figure, pos 
have to think twice to translate salesmen about our costs 
ne fF This usually result na ck n not t it price and pay Orherwise the ompensation = systen 
igs ly wont work. They learn a great deal 
ba a ibout the workings of the company 
nae ee 1 and have no tr bie Changing to a su 
pervisory position inside, if thats nec 
essary. Having moved in from. the 
trical department Ir is used not only t 
a | figure commissions but to analyze sales 
. the reports ar 

e ofice nt nd floor 
f t means ar t ercentage work figuring firm's de To 
nee A price heet Ww e the me basic format Cit sdiesmial 

irems handied H&S These ke 
items re sed bv ft vure 
Working from this report, Platner 

Di heip salesmen ex] it their 
- réerritories Speci rrentior Is 

t rgin sales these re mfre 

rue wever. rhe et pricit 
na orn ens sremMms Vvork 
= We ppy w ev price 
probably be nves in the f 
price has replaced checking manufacturer list 
Total numbes ect a heet Hf price k now number 
82 


APPARATUS & SUPPLY MEMBERS — EXPENSE PER CENT TO SALES 
BASED ON NAED OPERATING COST DY FOR APRIL 1954 EXHIBIT A 


EXPENSE 
% TO STOCK : | 
SALES | SHIPMENTS 

The tabulation below shows the result of providing « stated “Allowance Federe me Tares and Net | 
i ; Profits” above the allocated Expense per cent to Sales for various sizes of shipments at shown on this chart 
| va Since Federal income Taxes take about half of the net remaining after deducting expenses from Gross Margin | 
35%, }- + + 4°. net on sales BEFORE Federa come Taxes represents only 2 et on sales AFTER tanes. Thic with « five j 
I v time turnover of net worth (average from Dun's Review of 1953 ratios for electrical wholesalers) in the case of | 
} STOCK SHIPMENTS would be 10°. In the case of DIRECT SHIPMENTS 2° et sales, BEFORE Federe 
ncome Taxes, represents ne? after tases, Dut with my @ recerwebies vestment. ec over nine to ten 
I times per ennum by seles lawerage from Duns Review of 1953 ratios for electrical wholesslers) this ic also about | 
0 net on investment. if lesser allowance Federe me Tares and Net Profits than those shown ebov 
| used, the net rete of return on vestment w be proportionetely wer 


STOCK SHIPMENTS OMECT SHIPMENTS 


4 24 0 2 2 
| 19 2 q 2 
| & 4 22 > 2 10 
17 4 21 ? 2 9 
ie 20 2 8 
20%, eee! 4 9 2 
4 4 2 6 
3 4 7 3 2 5 
AVERAGE 4 6 
) 4 4 
9 


$150 $200 $250 $300 $350 $400 $450 $500 


$50 
SALES VALUE PER INVOICE 


Pinpointing Your Distribution Costs 


margin level members can operate be unless there are some means of know inventory _ pace oct 


fore they reach an out-of-pocket loss ing what orders are being handled pying har f partic _ 
point has been announced by Arthur oss. And no accurate idea of what mmod ity mut vorse or bertes i 
W. Hooper. executive director of the nstitut Mm adequate gross mars t crag I) f } 

Natio | n f ect! Lis pos pie for the listribut ntil thy rt } ntained in 


ppliance members lirect from factory to Customer e At A Glance \ ng 


f performing their distributing fut s in the case of direct shipments to himself and econon | to 


e All Commodities—The figures of the i tr ' @ to the associ 


rions 


e Insure Net Profit 2 rding to the NAED chart represent as average 
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| 
| A C=ait A C=a+8 
Expense income & Gross Merg.n Expense ncome Tere: & Grow Morgs 
te Seles Nes sie sles Ne ole 
° 
A 
} ; } ; 
igs 
| } ALL COMMODITIES | $700 { 
public ition of a novel and us he association it Is itticul O pial The Will vary 
- Laer ¢ whar how to imeure ticfactary ner nrofr for crocl } ech AX 
tributors pens sromer or f Of ny 
Three charts, one « ro ap} sCparate me 
ind supp!) ip} c¢ ana le i x pe man orde ppe 
tion supply and app) ng 4 
have been signed ror use $a gQuice further re on for a 1iStrit tor th Cnart est 
show the average expense per cent litferentiate between stock hit n ‘ rape 
sales cn both L nd direct shit ad direct pments is the fact pocket expe per es for 
ment f size By referring thar th net profit per cent t the war sed stock 
distriburor na members f his orgar quate re rm he nvestment mace rE } love 
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WHY 
YOUNGSTOWN BUCKEYE 
CONDUIT IS BETTER 


Youngstown is the one 
manufacturer who makes 
rigid steel conduit from 
ore to finished product. 
This enables Youngs- 
town to control the com- 
plete manufacturing pro- 
cess—your insurance 
that each length of 
“Buckeye” is made of 
top-grade steel. 


@You can be sure of prompt de- 
livery of Buckeye rigid steel con- 
duit, because your Youngstown Dis- 
tributor keeps ample supplies on 
hand and checks his stock regularly. 
His careful planning helps you keep 
jobs on schedule and meet emer- 
gency needs. Your Youngstown Dis- 
tributor is as handy to you as your 
‘phone. Rely upon him whenever 
you need quick service on delivery 
of good steel conduit. 


THE YOUNGSTOWN SHEET AND TUBE COMPANY 


‘Géneral Offices: Youngstown, Ohio - District Sales Offices in Principal Cities 


ETS - STRIP - PLATES 
AND EMT - MECHANICAL TUBING - COLD FIN ROLLED BARS - BAR SHAPES - WIRE - 
HOT ROLLED RODS - COKE. TIN PLATE - ELECTROLYTIC TIN PLATE - KAILROAD TRACK SPIKES 
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Troy A. Brown 


HE new headquarters building of 
Raybro Electric Supplies, Inc., 1s 
more than just mortar and brick 
and modern design. There’s some senti- 
ment in it, too. It represents the ful- 
fillment of a that Troy A. 
Brown, president, and Milton O. Hollis, 


dream 


executive vice president, have long had: 
to house their Tampa operation in a 
streamlined distribution plant—one 
that would be the last word in the 


wholesaling of electrical goods 
That's just what Raybro’s new Tam 


pa headquarters is. Occupying a 


triangular city block, the fireproof 


brick and concrete building ha: 68,000 
square feet of floor space. A striking 


} 
feature 1s the one-floor war 


After years of drawing mental plans, 
putting them down on paper, changing 
them and adding to them . 


Mr. Brown 
Builds His Dream 


By George Ganzenmuller 


possible the movement of goods in on« 
direction. This movement is speeded 


by the latest types of materials han 


dling 
trucks 
e The Musical Touch 


standing feature is the network of com 


equipment, including fork-lift 


Another out- 


munication systems Suppleme nting the 


inter-office telephones is an inter-con 


system. Pneumatic tubes shoot orders 


and other papers to and from the 


various departments. A teletype systen 
links the Tampa main house with 
branches in Jacksonville, Miami, St 
Petersburg and Orlando. And to tor 


everything off, there's a paging syster 


TO locafre 


when nor being 1 


whict 


House 


son 


cone 


carries soft n 


pleasant 
Air-conditioned for 
the om and 
electrically heated d 
the s sy 
ing [he Mice 
are Iso equipped 
fluorescent f 
of illuminatior 
te w king surf 
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in the waren 


Turn page for some outside and inside shots of Raybro-Tampo 
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Mr. Brown Builds His Dream House (cont.) 


OUTSIDE 


RECEIVING 


new 


AT ONE END f Raybro Electr UP 


the re ns 


dia - 
Ta. 
potted simul - 
for larger de- 


rnead doors 


HUGE WAREHOUSE AREA 
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Building Looks 
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CITY SALES COUNTER erve eparate ent t ORDER SERVICE DEPARTMENT 


SALES PROMOTION PRODUCTION DEPARTMENT th RESIDENTIAL LIGHTING SHOWROOM 


AT THE OPPOSITE END platform (left), wher sles 
istome tr may ach withir feet t bor ston 

Sa! 


Mr. Brown Builds His Dream House (con?.) 


How the Warehouse Area 


In contrast to old set-up in Tampa—two buildings, two shipping departments, 
separated by three blocks—Raybro now has a centralized, one-floor, one direc- 
tion warehouse (shown below; office areas are detailed on following pages). 
Shelf numbers on layout are keyed to locater, show where stocks are stored. 


WAREHOUSE SHELVING | 
FOR 
RAYBRO ELECTRIC 
SUPPLIES INC. 
0 8 16 24 
Scale, Ft 


24 
oct 
+. Master warehouse 
Pneumotic tubes 
Records 
ond ; Worehouse office 


49 
Master intercom box aff] 


Fork 
Cort J 
supplies (Carton storage above) “tt Conduit | 


e/bows 
a 


A 
Floor__ 


Porce/ post bench 
scale 


4 
Parcel — 
post |Assembly table, 
boshets 


Customers’ 


porking crea ' SHIPPING Packing bench} 
26,000 sq. ft AREA 


Assembly toble 
“es J 
Overhead Romp 
rolling doars. | to street 

Romp 
to dock 


intercom box 
| | [ 2$ 


Looding dock 


Pneumatic tubes 

Counter - + i; 

soles | Mens [ 216 
Office toilet and 
locker room 


| 


Moster 
intercom 
bor 


Fixture proposals 
bie Up 


Office Kordex Auditing 
Customers’ order 
Branch | service deportment 
monager's 
office 


i 


2 
} 
‘ 

- 
| 510" 
cut 

i 
e/ 
ov 
oP 
| 

pov > 
ob? 
nce measure 
ro 
ce <! 
4 cer! > 
f 
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$5 A 
i 

A A 
Loading 
pit 328 A 
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) Display 
room 
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Is Laid Out 


Sales promotion 


Muzoc ond Poging speorers 


“ 
Over head 
rolling door 
wire sur 
ae mee 
Receivin 
Floor scale pit ° 


intercom box 
Receiving 
Fork lift 
j 
= 
Pollet dolly 
BULK STORAGE 
Bulk storage 
Overheod 
rolling door 
aye 
Lomps af 
458 
Lomps 
44 
Lomps 
Bulk ond shelf 
storage 
Troffic applionces 
ond ports 
Overhead 
rolling door 
Up 
Power - 4 
conveyor 
30 
Down 
Printing 5,000 sq ft. appliance 


Bulk storage on mezzanine 


@ =~sntercom speckers 


Master intercom bos Connected fo al/ stations - 
Receiving, Price and Edit, Kordexs, Counter 


Raybro’s Warehouse Stock Locater 


Shelf No 
Is 


os 


KS 


lool 
Cabinet 


GSI 
Bulk 
Storage 


Balcony 


OF STOCK 


Will call orders for customers pick-up 

Straps, clamps, couplings, connectors, bushings, lockouts 
short elbows and grounding wedges 

Solder and solderiess lugs, wood screws, toggle blots, dry 
batteries, cape, solder, wiring devices ( Bryant Hubbell, 
GE fluorescent starters 

Wiring devices (Bryant, Hubbell, G.E.) Wiremold; Ed 
wards’ bells. buzzers and transformers; Woodhead plugs 
and fittings, Thomas & Betts Sta-Kon terminals, weather 
proof sockets 

Buckingham, Klein and Turtle 

Flashlights; Kindorf hangers 
Appicton vapor-proof fittings; Thomas & Betts capped 
elbows, weatherheads; Frank Adam floor boxes 

Appleton unilets, porcelain covers, blank covers McGill 
switches, sockets; Tungar bulbs; W. J. Milner aippies 

Fuses (Jefferson and Bussmann Paragon, Sangamo and 
Inter-Matic time switches; Paulding, Leviton Massey and 


Anderson Brass products 


Monowatt wiring devices 

Rodale wiring devices, Harring plates, B & M finishing 
plates, Magco plates and Belden cords 

Ideal fish tape, connectors and clamps, Nycap connectors 


Buchanan splice caps; G.E. remote control components 
Pulling compounds, thinner; running thread Rigid pipe 
threaders, pipe wrenches; rotary saw blades, cutting otls 
Square D and Pyramid instruments; Kiein, Utica Mephisto 
Greenlee and Millers Falls small hand tools 


NuTone chimes; Jefferson transformers, Chromalox heater 
clements and range parts 

Chromalox adapters and baffle ringy; Tuttle & Kift range 
replacement units 

Swivelier nits; Yorkville wiring devices, G.I Jetler 
son fluorescent ballasts 

Moe lighting fixtures 

Moe and Virden lighting fixtures 

Virden lighting fixtures 

Noma Spray. G.E. lamp merchandizers and Virden fixt 

Virden lighting fixtures 

Lightolier lighting fixtures 

G.E. lamps and Flexo desk lamps 


Prvne and Radiant glass; Corning glass; Litecraft, Perfes 
lite, Sunbeam fixtures; 5S ft, A ¢ fixtures; Law 
son cabinets Alabax txt ‘ 

Perfeclite, Kent fixtures; Fortune desk amps; Row amps 


Steber fixtures; Hinckley fixtures, Halcolite 
Lightolier lighting fixtures 


Square D pressure switches; Furnas pressure switches 
Squs D heater relays and magnetic starters; Plex 
mode cable heat. Greenfield flexible cabk Square D 
safety switches, replacement parts, pushbuttons, flex b 


conduit 
Square D and Trumbull safety switches, Square DD) hubs 
Square D, Walker, Frank Adam and Federal panels 
Walker, Frank Adams and Federal pull-outs; Square D 


multibreakers, covers and panel boards 
Square D plug-in nits, XO breakers, enclosures, covers 
Allen-Bradley motor controls; Sealtice conduit; G.E. relay 
heaters, magnetic starters; Allen-Bradley relay beaters 
G.t carbon brushes, Square D Trumbull, Federa ancl 


Wadsworth safety switches 


Square D, Frank Adam, Federal and Walker panes 


Walker panels; Square D add-on breakers, fuse cabinets 
Federal Stab-lok circuit breakers and enclosures 

Benjamin reflectors 

Gibson, Mitchell, Day-Brite and Virden fluorescent fixt 

G_E. fluorescent lamps 

G.E. lamps 

Kearney fuse links, air seal, connectites; Blackburn ground 
plates 

Joslyn hardware 

Joslyn hardware and Reliable splice 

Joslyn hardware and msulators; Kearns 

Galvanized conduit nipples 


Galvanized covers 

Outlet boxes, switchboxes 

Switchboxes, outlet boxes and Kruse strips 

Outlet boxes; bar hangers; Union imsulating outiet an 
switch boxes juct elbows, couplings and end plates 

B & C. Frank Adams and Square D duct 

Portable cord, hinged 

Range, bell, fixture an 

Viz-Aid, Sea-Brite, Skylite and Stanley fixtures 


and screw cover boxes 


l remote control wire 


Guth, Day-Brite and Virden industrial fix ‘ 

Sta- Brite Day - Brite Mitchell an Smithcraft fixtures 
Type RR 5,000 vole wire cable on reels onder 

AZ cable R, RH-RW and RR ¢ volt cable; bare cop 
per and weatherproof wire, reels under 

Rex fans, Eagle signals; Milbank meter ¢ ghs and large 
re of wire oder 

G.E. meters, lightning arrestors, motors and magnet wire 


Romex and TW wire, reels under 

SEW and TW wire, reels under 

RH-RW and TW wire, reels under 

GE. water coolers, McGraw water heaters, Thermador 
ranges, aruc fans 

Defective stock, applu 

Sunbeam, G.I niversal 
Handyhot, Waring and Gilbert applian 

Pryne, Hunter, We G.E. and NuTone fans 

Marke Flectromode, NuTone Thermador, Meier an 
Berko heaters 

Telechron and Jefferson clocks, Gilbert electric trams 


© parts 
Toastmaster, Manning Bowman 
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Brown Builds His Dream House (cont.) 


How the Offices Are Laid Out 


Master worehouse 


na confrro 
ghting co / 


Sales 
promotion 


Catalogs 


intercom speoh 


intercom speakers mgr 


Quotations & price sheets 


Conference 
Executive Vice P 
toroge Presidents room 


TTT 


Storage for Display 
& Advertising Moter 
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How an Order Travels through Raybro’s Plant 


Numbers on order flow chart correspond with numbers on floor plans 


Written by Salesman 


\-2-~\ | \ae 
ee \ | Customer \ 4-5 
4 ~~ Order Service 


RAYBRO ELECTRIC 
SUPPLIES, INC. 
Desk ond Door 
Arrangement 


= ver — 
I = 


Ground Floor 
16 


2cole, 4 2 Shipping 
Price and Edit Credit and ¥* | Clerk 


Clerk iNumber Contro \ 3) 


Storage for 
odvertising 


y Wworehouse ‘ wi? 2 \ 

- | Cotolog, sheers | Assembly ] 


| 


Plattorm 


Soles meeting room 


Drafting 
roble 


Shipping Office Price and 


tor Routing Disbursement Edit. for 


nspection 


| RAYBRO ELECTRIC 8) 

SUPPLIES, INC © 
Desk ond 
Arrangement 


Door 


Second Floor 


ie) 8 6 24 
Scole, Ft [ | 
Accounting for | Accounting 
Extension T nspection J 


12) 


Posting - : Permonent | 
BULK STORAGE i Clerk Receivobie Binder 
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Mr. Brown Builds His Dream House (cont.) 


CALL ORDER BOARD 


mounted 


as larger parking facilities, have 


OUTGOING CONDUIT RACKS are sim 


ply bracketed cross-arms bolted to ware 
house lummns near the shipping Gock 
They make possible vertical stacking of 


conduit ready for shipment 


92 


sneliving behind city 


considerat 


Some Operating Ideas That Work 


sales counter: name card 


inserted in slot tells inc ming Customer that the order he calied in is ready and for warehouse light ng are in ship 
waiting for hin The board a helps the five countermer keep tat n which will clerk ffice there are also switche 
ca rders have been filled and which haven't. This gimmick, plus such improvements warehouse column tem doubles 


y upped Raybro’s counter business practical demonstrat 


MASTER REMOTE CONTROL switches 


ping 
5 on 
asa 


n of remote contro! 


MANUFACTURERS’ LITERATURE is neatly stocked in accordance to system devised 
by R. Joines, of advertising and sales promotion dept. Here, joine cates a partic- 
ular promotion piece with the aid of a handy index. There ne set of shelves for 
apparatus and supply literature (shown) ; another for electric houseware The system 
is just another exampie of Raybro’s methodical approach to materials handling 
ELECTRICAL WHOLESALING—Moy, 1955 
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8” and 10” 8” and 10” combination 8” and 10” automatic 
wall models wall and ceiling models wall models 

White or Chrome Grilles White or Chrome Grilles White or Chrome Grilles 
(pull chain operated) (wall switch operated) woll switch opercted) 


e-- and with Fe Talk about sales features! Victor gives you new smart styling usually 


found only in much higher-priced fans! New whisper-quiet operation’ 
J g 4 


New quick and easy installation features—thanks to Victor's exclusive 
snap-in propeller and motor assembly. And there are Victor models for 
comes a great new ‘ 
every building need, every budget—a complete line of fan accessories for 
every installation requirement. Join the swing to Victor, America 


finest-engineered fan line. Mail the coupon for literature, price list and 
profit-making 
new fan display offer for your dealers! 


$27,000,000 Warranty on every VICTOR Ventilating Fan 
' 
opportunity for you! .. + Helps You Sell, Protects Your Profits! 


You're not guessing about quality and performance when you feature 


Victor ventilating fans. There's a $27,000,000 warranty that backs your 


judgn ent! And it’s a real sales builder for YOu, because il protects your 


customers, too. Get all the facts on the new profit-making Victor line 


today! 


MAIL 
COUPON 


The Victor Ventilator Co. 
Lockland, Cincinnati 15, 


Please rush complete information on the new Victor 


Ventilators and »mmercial Exhaust Fons in luding eye 


COMMERCIAL 
EXHAUST FANS 
10”, 12” and 16” blade fans 


sizes, with or without 
automatic shutters 


catching new fon dispicy ovoilable for our declers 
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THE SALESMAN’S TECHNICAL NOTES 
MANUAL FOUR-POINT STARTING BOX 


* STARTING RESISTANCE serves 
armature Starting 
carrer? 7o reasonable va/ue. 


Sar fi 
Pes/sPance 


Shunt 
*FIELD RHEOSTAT /s acyusr 


ed manually fo vary speed. 


*HOLDING Coit Keeps ARM —* 
wn extreme right-hatat in 
position by magnetic 

attraction 


HOLOING COIL. RESISTANCE 4eld 
necessary to hms? cur.  *heostat 
rent through holding cor/. 


WIRING DIAGRAM SCHEMATIC DIAGRAM 


«When motor /s at . Moving arm 7o A « As arm /s moved 7o- « Wren arm peaches &, 
restr. spring holds energ: jes Kield, held- ward 8 curren /s armature conrecTea 
arm /7 OFF 1119 and armature. sess timited by starr directly fo tre 
otor starrs. 17g resistance. Arm +s at by 

Armature curren? 1s polding volta 
fow, pass11g Through ap fails, Cor! releases 
entire Startirng and motor stops. 


DRUM CONTROLLER 


function of elementary controler /s fo starr rotor ar reduced velrage. 
Rotating hadadle manidally curs ou? starting res/star7ce step by srep.- 


/s broker; 
Flows. 


Mand le postions 


«When handle moved Fo positon = 
movabse contacts a and e 
connech Stationary Con- 


and Jhis cormects 
armature the ine 
entire starting resistance. 


Moving handle fo 2 

Movable 2a’ arid 

4 arth (@ and rernair7 
connected for a// 


Aand/le shat? 
© 3 curs our more | 
Stationary Contacts resistance, Conmecrting 


Sfarti "9g 
Resistance 


0At al/ resistance cut oul of circuit; arrnarfure 
43 Connecled Airectly Ane through corrtacts ee'and da! 


ACROSS-THE-LINE MAGNETIC SWITCH ARMATURE SPEED CONTROL 


$8109 START buffor? 
Mold contact Armature sends current through 
» Attraction of coi/ closes 
= hold contact starting 


motel. old contacr StRIES SHUNT COMPOUND 
ererg/ zed 

atter ballon? eased. The speed of a// three 
Start Stop STOP button cuts off Types of morers 
may controlled LY Vary/779 
res@starrce serves the 


Current Fo coors, open- 
(19 Contacls and STop 


Main 
Contacts 
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Pinpoints the Information You Need on... 


Motor Controls—| 


By J. F. McPartland 
and W. J. Novak 


e Four-Point Starting Box 


DC Motor Controls 


Direct arenes wh 
When tl tor to ft An automatic reduced-voltage 
Reduced-voltage motor starters 


s) or ma 


Manual across-the-line switches f 


Manual reduced voltage Starter 


e Three-Point Starting Box 


Across the line magnetic contactors 


Next Month: Motor Controls ll 
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FLIP SEAL, Rodale’s brand-new concept in the field of 
electrical wiring devices brings you features never before 
possible in any connector! 


FLIP SEAL is a heavy-duty, ruggedly-constructed connector 
which instantly seals out all moisture, dust, dirt and metal 
particles — and brings you cushioned protection against 
all forms of shock and accidents! It is a complete unit, 
ready for quick and easy wiring, available in both rubber 
and neoprene in the widest possible variety of blade 
arrangements for any installation! It is tested to give you 
guaranteed superior service on any type of job. 


FLIP SEAL is priced for the mass market. It is priced so 
that every portable connector can now be replaced with a 
FLIP SEAL connector and offer greater protection and 
greater savings in time and money. FLIP SEAL eliminates 
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identifies 
the most remarkable connector 
| | 
‘ it seals out moisture! 
| 
it seals out dirt! 
- FLIP SEAL is an entirely new principle in wiring device 
4 — ~ and part of the line of more than 600 wiring devices a 
7 it offers you protection home, industry and community manufactured by... 


FLIP SEAL is available in both 
Rubber and Neoprene in the 
following blade arrangements: 


<2 


1912 


10 Amp, 2 Wire Parallel 


The flexible rubber lip on the female holf of FLIP SEAL overlaps 
the mole cap to provide a positive sealing action. At both ends 
the cable entrances are also provided with self-sealing actions 
FLIP SEAL is sealed ot the connector itself and at the cable 
entrances ot all times. The lip also serves os oa cushion, 
assuring full protection always! 


1914 
1S Amp, 3 Wwe 


= 
. 


the cost and loss of time that occurs when a faulty, broken 
connector must be replaced. 


Test FLIP SEAL yourself. Subject this amazing connector 
to the most extreme tests of abuse — it can be run over 1916 

with a truck, dropped from a great height, stepped on, cients Msiipaiai 
submerged in water — and it will continue to do its job! 


Investigate the innumerable possibilities of this new, 
low-priced weatherproof connector and you'll start to 
specify Rodale’s FLIP-SEAL 1918 1919 


20 Amp, 3 Wire Straight 20 Amp, 4 Wire 


Pat. App. For 
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Get this 
FREE 


Home Wiring 
Wall Chart! 


a 


check list of 
typical home 
wiring loads 
and circuits! 


You'll want to look over this handy and practi- 
cal chart and consider its possibilities for use by 
your electrical contractors and appliance dealers. 
Large quantities are available to you at special 
at-cost prices. 


AUTHORITATIVE! 

The wiring facts shown by this chart were worked 
out in collaboration with leading electrical con- 
tractors and modern adequate wiring experts. 
You can be sure of the facts it contains. 
Typical loads and circuits for kitchen, laundry, 
living areas and fixed utilities are shown. Also 
typical power center and circuit requirements for 
a six-room house. 


AND CIRCUIT 


KITCHEN 


or Fuse 


SOA. 
RANGE 


OVEN (Beit in) 


RANGE TOP 
‘Heevy Duty) 


RANGE TOP 


DISHWASHER 


WASTE DISPOSER 


COFFEEMAKER 


REFRIGERATOR 


{ 


WATER HEATER 


KING-SIZED! 
It's a real king-sized chart, twenty inches deep 
by two feet, 3’ inches wide. You'll find its large 
type easy to read. Printed in 2 colors on heavy 
stock, it stands up under long use. Send coupon 
for your FREE copy today! 


Kennecott Copper Corporation 


Fabricating Subsidiaries: CHASE BRASS AND COPPER CO.* KENNECOTT WIRE AND CABLE CO. 
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Wottege] Circuit | Volts Wires | 

on 

=> 

3300 | 4KW. [120/99 204. 

1200 | 120 [2-12] 200 

BROILER 100 | 2Kw.] 120 | 2212] 200 

| | FRYER 1300 | 2Kw.] 120 | 2212] 200 

| wooo | 120 | 2212] 20a 

| 

| aso | 120 | 2612] 200 

LAUNDRY 

Wattage} Circvit | Volts Wires | or Fuse | Outlets 

é 

= WASHING MACHINE] 1200 | 2ew.| 120 | 212] 200 1 

DRYER 5000 | 6KW. 12.99) 3-10] soa | 

IRONER 1650 | 2Kw.] 120 | 2212] 200 

=| | WAND | [2-12] | 2 
| oom 

v6 


CHART FOR HOME WIRING SYSTEMS 


Reprinted by AL CONSTRUCTION AND TENANCE 


LIVING AREAS 
Typical | Preferred Breeker ember Typical 
Wottege | Circuit | Volts Wires [or Fuse] Outlets Outlets 


120 2°12 | 2a or mere Seperate (ircert recommended 


Showid not be commected to 


Appleance may be direct | PORTABLE HEATER 1300 | 120 | 20a 1 Concent serving ether heevy 

Commected | duty leeds 

| 2 Shovid not be to 
TELEVISION | 120 2=12 | 20a 


Provide ome circuit bor each 


PORTABLE LIGHTING | 1200 | 120 | m joan 


may be switch controlled 


2 Provide ot least ome circwrt tor 
| FIXED LIGHTING 1200 | 120 | | 208 | mee coch 1260 wees of ined 
\ 
larly wsed at one locetion 7 1200 2uw.] 120 | 212 | 200 Gunther Obe Sato 
should be otteched te | AIR CONDITIONER 120/ then be odapted to individwe! 
single circuit ot © tiene. HP. 2400 2401 3 *12 | 20K or more 120 o 260 volt mechines 
- > CENTRAL 5000 ow 120/ Consult menvtecturer for 
1 
— “sump PUMP soo 120 2602 | 208 | be direct commer ted 
Al fe) 
Direct commected Some loce! 
| HEATING PLANT 600 | 120 | | 1 
Motes aH HEATER | 1500 | 120 | 2°12 | wa] | Direct commected 


TYPICAL POWER CENTER AND CIRCUIT REQUIREMENTS iia 
| Mey be direct connected — 6 ROOM HOUSE 1500 sq. ft. 
hed ous to INFORMATION BY 
Serve 100 emp 260/120 welts | Dish Washer 2iw 20 emp 120 veins 
Grounding type receptacle 50 emp 260/120 welts | Berner 2 emp 2w 120 
Ste Dryer 30 emp 260/120 vols | Mentor 2 emp 120 vein 
Comsider possible wie in other Clothes Washer 20 emp 120 volts | Generel Purpose 20 emp De 120 vein 
| | 20 120 vols | Portable App 20 emp 120 vein mais 


coupon today 


Your FREE copy of this Home 


Wiring Wall Chart will be sent | 
i 


to you immediately. If you would 


like to have quantity prices, 
check the coupon. 
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Wattage | Circuit | Volts Wires [or Fuse Outlets | Outlets Motes 

Comselt Utility Co. for bond 
—— 

F Copper Corporation i 

° Kennecon © tree! chort 
Plieose eno nads one for quon' ty 
owing an ost price s 

a 
same 
FIRM 

city ass 
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Available 
Black or Red 


AIR CONDITIONER 
EXTENSIONS 


Gray 
Type S cord 


DEPENDABLE 


ROYAL ELECTRIC QUALITY 
ae RUBBER JACKETED CORD 


ROA 


packed in 
individual boxes 


packed in 
individual boxes 


ROYAL ELECTRIC COMPANY, Inc. 
PAWTUCKET + RHODE ISLAND 


Monvutacturers of 
WtRE + CORD SETS + PLUG end CARTRIDGE 
FUSES + WIRING DEVICES + CHRISTMAS LIGHTING 
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SECOND EDITION 


The Basic Dimensions 
Of Your Industry 


Nationally, regionally and by states, this study .. . 


® Sets down the measurements of the typical independent electrical 
wholesaling firm in terms of year established, amount of floor space, 
number of salesmen and breakdown of sales to basic customers 


e Presents the inventory investment picture for independent electrical 
wholesaling firms 


® Defines in percentage points the depth of the industry's coverage of 
these product groups: electrical supplies, commercial lighting, industrial 
lighting, residential lighting, motors, motor controls, pole line hardware, 
power tools, electric heating equipment, electric housewares, major ap- 
pliances, television sets, electronic parts and tubes, air conditioners, non- 
electric housewares 


AKE the vital statistics for more than 1,000 independ- e Those distributing organizations whose business is 
Te electrical wholesaling establishments, combine only partially electrical (for example, industrial distrib 

them, perform a few more steps, and you have the tors who operate electrical departments ). They were elimi 
vital statistics for a large part of an industry. That in a nated from the calculations because of the possible intru 
sentence is the scope of ELECTRICAL WHOLESALINGs sion of the non-electrical phases of their operations 
second edition of “The Basic Dimensions of Your In- These eliminations make it difficult to compare statisti 
dustry,” which is presented on the following 11 pages in this study with the first edition of “The B Dimen 

Two important groups of electrical wholesaling firms did sions of Your Industry” (EW—May ‘52, p. 131). That's 
not figure in this study. They are because Wesco, Gesco, Graybar and the electrical-plus 

e The three national chains—Graybar Electric Co., distributors figured in the first study—though only in the 
General Electric Supply Co. and Westinghouse Electric product coverage portion of it. Aside from this difference 
Supply Co this study is a greatly improved one 


Reprints Available 
Reprints of this article are available at the following each. Address orders to ELECTRICAL WHOLESALING, 330 
rates: 1 to 10 copies, 30¢ each; over 10 copies, 25¢ W. 42nd St, New York 36, N.Y 
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ELECTRICAL WHOLESALE DISTRIBUTORS 


Strategically Spotted 


This map is based on the ‘‘1954-55 Directory of 
Verified Electrical Wholesale Distributors."’ 
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From Coast to Coast 


59 
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DENSITY KEY 


1 to 4 establishments 

5 to 9 establishments 

10 to 19 establishments 

20 to 29 establishments 

30 to 39 establishments 
More than 40 establishments 


Numbers indicate the 
total amount of electrical 
wholesaling establishments 


in each state. 


2% 


THE TYPICAL FIRM .. . 


... divides its sales this way: 


50.4 per cent to contractors 


26.3 per cent to industrials 


Basic Dimensions of the Typical 


Electrical Wholesaling Firm 


OW the typical independent elec- 
trical wholesaler breaks down his 
sales by customers—that's per- 

haps the most significant set of sta- 
tistics to emerge from the second edi- 
tion of The Basic Dimensions of 
Your Industry.” As shown in the ac- 
companying illustrations, he accounts 
for 50.4 per cent of his volume in sales 


to electrical contractors, 26.4 per cent 
in sales to industrial firms, 19.8 per 
cent in sales to dealers and 3.5 per cent 
in sales to others (utilities, REA co- 
Ops, municipalities, etc 

This confirms an obvious truth: the 
electrical contractor is by far the most 
important customer of the typical in- 
dependent electrical wholesaler. When 
examined on a state basis (see page 
110), his predominance as a buyer hits 
highs in excess of 70 per cent—in 
Montana and Virginia 

In highly industrialized northeastern 
and midwestern states, however, the 
contractor loses some ground to indus- 
try. Take Ohio, for example. There the 
average distributor does 44.0 per cent 
of his business with contractors and 
34.0 with industrial plants (plus 19.5 
per cent with dealers, 2 
others). As a matter of fact, in two 
states—Rhode Island and West Vir- 
ginia—industrials account for more of 
the wholesaler’s sales than do contractors. 


7 per cent with 


The study also reveals that the typi- 
cal independent electrical distributor 
measures up as follows: 

e Employs 7.5 salesmen — 4.3 of 
whom are outside salesmen, 3.2 inside 
salesmen 

e Operates out of 17,233 square 
feet of floor space. 

e Regularly carries stocks valued at 
$100,000 to $250,000. 

e Has been in business for 23 years 
e Depth of Coverage—Another part 
of the study deals with the degree that 
independent electrical wholesalers han- 
dle various product groups. An analysis 
shows 

e 100 per cent stock and sell elec- 
trical supplies 

e 97.2 per cent stock and sell com- 
mercial lighting fixtures 

e 97.6 per cent stock and sell indus- 
trial lighting fixtures. 

@ 82.4 per cent stock and sell resi- 
dential lighting fixtures 

e 60.1 per cent stock and sell mo- 
tors. 

e 93.0 per cent stock and sell mo- 
tor controls 

e 69.0 per cent stock and sell pole 
line hardware 

@ 61.5 per cent stock and sell power 
rools 

e 70.0 per cent stock and sell elec- 
tric heating equipment 


e 65.0 per cent stock and sell elec- 
tric housewares 

e 37.0 per cent stock and sell major 
appliances 

e 24.3 per cent stock and sell tele- 
vision sets 

e 18.6 per cent stock and sell eiec- 
tronic parts and tubes 

e 66.3 per cent stock and sell air 
conditioners 

e 15.0 per cent stock and sell non- 
electric housewares 

Quite naturally, the emphasis is 
heavily on apparatus and supplies. The 
fact that only one of the product 
groups reaches the 100 per cent mark 
is explained by the varying demands of 
each distributor's local market 
e Stock Values — An analysis of 
values of stocks regularly carried 
turned up some interesting figures— 
ones that reveal the national investment 
picture for independent electrical 
wholesalers. The breakdown runs as 
follows: 6.7 per cent of the distribu- 
tors maintain inventories valued at 
over $500,000; 15.0 per cent, from 
$250,000 to $500,000; 38.1 per cent, 
from $100,000 to $250,000: 26.5 per 
cent, from $50,000 to $100,000; 9.3 
per cent, from $30,000 to $50,000; 3.4 
per cent, from $20,000 to $30,000; 
0.6 per cent, from $10,000 to $20,000; 


0.4 per cent, under $10,000. 
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regularly carries $100,000-250,000 worth of stock 
. operates out of 17,233 sq. ft. of floor space 


. employs 
4.3 outside salesmen 


and 3.2 inside salesmen 
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The Basic Dimensions of Electrical 


REGION 


Average Num- 
ber of Sales- 


men Per Firm 


Per Cent of Sales Made to 


These Customers 


Outside 


New England 


Middle Atlantic 


East North Central 


West North Central 


South Atlantic 


East South Central 


West South Central 


Mountain 


Pacific 


Inside 


3.0 


Com- 
Con- Electrical mercial Industrial 
tractors | Industrials | Dealers Others Supplies Lighting Lighting 


33.5 


15.6 


100.0 


98.6 


100.0 


3.8 43 6 32.5 20 8 3 


3.5 45.7 32 6 19.5 2 


2.3 17.0 23.2 4 


56.5 20.7 19.6 3 


49 6 20 8 i 6 


3.3 53.0 23 6 16.3 7 


2.3 62.0 19.4 18.4 4 


2 100.0 99.0 


1 100.0 95.2 96.8 
2 100.0 97.7 98.6 
4 100.0 99.0 99.0 
3 100.0 97.5 97.0 
2 100.0 94.6 94.6 
100.0 
5 100.0 100.0 97.1 


3 100.0 98.0 94.7 


United States 


5 100.0 97.2 97.6 


Maine 


Vermont 


Rhode Island 


NEW ENGLAND . 


States comprising New England region: 


New Hampshire 
Massachusetts 


Connecticut 


. Big on industrials 


Though the New England region has 
the smallest average number of out- 
(2.9 per firm) it still 
accounts for the largest national per- 


side salesmen 


centage of sales made to industrial cus- 
tomers. Why? Perhaps because of the 
relatively smaller territories served and 
bigger telephone and counter sales 
What's more, the area is tops in han- 
(100 per 
, and third highest in stocking 
Despite the fact that 


lling industrial lighting 
ent 
motor controls 


New 


dealers (15.6 per cent) its electrical 


England is lowest in sales to 


Highlights of the Regional Picture 


Here's how electrical wholesaling establishments in each of the nine 
regions stack up against the national basic dimensions, emphasizing 
significant points of comparison on selling personnel, sales channels, 
specific product handling, average age, floor space and inventory values 


stock 
housewares (23.3 per cent) than those 


When it comes 


wholesalers more non-electric 
in any other region 
to handling electric heating, Yankee 
wholesalers take a back seat nationally 

probably because older types of heat- 
ing are too firmly entrenched and 
rates are the highest in the nation 
Most of New England's electrical 
wholesaling firms carry stocks valued 
at $100,000 to $250,000. The per 
centage: 444—6.3 cent above 
the US 


per 
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Wholesale Distributors by REGIONS 


Per Cent of Firms Handling These Product Groups 


Pole Non- 
Resi- Line Electric Major Air- Electric 
dentia! Motor Hard- Power Electric House- Appli- Tele- | Electronic Con- House- 
Lighting | Motors Controls ware Tools Heating wares ances vision | Products | ditioners wares 
79.5 | 575 | 90] 4801590] 53.4 |] 671 | 438 1180] 205 | 685 | 233 
7 80 6 48 4 87.1 47.8 67.7 67.7 57.0 52.2 17.7 16.7 63 0 13.0 
81 7 63.8 92.2 51.0 61.9 69 3 70.2 28 9 23.0 15.6 74.8 19 3 
90.4 88 3 97.0 81 0 78.7 70 .2 73.4 38 3 41.5 31.0 74.5 8.5 
84.0 50 6 94.0 63.6 52.0 63 6 68 0 42 6 24.1 18.5 56 5 11.7 
87.5 75.0 100 0 68 0 64 3 87 5 55.4 32 1 16.1 23.2 77.0 90 
85.2 75.0 95.5 76.1 68.2 72.7 75.0 970.5 21.6 a 69 3 $3.6 
91.2 | 67.6 94.1 | 53.0 | 59.0 | 73.5 | 382 | 176 | 25 | 176 38 59 
70.5 | 40.0 91.6] 60.0 | 43.2] 85.3 | 600 | 305 | 347] 190 | 621 23 
82.4 60.1 93.0 69.0 61.5 70.0 65.0 37.0 24 3 18 6 | 66 3 15.0 
MIDDLE ATLANTIC .. . Oldest in the nation 
Going by the average year established ele ical wholesaling firn idling 
(1929), electrical distributing firms in ippliances—the figure pe 
the Middle Atlantic region are the r In value of stock carried. most 
oldest in the nation. Customer break f the Middle Atlantic region's dis 
jowns reflect its booming construction plants fall in the $50,000 t 
and diversified industries—43.6 pet $ 100,006 8.6 per cent) and tl 
cent of sales being made to electrical $100,000 to $ 0.000 regory ( 
contractors while 32.5 per cent of sales — per cen Be figures ti 
were to industrial accounts. The region losely w ( percentas 
is near the top in stocking commercial in_ the f ncidentally 
States comprising Middle Atiantic region: and industrial lighting, comparatively In wwe n b yutsice 
New York New Jersey low on motors and motor controls and s sice i men pe 
Pennsylvania second to none as to the percentage of losest he [ iverage 
EAST NORTH CENTRAL .__ . Tops in air conditioners 
iv Although the East North Central and 
region's electrical wholesalers (OR 
shortest on average floor space (14,0 P f wor 
. sq ft.). they are lefinitely long Is loses he n aver 
outside {) ind insid t n rocking 
men well above tne national iver i¢ cent 
4.5 and espect ely | wl i It 
with che ns largest s of per cent) in 
itput (f ind ind ng full 8." 
—— East North Central vial al of 4 verified el re ent 1 States aver 
Ohio wholesa I} re kee} ng hoor space 
IMinois Michigan — ne r re ms on ! t ed runs clo 
Wisconsin ling ghtng n 
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Basic Dimensions by REGIONS (cont.) 


REGION 


Average 


Year 
Estab- 
lished 


Average 
Floor 


Spece 
(Sq. Ft.) 


Per Cent of Firms Carrying Stocks of These Values 


- $100,000- 
250,000 


Now 
Middle Atlantic 
East North Central 
West North Central 
South Atlantic 

East South Central 
West South Central 
Mountain 


Pacific 


United States 


1932 
1929 
1931 
1931 
1935 
1935 
1934 
1938 
1936 


1932 


22,061 


16,505 


14.031 


20,644 


14,410 


18,106 


22,062 


24,180 


15,801 


17,233 


$50,000- 
100,000 


$30,000- | $20,000- 
50,000 30,000 


44.4 20 


36.6 28 
38.9 
31 


32 


8.0 8.0 


10 


WEST NORTH CENTRAL . 


States comprising West North Central 


region: 
Minnesota 
Missouri 
South Dakotas 
Kansas 


lowa 


North Dakota 
Nebraska 


SOUTH ATLANTIC 


. Leading the pack 


The West North Central region's elec 
trical wholesaling firms are lowest na- 
tionally in the average number of in- 
side salesmen (2.3) but equal to three 


other areas in outside salesmen (5.0 
The area is high in per- 
made to contractors 


centage of sales 


(55.5 sales to 
. but third low- 
industrials (17.0 per 
9.3 per cent below the United 


average 


second highest in 


dealers | 2 per cent 
est in sales to 
cent 

States In stocking lighting, 
the region shines: 99 per cent of its 


electrical distributing plants carry com 


. Dovetails with U.S. 


States comprising South Atlantic region: 
Maryland 


Delaware 
District of Columbia 
West Virginia 
South Carolina 


Florida 


Virginia 
North Carolina 
Georgia 


The majority (56.5 per cent) of sales 


made by South Adlantic region elec 


trical wholesale establishments are to 


electrical contractors with industrials 


(20.7 per cent) and dealers (19.6 per 


cent) almost splitting the remainder 


The number of firms handling com 


mercial, industrial and _ residential 


varies little percentage-wise from the 


national averages: Commercial (97.5 


is 3 points above, industrial (97.6) is 6 


points below and residential is 1.6 per 


cent above the United States figure 


mercial and industrial lighting and 
90.4 per cent handle residential lines 
placing it well above the national fig- 
ure. Nationally, the West North Cen- 
tral region holds many titles in per- 
centage of firms carrying other prod- 
Categories 
35.5 


Among them: motors 


; power cools (78.7); television 
41.5 electronic products (31.0); 
and pole line hardware (81.0) —prob- 
ably due in part to the region's 251 


REA co-ops (EW—RMarch, p. 54) 
} leads the nation (29 per 


in stocks of $250,000-$500,000 


The area also 


cent 


The 


gion electrical 


percentage of South Atlantic re- 


distributing plants han- 
dling motor controls (94.0), pole line 
housewares 
and elec- 
dovetails in 


hardware (63.6), electric 


68.0). television (24.1 


tronic products (18.5 


case with the national averages 


But in average floor space (14,031 sq 


and 


the region is second lowest 
average. It 
15.0 


$30 


below the nat onal 


las the highest percentage 
ms carrying stocks of from 
» $50,000 valuation 
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mm 63 | | 00 | 16 

mms | 143 mo | m3 | 34 | 06] 0.6 

mum | 95 | 17.4 53/21 ]11 00 
mmm | 46 | 290 5 | 103 | 23 | 23 | 1.1 

mmm | 52 | 105 | m7] 301} 150/165 | 00 | 0.0 

mmm 61 | 490 | 821001] 00 2.0 

mms | 11.0 | 42.7 | 24.4 | 11.0 be 0.0 

| mms | 182 42.4 | 273 61 | 30 | 3.0 | 0.0 

54 16.1 38.7 | 301 65 | 32 |00 | 00 

me 67 150 | | 93 |34]06]04 
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EAST SOUTH CENTRAL . .. . Hot on electric heating 


Running slightly ahead of the national 
figure, East South Central region elec 
‘ef trical wholesaling establishments have 

an average floor space of 18,1006 sq. ft 

As tor salesmen the region had 3.8 out 

side men and 3.1 inside men per firm 

below the national average 19.6 

cent of sales are made to cont 

20.8 per cent to industrials and 

per cent—highest in the nation—t 
States comprising East South Central dealers. This was 3.7 per cent above 


—— the United States aver ige Commer 
Kentucky — cial lighting was stocked by 94.6 per 
Alabama Mississippi cent of the reporting firms—the low 


est regional average 100 per cent 


of these wholesaling plants reported 


rir 
handled motor controls, topping 


S. average by 7 per cent. More 


Central wholesalers (87.5 


carry electric heating than 


ther region due to relatively 


inexpensive electric power Only 


} 


per cent stock television and just | 


au conditioners 
iY per cent ot 


wholesalers carried 


$100,000 to $250,000 


cent were under $10,000 


WEST SOUTH CENTRAL .. . Industrial lighting highest 


Electrical wholesaling firms in the 
West South Central region ran near 
the national averages in Carrying most 
product categories. They were above 
the average in commercial (99.0 per 
cent) and residential (85.2 per cent 
lighting and 100 per cent of reporting 
firms carried industrial lighting—a re 
gional and national high. The region 
was also second highest in pole line 
States comprising West South Central hardware (it has 143 REA co-ops 


hageees and beat the field on electric hous« 


Avkonses Leuisone wares (75.0 per cent 10 per cent 
Oklahoma Texas above the United States average. At 


MOUNTAIN ... Youngest in U. S. 


According to the average year estab 
lished (1938), the Mountain region's 
electrical wholesaling firms are the 
youngest in the nation. Theyre als 
the largest (average floor space j 
189 sq ft In comparison with other 
areas the region averages show many 


\- highs and lows. It has the lowest 


\ 
number of inside salesmen (2.3 per 
States comprising Mountain region: 
Montana Idaho 
Wyoming Colorado 
New Mexico Arizona 
Utah Nevada it ranks highest in the nation 


firm) and second lowest number of 
outside salesmen (3.1 per firm In 


made to contractors 62.0 per 


PACIFIC... Many ups and downs 


The Pacific region's electrical whole 
saling plants are the second youngest 
iverape year 
lished: 194 
made to contractors 
he Mountain region 
are almost 10 pe 


rional average 


States comprising Pacific region: 
Washington Oregon 
California 
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the same 


time only 12.5 per cent of 


West South Central region electrical 


distributors reported handling elec 


Mc products The area boasts the 


highest percentage of electrical whole 


sale establishments 


over $500.000 wortt 


ana, incidentally 


age floor 


had 


space iV Sq 


travelled the greatest number of out 


side salesmen—7.6 per firm or almost 


double the United States average. The 


State aiso t 


salesmen 


in sales 


10 per cent below the United 


pped nation on inside 
per firm 


industrials it stands lowest 


States average. In commercial (100 


per cent 


applian 
elec tri 


un ler P if 


al 


and residential lighting 1 
regions but on elex 

38.2 per cent) mayor 

6 per cent) and non 
usewares Y per cent ts 


Most of this regions firms 


carry stock va at $50.000 to $100 


OOO (27 
$250.000 


per cent) and $100,000 to 


12.4 per cent 0 per cent 


urry $10.000-$20,000 


re porting 


per ent 


reason 


tri 


firms carried motors 0] 
ivceraye 


ied motor con 


was also low 

r tools. On the 
irea’s wholesalers were 
East Sourl 
percentage Carry 

ind tor the same 


relatively inexpensive ele 


ates. On non-electric hous 


region was second hig 


by 
ey 
East Souh 
in any = 
per cent handle the = 
| 
lowest national the 
rezion’s stock = 
valued at 2 pe: 
carrying 
stock. Louis: 
che largest aver 
fect, and 
R 
> is highe 
la’ 
but 91.6 per cent 
T trols. The Pacif 
est On Stock 
ther hand, the 
—_ low the In per cent Central region 
Vf ) of firms handling industrial (94.7 ing electric | s 
und residential (70.5) lighting, the remem: 
region is lowest and well below the 
yuntry'’s average. Only 40 per cent of wares, the 
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The Basic Dimensions of Electrical 


Average 
Number of Per Cent of Sales Made to 


Salesmen Per Firm These Customers 


STATE Com- 


Electrical mercial Industrie! 
Outside Contractors | Industrials Supplies | Lighting Lighting 


49 100 100 100 
62 100 100 100 
68 3 100 100 100 
63 100 100 96 
57 100 100 100 


Alabama 
Aritona 

Arkansas 
California 


olor ado 


Vi w 


4 48 100 100 100 
55 100 100 100 
46 100 100 100 
65 100 97 100 
60 100 91 85 


onnecticut 
Delaware 

District of Columbia 
Florida 


Georgia 


Ow 


50 100 100 
48 100 100 
46 100 100 
52 100 95 
60 100 100 


Idaho 
Ilinois 
Indiana 


lowa 


oO 


Kansas 


61 100 100 
39 100 100 
47 100 100 
47 100 100 
47 100 100 


Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 


NN UO w 


Michigan - 100 100 
Minnesota 2 100 100 
Mississippi 100 100 
Missouri ; 100 100 
Montana 100 100 
Nebraska 100 
Nevade 100 
New Hampshire 100 
New Jersey 100 
New Mexico 2 100 


New York 100 
North Carolina 100 
North Dakota 100 
Ohio 100 
Oklehoma 3 5 100 


Oregon 100 
Pennsylvania 100 
Rhode Island ; 100 
South Carolina 100 
South Dakota 100 


Tennessee 100 
Texas ; 100 
Utah 100 
Vermont 100 
Virginia 100 


Washington : 100 
West Virginia 
Wisconsin 100 
Wyoming 


United States 
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Wholesale Distributors by STATES 


Per Cent of Firms Handling These Product Groups 


Pole Non 

Line Electric Major Elec- Air Electric 

Residential Motor Hard- Power Electric | House- Appli- Tele- tronic Con- Heuse- 

Lighting Motors | Controls ware Tools Heating wares ances vision Products | ditioners wares 

100 0 75.0 100 0 75.0 7B 81 3 50 0 37 5 12 5 43 8 81 3 6 3 

750 62 5 100 0 12 5 75 0 100 O 37.5 12 5 00 00 50 O 00 

75.0 100 0 100 O 87 5 87 5 87 5 100 O 50 0 50 0 25.0 75 0 12 5 

65 2 37 8 939 62 1 409 80 3 59 1 21 2 3779 167 69 7 27 3 

. 100.0 714 100 O 85 7 57 1 28 6 14 3 00 57 1 00 71 4 14 3 
86 7 60 0 100 0 33 3 53 3 60 0 60 0 20.0 133 20 0 80 
100 0 100 O 100 0 100 0 100 O 75 0 100 0 75 0 50 0 50 0 75 0 25 0 

75.0 25 0 100 0 25 0 75 0 25 0 75 0 25 0 00 00 75 0 00 

91 2 38 2 94 1 559 50 0 70 6 58 8 32 4 29 29 35 3 8 8 

76 2 57 1 91 0 66 6 52 4 66 6 52 4 42 8 9 5 48 76 2 9 5 


0 9 22 
93.3 73 3 100 O 80 0 53 3 86 7 80 0 33 3 33 oO ¢ 13 3 66 
100 0 50.0 50 0 00 50 0 50 0 100 0 50 0 0 ) 00 
80 0 60 0 93 3 93 3 80 0 80 0 733 20 O 20 6.7 66 67 
80 5 51 2 95 1 58 5 63 4 46 3 68 3 440 14 ( 19 634 0 


| 
81 5 61 8 96 4 43 6 50 1 65 6 65 5 23 ¢ 918 | 200 63 ¢ 109 
941 88 2 94 1 88 2 16 4 16 4 58 8 35 3 294 | 412 | 647 , 8 
750 75 0 100 0 50 0 62 5 62 5 15 ( 17 37 | 950 | 87 0 
81 8 63 6 91 0 72,7 59 0 50 0 90 | 18 027 «| 91 | 7 00 
85 7 429 85 7 28 6 28 ¢ "4 71 | 143 429 | 286 | 00 
| 
100 0 100 0 1000 | 1000 00 0 88 9 88 9 33 3 | 00 | 100 111 
100 O 80 0 80 O 80 0 80 O 100 O 00 0 40 0 40 | 00 
100 0 66 7 100 0 667 66 7 333 100 | 66 | o | 100 0 33 
80 0 523 95 5 50 0 10 5 81 8 41 0 136 é 136 | 727 91 
100 O 100 O 100 0 100 O 66 7 66 7 100 O 66 7 6¢ 6 46 7 133 


78 6 50 0 929 429 35 7 100 ¢ 64 | 7 21 4 B é ? 
68 8 68 8 93 8 62 § 37 6% 81 | 37 43 8 ¢ 18 8 
91 3 60 9 87 C 39 87 ¢ 9 6° | 47 8 9 4 ¢ 6 1 
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100 0 100 0 100 O 00 00 100 0 100 0 100 0 00 00 00 00 | i 
91 8 68 9 95 1 62 3 67 2 60 7 73 8 26 2 115 11.5 80 3 24 6 oh 
79 2 88 3 91.7 37.5 79 2 750 58 3 25 0 25 0 8 3 91 7 20 8 
82 6 957 100 0 78 3 82 6 78 3 82 6 52 2 91 | 478 | 69 21 7 i. 
100 O 100 O 100 O 545 72 2 91 0 81 8 36 4 91 0 | 18 2 91 ¢ 00 ’ 

81 1 53 0 85 1 41 0 14 6 61 0 61 0 230 | 19 | 18 s. ; 190 Z 
879 36 4 91 0 545 57 6 40 0 700 | 484 | 333 | 33 | 606 | 212 
100 0 100 0 100 0 100 0 100 0 00 1000 | 1000 | 100 | 1000 | 1000 | oo ue 
69 1 530 87 3 42 0 49 1 78 9 #2 | 310 | 291 | 13 | 76 4 | 18 2 a 
917 750 | 1000 75 0 58 3 66 7 66 7 8 3 ow 3 | 167 

- 4 86 7 40 0 80 0 66 7 60 0 93 3 600 | 467 | 33 3 «| «640 | 6 20 O ae 
81 0 41 2 84 0 54 4 60 3 66 2 632 | 294 | 662 | 176 | 44 90 - 
28 6 57.1 100 0 14 3 4.3 |. 39.4 28 ¢ 429 | 143 429 | 429 eo 
73 3 66 7 93 3 73 3 20 0 100 O 33 667 | 533 y 60 0 67 oe 
100 O 100 0 100 0 100 O 100 ¢ 85 7 71 ¢ 286 | 429 286 | 429 | +143 “ge 
| 

78 3 739 100 0 739 739 | 1000 56 * 04 | 174 | 174 | 7239 | 43 ‘Se 

83 0 92 5 73 6 71 68 O 71 18.1 94 | | 94 

33 3 66 7 100 O 66 7 66 7 66 7 333 | 333 | oO | oo : 
100 0 100 0 100 0 60 0 100 0 100 O 1000 | 1000 | 800 | 800 | 1000 | 80 “a 
95 0 50 100 ¢ g 
BO 
n 
82 4 | 60 1 | 93 0 | 69 0 | 61 5 | 70 0 | 65 0 | 37 0 | 243 | 186 | 66 3 | 15.0 3 
—_t— 
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Basic Dimensions by STATES (cont.) 


Per Cent of Firms Carrying Stocks of These Values 


Average Average 
Year Floor Space| Over |$250,000-|$100,000-] $50,000- | $30,000- | $20,000- | $10,000- 


5 


Established (Sq. Ft.) 1$500,000 | 500,000 | 250,000 | 100,000 | 50,000 30,000 20,000 | $10,000 
Alabama 1936 15,920 7.1 00 429 429 a4 00 00 00 
Arizona 1940 6,821 00 00 37.5 62 5 00 00 00 00 
Arkansas 1923 24833 00 00 42.9 28 6 28 6 00 0.0 00 . 
California 1939 14,914 46 123 43.1 33 8 31 31 00 00 
Colorado 1929 13,025 00 143 571 14 3 00 00 143 00 
Connecticut 1933 15,300 76 15 4 539 23 1 00 00 0.0 00 
Delaware 1941 6,567 00 33 3 00 66 7 00 00 00 00 
Dist. of Columbia 1933 11,840 00 50 0 25.0 25.0 0.0 00 00 00 
Florida 1939 11,712 3.0 30 45 6 24 2 21 2 30 00 00 
Georgia 1937 17,820 00 10.0 30 0 35 0 15.0 10 0 0.0 00 


Idaho 1941 10,000 0.0 00 100.0 00 00 00 0.0 00 
Ilinois 1933 22,195 731 89 46 4 30.4 36 18 18 0.0 
Indiana 1940 12,577 00 15.0 40 0 30 0 10.0 5.0 0.0 00 
lowa 1935 18,595 00 23 8 61.9 48 7.2 00 00 00 
Kansas 1941 17,836 00 36 4 36 4 27.2 00 00 00 00 


Kentucky 1930 15,838 00 00 55 6 22 2 4 00 00 111 
Louisiane 1931 40,107 20 0 20 0 26 7 267 66 00 00 00 
Maine 1934 12,350 00 00 100 O 00 00 00 00 00 
Maryland 1931 22,900 68 13.2 33 8 33 3 13 3 00 00 00 
Massachusetts 1929 15,419 8 74.3 0 14 3 8 6 14 3 00 29 


Michigan 1926 18 632 12 8 21 3 23.5 29 8 64 9.1 a: 00 
Minnesota 1925 20,031 68 40 0 26 6 13 3 00 13 3 00 0.0 
Mississippi 1937 20,186 16 7 00 83 3 00 00 00 00 00 
Missouri 1927 29,539 5 0 30 0 15 0 20 0 15 0 00 10 0 5 0 
Montana 1944 34 500 00 14 3 14 3 57.1 14 3 00 00 00 
Nebraska 1935 14,800 111 22 2 5 33.4 11.1 0.0 00 00 
Nevada 1937 10,900 00 20 0 40 0 20.0 0.0 20 0 00 00 
New Hampshire 1949 7,833 00 00 aa-3 33.4 33 3 00 00 00 
New Jersey 1931 13,250 5 0 10 0 575 20 0 75 00 00 00 
New Mexico 1942 27,000 00 66 7 00 33 3 00 00 00 00 
New York 1930 16,860 3.7 18.5 30 0 32. 9 10 0 29 00 00 
North Carolina 1940 10,716 00 94 28 1 28 1 18 8 15 6 00 00 
North Dakota 1938 12,500 20 0 00 00 40 0 40 0 00 00 00 
Ohio 1927 31,716 12.0 28 O 38 0 18 0 20 2.0 00 00 
Oklahoma 1934 18,733 8 3 00 751 8 3 8 3 00 00 00 


% Oregon 1939 21,332 13.3 20 0 67 33 3 20.0 67 00 00 
Pennsylvania 1926 19.180 61 12 3 31 0 29 2 12:3 6.1 2.5 
Rhode Island 1937 11,917 0.0 00 33 3 66 7 00 00 00 00 
South Carolina 1933 12.036 7.1 7 14 3 57 2 14 3 00 00 00 
South Dakota 1933 15,333 00 33 3 16 7 33 3 16.7 00 00 00 


Tennessee 1934 21,459 10.0 15.0 40 0 25.0 10 0 La 00 00 00 
Texas 1937 16,728 10 4 12 5 39 6 271 10 4 00 00 00 
Utah 1934 9,067 0.0 33 3 00 00 66 7 00 00 00 
Vermont 1932 27,100 00 25 0 50 0 00 25 0 00 00 00 
Virginia 1934 14,618 5.9 11 8 470 17 6 59 11 8 00 00 


Washington 1924 17,643 0.0 30 8 53 8 77 77 00 00 00 
West Virginia 1923 20,192 26 7 13 3 26 7 20 0 13 3 00 00 00 
Wisconsin 1935 18,261 11 8 5 9 52 9 176 11.8 00 00 00 
Wyoming na na na na n.a n.a n.a n.a ne 


United States 1932 17,233 67 15.0 38 1 26.5 9.3 3.4 06 
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This electrical surge test is one of the 258 tests that every G-E ballast to the most severe conditions they will ever encounter in actual opera- 
receives during the manufacturing cycle. This test subjects G-E ballasts tion; assuring you of long ballast life and low lighting costs. 


Flora* shows you why... 


Superior Quality Control of G-E Ballasts 
Helps You Save Lighting Dollars 


Lighting engineers, designers, and users only .when the finished ballast is Next time specify « pment 
have learned to depend upon the con- loaded for shipment, G-E quality cor for fluorescent lighting installatior 
sistently high quality of General Elec- trol engineers constantly test raw ma make sure i get the best...specify Ger 
tric fluorescent lamp ballasts terial and ballast parts to meet rigid eral Elect t ntrolled ballasts 
They know that the rigid material mechanical and electri al req irements 4 G-E ballast tag ticker 
specifications and constant production By actual int a G-E ballast re fixture is proof that it's « pp with 
line tests mean uniformly good ballasts; ceives 258 different tests and checks be the best in ballast e. It's the « 
save lighting dollars by minimizing fore packing and shipment! This pains way to be cert k further informa 
earl replacement and maintenance taking « | ff t ghl tior G-I t write Sect 
costs ae} iple pe iti efficient lamp 40 iect ( if Sche 
Starting with raw steel and copper output long ballast life-—it saves nectad New York 
wire at the receiving dock and ending you valuable lighting dollars “Miss Fiverescent Bollast, G. E.'s Bolles! Mescot 
Copyright 1955, General Electr mpony 


Five more reasons why 


GENERAL ELECTRIC IS YOUR BEST BALLAST VALUE 


@ EXCLUSIVE SOUND RATING SYSTEM 
@ LONGER BALLAST LIFE 

@ PRECISE LAMP-MATCHED DESIGN 
@ PROVED PRODUCT LEADERSHIP 


@ COMPLETE CUSTOMER SERVICES 


Progress /s Our Most Important Product 


CLOSE INSPECTION of each component as- 
sures you of high quality ballasts, lower G N A 
lighting costs and dependable performance- 


a 
3 
- 
. 
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Non-Metallic Sheathed Cable 
Columbia E.M.T. is new—inside and out. The new Columbia E.M.T., 
with the recently perfected interior finish, speeds fishing and wire 


pulling. See for yourself—try Columbia E.M.T. on your next job. 


APPROVED BY UNDERWRITERS’ LABORATORIES 


COLUMBIA CABLE & ELECTRIC CORP. 


Serving the Electrical Wholesaler Since 1912 
255 Chestnut St. Brooklyn 8, N. Y. 


Soles Representatives in the Following Cities: Ationto, Go; Boston, Moss; Chorlotte, N. C.; Chicogo, Ill; Cleveland, Ohio 
Texos; Detroit, Mich.; Glossport, Pa.; Houston, Texos; Kensos City, Mo; Los Angeles, Colif.; Minnecpolis, Minn ; 
Philodelphic, Pa; Portiond, St. Lowis, Mo.; Son Francisco, Colif.; Seattle Wosh.; Tulso, Okle.; Utico, N.Y 


Cincinnoti, Obie; Dallas 
New Orleons, Lo New York, N. Y 
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A MESSAGE TO AMERICAN INDUSTRY © FIFTH OF A SPECIAL SERIES 


FINANCIAL AID TO HIGHER EDUCATION 


Business Help for Our Colleges 
Job for All Business Firms 


IN recent months, individual business firms 
have announced the adoption of a variety of 
plans, both imposing and ingenious, for finan- 
cial aid to higher education in the United States. 
In doing so, they have taken a lead in dealing 
with a problem of transcendent importance both 
to the business community and to our nation as 
a whole. 

Previous editorials in this special series have 
shown that: 

|. Our colleges and universities, and par- 
ticularly the independent, privately endowed 
institutions, are in grave financial difficulties. 

2. These difficulties promise to become 
much more acute in the years immediately 
ahead unless extraordinary steps are taken 
to relieve them. 

3. A financially crippled system of higher 
education is a major national menace. 

If, however, the business community is 
to play an adequate part in helping our 
colleges and universities financially, the 
plans adopted by business firms thus far 
constitute merely a beginning and a set of 
guide posts. What is required is a general 
movement on the part of business firms 
to go to the financial aid of higher eduea- 
tion. Such a movement would involve a myriad 
of individual company plans which, in the na- 
ture of the case, cannot be expected to bring 


great renown or publicity to their sponsors. 
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Rescue Operation Is Feasible 


For the business community as a whole it is 
teasible to make a mayor and possibly a decisive 
contribution to putting our colleges and univer- 
sities back on their feet financially. One percent 
of business profits betore taxes would do it. In 
1954 business profits belore taxes were about 
$35 billion. If one percent of these profits, o1 
$350 million, were contributed to our independ- 
ent, pi ivately endowed colle ges and universities 
it would enable these institutions (1) to increase 
the salaries they pay by $200 million a vear, 
and (2) to proy ide $150 million more for mod- 
ernization and maintenance of their establish- 
ments. In the opinion of competent authorities, 
this would put these institutions in relatively 
good working order financially, a process to 
which a matching grant of $50 million by the 
Ford Foundation for the improvement of faculty 
salaries will make a large contribution. It would 
add about one-fourth to their present annual out- 
lay of about $1.4 billion. 

Such a contribution from business would not 
meet the needs of the independent institutions 
for new buildings and equipment re quired to ae- 
commodate the great increase in college enroll- 
ment anti ipated in the years immediately 
ahead. Neither would it relieve the financial 
problems of our tax-supported colleges and uni- 
versities. As a group these institutions have 


fared better financially in recent years than the 
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independent institutions. But they also face 
grave financial problems, particularly in the 
provision of adequate faculty salaries. It would 
be far simpler, however, to solve the financial 
problems of the tax-supported institutions if 
the independent colleges and universities were 
back on their feet financially. 


One Dollar Does Work of Two 

The federal government exempts 5 percent 
of business profits from the tax imposed upon 
them if the 5 percent is devoted to religious, 
charitable or educational purposes. ( Most prof- 
its are taxed 52 percent.) A contribution of one 
percent of business profits to higher educational 
institutions would exhaust only one-fifth of this 
allowance. It would bring to about two percent 
the total share of business profits going to both 
educational and charitable purposes. 

In 1953, business firms contributed about 
$400 million, or slightly more than one percent 
of profits before taxes to educational and char- 
itable purposes of all kinds. Of this total about 
$75 million went to educational institutions. 
mostly colleges and universities. 

For some companies it is feasible to contrib- 
ute more than the average contributed by 
business generally. Indeed, some companies not 
only utilize their full 5 percent of tax-deducti- 
ble funds for charitable and edueational pur- 
poses but go beyond it. For other companies in 
financial difficulties no contribution at all is 
possible. 

If, however, those business firms for which 
it is financially feasible contributed one percent 
of thei profits belore taxes to our colleges and 
universities, the problem of adequate support 
for the crucially important business of higher 
education would be far along the way to sue- 
cessful solution. In 1954 a contribution of 
one percent of their profits before taxes. 
or about $350 million, would have re- 
duced business profits after taxes by only 
about half that amount. This would have 
meant a reduction of about $175 million. 
out of a total of about $17.8 billion of 
profits after taxes. 

Attractive plans to channel financial aid from 
business to higher education have been albun- 
dantly demonstrated recently. These plans. for 
the most part the creation of large corporations, 


have included not only a broad array of schol- 


arship grants, but such ingenious arrangements 


as that by which a company matches with its 


funds the gifts its employees make to the col- 
leges of which they are alumni. 

\ full array of these plans, some of which 
were discussed in an earlier editorial in this 
series. has been prepared by The Council for 
Financial Aid to Education (6 East 45th Street, 
New York City 17) and is available for the 
asking. Also, colleges and universities have 
established in most states and regions coopera- 
tive associations to help business help them. The 
Commision on Colleges and Industry (912 Kahn 
Building, Indianapolis 4, Indiana) distributes 
a directory of these associations. And, of course, 
the colleges themselves are always eager to dis- 
cuss their financial problems with business peo- 


ple and suggest constructive solutions. 


Only Small Start Made 


The plans for business aid to education which 
have recently attracted national attention con- 
stitute the conspicuous sort of leadership which 
it is the privilege and opportunity of our great 
corporations to pro ide. But the job is too large 
to be handled by a small number of business 
firms, no matter how bold or ingenious their 
programs. 

To put our colleges and universities 
back on a firm footing financially the help 
of the great rank and file of business cor- 
porations is required. All of them, large 
and small, have a crucial stake in seeing 
that this job is done. The future of Amer- 
ica will be decisively shaped by what hap- 
pens in and to our college classrooms. 


This message is one of a series prepared by the 
VWcGraw-Hill Department of Economics to help 
increase public knowledge and understanding 
of important nationwide det elopments that are 
of particular concern to the business and pro- 
fessional community served by our industrial 
and technical publications 

Permission is freely extended to neu spapers. 
groups or individuals to quote or reprint all or 
parts of the text 


PRESIDENT 


McGRAW-HILL PUBLISHING COMPANY, INC. 
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ONLY FIVE SIZES HANDLE EVERY WIRING NEED—from No. 14 1 


A specic ounter disploy is available to help pus? 


BULLDOG WIRE GRIPS PROVIDE 


Positive 


Onnections 


((UICKIY, 


EASIER TO ORDER! EASIER TO STOCK! EASIER TO SELL! 


{ twist—and the connection is secure! This big sales point, robbing oxide formations. Clear wire | t 
many other important advantages, makes BullDog Wire bility. The connection to be made can be seen, the 
Grips a sure-fire, over-the-counter profit maker teeing full contact 
BullDog Wire Grips are all copper, cold-forged pressure con- Sell your customers on easier-t sf 1ick-connecting BullD 
nectors with greater tensile strength. They can take all the Wire Grips. They're packed } f 
lamping pressure necessary for a strong, tight contact. Because immediate sale. See r BullDog | I 
they are silver coated, they operate cooler, without power BullDog Electric Products Co., Detroit M 
RULLDOC 
cyt ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 
IF IT’S RE 
u - Export Division: 13 East 40th Street, New York 146. New 
York. In Canada: BullDog Electric Products Compar y 
(Canada), ltd., 80 Clayson Rood, Toronto 15, Ontario, 
WE WELCOME YOU to visit the BullDog Conference Booth 15]! 
at the NAED Convention, May 22-25, Conrad Hilton Hotel, Chicago 


: 
+ 
000 MCM! Inventory educed. vet way ve the ect size 
soles. Other imprinted literature equest 
— 
« 
> 
4 
d 
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STOCK with CONFIDENCE 
UNION’S 100% wholesale distribution 
and liberal price protection policy insures your 


increased profits on this fast-moving line. 


UNION COLOR ADS 


eppeer regularly in these SELL with CONFIDENCE 


leading trade publications: 


Qualified Contractor ; UNION backs up your sales with top 


Electrical Construction and Maintenance 
1.A.E.1. Bulletin 
Electrical Wholesaling 


quality, an active field promotion and a liberal 


Electrical South 


_ advertizing budget to make sure repeat orders 
New England Electrical News 
Chicago Electrical News . roll in. 


UNION INSULATING COMPANY, Porkersburs, West 
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New Exclusive 
“GUIDE LINE” helps you 
Sell more savings with 
Republic “Inch-Marked” EMT 


Visit us 
at our Booth 
or Suite 
NAED —Week of Moy 22 
\ Conrad-Hilton Hotel 


\ Chicago 


The "Guide Line”’ that eliminates 
“wows.” Now on all popular sizes 
of Republic “Inch-Marked” EMT. 


Here's co new Republic 
bender. Arrows line up 
with the Guide Line on 
“Inch-Marked” E.M.T. 
Electricians can easily 
smooth, occurate 
bends. Sell replace- 
ment benders now. 


It’s new. It’s exclusive. It's Guide Line, the Republic feature 
for easier bending alignment and better visibility that gives 
you sales news to talk about. Makes it easier to keep cus- 


tomers happy. And, it’sadoor-opene rtosell new customers. 


Now, more than ever, it pays you to push Republic “Inch- 
Marked” E.M.T. You have the exclusive inside-knurling, 
“Inch-Marking” and Guide Line—ail features that save 
contractors money on installation. And, Republic backs 
you up with sales aid that really helps you move the 
merchandise. 

Push Guide Line. Make sure your customers know all 
about it, too. Write us for Republic E.M.T. literature. Or 
ask your Republic salesman. 


REPUBLIC STEEL 


Steel and Tubes Division © 215 East 131st Street, Cleveland, Ohio 


The new Guide Line eliminctes “wows”. Wows occur when the bend 


is smooth, but out of line. With the new Guide Line — now on all popu- Walla 


lor sizes of Republic “Inch-Marked” E.M.T.—bends con be pre- 
planned ond mode occuroately right on the job. Guide Line is o feoture 
thet will sell more E.M.T. for you. Standard, and, Stk, 
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Here’s 

what happens 
when you 
take 

on 


Sure, you handle Incandescent 

and Fluorescent Lamps. Everybody does. 

But, when you add CHAMPION Lamps 

you’re out of the rut, — ready to garner lamp volume 


and profits you’ve never had before. 


Meh te to tall een dent The CHAMPION line gives your men a fresh approach 
the Champion mer- — something new to talk about. Yet CHAMPIONS 


chandising program 


and why it means more are easy to sell. They have a reputation for quality 


lamp volume and profit and dependability that goes back to 1900. 


for you. 
, Profitable, steady, repeat orders are yours for 


keeps once you sell "em CHAMPIONS. 


PION LAMP WORKS 


Lynn, Massachusetts 


N OF CONSOLIDATED ELECTR 
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America’s foremost electrical appliance 
manufacturers use CORNISH as standard 

equipment... why don’t YOU? In ustria 
extension cord sets 
Heavy duty © 


extension cord sets 
for Washing Machines, 
| Refrigerators, Hedge Trimmers, 
Portable Tools, Small Motors , ( 
Fans, Electric Lawn Mowers, 
and Business Machines 


Sluttons for punishment! Husky cords in standard lengths; inte- 
5ral molded-on components. Female connector has double 


for all types of Portable 


rontact blades, insuring perfect connection. Moisture- and strain- 


broof. 15- to 100-ft. 16/2 and 18/2. Devices used in Construction 


Work, Manufacturing, Industrial 


Piants, Agriculture and Shipyards 


ALL-RUBBER components built to 


withstond crushing floods and impacts too severe for 
: less rugged equipment. Both male and female com 
and ponents integrol moided-on, waterproof, strain-resistont. Unequvalied for 


yeoman service where the going is ROUGH. 25., 50. and 100-ft. lengths 
—16/2, 14/2 ond 12/2 type $—both 2- and J-wire 


for long, trouble-free service 


with Electric Mixers, 
Toasters, Table Appliances 


Vacuum Cleaners, etc. 


Sturdy counterparts of the husky CORNISH cord sets 
used as original equipment by foremost manufacturers. 


GLUTTONS FOR PUNISHMENT! 


Support your local 


ADEQUATE 
WIRING BUREAU 


Progrom.., 


WIRE COMPANY, 
50 Church Street New York 7, i. V. 


@ ATLANTA BOSTON @ CHARLOTTE @ CHICAGO @ CINCINNATI CLEVELAND 
@ DALLAS DENVER » DETROIT KANSAS CITY « LOS ANGELES @ MINNEAPOLIS ¢ PHILADELPHIA 
PITTSBURGH @ ROCHESTER es LOUIS » SAN FRANCISCO @ SEATTLE 

Stock carried 
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Tape; Round 


has it! 


eral 
wiring. 


Profit Right Now 
with the Line that’s 


“ El l ING 


This wide line of IDEAL wiring tools and savings into your profits. And these IDEAL 
wire connectors can earn you big profits right products make perfect “door openers’ to sales 
now in the booming construction industry! of related items! Be sure to have adequate 
Each is a time, work or money saver for con- stocks for immediate delivery. ORDER TO- 
tractors and maintenance people. Turn their 


THE SOLDERLESS, TAPELESS WIRE 


CONNECTORS 


Used by more contractors for 
more wiring jobs than any 
other! Screws on like a nut 
on a 
sizes fully approved as pres- 
sure cable connectors for gen- 
use in branch circuit 


bolt. All contractor 


FISH TAPE, 
REEL and PULLER 


Saves 50% in time re- 
quired for “fishing”. 
Easy to reel in or pay 
out. Reel gives BIG 
grip — always safe! 
Five stock sizes — 50 
to 200 feet. 


Other Fish Tape items: Flat Fish Tape 
without reels; Coil-Flex Spring Type Fish 
Fish Tape, insulated or 
plain, etc, Whatever your customers need 
in fish tapes and accessories, IDEAL 


® 
WIRE LUBE 
The special formula 


cream that makes wire 
pulling easier and pro- 
tects insulation against 
breaks and strains .. . 
Packed in Ii-quart to 
5 gallon containers. 


QUICK SALES! 


STEADY SALES! 
KES REPEAT ORDERS! 


‘‘DOOR OPENERS’! 


DAY—we'll rush ’em to you! 


CRIMP CONNECTORS 


with the unique 


“Wrap-Cap’ 


INSULATOR 


A perfect prefabricat- 
ed insulation every 
time—all around the 
joint and between 
the wires. Fully ap- 
proved. No special 


A new and improved type of tap con- 
nector — gives greater mechanical 
strength — easier application. For use 
tool needed, use indoors or out—for street taps, service 
IDEAL Electricians © drops, transformer connections, etc. 


age with crimping a You only need to stock three sizes! 
sleeve and “Wrap-Cap” 


*Patented 


WIRE STRIPPERS 


Super-Safe 
VOLTAGE TESTER E-2" STRIPPER 


Gives double protection — 
a solenoid calibrated in- 


Easy to use as a pliers 
Rugged, all-stee! construc 
tion for fast, clean, heavy 


dicator and a neon test 
lamp, cach independent duty stripping Eight 
NO CHANCE FOR FAIL models for all wire gauges 


RE TO DETECT from No. 8 to 26; also 
300 ohm TY down-lead 


and non-metallic sheathed 
cable 


VOLTAGE. Improved 
features not found in any 
other voltage tester for 
easier use, greater safety 


DE LUXE A* 
CABLE RIPPERS 


Exclusive “one-squeeze” ac- 
tion strips wire clean in 2 
seconds! Especially suited 


Quickly and easily rips outer sheath : : . 
from non-metallic covered cable up to ver light produc ton strip 
¥," O.D. Easy to use. fast—adjustable ping. 

steel blade 


OTHER IDEAL WIRING TOOLS INCLUDE 


Cable Ripper ond Wire Gouge . . . Wire Skinner ond Straightener 8-X Armor 
Cutter . . . Fuse Pullers . . . Combination Testlite and Fuse Puller . . Industria! 
*Test-Gle"’ . . . Continuity Testers . . . Flur-Test Fluorescent Fixture Testers . 


Electricions Tapes 
IDEAL PRODUCTS ARE SOLD THROUGH AMERICA'S LEADING DISTRIBUTORS 


IDEAL INDUSTRIES, Inc. 
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Receptacte f 
©. AComplete Line of Quality 


Grounding Types to Meet 


* 8304 Receptacle 
*8314 Plug 


Code Requirements 
2 WIRE, 3 POLE e 3 WIRE, 4 POLE 


Meet code requirements and today’s increased demand for grounding 
type units with R & S Ever-Lok plugs, receptacles and cord connectors 


The complete line of Ever-Lok 2 wire, 3 pole and 3 wire, 4 pole 
devices assures lasting customer satisfaction, builds steady profitable 
sales and repeat business. It pays off to recommend and specify Ever-Lok 
—the high quality, high profit line. 

Outstanding advantage of Ever-Lok is an automatic locking feature 
that grips fast and holds forever. No tug or pull will work it loose — 
yet it separates instantly with a finger-tip twist of the powerful bayonet 
type lock. Write for descriptive literature, EL 8! on all types of R & S 


R & S Ever-Lok complete lines ore available from 
Midget type 10 omperes to 200 omperes heovy 
service types —stondord or reverse service — fused 
ond non-fused types 


Ever-Lok. 


10, 20, 30 AMPERES HEAVY SERVICE 


PRECISION-BUILT ELECTRICAL EQUIPMENT—SINCE 
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LIFEtime 
in € 


Supply ABOLITE Outlet Box Reflectors For Low Ceiling Jobs 


Abolite Outlet Box Reflectors are specifically designed for low-ceiling areas in passage 


ways, docks, stockrooms, warehouses, etc. They mount without accessory fittings, pro- 
vide for faster, more economical installation, and are available in shallow dome and 
standard dome shaped. 


Wire Abolite Outlet Box Reflectors directly from 4” junction box to the porcelain 
connector on the reflector unit. No plate is required . . . reflector top serves as box 
cover. 

Tests prove that the famous Abolite “whiter-than-white” lifetime porcelain enamel 
inside finish gives better light reflectivity over a longer period of time. The outside 
finish is deluxe white porcelain enamel which will not stain or discolor and resists 


accumulation of dirt and grime. 


Where head room is restricted, the answer is Abolite Outlet Box Reflectors! WRITE 
TODAY FOR DATA SHEET! 


tHe JONES METAL PRODUCTS co. 


WEST LAFAYETTE, OHIO 
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NIKOH...the finest name in electrical 


metallic tubing 


Visit us in Booth 168-A, N.A.E.D. Show May 22-25 
Conrad Hilton Hotel, Chicago 


NIKOH TUBE COMPANY 


5000 S. WHIPPLE ST. * CHICAGO 32, ILL. GROVEHILL 6-6500 
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Around 


Collyer Suprene Type RR is as much at home in the air as 
it is underground . . . serves equally well in aerial, direct 
earth burial, or duct installations. Available for all voltage 
ranges, in shielded or unshielded constructions. Send for 
samples and recommendations, or give details on your 
own special requirements. 


Collyer 


COLLYER INSULATED WIRE CO., 245 ROOSEVELT AVENUE, PAWTUCKET, 8. |. 
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NEW! IMPROVED 


COMPLETE LINE OF 


COVER SCREW Bright Plated Finish 


Cover mounting screws are assern- __ i on Covers and Boxes 
bled and self-retained in covers. : 
Cannot shake out, but easily re- 
moved if desired. No fiber washers 
or extra parts used to retain screws. 


integral 
Ears 


Deeper Cover 
Neater 


Appearance 


Uniform Weight } Knockouts 
One-Piece Box! Easily 
Corners are fuil / J Removed 


metal thickness 
smoothly rounded 
and strong... 
won't crack 


te Strong Flat Bottom for Easier, 
Firmer Mounting 


RACO HANDY BOXES ARE ONE PIE 
Standard Sizes—4'' long, 2/s'' wide by 1'/2'', or deep 
Available with or without brackets in all sizes 


A Bracket, '" knock- F Bracket, '2" knock- 


outs in 114” and 17%" outs in 1!" and 1%, 


boxes. Either deep boxes 


2” or 34” knockouts 
_ 


in 214" deep boxes. 
j 


th 


PAZ 


B Bracket, '/2" or 34° ¢ 
knockouts in 


and 2)" deep boxes. j 


O Bracket, 1/2" or 
3%," knockouts in 
214" deep boxes. 
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because switches should 
be SEEN... not heard 


it’s a LUMINOUS 


Available in P&S Despard type for combination switch 


wiring, or conventional strap type. P&S Despard : A moment's exposure to 
type Roto-Glo switches are rated 15 A., 120 V., i Be any light source and the 


A.C., 277 V., A.C.; strap type, rated 15 A., 120 V., Roto-Glo knob will pin- 
AC point switch location all 


night long. 
P&S Roto-Glo switches can be used to full current 

rating on fluorescent and incandescent lamp loads 

and on motors where full load current is not more 


than 80% of rating of switch. ih ST ss it’s a ROTO 
switch 


For the complete i { i, You turn Roto-Glo switches 
on just like a radio or tele- 


lo vision. The classic knob tells 
if] iH) you it is a quiet switch at a 
i| glance. 


Trode Mork 


story, write to 


PASS & SEYMOUR, Inc. 
‘Syracuse 9, New York Entirely new mechanism 


prevents vibration and 
noise — can be installed in 
any position. Screwless 
terminals for quick, easy 
wiring. 


Murray St., New York 7 N 
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MEMO 
This and other NE ads 
help create demand 
among your customers 
for National Electric 


products. 


the 


Silicone insulated wire with 


double Fiberglas Braid 


National Electric 


Special Silicone Rubber Insulated Cables 


On installations where extreme heat or cold cut the properties at temperatures far above and below the 
‘ service life of regular wiring insulation, you'll find limits of organic rubbers 

National Electric Silicone Rubber Insulated Wires If you're responsible for the wiring or maintenance 

have the staying properties to do the job best. of electric ovens, furnaces, transformers or motor 
The silicone rubber insulation has the acknowl- where a durable heat or cold resistant insulation is 

edged insulating properties of rubber with the sta- a must, you'll find it pays to check into the advan 

bility of silicone. This stability means resistance to tages of National Electric Silicone Rubber Insulated 

ageing, retention of physical, chemical and dielectric Wire. 


| 


National Electric Products 


(307 PITTSBURGH, PA. 


> 3 Plants © 10 Warehouses © 36 Sales Offices 


NATIONAL ELECTRIC SPECIAL CABLES WILL MEET YOUR REQUIREMENTS FOR POWER CONTROL AND ELECTRICAL EQUIPMENT 
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“Specify the No. 7 
WHERE SPACE IS ‘LIMITED 


RUGGED THROUGHOUT 
MSGILL® industrial lampholders 
are built to outlast all others 


From the mechanism through to the outer shell, McGill 
Lampholders are built heavier to last longer and cut re- 
placement costs. They have a screw shell .006” heavier 
than standard, a proven-dependable Levolier switch 
mechanism, and an extra heavy, impact-re 
sisting molded phenolic shell. Models are 
available with single and two-circuit mech- 
anism, pull-chain, plain-lever and push-but- 
ton control, with or without shade threads. 


HEAVY DUTY 
PORTABLE LIGHTING 


650-SR 


Extra heavy cages 
with NO-ROL feature 
Molded Rubber Handles 


McGill Rubber Handle Lamp Guards 
are heavy-duty, highly versatile and 
will last many times longer than ordi- 
nary portables in all industrial uses. 
The cage is built of extra-heavy steel 
wires, electrically spot welded and 
heavily zinc-plated. It has a bright 
chromate finish — open or closed end. 
Model 7100-SR fastens cage to handle 
with a clamping arrangement that 
makes lamp changing fast and easy 
without tools. Available with or with- 
out Levolier switch. Completely Un- 
derwriters’ approved. 


YOU CAN DEPEND ON Available through leading Electrical Wholesalers 


For complete information on products of the McGill 


C Electrical Division, write today for Catalog No. 49-A. 
L L 


McGILL MANUFACTURING COMPANY, INC. 
Q U A L | T Y 250 N. Campbell St., Valparaiso, Indiana 
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Mode! 4300-P8 
4 
= _ where switch space is limited. Only 15/32” thick, Levo- oh 
that assures dependable, trouble-free switch per- 
ALLOW 
Switches Zevcter No. 21 offers 
| in 3-amp switches 
switch is the quality 3 Amp “T” 125 volt switch on 
6” wire leads permanently fastened to terminals by 
ures 1” x 14". Will ace mounting thick- 
"ness up to 5/16”. A desirable switch to put depend- 
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Why Pw Why 


CLIFTON CLIFTON E.M.T.? CLIFTON 
Rigid Conduit? Becouse CLIFTON Armored Cable? 
Because only hot-dip E.M.T. gives Becouse CLIFTON 
CLIFTON Conduit double the zinc pro- Armored Cable in 
has the extra pro- ; tection of ordinary oe both CX ond CXL 
tection of o heavy “4 E.M.T.1 This famous ,. j (lead sheathed) is mode 
zine cocting on both sy A CLIFTON tubing can be = 3 with 2, 3, & 4 conductors 
the inside and the outside Bo bent ond angled without ¢ ry 

. applied by Clifton's 5 y chipping ond ficking. It is the = smooth and flexible armor 
special hot-dip method! most durable electrical metallic w: zinc-plated steel. CLIFTON 
Armored Cable assures years of 

its brightness! dependable service! 


encased in on extremely 


Power and Light Lines 
are the Lifelines Everywhere.... 
and CLIFTON CONDUIT Carries the Load Best! 


Why CLIFTON Un-Armored Why curron Non-Metallic 
ce ed 


Servi Entrance Cable? Sheoth Cable? (**CLIFTX’') 
Becouse CLIFTON 2 & 3-Conductor Becouse 'CLIFTX" is protected agoinst 
Service Entrance Cable is manu- la moisture ond rot. With o tightly 
foctured under the most strin- braided fibreglas covering, satu- 
gent conditions to moke it roted with on ospholt com- 
absolutely impervious to pound, CLIFTON cable is sil- always have a more uniformly jae. S) 


CLIFTON Flexible Stee! Conduit? 
Becouse Clifton Flexible Cable is 
mode in such a monner os to me 


moisture! Special rubber ver finished ond further smoother surface. This makes Jay. 


is used in oll CLIFTON jj ing of high- melting pulling! 
Service Entrance point wox. 
Coble! yj 


cocted “Mylar tape— /, protected with a thin coot- for easier handling ond 


MAIN OFFICE 
WRITE TODAY 75 Montgomery St. 
For Full Information Jersey City 2, N. J. 


FACTORIES 

Warehouses Throughout the Country. MEMPHIS 
Tennessee 
REPRESENTATIVES BALTIMORE 
IN PRINCIPAL CITIES 


Wire CABLE RIGID CONDUIT ELECTRIC METALLIC TUBING CLIFTALL UP 
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then 0 Helps Cut Costs 


ENTRANCE HEAD FOR SERVICE ENTRANCE CABLE WATER. Tiger 


er Oval and CONNECTORS Fos SERVIC 


FLANGED TYPE ebreance WEAD 


\WATER-TIGHT CONMECTORS FO@ SERVICE ENTRANCE CABLE 


\ 


ILLUSTRATION AND 
TECHNICAL DATA 
Clear, detajled illustrations provide % DATING AND PRICE CHANGES 


for accurafe/ identification of items 


All catalog revisions and are clearly 


te elimingté errors. Catalog items 

ore fully described in all the essen designated as to date of most recent publica ey 

tial cafegories as an aid in the tion. Price changes are ideftified with an aster : 
4 


propey Selection of material isk to eliminate time wasted in checking item 


for item agains!’ q previous catalog issue 


Ye CLASSIFICATION OF 
PRODUCTS 


Catalgg items are grouped according to 
their /Application to facilitate selection of 


merthandise INDEX 


Cataloc tems ore indexed alpt sbetically and 
# 
bs “Universal” punching is used so that the material by group classification and the exact 
> 
catalogs may be filed in all counter and page number. Comporative cotalog number 
salesman’s binders. The page size is 8'2" x . 
showing cor stitive ec ivc nts tates 
11” in accordance with NAED recommen- 
2 dations cross checking ta identify the proper materia ' 


MIDWEST CATALOG — illustrated here are the steps that Midwest has taken to simplify you 


ordering problem to help you cut costs 


These steps begin with the MIDWEST catalog. It is designed to provide a complete and 
guide for your purchasing department. The number of items illustrated in the catalog has estab 
products 


lished it as a stondord reference for electrical wiring 


What we do with regard to your ordering probiem is jus! one example of our distributor policy 
which has been formulated, to ease your problems, at each step in your relations wilh us, as 


your supplier 


wieing 


oF 


1439 WainurT 
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glare-free illumination! 


direct + indirect 


One piece channel lengths 4’ to 10’ 
Shielding angle to 45° x 45° 


SMOOTH EDGE SIDE SHIELD 
WIRE WAY SPRING LOCK 
ISH BUTTON RELEASE 
FOR BAFFLE ASSEMBLY SHENG LOCK 


CHAIN SUSPENSION 


SAFETY SNAP IN 
BAFFLE LOCK ROD 


J 


BAFFLE BLADES 
Easy to remove 
Easy to clean 


CANNING-PEKARA, INC. 


2144 North Wood Street, Chicago 14, Illinois 
HUmboldt 9-4224 


individual units 
or continuous line 


FOR SCHOOLS, OFFICES 
STORES, PUBLIC BUILDINGS 


efficient —low cost 


more even light 
easy to install 

easy to clean 

high safety factor 
all steel construction 


For economy and long life performance, specify 
Canning-Pekara fluorescent and slim line luminaires. 
An outstanding research and engineering achieve- 
ment in glare-free illumination with ‘‘soft-contrast™ 
upward light. Truly the greatest value in COM- 
MERCIAL and SCHOOL lighting 

No special tools, no loose parts to handle while 
changing bulbs or servicing channel. All parts open 
or close with push buttons and spring locks—for 


added safety —for low maintenance cost. 


Information on request without obligation 
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Now-the 


The Cutler-Hammer Line of 
fractional horsepower manual starters now includes 
new mechanisms, new styling, new uses 


Stendard with 
motor indicating 
light. 


Standard storter, 
single or double 
pole, with flush 


In order to meet the ever-growing needs of the 
market with a starter of proven design, 
Cutler-Hammer now brings out a complete 
family of Bulletin 9101 Manual Starters for 
fractional horsepower motors. 

This family now includes the standard 
starter with motor-running indicating light, 
with standard or with high-visibility lenses. 
It now includes a standard switch together 
with transfer switch to automatic operation 
with padlocking provision. It now includes a 
“2 in one’ model, two starters in one case for 
controlling 2 motors from a single station. 

Another feature of great interest is the op- 
tional brushed stainless steel flush plate for 
installations such as hospitals, modern office 
buildings, etc. Conventional finish is gray 
baked enamel on a bonderized undercoat. 

9101 starters are available for mounting in 
a standard Gem or Handy outlet box; for 
flush mounting; for surface mounting. The 
9101 is a high-quality line at no premium cost. 
Its features include single or double pole, 
quick make and break silver contacts; eutectic 
alloy overload protection; straight-through 
wiring; wrap around covers, etc., etc. Avail- 
able at your authorized Cutler-Hammer dis- 
tributor. CUTLER-HAMMER, Inc., 1327 
St. Paul Ave., Milwaukee 1, Wis. Associate: 
Canadian Cutler-Hammer, Ltd., Toronto, Ont. 
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Standord with new High- 
Visibility indicating light, 
NEMA 1 with flush mounting plate. 


Stendord with transfer 
switch to avtometic oper- 
ation, NEMA 1 enclosure. 


for opercting two motors 
from co single stetion. 
NEMA | enclosure. 


Skeleton starter Enclosed surface 


with flush-mounting 


Open type, mount- 
ing in Gem or Han- 
dy ovtlet box. plote. tion 


mounting construc: 


A. Starter in NEMA 7 or 9 Special Service Enclosures 


B. Duplex starter in NEMA 4 or 5 Speciol Service Enclosure 
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mounting plote. enclosure. 
> 
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20” Window-Portable 


Now / 
New All-Purpose 


THERMOSTATIC 
CONTROL 


... just set it and 
forget it! 


| 


| 

. 


FRIGID FAN 


REVERSIBLE — 3 SPEEDS 
The answer to the ever increasing demand for a versatile fan. Can be 
used as a Window Fan, Air Circulator or Floor Fan. Thermostatically 
controlled. Easily Portable ...can be carried from room to room. 
Reversible for exhaust or intake. 3 quiet slow speeds — 1,000, 800, 


600 R.P.M. Chrome Plated safety guards, front and back. Finished in 
attractive soft grey-tone, baked enamel. Special panels provide 26” 


to 35” adjustable extensions. Guaranteed. 


he Fan Sensation of the Industry 


THERMO CONTRO} 
_WINDOW 


6 Ouiet pond 


Equi i 
with Specially designed 
© provide automatic control] 


FRIGID fans are 


"+ + Proven perf 
low cost. ormance . 


and for ‘35 aru 


WINDOW TYPE ROOM 
AIR CONDITIONERS 


HEATS 


Ya - - tand Ton Models. 


@ THERMOSTATIC CONTROL and 
2-SPEED MOTOR at no extra cost. 
@ Designed for quieter, more efficient 
and dependable operation. 
@ Filters and dehumidifies fresh air. 
Customers get year ‘round comfort 
@ UL. and C.S.A. approved 
plus 5 year warranty. 


~ 


oon 
Speed; Intake 3 Speeds Exhaust 


top 
dependable 


@ Send 


Priced Right for Fast Selling and Higher Profits tor 
new 


Sold through leading jobbers. 
catologue 
and 


low, low 
FRIGID INCORPORATED 


128-168 Thirty-second Street Brooklyn 32, N.Y. 
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for it... 


favor if you... 


he needs it right away! A job is waiting 


He will probably take any make 
of time switch you have in stock. BUT... 


you can do yourself and him a BIG 
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you benetit two ways! 


YOU MAKE MORE MONEY YOU 


You make a bigger margin of 
profit when you sell Sangamo 
Time Switches than you do on 
other makes of time switches. And 
they're easy to sell... the indus- 
try's biggest advertising program 
has given them a ready customer 
acceptance. 


ceivable application. 


SPRINGFIELD, 


available in models for almost any con- 


It will do his job better. He can choose 
the low-priced Type B, single-pole, single- 
throw in NEMA Standard 30 amp rating 


.or a Sangamo Heavy Duty Switch— 


WIN 


Satisfied customers are the back- 
bone of ary successful business. 
When you sell co Sangamo Time 
Switch, chances are the customer 
won't be back with a complaint 
because Sangamo Time Switches 
ore rugged ...they stand rough 
handling. Put ‘em in and forget 
‘em—that's what most Sangamo 
users do. 


wh ke fy uw ’ 
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THE MILLER MERCHANDISE LINE - for full profit sales! 


Everybody profits with the new MILLER packaged MERCHANDISE 


Line: the store-owner, the contractor and, of course, the distributor 
Here’s why this full-profit line is a bonanza for distributors 

¢ Maximum sales on minimum stock investment! 

¢ Rapid Start only for minimum inventory and full line coverage! 


* Complete fixtures are individually packed and factory-stocked for 
immediate shipment! 


¢ 3 fixture types fill most store needs! 


¢ Styled to blend with the newest decor in modern commercial interiors! 


SINCE 1844 


THE MILLER COMPANY, MERIDEN, CONN 
FACTORIES: Utica, Ohio — Meriden, Conn 
In Conada: Curtis Lighting of Canada, Ltd., Toronto 


VISIT BOOTH 96-A DURING YOUR 47th ANNUAL CONVENTION 


TATA. 

‘ 
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electric fitting designl! 


Look closely at every detail of this new 
/ts advantages are 
basic! 


All fittings are precision-made of one 
piece heavy gauge welded steel tubing 
which has been accurately drawn and 
sized for controlled uniformity. These 
fittings cannot open or spread and far 
surpass U L requirements 


They are made by Electric Tube 
Products, a division of Berger Machine 
Products, with over 36 years manu- 
facturing experience. 


Tube-Weld fittings represent an entirely 
new concept in quality, design and 
price. They are available in 2", 44” 
and 1” sizes and have the following 
features: 
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..a new concept in 


CONNECT WITH 


@ Oversized hardened steel set screws 
are used throughout and are staked for 
permanency! 

@ Extra long length of offsets provide 
exceptionally easy pulling of wire 


©@ Longer length of fitting provides 
maximum support for conduit 


® Connector shoulders are uniformly 
flat assuring perfect centering in the box 


@ All threads are rolled instead of cut 
and have 54% greater stripping strength 
and 66% greater snapping strength 
(independent testing laboratory report) 
over cut threads 


@ Lustrous zinc finish and carefully 
beveled edges add a distinctive appear- 
working 


ance — allow largest inside 


diameters 
@ Carefully and smartly packaged for 
ease in shelving and identification. For 


descriptive brochure and additional 


information write or call 


Electric Tube 
Products 


74-16 Grand Ave., Maspeth (N.Y.C.) N.Y. 
DEfender 5-8000 


FOR ECONOMY 
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A Division of Berger Machine Products, Inc. 
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Here are the 


men. The 


men who created the ter 
rific demand for Tomic 
products. They’re at your 
service, ready and willing 
to help your business in 


every way P 


ossible. Call 


on your nearest “T) man 
whenever yo¥ have a 
problem. See him g° into 
action. Then you ‘| know 
why it pays to team-U¥P 


Bon L. Miller 
4917 Locust St 
Konsas City, Kansas 
FA 0909 


TODAY 
OF NEST \ 


FITTINGS 


* William C. Mitchell 
5925 Diamond Loke Lane 


REgent 0350 


* Bill Sandertin 


| 129 First Avenve, West 


Seattle, Washington 
Alder 0990 


Charles G. Lifka, President 

20,000 Sherwood Avenue 

Detroit 34, Mich. 
FOrest 6-0370 


“William Benndorf 

401 W. Jackson 

Phoenix, Arizona 
8-1253 


E. P. Jones, Jr 
358 Suove Rood 
New Orleans, Lovisiona 
KEnner (21) 4-2765 


Frank C. McGrady 
7136 Wisconsin Ave. N. W. 
Washington 14, D.C 

Ol 4-663! 


Robert H. Schaub 
2003 Ann Street 


Utica, New York 
4-8689 


Frank J. Nowak, Ass‘t to Pres. 
20,000 Sherwood Avenue 
Detroit 34, Michigan 
FOrest 6-0370 


Robert C. Bronsvel 
2705 Rainbow Road 
Jacksonville, Florida 

96983 


G. H. Luedeking 

2150 North 83rd St. 

Wavwotosa 13, Wisconsin 
Bluemound 8-1902 


*Raymond H. McMillen and 
Lynne Stanley 


778 Notoma UN 3-6425 
Son Francisco, California 


Ted Becker, Jr. 
4 Norman St. 
Bridgeport 5, Connecticut 
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leonard J. Lifka, Gen. Sales Mgr. 


1841 Kenilworth 
Berwyn, Illinois 
GUnderson 4-4984 


Bill Custer 
626 Missouri 
East St. Lovis, Illinois 

BRidge 5220 


Harold Lusty 
4461 Broadview Rd. 
Cleveland, Ohio 
ON 1-7300 


*Walter S$. Nash 
2101 Tule St., N. W. 
Atlanta, Georgia 
CR 2107 


Albert J. Shapiro 
305—S7th Street 
Brooklyn 20, New York 
GE 9-8927 


= 


Ewing Dale 
Southeastern Dist. Sales Mgr 
728 Avery CRescent 8917 
Decatur, Georgia 


Fred H. Adams 
2030 Texas St. 
El Paso, Texas 


356130 


D. L. Donelson 
2927 North 58th St 
Omaha, Nebrasko 
Gt 6937 


J. B. Richardson 


439 Deerwood Dr 
Columbia, South Caroline 
4-0627 


Irving Shapiro 

220 Quarry St. 
Philadeliphig, Pennsylvanic 
MA 7-6424 


Lucius L. Dailey 
Southwestern Dist. Sales Mgr. 
4325 Concho TA 0938 

Dallas 6, Texas 


Tom Harrison 
910 South Beacon St 
Dallas, Texes 
Ri.5225 


‘ 


Jomes Matthews 
601 South Fifth Avenve 
Nashville, Tennessee 
42-7711 


Bob Roberts 
717 M&M Bldg 
Houston, Texas 
CA 7875 


Leonerd M Slusser 
318 Dooley Bidg 
Salt Loke City, Utah 
5-2322 


Russell M. Smith 
Northwestern Dist. Soles Mgr. 
629 Post Street PR 5-3280 
Sen Francisco, Calif. 


Witttom € Jobes 
4242 Glenwood Dr 
Indianapolis, Indiona 


CHerry 6725 


/ 
*Walter G. and Martin L. Michel 
1015 East 16th St 


los Angeles, Calif 
PR 7578 


Merle W. Rosin 

20252 Serrento 

Detroit 35, Mich 
UN 3.7553 


5. H. Stover 
5495 Penn Ave 
Pittsburgh 6, Pa 
EM 1-7533 


SALES ENGINEERING CO. 


20,000 SHERWOOD AVENUE e DETROIT 34, MICHIGAN 


Moy, 
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Cat. #633-618 Flush or Surface 


“Gprersi brings you a “Main and Range Plus”! The quadruple 100 Amp. main lugs feed 4 pull- 


pullout unit that actually plans for the future. Not only does this outs connected in parallel. One 
it 60 Amp. functions as a main dis- 


all-in-one unit take care of today’s wiring requirements .. . 
connect for eight 30 Amp. plug- 


anticipates tomorrow's needs. Eliminates costly auxiliary wiring 
equipment, and unsightly additions. The “Gonerel Quadruple 
Pullout unit is neat, compact, thoroughly dependable. It saves you 


fuse branch circuits and the 60 
Amp. sub-feed lugs. Three addi- 


tional pullouts (one 60 Amp. and 
time and materials . . . at a price you want to pay. No wonder san 30 Amp) contre! anglicnns 


wholesalers and contractors all over the country are saying: such 2, Ranges, Water Heater, 
Switch to “Gonerel today! Available everywhere exclusively Dryers, etc. Other combinations 
through wholesalers. may be ordered. 


---Seeus at... 


rn & ra | NAED Convention 


Switch Corp. 
BOOTH No. 142 
45 ROEBLING ST. - BROOKLYN 11, W. Y. 


ENCLOSED SAFETY SWITCHES © SERVICE ENTRANCE EQUIPMENT ¢ BRANCH CIRCUIT PANELS 
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B-M 21B, THE NEW INSULATED THROAT 
INDENTER 
CONNECTOR 
FOR E.M.T. 


(La 


a Protruding rounded red plastic lip 
of bushing prevents cutting of 


insulation — eliminates shorts 


Full thread screws into all conduit 
fittings. Lip of RED THROAT bushing 
protects thread from damage 


Deep dished eight pronged lock 
nut is easier to drive on— screws 
flush to shoulder and digs into 
metal of box for vibration proof 
positive ground. 

a Permanent locked-in bushing in- 
sures smooth burr-free raceway 
for easy fishing. No extra work 


: and costs no more. 

4 Briegel, the Original Indenter Fittings are neater 
7 in appearance, easier and faster to use. Installation 
se is simple and less expensive. Two quick squeezes 
sa sets them forever. Try B-M Indenter Fittings and 


get more profits from each job! 


GALVA * 


All B-M indenter 

Fittings ore U.L. Approved 

os concrete-tight and for general 
use (File Cord £10863). Also comply 
With Federal Specifications W-F-406. 


Warehouse Stocks in Princ 
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THERE’S AN 


FOR EVERY JOB 


TYPE Strongest insulating bushing 
available! Exclusive 
design permanently locks 
insulation into casting. 


Same as proven Type “B" 

with lug for quick, positive 

ground connections. Set 

screw in casting facilitates 

positioning. Finest, high-strength, all- 
Bakelite insulating bushing. 
A top quality bushing— 


competitively priced! 
= All-Bakelite bushing with 


— a mole thread for insulation of 
TYPE "BL" : exposed cables passing 
a through holes in metal boxes 
or troughs. 


Over 35 years of specialized 

experience in the design and 

manufacture of conduit fittings k 
is behind the complete line of O.Z. insulating TYPE "A’ 
bushings. Whatever your insulating bushing problem, 
you can be sure there is an O.Z. design to fit your 
application perfectly. Buy O.Z. bushings from 


your local electrical distributor. 


Visit us 
at 
BOOTH =80 
NAED 
Convention 
Chicago 
May 22-26 ; ee Representatives in all principal cities 
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TYPE UF CABLE 
FOR UNDERGROUND FEEDER and BRANCH CIRCUITS 


Also listed by Underwriters’ Laboratories as 
Type NMC — Non-Metallic Sheathed Cable 


CRESCENT.. 


& 


Type UF Cable is easily and quickly installed underground, laid 
in trenches at least two feet deep without additional protection. 


It is recognized in single-conductor construction, sizes +14 to 
=4 A.W.G. inclusive and in two-conductor and three-conductor 
flat construction, in sizes +14, 12 and 10 AW.G. CRESCENT 
SYNTHOL TW thermoplastic compounds are used in insulation and 
jackets of these cables. It is available from stock at your electrical 
distributor. 


3 


thew 


Multiple Conductor Type UF Cables are also listed as Type NMC 
Non-Metallic Sheathed Cable and may be used for both exposed 
and concealed work in dry, moist, damp or corrosive locations and in 
masonry block walls. 


RESCENT. TYPE UF 12/3 CRESCENT 


Type NMC cable is particularly recommended for use in animal 
barns where it is exposed to extreme moisture and corrosive atmos- 
pheric conditions. 


—— CRESCENT TYPE UF 6 UNDERGROUND FEEDER CABLE 


gM AdAl 


ty Type UF Single and Multi-conductor Cable is designed to be used under- 
£3 ground, including direct burial, on feeders or branch circuits, when provided 
‘3 with over-current protection not in excess of the rated capacity of the individual 


conductors. 


CRESCENT 
WIRE & CABLE 


CRESCENT INSULATED WIRE & CABLE CO. 
TRENTON, N.J. 


dM 3dAl ~ IN3DSAND Z/Z1 


| 


May, 1955—ELECTRICAL WHOLESALING 


R 
¢ 
f 
| 4 
| | 
‘ 
| 4 
| 
| 

Over 
70 
= 
| 
| 4 
| 145 


. another advance in mercury lighting from G. E. 


Now 54% more light from 
mercury lamp 


New General Electric 
H400-RC1 gives top 
color balance, too 


In another mercury lighting first, General Electric has 


raised the light output of the H400-RC1 mercury lamp 
from 12,300 to 19,000 lumens! This 54% increase in 
efficiency results from using a special fluorescent phos- 
phor as a reflector as well as to improve color balance. 
Its color characteristics are best of any mercury lamp for 
general lighting. Color rendition approximates a mix- 
ture of 4 filament light and % mercury light. 


The new G-E H400-RC1 mercury lamp has a life rating 
of 6000 hours at 5 or more hours per start. It operates 


on the same equipment as all other 400-watt mercury 


lamps and is interchangeable in most reflectors. 


With its controlled beam, good color, easy mainte- 
nance, and high light output, it is first choice for most 
mercury lighting applications. 

For more information on how this new lamp and others 
in the complete G-E line of mercury lamps can boost 
your sales, write General Electric Company, Lamp Divi- 
sion, Dept. 482-EW-5, Nela Park, Cleveland 12, Ohio. 


COMPARE NEW G-E RCI WITH OTHER 400-WATT MERCURY TYPES ' 

NEW RCI VS H400-E1 NEW RCI VS H400-J1 NEW RCI VS H400-Al 
@ Light on the work = | @ Delivers 10-20% more Fi @ 35% more light on a 

equal or greater in light on the work in [ the work in most 

most equipment \ most equipment equipment 
doles balance \ @ Has somewhat better @ Has good color | 

} color balance balance 
@ Less maintenance @ Lower cost of light / @ Lower cost of light 


Progress /s Our Most Important Product 


GENERAL ELECTRIC 
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SAVE B@LLARS! 
with BLACKBURN 


~ 


low-cost, eome=-piece CAST LUGS 


Three types to choose from...a lug for every 
job—Multimount, Twin and Single lugs. 


Rugged, durable construction eliminates stripped threads 
Machined tangs, chemically treated, insure low surface 
resistance. Compact design with rounded edges to prevent 

wire damage and abrasions. Your choice of screws 

socket or hex head—at no extra cost. Plated to your 
specifications if desired —silver, tin or cadmium. Special 
drilling available on Multimount and Twin Lugs 


JASPER BLACKBURN CORPORATION 
35 Madison St. ¢ St. Lovis 6 * Phone MAin 1-2821 


SEMD FOR LATEST LUG BULLETIN CONTAINING PRICES AND SPECIFICATIONS 
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Whatever the job 
PERMACEL 


PLASTIC CUTTER BAR free with every COMPACT SPLICES. Permacel 29 stretches PERMACEL 29 and plastic cutter speed 


66’ roll of Permacel 29 Plastic Tape. over twice its length—molds snugly to the any insulating job. And Permacel 29 sticks 
A non-conductor. Cuts easily and neatly. work. Dielectric strength is 9,000 volts. tight, resists moisture, oil and abrasives. 


eter ae | 


WACEL 


Many jobs con be done faster, better, easier with self-sticking tope... write Permocel Tape Corporation, New Brunswick, N. J. 
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SEE US AT 


BOOTH 41 


| CONRAD HILTON HOTEL 
CHICAGO, ILL. 


A Welcome Members of the 
| N.A.E. D. 


to the 47 Annual Convention 
and the 40th Anniversary of 


© PROFITABLE 


SAVES TIME--TROUBLE AND MONEY ASK FOR NEW 
Established 1915 1955 CATALOG 


‘ 
iffy 
1 
CG) 
| the fa f 
ale W. t WEST 18th STREET 
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...and so is | of electrical wiring devices, if that Lin is LEVITON! 


You don’t need a lot of catalogs, brochures and a warehouse filled with a dozen different 
brands of wiring devices when you carry Leviton’s complete line of electrical wiring 
devices. Nearly half a century of specialization has given this company manufacturing 
“know-how”. Constant research for new devices and modification of older ones enables 
Leviton to bring you the best possible design and construction features—products 

of truly superior quality. And prices are kept down, allowing you a reasonable profit margin. 
Further, by maintaining this line, you can save on overhead, keep operating costs 

to an absolute minimum ... in short, streamline your business! 


Carry the most complete line of electrical wiring devices in the country—the Leviton line. 
For details and prices, phone or write today. Remember, it only takes one line 
to do the job and... 


Your best jobs are done with . LEVITON 


LEVITON MANUFACTURING COMPANY - BROOKLYN 22, N. Y. 


Chicago, Los Angeles + Leviton (Canada) Limited, Montreal 
For your wire needs, contoct our subsidiory AMERICAN INSULATED WIRE CORPORATION 


Range Receptacie 
ant Range Cart Set 


20 Amp Poterved Receptactes 
Caps. Connectors 
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Se BALLASTS 


CERTIFIED 


Designed & Engineered 
BY THE 
WORLD'S LARGEST MANUFACTURER 
V0 TE PRODUCTION OF 
FLUORESCENT LAMP BALLASTS 


Cable Address “ADTRANS”. 
2950 N. WESTERN AVENUE, CHICAGO 18, ILLINOIS, U.S. 
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PEVERT 2000 SERIES LONG RANGE 
REAR SEMNVICE FLOODLIGHT 

Utilizes 750-1008 or 1900 Watt. Lamps. 16" and 20° 

lens sizes, Lone remains stationaty when servicing 

breakage of glass ~ ne loose parts to dangle in 

wiad of Groep te the ground. weather tight . 

parts weather Finest Fisod for 

aod similar installations where dietance a factor. 


FAMOUS REVERE 4200 SERIES ENCLOSED TYPE FLOODLIGHT 


750-1005-1500 Watt Lamos offers wide 
chelee of beam contro! Dust-fight, weather- 

proof doubie design producmg maxi- 

mum light out-put fer lorg range lghting in- 

of Gay-in. and dey-oul service. Flood can be 

inverted for sate vicing . . . has rote 


FAMOUS REVERE 3800 SERIES 
OPEN-TYPE FLOODLIGHT 


A masterpiece in design and construttion. 
Accommodates 200-500, 750-1000-1500 Watt 
General Service Lamps, also 750-1000 Watt 
Bi-Post, Beautifully prepertioned fur high 
efficiency. Easy to wire and maintain. Has all 
adjustments on right hand side permitting 
serving from one position. Degree markings 
preserve all settings. Available in all 
imum of steel, porcelain enameted, in colors 
to match imstaitation color scheme 
The above Floodlights typify the entire Revere Line which comprises upits from Wan 
capacity. Revere leadership in the field of Sports, Airport, Service-Station strial and 
Outdoor Theater Lighting Equipment.is based apom repuration for superior design, workmanship 
and high efficiency. Electrical distributors who bave made their Comparisons are aware that heir 
selling job is easier when the name Revere is menuoned, The quality can be depe nded upow and 
the line is broad—in a range ‘of prices to meet all conditions. A Revere displey stand for your show 
room will work wonders! Consult us today! 


THE COMPLETE LINE OF FLOODLIGHTS AND POLES FOR SERVICE STATION + SPORTS | 
+ AIRPORT + STREET +« OUTDOOR THEATRE + MARINE AND INDUSTRIAL LIGHTING 
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Keep your sales curve Up 
with CONDUIT OF COLUMBUS products 


\ 


\ 


They're easier to sell because they're easier to install. For years the jobber, 


the counterman, the truckman, the electrician . . . all have preferred CONDUIT 
of COLUMBUS products because they're properly gauged, carefully chamfered 
perfectly reamed, rigidly inspected, conveniently packaged and labeled. Be sure 


your stocks are adequate and sales will take care of themselves 


SOLD ONLY THROUGH 
RECOGNIZED WHOLESALERS 


CONDUIT PIPE PRODUCTS CO., 


PIPE COUPLINGS + PIPE NIPPLES + ELBOWS, RIGID & E.M.T. 
RUNNING THREAD ° GOOSENECKS ° WALL PLATES 
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NEWS FOR THE INDUSTRY 


See 5% Rise In Business Spending 


Plans for new plants and equipment should set a record 


in 1955. Manufacturing to increase capital spending three 


per cent. Rising trend may carry far beyond next year. 


EW YORK, N. Y.—U. S. Business 
spend $29.4 billion for 
equipment in 1955, 
than the 


plans to 
new plants and 
cent more 


The largest 


about five per 
spent in 1954 
increase 


among major industries, 15 


planned by 


those 


per cent, is commercial 


companies in the trade, finance, 


construction and service industries 


a few of the highlights of 


The se are 
lans and expectations, based 
innual 


Plans 
The 


on replies to the 
Graw-Hill Survey of 


for New Plant 


Survey 


eighth 


Business 


covers lans for capi- 


I 
tal expenditures and other plans re 


ise Of New plants 


manufacturing 


ik while ther 


ommunications companies and 


the petroleum industry plan to invest 
about as much as in 1954 


Primary Metals 


n to 


Manufacturing 


industries spend $9 billion 


rr new plants 1 equipment this 


ibout three per cent more than 


major manufacturing 
tries 
cent, 1s expect 


metals industries 


spending, 28 per 


in the primary 


non-ferrous metal 1 iron and steel 


Chemical processing companies plan 


to spend seven per cent more for new 


plants and equipment than they did 


last year. Textile companies plan an 


increas while indus- 


per cent 


tries in 1¢ miscellaneous manufac 


turing cCateg expect increase 


] } 
Capital spending Dy three per cent 


Very few major manufacturing in 


dustries expect a lower level of 


nending thi 
spenaing 


year 


compan cs 


machinery, electrica hinery 


other transportation eq 


other metalworking industries 


nt 


reduction of three per cent, while 
panies in the food and beverag 


dustries plan to cut capital spending 


184 


by seven per cent. 

® Major Change In Plans—Prac- 
every manufacturing industry 
its plans for capital 
spending since last fall. At that time, 
a survey of preliminary plans for 1955 
indicated that spending by 
manufacturing would be 
about seven per cent lower this year 
three of the 


tically 


has increased 


capital 
industries 
than in 1954. All but 


manufacturing industries have in- 
creased their plans since that time 
Only one, the group of industries in- 
led under 


reduced its plans— from 


clu miscellaneous manu- 
facturing, 
an increase of five per cent to an in- 
crease of three per cent 

Some of the changes are striking 
fall, 
planned to cut their capital spending 
this year. Now 
they plan to increase it by 29 per cent 
Machinery companies have changed 
a planned reduction of one per 
cent to an increase of 14 per cent 
Plans of paper shifted 
from a drop of six per cent to an in- 


Last iron and steel companies 


by three per cent 


from 
companies 


crease of 10 per cent 


reports preliminary plans 
high level of capital ex- 
penditures in the years immediately 
after 1955. Plans for 1956 are 
three per cent lower than for 1955 
for all business, and per cent 
lower for manufacturing companies 


Business 
for a very 
just 


seven 


Preliminary plans for 1957 and 1958 
are slightly lower than those for 1956 
Optimistic 

extremely optimistic ex- 


These preliminary 


for business capital spend 


next few years—more s 


those reported in any previous 


McGraw-Hill survey. Experience with 


previous surveys shows that prelim 


inary plans for years ahead are always 


I 
sharply lower than plans for current 


periods, perhaps because com- 


panies don't plan fully beyond the 


some 
because many com 
contingen 
raise their 
investment 
The 


10< 10< 
1956-1958 are only 


plans years pass 
fact that prelimin< plans for 
slightiy below 


current year is thus an 


ctual spending in 


may be considerably hig 


upturn in cturers’ capi- 
tal spending plans is closely tied to 
their expectations for increased sales, 


both in 1955 and 


ately 


in the years immedi 
following. Manufacturers as a 
their sales to 


Continued on page 160 


gre Up expect increase 


USINESS' PLANS FOR CAPITAL SPENDING 


$29,391 


BUSI 


been shart 


pendin 


er thar 


9 
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Gas utilities and plans for he 
than they did last year. Electric utili those years 
ties, railroads and mining companies 
Goiaee plan small reductions in their capital 
m Millions of Dollars 
ind 1954 1955 195 55 Preliminary F 
i 19 1954-1 Prelimirary 
‘Sear. Actual Planned hang 195¢ 1957 1958 
ae eee All Manufacturing $6,915 $ 9,226 +3% $ 6,56 $ 8,237 $ 8,037 
Mining 396 387 -2 237 25) 
_ ‘cEmunications 2,975 2,989 3 , 3,026 2,7&3 
Blectric & Gas Utilities %,219 4,43 3,76 3,544 3,987 
—2i2 «+1 _1556 _1.@9 
ALL BUS INE $27,006 +54 $28,360 $27,802 $27,1h3 
tal Metalworking PLANS for capital Preliminary plans for 1956 are 
wily about three per cent lowummimgn plans for 19 n the past, plan 
r future years have always ly lower than those for the current 
2 He Sut year. So 1956, 1957 and 1958 might well be year f higt sine 
ee eee) plan a Dept. of Commerce, the S.E.C. and the McGraw-Hill department of ecor 
Petroleum refin ng sided under both manufacturing and etro- 
con 
ar a gas utilities are from Electrical World, McGraw-Hill publication, and the 
sees 
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THE PATH of POWER 


through (CONTINENTAL 
EQUIPMENT 


Continental Electrical Distribution and Control 
Equipment covers every link between utility power 
source and industrial or commercial power - 

application. When the entire distribution system | HIGH-VOLTAGE 
is provided by Continental, all elements are SWITCHGEAR 
engineered for peak performance and are 
covered by one guarantee, one 
responsibility. 


MAIN UNIT 
SUBSTATION 
Write for Bulletin 102 
LOW-VOLTAGE 
SWITCHGEAR 
Write for Bulletin 200 


PANELBOARDS 


PLUG DUCT 


NTAL ELECTRIC EQUIPMENT CO. 


BOX 1055 CINCINNATI 1, OHIO 


i | 
/\ 
XW 
q 
ceed UL standards. Boxes and doors of 
; i for 4 to 4. rcuits. Circuit breaker o1 
t 
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CONVENTION PROGRAM 


NATIONAL ASSOCIATION 
OF ELECTRICAL DISTRIBUTORS 


The Conrad Hilton—Chicago, Ill. 
May 22-25, 1955 


SUNDAY—MAY 22, 1955 


Registration— Beginning at 10:00 a.m 
10:00 a.m.—Meeting of Board of Governors 
12:30 p.m.—Luncheon for members of the Board of Governors 
2:00 p.m.—Meeting of all members of Board of Governors 
2:00-5:00 p.m.—CONFERENCE BOOTH CENTER OPEN 


MONDAY—MAY 23, 1955 


Registration—Beginning at 9:00 a.m 
9:00-12:00-—-CONFERENCE BOOTH CENTER OPEN 
2:00 p.m.—General Convention Session for Members and Guests 
Opening Address—Mr. L. E. Barrett, President 
Report by Mr. Arthur W. Hooper, Executive Director 
Presentations—Honorary Life Memberships; Junior 
Achievement Awards; Electric House- 
wares Award, etc 
Finance Committee Report 
Guest Speaker—Robert W. Austin, Esq., Professor of 
Business Administration, Harvard Grad- 
uate School of Business 
4:30-6:30 p.m.—-CONFERENCE BOOTH CENTER OPEN 
7:00 p.m.—Board of Governors Reception for honorary life members 
and new members of the association 


TUESDAY—MAY 24, 1955 


Registration—Beginning at 9:00 a.m 
9:30 a.m.—Session for members only 
Opening Address by Mr. George Albiez, chairman of the 
Apparatus and Supply Division 
Wm. M. Jewell, Report of the Pacific Zone Mgr 
Speaker—Mr. L. M. Nichols, Consultant-Operating Cost 
Committee. 
Panel on Industry Problems: one member from each zone; 
R. M. Johannesen, moderator and repres. Zone 4 
Speaker—Samuel Fingrutd, chairman, Electric House 
wares Committee 
12:00 Noon—Election Meeting for Division chairmen 
12:30 p.m.—Zone Luncheon Meetings. 
3:00 p.m.—Organization Meeting of Board of Governors. 
4:00-6:30 p.m.—CONFERENCE BOOTH CENTER OPEN 


WEDNESDAY—MAY 25, 1955 


9:30 a.m.—Session for members and guests 
Discussion of Association programs 
Guest Speaker—Dr. Dexter M. Keezer, Vice President 
and Director of Department of Eco- 
nomics of McGraw-Hill Publishing Co 
Panel Discussion—Electric Heating (Being arranged by 
NEMA Heating Section) 


ADJOURNMENT 


@ sold through 
recognized 
electrical 
wholesalers 
only! 
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Specially designed for use as a combina- 
tion surface raceway and flush-mounting 
fluorescent fixture support. Completely 
enclosed from outlet box to fixture to 
eliminate the clutter of external conduc- 
tors, this system also protects the wiring 


from physical damage. It’s simple “‘slot- | 


up” design makes it easy to install 
easy to wire 


Write for our 

product bulletin g-1 
‘Fluorescent Lighting 
Supports by Kindorf.”’ 


May, 1955—ELECTRICAL WHOLESALING 


A fluorescent fixture support system only, its channel 
is applied slot-side down, and is not intended for use 
as a raceway. This system combines economy of 
investment with maximum strength and rigidity. It is 
easy to install and fixtures may be attached, or 
relocated, without lowering, or otherwise disturbing 


the basic channel assembly 


designed by electrical engineers 
made by a leading electrical manufacturer 
for the electrical trade 


a product of 


STEEL CITY 


ELECTRIC COMPANY 


PITTSBURGH 33, PA 


P 
St 
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CHUCKLE OF THE MONTH 


NATIONAL 


ELECTRICAL DISTRIBUTORS 
ANNUAL CONVENTION 


SG, 
4, 


© 


Save up to 25°,. With the “What I am about to say will probably surprise me . . .”’ 
wide range of Furnas Elec- 


tric starters to choose from, 


Room Air Conditioner Sales !« is also evident, says the Instirute, 
Lowering Inventories that inventories at the 

WASHINGTON, D Retail 


factory levels are down 12 per cent 
sales of room air-conditioners are well 


you don't have to waste 
money on starters too big 
for the job. 


wholesale and 


(as of the end of the third week in 


The many in-between sizes 
in the Furnas Electric line 
allow you to choose the 
control that is best suited 
for your particular job. 


You can save up to 40°; 
By selecting the exact size 
starter for your require- 
ments you get a starter that 
is more compact. 


FURNAS ELECTRIC 
COMPANY 


BATAVIA, ILLINOIS 


Seles Representotives in oll Principe! Cities 


158 


ahead of last year 


Reports to the Air 
ynditioning and Refrigeration Insti- 
indicate that retail sales are up for 
1955 


quarter of nearly 30 


r the same period last year 


THE ENTIRE FLEET OF COMPANY-OWNED CARS 


station wagons within the next year 
ine Greensboro. 
bier tation wagons 
ustomers Wierever p< 
Jeliveries 
jisplay material. Pres 


paper m tw the 


nm normal sale 


April 


is claimed to indicate a rapid 


last year's carry-over and 
ther big year in the 


itioner industry 


onverted to 
i a half by the hanneser. Electric 


lepartment neads use 


to the 


jent 
atest ma 

local Greensboro Nash dealer 
the oldest one the company own 


T + 
ine Tw new wagor 


sixth from the right 
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for Fast Christmas Profit. 


rt because NOMA offers de 


want in Cnhristn 


new ‘SAFETY SOCKET’ 


+ Makes tree trimming easier 
+ Permanently attached tree clips 


+ Safe, positive contact —no 
exposed wires 


famous SAFETY FUSE PLUG 4 


Hailed by Fire Underwriters 
ond Safety Councils 
everywhere os the greotest 
tribution to 
stmos 


safety in the Chr 


because NOMA 


extras 


NOMA “‘safety’’ features... 


"ait 


NOMA LITES iwc, 55 West 13th Street, New York 11, N. Y. 


~ 

> No. 574 oO a No. 121 

No. 3215 SF i 

q 
what you want in profit than any other brand 
on the market 
So. this year le iture NOMA tne gnts tnat 
are preferred by customers to 1! 

the greatest name in Christmas lighting 
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GREATEST ALL-INDUSTRY SHOW OF ITS TYPE 


3rd NATIONAL 
ELECTRICAL 


INDUSTRIES 
SHOW 


SPONSORED BY THE EASTERN 
ELECTRICAL WHOLESALERS ASSN. 


* 


REMEMBER THESE IMPORTANT DATES: 
OCTOBER 11-14, 1955 
69th RECIMENT ARMORY 


26th STREET & LEXINGTON AVE., NEW YORK 


* 


11,793 Electrical Industry 
Men Attended the Last Show! 


PARTIAL LIST 
OF EXHIBITORS 


The Adalet Mfg. Co 
All-Steel Equipment Co 
American insulated Wire Corp 
American Metal Moulding Co 
Arrow Conduit & Fittings Corp 
Atlantic Conduit Fittings Co 
Atlas Electric Products Co 
Berto Electric Mfg. Corp 
Berns Mfg. Corp 
Otto Bernz Co., Inc 
Boston Woven Hose & Rubber 
Bridgeport Fittings Corp 
The Bryant Electric Co 
Buchanan Electrical Prod. Corp 
By r 4 E ectr Pr d Co 
Engineering Co., Inc 
n Mfg 
Cable Elec. Pr 
Circle F Mfg. Co 
Clifton Conduit Co. Inc 
Columbia Cable & Elec. Corp 
Columbia Metal Box Co 
Commercialaire, Inc 
Commercial Encloved Fuse Co 
Conduit Pipe Products 
Doscert Mfg. Corp 
Eagle Electric Mfg. Co 
Electrical Fittings Corp 
Electric Tube Prod. Co 
Electromode Corp 
Ettco Wire & Cable Corp 
Fasco industries, Inc 
Federal Parific Elec. Co 
Fuliman Mfg. Co 
Gedney Electric Co 
General Electric Co 
General Swi'ch Corp 
Hatfield Wire & Cable Div 
Heinemann Electric Co 
Holub Industries 
Hope Electric Prod. Co 
Harvey Hubbell, Inc 
Corporation 
international Register Co 
Jenkins Bros. Rubber Div 
Keystone Mfg. Co 
Killark Elec. Mfg. Co 
Knight Elec. Prod. Corp 


Magni Flood, Inc 

Marcus Transformer 

Murray Mfg. Corp 

National Elec. Prod. Corp 

Nikoh Tube Co 

Nutone, Inc 

0-Z Electrical Mfg. Co. Inc 

Pass & Seymour, Inc 

Pittsburgh Standard Conduit 

Plymouth Rubber Co.. In 

Prescolite Mfg. Co 

Progress Mfg. Co., Inc 

Pryne-Ri‘temhouse Sales Corp 

Pyramid In«trument Corp 

RAB Electric Mfg. Co 

The Rawiplug Co.. Inc 

Republic Steel 

Revere Electric Mfg. Co 

R. 1. Incwlated Wire Co 

Rodale Mfg. Co.. Inc 
Electric Co. Inc 

Signal Electric Mfg. Co 

Mark Simpson Mfg. Co 

Slater Electric & Mfg. Co 

Spero Elec*ric Corp 

Square D Company 

Steber Mfg. Co 

The Steelduct Co 

Stonco Electric Prod. Co 

Superior Electric Co 

Swivelier Inc 

Electric Prod. inc 

Tilden Tool Mfg. Co 

Thomas & Betts Co 

Thompson Electric Cu 

Tork Clock Co.. Inc 

Triangle Conduit & Cable Co |r 

Trine Mfg. Corp 

Wadsworth Electric Mfg. Co. | 

Walker Bros 

Ward Leonard Electric Co 

The Wiremold Co 


The American Electrical Industries Expositions, Inc. 


19 West 44th St., Room 1401, New York 36, N. Y. 


Murray Hill 7-4580 
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LETTERS 


Continued from page 2 


Dear Sir 
A brief comment, I think, might be 
in point regarding the article pub- 
lished in the February, 1955, ELE 
rRICAL WHOLESALING magazine by 
Mr. Bill Gudie 
We feel 


most illuminating discussions of this 


that tmis is one of the 


problem that has been presented in 
many years and we would like to add 
our congratulations to ELECTRICAL 
WHOLESALING and McCGRAW-HILI 
for bringing this to the attention of 
the industry 

JAMES FENN 
ASSISTANT SALES MANAGER 
PLYMOUTH RUBBER CO., INC 
CANTON, MASS 


Dear Sir 
We would like to order fifty reprints 
of “The Vital Link 
M. S. ADLER 
PRECISION TRANSFORMER CORP 
CHICAGO, ILI 


Dear Sir 
hiftteen 
Viral 
appeared in the February, 1955, tssue 
of ELECTRICAL WHOLESALING 

R. L. DELLINGER 


Please forward reprints of 


the article, “The Link” which 


GENERAL ELECTRIC CO 
LOS ANGELES, CALII 


Lost Credit Line 


WHOLESALING has 
informed that the text of 


ELECTRICAI 
been 
mimeographed letter incorporated in 
the article, “Stick to the Script” (EW 

Nov., 54, p. 46) 
credited to Charles S. Martin, president 
of the Charles S. Martin Co., Atlanta 
Ga. The letter is copyrighted by 
Joseph Luchs and Staff, Philadelphia, 
Pa. It was received and published as 
contributed 


was erroneously 


part of a piece from a 


tree-lance writer 


NEWS 


Continued from page 154 

by seven per cent on the average in 
55, and they expect an average gain 
of 21 per cent over last year by 1958 
Their long run sales expectations are 
optimistic than 
in the McGraw-Hill 

vey one year ago 


Companies in two industries that 


make basic industrial materials—chem 
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icals, iron and steel—expect the largest 
gams in sales this year 

Over the longer run, 
largest increase in sales is anticipated 
companies 


1954-58, the 


by electrical machinery 
They expect sales in 1958 to be higher 
by 29 per cent, on the average, than 
they were last year. Companies in 
many industries expect gains of 20 
per cent or more—among them chem: 
cals, iron and steel, machinery, paper 
beverages and stone, clay and glass 
No major industry expects a gain dur 
ing the four years of less than eight 


per cent 
* Greater Capacity 
industry plans to increase its produc 
tive Capacity by five per cent in 1955 
and by another 11 per cent by the 
end of 1958. This rate of increase 1s 


~Manufacturing 


somewhat smaller than the one re 
corded during the recent period of 
defense expansion; manufacturing Ca 
pacity increased by seven per cent in 
and seven 


> 


1951, nine per cent in 195. 
per cent in 1953. Capacity increased 
by five per cent in 1954 

Chemical, paper and electrical ma 
chinery manufacturers plan the largest 
additions to 9 in the 1955-58 
x the particularly large 
Trans 


period, reflecting 
gains they expect in their sales 
portation equipment (other than 
auto) companies plan the largest in 
creases in 1955 alone—eight per cent 
—while chemical, paper and electrical 
machinery companies plan to increase 
capacity by seven per cent this year 
The smallest increases in capacity in 
1955 are planned by petroleum re 
finers and the iron and steel industry 

Manufacturing Companies were oper 
ating at abour 
at the end of 1954. On the average 


per cent of Capacity 


manufacturing companies report that 
they consider 89 per cent of capacity 

desirable operating rate. The hig 
est actus il oper. iting rates re ported were 
in paper manufacturing (97 
per cent), while 


per cent 
and automobiles (95 
lowest were in the beverage 

per cent) and machinery 72 per 
cent) industries 

No industry reports that it wants 
tO Operate at 
although a few individual companies 


OO per cent Of Capacity 


say that they prefer that rate. The 


highest preferred operating rate was 


reported by paper companies—97 per 
cent. Textile and chemical companies 
prefer 92 per cent, while petrol 
refiners prefer 91 per cent. The low 
est preferred operating rate—81 per 
cent—was reported by auto compan 
ies 

® Money For Expansion—-Manuta 


Carbide Tipped 
Core Drills 


MADE OF HIGHEST GRADE STEEL 
EXTRA RUGGED CARBIDE TIPS 
MAKES MASONRY DRILLING 
FASTER... EASIER 
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WRITE FOR INFORMATION FOLDER 
‘DIAMOND EXPANSION BOLT CO., INC. 

 GARWOOD, NEW JERSEY 

net 


Be ready to furnish complete information to lighting contractors who have seen this ad! ar sicily erca-idageel 0 


to expansion, and less 


BOOTH 1 7 NAED Convention = modernization this 
about Speed-line Conrad Hilton Hotel, Chicago ens. Ths sever trend that has 


for several years 


) 4 } 
)D>5, at the peak of 


Labor costs cut more than Spon 


their capital expendi- 


aimost nai 


ON CONTINUOUS RUNS OF [ ass to expand Capacity os per cent 


ind 48 per cent, respectively. By 1954, 


GARCY LIGHTING INSTALLED | the sha soing tO Expansion was down 


nt, and manufacturers re- 


ported plans for a further sharp shift 
with new = system | rd replacement and modernization 


thinking about 


95* 


PATENT PENDING 


Manufacturers now plan to use 4 
heir capital spending for 
i cent for mod 

atest shift 
ympanies. They 
nt of their 
expansion last 
share t 
Companies in 
chem! 

glass 
ts toward spend- 
tage for expan 
marked shift in 
is planned by 
trom 59 per cent 


per cent 


* Building Equipment—Manufac 


turers devoted 7 per cent of their 


new 
breakdown 


per ( 


industries will 
i rrion 
st top of ledders. Sim srcy Stem Hangers into 
hickeys and then connect house wiring 
Here's another great saving! Fewer hangers ore needed improves 


oppecronce, saves cost of hangers and installing extra hickeys 


the highest 


the Garcy 


GARGY Quality by Design 


GARDEN CITY PLATING & MFG. CO., 1740 N. Ashland Ave., Chicago 22, Ill. 
In Canada: Garcy Co. of Canada, itd., 191 Niagara St, Toronto 
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In 1952 and 
| the defense expat rs 
a 
. 
: 
19 
i — 
ce FIXTURES ARE 2 
- 
No extra ating channels ore ed with Gorcy Spee e soves cost 
He ond bulk. G ers” connect super-reinforced Garcy Fixtures into rigid I 
ps 
: for expansion in 195 
oe EN TIRE RUN ane bi construction and > per cent to the 
i ex per 1€ ut 
ee |! of the irom and steel, machinery, auto, 
other transportation equipment and 
ree with What a | to contractors! The saving J hen | industries. Marked declines 
labor able you to quote a lower total price 4 | 
Speed-line | in the share spent for construction are 
mercial fixture made, VISUALIFR xpected Dy paper companies and 
I ne ies listed under 
developed to take advantage of the arcy 
VISUALIER'S unique design features. Separate letaiworking, Which includes 
LIGHTING lightweight wireways are easiest to handle. The nstruments ind fabricated = metal 
| cts 
AT THE COST OF im cartons, safe from Gust and damage, until the 
b is ready to lamp and light mportance of these figures lies 
a | changes, which are minor in 1954 and 
4 available with Garcy s Gar-See-Lite fixtures 
» ) — face thar 
iS if nat this is new 
aah tormation. These the first figures 
Bape tor current and future years, based on 
1 large samp panies. on 
a large samp! pani 
| expenditures between construction 
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and equipment. 
* Planning Ahead—A very large 
number of companies are able to give 
preliminary estimates of their capital 
expenditures for future years. This 
year, 87 per cent of companies parti- 
cipating in the survey were able to 
give some estimate of their capital 
spending for the years 1956-1958 

A slightly smaller percentage of 
companies now report that they plan 
their capital expenditures two or more 
years in advance than did so one year 
ago. The figure for manufacturing 
companies is 49 per cent, compared 
to 56 per cent in early 1954. This 
decline may be accounted for by the 
fact that the present survey includes 
many more relatively small and medi- 
um-sized companies than did previous 
surveys. Planning five or more years 
ahead is most common in the steel, 
rubber and petroleum refining indus 
tries 
© Pay Off—Most manufacturing com- 
panies that participated in the survey 
expect their new equipment to pay 
for itself in between three and five 
years. Five years was the most com- 
mon rule-of-thumb, preferred by 27 
per cent of the companies. However, 
there are wide variations in payoff 
preferences between different manu- 
facturing industries. More than one 
fifth of companies reporting in the 
paper and stone, clay and glass indus 
tries use a payoff period of nine or 
more years, whereas nine years or 
more is the standard for less than 
seven per cent of all the other manu 
} 


facturing companies combined 


Walker Named 
To G. E. Western Region 
SAN FRANCISCO, Calif—Clar- 


ence C. Walker has been elected com 


mercial vice president of General Elec 


tric’s western region He succeeds 
Ray W. Turnbull who will retire on 
June 30 Before his election, Mr 


Walker served as vice president and 
general manager of the company’s con 
struction materials division in Bridge 
port, Conn 

The western region consists of Ari- 
zona, California, Idaho, Montana 
Nevada, Oregon, Utah and W ashing- 


ton 


Mr. Walker said G. E.’s policy of 
decentralization meant that local and 
jistrict managers in the Far West 


offices have 


Pp its ware Uses n 

ymplet. hority to do ISINESS 

OCcauy 


| “To date we have completed 


Electrical Contractor 
Cc. W. ABRELL 


President 
Edward P. Allisen Co., Inc. 
Chicago, Illinois 


says: 


| wiring in the first 130 houses i 
the Markham project. ay 
new product, Snapicoil, installs 
easily and our men like working 
with it. 


Using Plugmold wiring we can give the customer a high 
quality job which in turn qualifies us for a better profit.” 


PLUGMOLD‘S 


More-for-the-Money Valve 
HELPS SELL HOMES! 


Builder Melvin B. Fisher finds 
Plugmold is “a plus value which 
can, and often does mean a sale” 
in his new Markham, Illinois proj- 


LIVING ROOM 


OINING 


a =o ect, where it is being used to pro- 

vide duplex electrical outlets every 

“The floor plan of the Fisher 5 feet in every room of the 2,250 
Markham home shows location homes. The electrical contractor 


selected Plugmold for these six- 


dur *lugn old eceptac les 
of duplex Plugmold r . room $11,990 homes because it 


No. 12 conductors give Plu greatly simplifies installation and 
mold wiring ample capacity for provides twice the usual number 
| modern electrical devices.” of outlets 


Our Engineering Department will gladly help 
Stocked by you with specifications for Plugmold wiring 
electro! wholesclers. For more information, write to Dept. G5 


HARTFORD 10, CONNECTICUT 
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3 
Chicago Contractor selects 
 Pluaqmold 
: | for 2,250 low cost homes E 
| 
- 
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for planning... building...improving 


DISTRIBUTIO 


Over 2000 names 
of electrical apparatus-supply 
and electrical housewares distributors 


Every name verified 
Indexed for quick reference 


Keyed to show 
major product groups carried 


EVERY MANUFACTURER who sells through electrical whole- 
salers who is searching for ways to build distribution, 
increase sales efficiency and direct mail effectiveness, 
will find'the revised, expanded 1954-55 McGraw-Hill 
Directory of Verified Wholesale Distributors an indis- 


pensable reference 


The Directory contains data on more than 2,000 electrical 
checked and double-checked with several 


reliable sources 


wholesalers 


Name and address of firm . .. Phone number (a new 
feature) ... Branch and affiliated houses . . . Names of 
officers and department managers ... Name of purchas- 
ing agent... Territory covered .. . Number of salesmen 
- outside, inside . . . Floor space occupied . . Regular 
inventory in dollars . .. Lines handled—equipment, sup- 
plies, appliances, ete .. . Year business was established 

Membership in National Association of Electrical 
Distributors. 


Directory of Verified Electrical Wholesale Distributors 
McGraw-Hill Publishing Company, Inc. (Dept. E-WH) 
330 West 42nd Street, New York 36, New York 


Please enter my order for_ 


This information makes the Verified Directory a valuabl 
finger-tip guide for sales managers, advertising managers 
the organization 
having contact with electrical wholesalers. Besides sav- 


and field salesmen — for every 


man in 
ing much sales time and expense, the Directory serves 


as an accurate guide in planning sales promotion, and 
answers the many important questions which arise daily 
l or plan 


concerning the electrical wholesalers you are 


doing business with 


added 


interest is only 


State Directories are an which permits 
branch offices, where 


easy access to information on 


service 
regional, to have 
The 


service is available to those who subscribe to one or more 


selected areas state 


copies of the complete edition 


Use the coupon now, while the matter is before 
obtain the new, revised Directory of Verified Electrical 


Wholesale Distributors — a key to 


distribution of your electrical products 


you, to 


mprov ed, lower -cost 


copies of your 1954-1955 Directory of 


VERIFIED Electrical Wholesale Distributors at the following prices: 


First or single copy, $30. Two-to-5 additional copies @ $25. Six or more 


copies @ $20 


We are enclosing our check for $ 
COMPANY 
STREET ADDRESS 


city 


(NAME) 


Also enter my order for State Directories at 
$3 each, as follows 


TATES = COPIES 
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Flynns Hold a Meeting 


or 
Tnerr New erse 


WE have no part in it at all. All we = ev, 
fo is bring the crowd.” ont 
And more than 250 electrical con 
amp. 


tractors, plant engineers, maintenance 


men, and others, came No. 7940 


SURFACE-TYPE 


OUTLET 


The it the speaker was talking 50 AMPERE (biock ‘ape . 
about was the recent, fourth “Educ 
tional Forum’, sponsored by the Can Wet Asombly 
den Electric Fixture C 
The speaker is T. Curtis Flynn, vice WITH 
president. His words cover a lot ot METAL COVER 
Designed to meet Un- 


derwriters’ Laboratories 
requirements for meta! 
cover, surface-type 
units, rugged enough to 
withstand rough usage 
in industrial or commer- 


cial applications. 


t could not be but a Ne FT 
ground and though seemingly matter < 
of-fact. are rather anti-climati 
e The Reason—Camden Electric Fix NEW SWING-TYPE CAPTIVE LOCKING 
ture Co. has been doing business at UNIT SAVES WIRING TIME AND EFFORT 


the same stand in the heavily indus 


tralized, southern New Jersey area tor 


: 
more than 50 years. In addition to tts 


electrical contractor customers, the 


wholesale distributor also does a large y 4 
} } o. When screw is 
f business with such varied Cente 


amount oO 

rh R¢ stee on FEATURES Locking Unit swings ovt 
naustriais as nearpy d ¢ of the wey, providies Castive locking Unit 
panies, water heater manufacturers @ Aluminum cover blends nicely on open channel! for $s swung beck into 
par ith all kitch interi insertion of wire. This position 
shipy we interiors prevents loss of parts 

Many of the customers with whon @ Ribbed construction provides 

added strength and better 
the distributor dealt were lacking in engeamune 
ring vari ects Another HUBBELL Pius 
i! arious aspec 
information Concerning va | @ Base protrudes slightly to line Sienent 
of many electrical products. The con up with face surface, thus 
pany thought that one good way t protecting the face : Exclusive Coptive Locking 
c. Tightening the it ' lost 
make up for this lack of information @ Phosphor-bronze springs insure pressure screw provides Un can't get lost. Saves 
; ' strong grip for life of unit positive contoct endless wiring time — sim 

and to increase its sales, was by edu- - Ati 

tional meetings. So, three years ag @ Listed by Underwriters’ a 

it embarked on i€ Educationa for new bulletin for com 


I " j which imittedly sin @ Rugged, but light in weight. 
orum idea aam im 


plified means that Camden Electrix 


sponsors a meeting with its Customers 

where a specific manufacturer 1s asked 

to help the ultimate user of his prod 

uct in suct matters is installart on HEAVY DUTY 


maintenance, selling points ia 
The company has since sponsored 
four forums ill with the accent of 
the educational angle, and all suc 
cessful 
Those in attendance were sent for 
the express purpose of getting infor Be sure to visit us at the NAED Convention 
The meeting is not of 1 ter Conrad Hilton Hotel, Chicago, lil., May 22-25 


HUBBELL BOOTH 146 or visit our hotel suite 


HARVEY HUBBELL, INC., DEPT. D__ Bridgeport, Connecticut 


Distributor 

| 

T. Curtis Flynn L 

“ay 


of entertainment, but of education!” 
You can get WHAT you want say both James J. Flynn, Jr., president, 
and his brother T. Curtis Flynn, who 


WHEN you want it from the she sem’ buyer 


e Schooldays—One past forum, deal- 


ing with industrial and commercial 


KEYSTONE o lighting fixtures, was set up on a 

schoolroom basis. The “pupils” were 

QUALITY LINE seated at desks, with paper pads and 

oan A schoolbell signaled the start 

WIREWAYS AND FITT! AND PULL BOXES and end of the meeting. The “course 

SWITCH BOXES - OUTLET BOXES - BAR HANGERS of study” involved teaching contractors 

how to lay out a lighting job. Manu- 

SERVICE is the “keynote” at Keystone! And one good example is facturer’s men served as teachers, dis- 

the fact that every item in the complete Keystone Line is stocked 

for immediate shipment direct from modern factory warehouses. 

No waiting for production, no delayed deliveries, no fooling : 

around with partial shipments. And it all adds up to lower what material they got out of this 
inventories, faster turnover, more satisfied customers for you! meeting 

e People Essential — Getting the 

crowd to attend such meetings is 


tributed product literature 
Later, it was reported, some con- 
tractors did actually lay out jobs from 


everything. It entails a great deal of 
planning, legwork, and follow-up 
Here’s how the latest forum was han- 
dled 


BullDog Electric Products Co. has 


KEYSTONE WIREWAYS ond Auxiliary 
Fittings have all the time-saving, 
money-saving features your cus- 
tomers want. They're quickly, easily 
installed, readily adaptable to ony 
power distribution system. Available, been distributing through the Camden 
too, in both flanged and flangeless firm for years. Not long ago the Flynns 
styles and a wide range of sizes ’ approached BullDog on taking part in 
and lengths... from 22” x 2'A” x ; is alent an upcoming forum The manutac 
| ft. through 8” x 8” x 5 feet long. | ae a : turer liked the idea, and suggested 
that, since Camden Electric had re- 
cently taken on an I-T-E Circuit 
Breaker Co. line, maybe they could 
be included. I-T-E, with which many 
of the distributor's customers were un 


KEYSTONE CUTOUT BOXES and Pull 
Boxes ore furnished in Type “A” 
with hinged cover, Type “SC” with 
screw cover. Both feature a formed 
construction strongly fabricated and 
securely welded . . . with adequate, A series of postcard mailings, fol 
easily removable knockouts. And lowed-up by telephone calls, got the 
both types are available in a com- | ball rolling. Several weeks before the 
plete range of sizes . . . stocked for scheduled date, the first cards were 
prompt delivery to meet your needs. sent. They read simply Hold It! 

Flynn's are doing it again. Don’t make 


familiar, also agreed. And a date was 


sect 


any appointments for the evening of 


March 30th 

KEYSTONE SWITCH BOXES and Outlet A f } | } 

Boxes are loaded with extra quality cw ceys — 
tion was mailed, with all details briefly 


features! BX or Romex clamps ore 


stated. A_ ren add: -d, stamped 


already assembled with nested fit 
for easy pulling of wires. Knockouts card was included. The recipients were 
and pri-outs come out double quick. asked tate whether or not they 
And tapped holes ore extruded to vuld attend. This was to get an idea 
provide extra thickness, elimincte yf the size of the crowd. The invita- 
stripping of threads. Even mounting tion ended with this no No admis- 
brackets make installation easier. sion charge—It’s on the Flynn's 


e Telephone Calls—Another card, « 
third-reminder, was sent out about a 


See us at Booth No. 123 N.A.E.D. 47th Annual 1 } 
nvention Conrad Hilton Hotel—Chicago, May week before the meeting, which was 


stezcdes to be held on a Wednesday evening. As 

(EYSTONE MANUFACTURING still another reminder, on the previous 
COMPANY Monday a series of te lephone calls 


to figure on 26 AVENUE CENTER ine MICHIGAN were started to all who had signified 


_ Keystone the Complete Line of Wiring Installation Equipment 
Sold Only through recognized. Electrical Distributors — 


their intention of coming 


r 


The calls were made right up 
6:00 P.M. Wednesday. When the time 
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1€ proceedings to 


much of the crowd was 


evenings speakers, one for I-T-E, and 


Dennis Francis 


age 


r ther 


al 


The Resulr—O 


Certified Lighting Grows 
NEW YORK, N. Y.—Electrical 


groups in San Francisco, San Diego 


UNCC 
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DOESNT END 
AT THE WALL 


We'll see you ot 
BOOTH 170 NAED. CONVENTION 
CONRAD HILTON HOTEL, MAY 22-25 


DIAMOND WIR 
& CABLE 


4 
get underway, 
in its seats. And as President J. ] tes § 

Flynn later pointed out, “Few of them eS ee 
got up and left before it was over ea Bes. 

Most of them really paid attention a! sh 
As in previous forums, Camden 

Electric ofhcials, salesmen and other 
personnel, while present at the meet 

ng, did not take any actual part in E ms = 
its course. Aside from introd ne the < 

. 

é 
’ 

Charles Rowan 
Lightings lies Purchasing 

the er tor BullDog, T. Curtis Flynn a 
passing note that the i 
company was soon to start on an ex § 
pansion program of its own. The 
meeting lasted an hour and a half. Ni ‘ 
more. Several doorprizes were drawn eu. 
sandwiches served 
Vice President Flynn says, “It's impos : 
sit le to measure yi r results But we tg 
re conhdenr cher } mment ad 

Ign Comments and 4 

€ continu sales of produc We a 
reel it COuld not Dut be a help a 

The Flynns intend to schedule such sf 
forums in the future, but on an i 

nnual basis. Getting such a crowd is 5 
time-consuming and does _ involve j 

costs. But they think it is worth it C ’ 
The reason for not having the forums ‘ “3 

¢ 

more fre juently is they feel that, any 
y thing you do too often, starts to wear i 

ee 
off. People are busy enough and if : 
you ofter too many forums, you are ee * i 
mposing 

At the fourth “Education Forum”. 
Camden Electric sponsored the meet " 
] Xe 
ing and got the crowd ) plus Nig 
which is said to be something for any 
; On rewire jol e D DTx N i 
electrical meeting in South Jersey Cable the re' Ir ¢ ‘ fiah ff ¢ a 
e hig 
} P vered the ser we of 
the SERVICOK 
their intention of inaugurating Certi- 
fed Lighting Bureaus. The program % 
lesigned tr) operative i 
sales of industrial and commercial 
ign 
167 
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liscussed federal laws which he main 


tained discriminated against electric 
company Customers 

The law which governs the disposi- 
tion of power from federal projects 
permits its pricing far below the mar- 
ket value The law also Rives prefer- 
ence to local governmental proprietary 
power businesses and cooperatives, 
thereby further discriminating against 
our customers 

Additionally, the tax laws exempt 

h governmental proprietary busi- 
nesses from federal income taxes and, 
likewise, the securities they issue to 
finance construction of their power 
facilities are tax exempt. With fed- 
eral ta) it present levels, all these 


laws constitute a heavy discrimination 
igainst our customers. They are a 
severe handicap to free enterprise, 
without which enterprise, as every 
hould know, genuine polit- 

cannot survive. Therefore 

interest of our Customers we 

it forth consistent and capable 
remove or minimize these 


burdensome provisions of 


e Five-year Sales—A sales potential 
of $12 billion for the next five years 


in residential wiring and in additional 


Big Sales Job Needed 
Speakers Tell EE! 


( HI¢ AGO IL} There is still ‘ CONSULT 


big selling job to be done in the elec 


tric «industry lesp the fact that 
kilowatthour output is running 
per cent ahead | 
Harold Quinton, president of the 
Edison Electric Institute and presi 
dent of Southern California Edison Cx 
stressed in a talk before sales execu 
tives at the institute's Annual Sales 
Conference, that the record 
| million kilowatts of new generati 
1 by the electric 
the schedule 
calls for an even higher total 
he § lule calls for 13 
llion kilowatts of a new capacity 
e New Factor—Air conditioning and 
lectric heating involves a new factor 
in the selling picture, Mr. Quinton said 
All classes of electricity sales are 
now greatly influence j by hot and cold 
weather. The influence of hot weather 
on demand is now spreading over 
many parts of the country. We have 
big selling job, not only to maintain 
a good rate of business growth, bu 
issure the fact that this growth 
be sound and healthy 


e Discrimination—Mr. Quinton als 
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1 beeted for spring qualities, 
the: N.A£.D. Show Booth — 82 unfair and 
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CONNE 


DOUGLAS WALLACE 
oresident of the Graybar 
He has been at the 


executive offices since 


when he was appointed a 
president. Mr. Wallace is als 

of the board of direct 
company 


apparatus was linked to th 

the “inadequate wiring problen 

James H. Jewell, vice president 

Westinghouse Electric Corp. He in 

cluded in that figure, the possible sale 

of 428 million new appliances 
Represented in the total are “8! 

million in the home marl for the 

electrical contractor, tl nanufac 

and the distributor of wiring supp! 

$315 million in new 


business to supply this n 


TERMINAL 


e Two Major Problems—One tur 


for 
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Leo Meagher President 
Of Langdon & Hughes 
UTICA, N.Y.—Leo Meagher was 


of Langdon and 
Inc., at the 
ard of directors 


cceeds the 


DISPLAY and 


No. 1986 


= 
PACKED IN THIS Leo Meagher 
MERCHANDISING CARTON 


fe distributor, was founded in 1911 by 

us A. Hughes and Walter JT 

-agl joined the firm in 

was mana 

branch. He 

Co., when 


ind Hughes 


Mr. Meagher returned ¢ Itica to 


hoo x me vice president and general 
Porcelain Products’ wireholders se// because — pe general 


they're pace-setters. They're dependable — durable — 
rugged... and packaged in a carton that sells wire- 
holders. It’s attractive—handy—a rea/ merchandiser. 

lipment 
Porcelain Products’ wireholders and secondary ser- and lightis ll as electric house 
vice materials have been known as Quality Products ares, applian radio and television 
for years because of their strong, sturdy construction. 
Metal reinforced wireholders are designed with metal Complaint Rise Viewed As 
in tension, porcelain in compression—hot-dip gal- Public Awareness Increase 
vanized steel parts. All wireholders have sharp, fast 

NEW YORK. N. ¥ Ing 


iaints handle 


driving screw threads—large pulley-action wire holes 


—and many more features. 
‘ Business Bureaus 


Now packaged to display and se// out front ina handy and Canada 


mean more value for your customers-——more sales— SIX pe! 


more profits for you! Write for details. louble 


OAC 


GF carrying carton, Porcelain Products’ wireholders 1954 
¢ 


TRICAL PORCELAIN SINCE 1894 
id plac 


ali lines re 


e. Advertising and 


automotive heid 
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Wii & 
nual meeting of the 
4 held on April 6th. He sul 
ee | ee ate Earland M. Farmer, who died on 

Langdon and Hughes Electric Co., 

a central New York state electrical . 
ey 
‘ 
: 
4 

No. 192 
that firm purchased ise 
ES th in 1948, » 
iy 
~ 

(Am e 
, 
Bette 
DY € etter 
oe in the United States 
nye lada reached a new high in 

TI incr RR 
cent higher than > and 
cae the | 0.898 handled during 
ie The number of advertisements 
gs requiring investigation nd action 
reached a new post World War Ii low 
oo Practices in the home improvement 
fie] t f any 

60 


caused that classification to move from 
sixth to fourth. Radio-television ad- 
vertising, sales and service, dropped to 
sixth place 

“The increase in volume over previ- 
ous years,” said V. H. Nyborg, presi 
dent of the Association of Better Busi- 
ness Bureaus, “should not be construed 
as an indication of a breakdown of 
business standards of practice. The 
opposite is true, despite increased com- 
petitive conditions in many areas. It 
is, rather, a reflection of a greater 
public awareness of the facilities and 
services provided by more than 70,000 
responsible business firms which con- 
tribute an estimated $3,225,000 to the 
operating budgets of the 103 bureaus.” 

Mr. Nyborg commented that “on 
the whole advertising is more truthful 
and informative than since the war 
While considerable public attention 
has been given flagrant abuses in cer- 
tain areas of advertising, such as the 
vexing problem of bait advertising, 
which is viewed . as the worse 
abuse in advertising today because it 


is not a bona-fide offer to sell the adver 


tised merchandise.’ 


Marketing Costs Taking 
More Of Sales Dollar 

NEW YORK, N.Y.—Selling and 
distribution costs appear to be taking 
a bigger slice of the sales dollar today 
than five years ago, according to a 
survey of 125 manufacturing compan- 
ies recently completed by the National 
Industrial Conference Board The 
Board found that over this period mar- 
keting costs as a per cent of sales in 
creased significantly in 44 Companies, 
more than three times the number re- 
porting a decline. About half (61) of 
the participating firms reported no 
significant change 

Ot those companies reporting on 
the trend of their marketing expense 
ratios in 1954, 35 disclosed an upward 
trend while only seven indicated a 
lower ratio, and 64 reported no 
change. The Board notes that the 
trend toward higher sales-expense ra 
tios was accentuated in 1954 by a low- 
er volume of sales in relation to the 
somewhat fixed nature of some selling 
and distribution expenses 
® Outlook For 1955—Queried on 
the outlook for 1955, cooperators in 
The Conference Board survey antici- 
pate the following 

Thirty-eight companies predict an 


increase in the ratio of al selling 


10<< 
9 2 


and distribution expense in | l 


HERE IS BETTER 


ATLITE’S NEW PRE-WIRED ASSEMBLY 


Installs Faster — Easier . . . Reduces Your Inventory 


turn the screws! 


4 Drive four nails . 
It’s up — without carpentry. R, T or 
TW wire pulls directly into the J-box. 
No additional pull boxes, asbestos or 


slow burning wire are required. J-box 


is always accessible. Available in six 
sizes for 60, 100, 150, 200-300 watt 
fixtures. Carry only what you need. 


Avoid stock duplication. 


Send for your illustrated catalog of the complete Atlite line. 


| ATLAS ELECTRIC PRODUCTS CO. 


317 Ten Eyck St., Brookiyn 6, N. Y. 
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As a quick and economical method of supplying normal voltage (220, 
230 or 240 volts) single phase from available under voltage circuits 
(197, 208 or 214 volts) this series of transformers will solve many 
application problems. For example, the installation of air conditioning 
equipment in an office or commercial building, where only lighting 
circuit voltage is available may require the installation of a separate 
circuit connected from two legs of a power line; such connection 
providing 208 volts single phase. This 208 voltage, not being sufficient 
to develop full starting torque of the 230 volt single phase motor, 
may cause the motor to operate constantly on starting windings and 
this would result in overheating and possible burn out. The above 
example is only one of hundreds of applications where voltage 
correction is required, 


(Left) This unit is available in capacities of 150 VA, 
250 VA, and 500 VA. By interconnecting the primary 
winding of 120 « 240 volts and the secondory winding 
of 12 « 24 volts a Ye KVA (normol rating) transformer 
can be used to boost 208 volt to 228.8 volt with a load 
capacity of 2.38 KVA. Bucking or boosting con be 
obtained of 5%, 10% or 20% 


This type transformer is available in normal 
rotings of %, 1, 1'4, ond 2 KVA 120 x 
240 volts primory, 12 x 24 of 16 x 32 
volts secondary 


The totally enclosed, floor or wall mounting 
types are avoilable in 3 KVA ond 5 KVA nor- 
mo! ovtpyt copocities 


For further information 
write for Catalog 88-199. 


m ACME ELECTRIC CORPORATION = 
675 WATER STREET CUBA, N. Y. 


West Coast: 1375 W. Jefferson Bivd., Los Angeles, Calif. 
In Canada: Acme Electric Corp. Lid. * 50 Northline Rd., Toronto, Ont, 


expect reductions and 48 foresee no 
change 

Direct selling expenses as a per 
cent of total sales will be higher than 
in 1954 for 24 per centr of all report- 
ing companies, lower for 20 per cent, 
and about the same for the remaining 
56 per cent 

Warehousing and delivery expense 
ratios will be lower for 28 per cent 
of all reporting companies, and un- 


per 


anged for 61 per cent. Only 11 
cent anticipate a rise 

Almost twice as many manutactur- 
ers (29) plan to boost their advertis- 
ing expenditures as a per cent of sales 
as plan decreases (15), while 44 pro- 
ducers expect to maintain last year's 
ratio of expenditures to sales 
® Marketing vs. Sales Dollar—lIn 
1954, the average spent by cooperating 
companies on selling and distribution 


activities Was fri ughly LO per cent ot 


sales. Of this amount, about 40 per 
cent went for direct selling expenses, 
24 per cent for warehousing and de- 
livery, 13 per cent for advertising and 


23 per cent for all other selling and 
distribution expenses 


Graybar Appointments 
In Houston District 
NEW YORK, N.Y.—Three new 
appointments in the Graybar Electric 
Company's Houston district have been 
announced by W. E. Henges, President 
J. T. Kinney, formerly assistant dis 
trict operating manager in New York 
since December, 1952, is now district 
operating manager at Houston. He 
started with Graybar as stockkeeper at 
Knoxville in June, 1941, becoming 
operating manager in November, 1943 
Leaving for military service he returned 
to Knoxville ; IT1¢ salesman, ad 
vancing tr operating manager at 
Orlando in March, 1948 
In the same capacity Mr. Kinney 
transterred to Tampa in January, 1949 
In June, 1952, he became district 
supervisor of tra it the New York 
district and issistant district 
operating mana Mr. Kinney at 
tended Kansas University and Uni 
versity of Tennessee 
A. Peterson has been appointed 
h manager at Jackson, Mississipp1 
has been with Graybar for nine 
years starting as selector at Dallas. Ad 
vancing rapidly he transferred to Fort 
fice salesman in February 
October, 1947 he became 
nanager at Houston (then 


becoming district super 
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T. W. BRIECEL, JR. 


isor of training for the Dallas District 
n 1949 

February, 1951 Mr. Peterson re 
rurned to Houston as assistant district 
perating manager, four months later 
becoming district operating managet 
intil cransferring to his new position 
Following his graduation from 
University of Nebraska in 1940 he 
tered the Army. He was discharged 
December 1945 with the rank 
major when he joined the Grayb 
ganization 

Effective April th, A. N. Saxon is 
ippointed branch manager at Corpus 
Christi. He joined Graybar in Dallas as 


later 
anager at Jackson, Mississipp! 
position he held until his new 
ippointment. A native of Murchison 
Texas, Mr. Saxon is a graduate of 


Texas A&M with a BS. in degree 


Farnsworth Sees 3-D 
Television Receivers 
FORT WAYNE, IND 


wil ike 


ySSIDIC 
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Here's five ways to sell him more 


Shite WiRING DEVICES... 


Give him exactly what he wants in quality 
Every Slater wiring device is rigorously tested for depend- 
able, long-lasting performance; UL and CSA approved. 


Give him exactly what he wants in price 
Item for item, you'll find Slater wiring devices offer the 
most in value, performance and design 


Give him delivery when he wants it 

Slater’s complete line of wiring devices are available at a 
moment's notice due to streamlined production facilities 
... twenty-four hour service 


Make it easy for him to select the right wiring device: 
Order your Slater wall display board today. Sturdily con- 
structed for many hard-selling days, it puts merchandise 
“out front.” 


Furnish sales aids he needs 
Slater’s national advertising and display materials help to 
presell your customers as well as his 


SEND FOR YOUR FREE COPY OF OUR CATALOG TODAY 


ELECTRIC 4&4 MFG. CO.,Iinc. 


WOODSIDE L. NEW YORK 


‘ 
Ke 
“ 
Ae ae l 
Briege Method Vith time 4 
t fo rean War duty B ha s BY. 3 “ey 
worked for the company sincé 9458 Vr 4 d 
yoth im the manufacturing and sale < 
end. He succeeded W. W nny +a 4 
pre i 
charge of sales for the M. B. Austir 4 
ene 
issistant specialist in August, 1927, b 1. 2 
ming salesman in Marci 0) 
From January 38 to May 
was in office sales, until transferring | Bo 
lamy lighting s les 
4. 
The tele 
Vision lor less 
space in the home several years fron 
now. The set of the not-too-distant 5 3 
. 
tuture will, in all probability, use a hy 
picture-frame cathode ray tube that im 
will be only three or four inches deey ee : 
and make ggg a much shallower x 
cabinet 
These predictions are those of P. 1 
Farnsworth nventor electror 
relevision and vice president and tect i 
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SEE US AT THE 


CONVENTION 


MANUFACTURING 
COMPANY 


6725 MACHINERY AVE. 
CLEVELAND 3, OHIO 
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nical director of Farnsworth Electronics 
Co., a division of International Tele- 
phone and Telegraph Corp 

The picture frame tube already has 
been previewed by several tube pro- 
ducers, Mr. Farnsworth says, and it 
should be available to set manufac- 
turers in a few years 

Color and three dimensional effects 
are in prospect for future television 
instruments. It is also expected that 
internal antennas will improve to the 
point that outdoor television antenna 
will virtually disappear, just as have 
outside antennas for radios. It was 
emphasized that these developments 
are practical adaptions of principles 
already proved in the research labs 


of the electronics industry 


Brownell Report Unfair 
Says Fingrutd 
NEW YORK, N.Y.—"The report 
; Brownell group which recom- 
mends Fair Trade Law repeal is de 
finitely an effort to eliminate entirely 
the small retailer in American bus- 
iness.” Thi he opinion expressed 
last month | Samuel Fingrutd, 
president of Everybody's Supply Co., 
Philadelphia, and chairman of NAED's 
electric housewares committec 
Referring to the recent report of the 
Attorney General's National Commit- 
Study the Anti-trust laws that 
outrig repeal Miller-Tyd 
rs and McGuire Acts, federal corner 


Samuel Fingrutd 


je, Mr. Fingrutd had 


haos that will result 

unufacturer and the 

iffected in the electric 

housewares industry. Supermarkets and 
chain store ill use the tremendous 
nce generated Dy manu- 
to ofter 

After 

Irpose, the 

| be thrown 

useless 


in the small 
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object. That's what will ru 


retailer in the housewares industry if 


Fair Trade is to be abolished 


Brownell 
1 thar the repeal of the 
I ill help the prese 
1d¢ aw Wil the present 
unt Operator 

lled 
hese so-called price cutters will not 
lave a Chinaman’s chance’ against the 
competition of the supermarket 
Their prices of 


Pp be cause 


Elgin Purchases 
Switch Company 
ELGIN, ILL—The Elgin Nat 
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W hy thisnew 


Fri 500 


Pipe & Bolt Threading Machine is making 
sales records for fast turnover and profit 


Works like 4 Charm new type Speed Chuck means 
fast chucking—guaranteed to hold any pipe, conduit or rod 
tight, forward and reverse! Jaws close and open easily by hand 
wheel... Cutting, threading, reaming tools operate independ 
ently, swing up out of way—short pipe can be chucked from 


front. Quick-opening Quadri, Dual, Mono and Bolt die heads 


quickly in and out, adjust to size right in machine 


Built like d Machine Tool Last word in efficient 


design, easy operation, long service. Plenty of power. Capacity 
‘to 2” pipe and conduit; 4 ” to 2"’ bolts—to 12” pipe with 


geared tools. 


500A is pre-sold by national advertising 
to your customers. Write for the facts today! 


THE RIDGE TOOL COMPANY .« ELYRIA, OHIO, U.S.A 


re 
e No ¢ nce At AIl—Mr. Fingrurtd ig : 
ery S004 
big perators are not interested in j ‘A ~~ A 
They want—end need hed! mation ( 
int ind need Dadiy ny ne ~~. ~ 
‘ r the compe ution that ag 
mong them and their desir« to set new “~ 
Saies NLZur©res € I per 
According to Mr. Fingrutd, those 
listributors who are able to operate on ) 
n economical basis—and who hav 
not increased their warehousing and 
they 1 st do a terrific volume to earn , 9 
meager profir—will continue to 
nerate na nrohe 
} ‘ 4 
But str b tors whe have 
played ball with these so-called dis 
nt perators nd ve done every 4 
In’ POssiDi ear iown tne 
principle of good merchandising will % 
get what is coming to them. They won't B. 
nd the fast operator will definitely be : 
one f the pi ture 
Mr. Fingrutd said he was confident 
f f Will not rolierate any 
tion that will even tend to weaken a 
the foundation of the American way of - 
gi ne pend i Is upon ee 
the survival of tl small, legitimate . 
Ail 
We should be glad now that the | (Ss a 
fight will be brought our into the : 
. open, Mr. Fingrutd concludes, “Every | | 
retailer and every distributor will now 
recognize that this is a fight for his : 
. ‘ very existence. And, once and for all | , 
will br ng the entire matter to CCess ne 
ful nclusion 
° 
( announced last month the ; 
Relay ¢ Burbank, Calif. one of thi 
ne « r} reest maker f hig gene 2 
> - . SF ripe toc 
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QUAD ROUND REFLECTORS 
DELIVER MORE USEFUL 
LIGHT ON THE JOB---- 


Enclosed Floodlight 
Heat Resisting 
Glass Cover 


Wide Application Increases Demand 


Porcelain enamel reflector gives you: 
1. Higher reflectance factor 


2. No deterioration of reflector surface 
over the years 


Round floodlights are available: 


1. Enclosed with heat and impact resist. 
ing clear glass covers 


2. Open with or without detachable wire 
guard 


@ In common with all QUAD floodiights, 
these units have the advantage of multiple 
mounting and individual light control features. 
Reflectors for 300-590 watt and 750-1500 
watt are both 18 inch diameter, but vary in 
over-all depth. This dimension is 21 inches 
for the 1000 watt size 


QUADRANGLE MFG. CO. 


32 S. PEORIA ST. 


When you sell QUAD Reflectors 
You Sell 
Customer Satisfaction. 


CHICAGO 7, ILL. 


Starr Electric, Houston 
Plans New Addition 


HOUSTON, TEX.—The Starr Elec- 


tric Supply Co. is planning to construct 


modern, steel frame and brick. rwo- 


story building on the Gulf Freeway 
near Scott St. this city. The new 
structure will consist of 10,000 sq. fr 


The second floor will have two large 


tisplay windows and will have crystal 


4 


handeliers illuminated all night. The 
main features of this building will be 


two, large 15 by 40-foor structural steel 


neon signs on the roof advertising the 
Starr Electric Supply Co. and the 


products the company sells 

The new structure will be in addition 
to the firm's permanent headquarters, 
located at 700 Crawford St. also 


Houston 


Downtown Worker 
Important Shopping Factor 


WASHINGTON, D. The 


Urban Land Institute says that while 


he majority of shopping trips origi 

home, the downtown worker 
presents an important “captive mar 
cof e retailer. This is because 


rd of downtown shopping 
s done by persons already there as a 
inemployment 
il business districts with new 
thice buildings and increasing employ- 
ment, therefore, are in a favorable 
retail position. (EW, Nov. ‘54, p 
\ report by the Institute shows that 
shoppers follow fairly distinct patterns 
Fr 80 to 90 per cent of the nation’s 
is done by women who do 
tne 
nd noontime and VISIT suburban 


lowntown shopping 


\ Spokane survey showed that 
the average auto shoppers spent 


SS per cent more downtown than did 


/pper 

Ar s ft incovered 
bout pur sing habits was the im 
portance of pulse” buying In 
seven Sst es studied in New York 
( ibout one-third the pur- 
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chases made were not planned. Thesc 
habits 


retailers of getting people into their 


emphasize the imp 


stores and solving downtown traffic and 
parking problems 

e Shopping Habits—Travel patterns 
and habits that a 

shopping 
residential 


show number of 


trips generated from any 
area has a direct relation 


to automobile ownership. More trips 


come from the areas with higt 
ownership This explains why tw: 
similar shopping centers, with n 


parable 


lifferent vol 


trading areas, can generat 
imes of traffic and indi 
cates that any uniform zoning require 
ment on off-street parking for 
mercial buildings is apt to be un 
ownership 
area is considered 


realistic unless car 
surrounding 
were four 


Significant differences 


in shopping-trip patterns tor smalle: 


as compared with those 
150.000 Shoppers in cities of less 
than 40,000, for example, are lars 
dependent on downtown for groceries 
lines and convenience goods as well 
as tor apparel, furniture, home f 


nishings and other ‘shopp1 
Trips in the larger urban areas display 
a more dispersed 
central business district 


shopping goods center 


Dixon-Yates Job 
Given To Ebasco 
WASHINGTON D ( 


Atomic Energy Commission, over 
riding the advice of the General A 
counting Othce, has ppr 
hiring of Ebasco Services. In 
SUPCTV ISC tne constr to. 
Dixon-Yates private power plant 

The General Accounting Office 
recommended that the approval of the 
New York utility service company be 


withheld until Dixon-Yates 


tactural assurances that any incre 

ost estimates for the plant w 

De paid for by ygovernme 
higher power rates 

e One Dissent—No breakdow: 
the votre of Aror Energy ¢ 
mussion was given, but The New Y 
Times said it was understood 7 

FE. Murray dissented. Mr. M 
Opposed ontract e be gins 
Dr. Frank W Libb ! ie the 
nouncement for the AEC tu € at 


of Lewis L. Strauss, ct 


sence 

The commission nan sly” re 
garded as satis! ory na I ‘ | 
ance with other General A ting 
Othce recommendatior settlement 
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CUBE TAPS 


CARTRIDGE FUSES _ 


THE MOST 
COMPLETE LINE 


OF QUALITY ELECTRICAL 


WIRING DEVICES 


/ 


aq 


The “1” Line That Offers More 
for Today's Selling Needs 


COMPLETENESS — one 
order, one shipment, one invoice 
stock control, saves time and reduces 


handiing costs 


LOW COST 
ally produce all mate 
down and allowing yo 


margin 
EFFECTIVE MERC 
Eagle products are 


n 
for quicker sales, a 
for easy shelf identification 


Eagle's 3 plants basic 
rials, keeping costs 
u a greater profit 


HANDISING 
smartly packaged 
d clearly marked 


for over 35 years Eagle 


dentified as the quality wir 
ompetitive prices 


QUALITY 
has been 
ing device line, at ¢ 


and Eagle Wiring Devices are 


SOLD EXCLUSIVELY 
THROUGH WHOLESALERS 


BUY Eagle with CONFIDENCE 
SELL Eagle with CONFIDENCE 
USE Eagle with CONFIDENCE 


Write for Complete Eagle Catalog and Price List 


SOLD TH®OLGH 
WHOLESALERS 
ONLY 


EAGLE ELECTRIC MANUFACTURING CO., INC. 


ONG ISLAND CiTY 1 = 


NEW YORK 


“Perfection ts not an 


Y \ i 
DEVICES 
QUICK CHANGE 
DEVICES 
Tire 
WALL PLATES 
x 
ly 
PLUGS 
corp 
CONNECTORS Ms 
EXTENSION 
FLASHERS 
mements 
se 
= 
of a dispute over fees to De paid ay: 


constructit 


on 1tS WOrk at J ppa 
e Increase Power Cost—The Joppa 


pliant ran 


The General Acc 
this overrun wo | i increase the cost of 
| power t on by $62,500,- 


Ebasco ' removed frot the 


Joppa job 


that under 


ite with elec 
in yuisnes all 


he Joppa job It 


this meets tne requirement 
AEC before the G.A.O 

Ort as issued 
he West Memphis contract ts with 
the Mississippi Valley Generating Co.., 
south 


hich was formed 


hern Com 


will design 

addition to 

ircnitect-engineering 

mstruction will be by 


4 Mortgage Money 
Sets Record In Quarter 
NEW YORK, N. Y- People still 


are saving money and buying houses 


vings banks 


his was 46 


P nt mo nf S405 OOF 
: Say ir, according the National Asso 

ition of Mutual Savings Banks 


tir 


[The banks put out much mort 
money fron anuary through 
This certification which appears on every box and reel of Bronco ev bought far fewer 


60 Certified portable cable assures you that the protecting jacket 


contains a bonus quantity of Neoprene ...65.46%! More Neo- 


te bonds than they did last year 
rter purchases of the bonds, 
associatior to only 
000,000. In the similar 1954 pe- 
1 $173.000.000 
Money to lend to home buyers 
fi wutual savings banks nice 
BRONCO 60 CERTIFIED is sold only through Electrical Wholesale sone 
Distributors and is manufactured by t 
t year, against in 


% WESTERN INSULATED WIRE CO. + LOS ANGELES 58, CALIFORNIA “rease of $541,000,000 in the compar. 


prene gives you greater oil-resistance, longer wear, more flexibility. 
No guesswork. No purchasing by faith alone. You know what you 
are getting. This certificate tells you exactly what...and how 


» much. Be sure the wire you buy is Certified...and branded. 


rigage 
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4 tha The Joppa fac ility was built for 
‘ Electric Energy, Inc., a group of five 
= oe | itilities under a contract with the com 
le mission to supply energy to the atomic 
4 plant at Paducah, Ky The accounting 
Vit, fice critica of Ebasco was based 
CP. cor 
ence is costs ros Ebasc asserte i 
ZS. that the dith ilties stemmed from 
os d settlement of the fe disp 
ll cor tric energy, Ebasc I 

Lehi 0. = 

be a Utilities, Inc., and the - 

ae at a great rate 

jimh home buyers in the 

Bore able period of last year 
aes For the other side of the moggum 


picture, as it pertains to homebuilding, 
see EW—April, '55, p. 104.) 


Wesco Chicago House 
Has 92,000 Sq. Ft. 


CHICAGO, 
products division of Westinghouse 
} 


ILL—The consumer 
Electric Supply Co. has com plete mov- 
ing into a 93,000 sq. ft. building whicl 
serves as warehouse, service center and 
ofhces of the Chicago-Rockford dis- 
trict 

Tadd V. Wake, manager, 


new building will provide expanded 


said the 


service for more than 250 Westing 
house dealers in the area 

Constructed of brick and steel, the 
structure has a two-story office section 
and a one-story warehouse. It features 
an eight-truck loading dock, a four- 
railroad car unloading dock, modern 
meeting and display rooms, a model 
kitchen, and parking space for more 
than 100 cars 


inland Water Transport 
On The Increase 
NEW YORK, N. Y 


inland waterways, considered virtually 


The nation’s 


defunct in 1920, have grown to about 
80 billion ton-miles per year. Traffic 
has nearly tripled since 194¢ 

The anlage rivers and canals now 
total 28,000 miles and represent an in- 
vestment to date of close to $2 billion 
The waterways carried per cent of 
the nations total freight in 1952 ac 
cording to Engineering News-Record 
McGraw-Hill publication. This com 
pares with 9.2 per cent for the Great 
Lakes; 13.9 per cent, pipe lines; 16.3 
per cent, intercity trucks, and 54.9 per 
cent for railroads. In 1943 inland 
waterways carried 2.6 per cent and 
railways, 71.9 per cent of the annual 
rotal 

Of the two major intracoastal sys 
tems, the Gulf Intracoastal Waterway 
carries far more commerce than does 
the Atlantic Intracoastal. There is con- 
siderable pressure to build a waterway 
across New Jersey (so that shipping 
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Yes, cooler, safer and more trouble-free opera- 
tion—longer and better protection—with Pierce 
Fuses! Their venting permits free flow of air 
through the interior—keeps fuses 10 to 40 
cooler—prevents afterblow by permitting dan- 
gerous gases and pressures to vent if a link lets 
go to protect equipment. 


Not only are Pierce Fuses high-profit items for 
you, but they're almost selt-selling because their 
quality is recognized. Their tubular bridge, tor 
instance, assures continually correct knife blade 


alignment and perfect clip contact. Cases last 
6 to 8 times longer. All Pierce quality Fuses are 
equipped with the famous Balances Lag Links. 
Yes, Pierce offers you the top quality fuses that Ai 
are above all competition! COLD 


Pays 


t Pays YOUR CUSTOMERS 


WRITE TODAY for thi helpful hooklet on 


fuses that positively avoid afterblow. 


PIERCE RENEWABLE FUSES, INC. 


LEICESTER NEW YORK 


OPERATION 

HIGH-PROFITS 

“REPEAT” BUSINESS =: a 

i 

aim | | 
| 

a 
QUALI FUSES 

weAT 
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STAPLE 
GUN 
for stapling 
P\NON-METALLIC 


SHEATHED CABLE 


5 8” STAPLE 
2 Conductor 14 
3 Conductor 14 


PRICES 


5/8” leg Length $2.25 
7/8" Leg Length $2.50 
Pocked IM to box 
The safest, most efficient stapling tool, ever devised for electrical wiring men ! No dange: 
of damaged wires or short circuits with special BUILT-IN GROOVE GUIDE at base 
of tacker. Self-feeding, automatic action permits user to staple-tack at his own rate of 


speed. One-hand operation frees other hand to balance self or steady object being stapled 
It all adds up to considerable savings of time, money and effort on electrical wiring jobs 


THE MARKET IS UNLIMITED . This sensational new product is sure to be a 
best-seller! With each Arrow Tacker you sell — your profits will continue to multiply 
through repeat business on Arrow staples. Remember ! Tackers need staples, like razors 
need blades 


°GALALLOY-COATED 


rust-resistant finish. 


Resin-coated for 
GREATER GRIPPING 
POWER 


PLACE YOUR SAMPLE ORDER NOW! 
ARROW FASTENER COMPANY, INC. 


One Junius Street, Brooklyn 12, New York 


STAPLE POINTS DIVERGE 


Send somple order checked below, of regular trade discount 
QUANTITY SOLD 
— 7-75 STAPLE GUN 
7-75 STAPLES, 5/8” leg Length ONLY 


1-75 STAPLES, 7/8” Leg Length THROUGH 


Send catalog and complete information 
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STATE. 


uld avoid open ocean off that state's 
northern shore), ar build a canal 
across Florida to tie the Gulf and the 
Aciantic Intracoastal W ate rways 

The Gulf system is handling an in 
creasing amount of industry in the 
Texas and Louisiana area, indicating 
the need of continuing improvement 
all along the network. In conjunction 
with Gulf needs is the Mississippi 
which carried 39 per cent of all inland 
waterway trafhc in 1950, as Compared 
to 10 per cent for the Gulf system and 
only o r cent for the Arlantx 
system. The ton-mile total of trathic 
on the Gulf and Mississippi systems 
has jumped 38 per cent since 1952 

( ipacity of any waterway 1s fixed by 
Capacity Of its terminals. Total cost is 
determined largely by cost of handling 
with actual towing costs representing 
only a minor fraction of the overall 
expense. Emphasis in the past has been 
on specialized Joading and unloading 
devices provided by private industry 
The trend now is toward municipal or 


authority operation 


REA Co-ops Moving 
Into Atomic Field 
WASHINGTON, D. C.— Rural 


Electrification Administration and its 
borrowers are moving on many fronts 
to keep up with atomic energy de- 
velopments 
One group of distribution coopera 
tives, the Seminole Electric Coopera 
tive, Inc., Madison, Fla., is undertaking 
n AEC’s Industrial Par 
Program to study the feasi 
nall central station, nuclear 
ype borrowers are seek 
AEC “access agreement’ and 
ipplied for security clearance for 
their personnel. One 1s in 
ther Michigan. Four other 
wrowers, in the west and 
hwest, have indicated definite 1 
to get AEC informati 
ve not as vet 
ance 
e Received Approval The Semi 
nole project has already received AEC 
l The object ot the Coopera 
ly is to determine it 
ar power plant can be developed 
tricity at Costs below 
those current in Florida, and to deter 
mine the suitability of small plants 
with a 10,000 kilowatt capacity for use 
in the system of member cooperatives 
idy will run for one year and 


ade at the expense of the co 
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A U TO M AT tI C T-754 
PRICE 
$15.00 
; 
~ a | 
a 
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Groove 
ENVELOPS 
Bs WIRES AND 
CABLES 
7 8° STAPLE 
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f electrica 


S. CURTRIGHT 


ments have 


verine 


1; 


AEC, 


1 
cess to cla 


Rapids, Mich., a px 
tive serving three 
eratives, and the 
Cooperative, Inc 
other power-type 


Under the acces 


The REA iministr 
Nels mM. Said 
farmers to prepare f 
idvent of mic pow¢ 

First, we've g te 
bout the f ss we 
high-cost white elep 

Wwe ve be ready te 

righ e comes. Thir 
keep up w sear 
rural electrifx 

Mr. Nelson continue 
basis il R 


14 distribution cooperatives 


cooper 

1 Coop 
Powe 
la 


powers 
Rice Leaders 
Darts 


Aloseriation 
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THE PEERLESS ELECTRIC COMPANY + 1403 W. MARKET ST 


Looking for a new market where price 
cutting is not the charm of salesman- 


ship? Then, investigate the Peerless 
Fan and Blower line for your indusé 
trial customers. There are many sales 


of air handling equipment made for 


maintenance, remodeling, and new 
buildings. Most requirements are for 
standard fans and blower Jobs are 


Engineers 
will help you to iron out any problems 
Peerless Electric famous 
name in the electrical field for over 60 


easy to figure, and Peerless 


has been a 


years, and Peerless wholesalers form a 
national network of outlet Want to 
know more? Write today for catalog 


SDA-160 and proposition 


FANS BLOWERS . MOTORS 
ELECTRONIC EQUIPMENT 


PEERLESS ELECTRIC 


* WARREN. OHIO 
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> 
B. Chance C He ects t 
tralic, M ale rvice office and ‘ q 3 
the field salec force whic} ; 
hors, guying equipment, protectiv | 
manager in charge of product line 
. 
The applicat ons for “access agree = % 
been filled by the Wol 
wae Electric Cooperative, Inc., Big d velo 
wer-ty pe ff can e 
You 
Com ales : 
New In 
| peratives will be given e 
ss ified cost figures and the Wil ine 
other information they need to study ‘ e* 
atomic energy as source of electri ms 
pe wer nd ippr. sc whatever pos 
tion, Ancher 
pecn urging 
1 three wavs \gvs 
ts Second ES 
ic when the 
= 
: Wwe ve got to = 
our field of 
that on the 
EA. the pros 
pects were not bright for taining —- ' | 
power-cost red rons in near — 
future through se of at == 
< ve 
energy As of now, 1 r power “ee 
of plant locations —— 
nis ter 


Pullman Manufacturing Co. 


_LATI OBE. 


Copper Capacity Sufficient 
For Present Needs 

NEW YORK, N. Y.—With low 
copper stocks and a strong demand, 
some time is likely to elapse before the 
supply-demand situation may ease, 
Louis S. Cates, chairman of a 
Dodge informed stockholders at 
the annual meeting held last month 

He pointed out an important ele- 
nent in the overall copper situation is 
the fact, that despite the present high 
rate of foreign consumption, there is 
an excess of foreign pri xductive capac- 
ity. 

Should consumption decline abroad, 
imports of foreign copper would in- 
crease, probably substantially, said Mr. 
Cates 

Thus continuation of a good copper 
market domesti ally is, tO a consider- 
able extent, dependent upon the main- 
tenance of a high rate of consumption 
outside of the United States The 
developing tightness in copper supply 
abroad forced higher prices there 

He noted that the wide disparity 
between domestic and foreign prices 
resulted in the export from the United 
States of large amounts of copper 
scrap and of refined copper, largely de- 
rived from scrap. It also reduced the 
amount of foreign copper entering the 
domestic market 

With present world productive ca- 

1¢ order of some 240,000 


tons monthly, there is sufficient capac- 


ity for present needs 

Mr. Cates closed the meeting with 
the reminder that labor difficulties seri- 
ously interferred with the flow of cop- 


1 


per to the market in 1954 


Jurisdictions Of Unions; 
AFL-CIO Analyzed 
NEW YORK, N Sixty-seven 
per cent of the met ship of the 
new labor federation sta formed by 
the AFL-CIO merger, belongs to 
unions that are either industrially or- 
ranized » unions that combine craft 
i i nionism. The remain 
ing 33 per cent of the new federation’s 
nions which 
rganizations 
the National Indus- 
rial Conference Board covers the 
leclarations of jurisdictions in the con 
every union presently 
the AFL and CIO—123 
30 CIO unions—and there- 
he entire 16,026,880 
ot the unions in 
re new federat 
e Summary of Findings—The anal- 
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ysis Of the constitutions of the unions 
that will probably be members of the 
new federation shows the following 
Ot the 153 AFL and CIO 1 
93 are organized a 
These I 
of 5,249,976, o1 


unions, 


craft basis 


have imed 


r cent, of the 


tederation’s membership 


Forty-eight of the unions are organ 


ized on basis and 


a strictly industrial 


claim 4,166,993 members, or 
cent, of the federation’'s 


Four unions with 


bership of 4,293,11 


nave deciarations of 


tions, that for 


be 


their constitt pract 


purposes, can isidered 
stricted. That is, 
accept members f: 
crafts i 
Eight unions 
bership of 2,316,794, or 14 


unions 


with a clain 


are basically craft 


constitutions have been revised so t 


they may organize large groups of un 
skilled production workers on an in 
dustrial basis. They have frequently 
followed this practice 

e The Craft Unions — Of the 
craft unions in the new federation, 85 
are from the AFL and five from the 
CIO Craft unions are defined 


unions which 


Ys 


iccept miy workers 


particular craft, or related crafts, 
members CIO craft 
have a total, 
48,350, which is but 
the membership of the new federation 


The AFI 


embers, or 32.5 per 


craft unions claim 


will constitute the 
unionism in the merg 
A tew of the AFI 
very large. Most of 
5.000 to 10.000 members or 
small. Many of 

gularly 


very 
unions a not re 
since 


active Organizing, 


established in their own 


limited, field 
e The 


ing t tne 


Industrial Unions 
NICB 


e merger wit! 


S1S, 
comes int 
idustrially 


unions 
Claimed membDersn 


879 

has 22 unions organ 
industrial basis 
membership 
industrial unions 
their constitution 

all workers na eiven 


e The Combination Unions 
AFI 


mions wit! i 
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we GRO 


your industry. 


TOGETHER 
Thanks, lo Your Cooperalior 


The phenomenal growth in the acceptance of 
RAWLPLUGS and RAWL PRODUCTS reflects a 


splendid spirit of co-operation from everyone in 


The more co-operation we receive the greater our 
responsibility to keep pace with modern products 


and your modern methods. 


TODAY MORE PEOPLE ARE USING 
RAWLPLUGS THAN EVER BEFORE 


Write TODAY for catalog 


RAWL-TAPERS 


RAWL-DRIVES 


RAWL 
TOGGLE BOLTS 


RAWL-ANCHORS 


RAWLDRILLS 


RAWLPLUGS 


THE 
RAWLPLUG Co., Inc. 


271 Church St., New York 13, N. Y. 


CARBIDE 


RAWL 
LAG SCREW 
SHIELDS 


¥ 1955 
eee 
5 may 
mem 
r cent 
thicis 
nization 
ire 
ve enher 
ire very 
smaller 
nyage in 
ey are well 
~Accord 
the AFI Che. 
> \ <= 
The CIO = “i 
2/ 
laimed — 
RAWL HAMMER. SETS 
lare in : 
AKC i} 
ship of 2,316,794, or 14.5 per cent a pais i 
combine bor crat if idustr 
i 


unionism—boilermakers and __black- 
smiths, bookbinders, electrical workers, 
machinists, meat cutters, molders and 


foundry workers, retail clerks, and 


by ~*~ \ upholsterers. It is to be noted these 


were originally craft unions, but as 


f 


Combination Unit containing industry &rew and mass pr duction 
1.100 amp. fused main pull-out became more common, many of these 
2- 60 amp. fused pull - outs for 

range and water heater 
12- 30amp. branch circuif tuses that large groups ot unskilled workers 


could be admitted 
e Broad Jurisdiction—Four unions 


unions amended their constitutions so 


in the new federation, with a total 
claimed membership of over 4 million 


have declarations of jurisdiction in 
their constitutions that are so broad 

: ind so flexible that in practice they 
Three of these organizations—automo- 
tive workers, steelworkers, clothing 


workers—are CIO unions and are 


basically industrial. The fourth is the 
AFL's Brotherhood of Teamsters 
which is predominantly a craft union 


Small Business Agency 


CLARK adds a Outlines Its Duties 


WASHINGTON, D. C.—The func- 


tion of the Small Business Adminis- 
MORE THAN A NEY LABEL tration, which has received the widest 
attention, has been its lending pro- 
gram. The administration is authorized 


cerns for construction working capital 


“American” Service Entrance Equipment is now a part of and other purposes, and disaster loans 
the Clark line of high quality electrical products. Thus the to help rehabilitate small firms and 
“American” line now represents the combined manufactur- which have been damaged by 
ing and engineering skill of Clark Controller, and the special- torms, floods or other natural dis- 
ized experience of American Electric Switch—both in busi- asters 

ness for over a quarter century. Wendell B. Barnes, administrator, 
The new Clark-American label assures now that all American Small Business Administration, in a 
Electric Switch products are manufactured to the same rigid speech read by Special Assistant Robert 
specifications that guarantee the dependability, quality, dur- C. Jones to the recent National Con- 
ability and long trouble-free service of other products that ference of Business Paper editors, said 
bear the Clark trademark. that business loans are limited to $150,- 


Factory stocks, complete stocks in strategically located ware- 000 to any one applicant. Some im- 
houses, plus stocks on shelves of distributors throughout the portant restrictions on them, he noted, 
country, provide fast, efficient delivery of the following: re that a loan cannot be made if 
ivailable on reasonable 


ling sources; a 


Ceneral Purpose Switches Outdoor Service Entrance Switches 

Fuse Pull-out Service Entrance Switches Outdoor Safety Switches ter! from private lenc 

Fuse Pull-out Main-Range-Lighting Fused Lighting Panelboards lirect government loan cannot be 
Combinations Dead Front Distribution ; 

Door Pull-out Service Entrance Panels 

Switches Magnette Circuit Breaker sat ith us in a loan,” and all out 

z Toggle Type Service Entrance Switches Panelboards ins must be of such sound value or 

Fuse Cabinets and Branch Circuit Quicklag “De-ion” Panelboards 

Attachments Nofuze Lighting Panelboards 

Visit our booth 131A at the NAED Convention repayment 
Conred Hilton Hotel, May 22-25, 1955 
e Over $64 Million—"As of March 


American 15, 1955, we had approved 1,279 busi- 


ness loans totaling approximately $66,- 
ELECTRIC SWITCH DIVISION 800,000. Of these, 66 per cent are in 


articipation with private lending in- 


if a bank is willing to partici- 


iread as reasonable to assure 


titutions In 75 per cent of these 


CLARK CONTROLLER inn, fe Small Busines 


iministration’s participation 1s on a 


1146 East 152nd Street, Cleveland 10, Ohio deferred basis, which means that the 
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bank will disburse the entire loans, and 
most likely the funds for which the 
agency is committed will never be 
withdrawn from the Treasur 
The administrator cited as further 
evidence of this policy, that the agency 
not long ago offered for sale to banks, 


and any other lending institutions 


which might be interested, $5 million 


in direct loans 
were not being 
adequately secu 

which had been outst: allie for 
months or longer They bear 

at the rate OF Six 


and have an average 


per cent 


regional office of the 


uils on the loans whit 


rrently being offered his tall . 
You, too, will put your stamp on the 
we have made only 11 Arro line when you use any of Arro’s devices for 
solving your drilling and anchoring problems. 
e Government's Contracts—In the 
disaster loan program the Small Busi 
ness Administration has 
1,109 applications amounting about ee 
$7.42 Over hal ich i 
were 
canes which caused hea. lamage to 
e Caro > SCREW EXPANSION SHIELD 


lantic Coast states 


sponsibility of the 
Administration is to 
ISINCSS | 
governments 
and Services Mr 
There is a growing cooperatu 

xerween the Defense RIVETED 
Business Administration, BOLT 


and tn ] ould e incr A 
opportunities for small firms t 1 or EXPANSION SHIELD Ocean <) 


rt 
y LITTLE MA R TURNBUCKLE 
ARRO 
WOTKINE 
I Barnes, to help 


FOUR-POINT HAND STAR DRILL 
MACHINE SCREW ANC 
The agency certifies to 
low-bidding, small firms to 
4 THREE-POINT DRILL POINT 
vernment contracts 1 in 
helned ti 


more $5,800,000 in awards 
We ask small business owners FOUR-POINT DRILL POINT 


their facilities with the agency 


field offices so that we can notify them 
f government prime contract oppor 
unities 
10.000 
last nine 

HOLDER 


LEAD BOLT ANCHOR 


ent pport mities 


o Thad joe—th See your industrial, hardware or electrical supplier 
Administration's third 


management a 1440 Boone Ave., Marion, OF 
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TWIN CONTACTS 
locked in by 
new retainers 


on Tr ine 
PUSH 
BUTTONS 


New interior design of Trine 
Push Buttons features re- 
tainer that locks twin con- 
tact (self-cleaning) mechan- 
ism securely to button hous- 
ing. Never loosens .. 
always holds tight . . . com- 
pletely trouble free . . 
eliminates service cal! 
backs. Favored by contrac- 
tors for its permanent instal 
lation features. 


THIS NEWEST DISPLAY FEATURES TRINE TWIN CONTACTS. 


on ebony 
plaque 


Your name or your 
customer's name en 
@raved—or shipped 
without engraving 


frine’'s newest display simulated 
weed grain background perfect for 24 
preven best selling push buttons—all 
different—in assorted finishes on solid 
thiek. Easel for standing: eyelets for 
hanging. Packaged Deal includes sam- 
pie display and introductory 


Attractive double 
Orice card for easy 


stock of 39 assorted push buttons 
(packed in individual, colerftul Trine ail prices 


bexes) for a total of 63 gush buttons 
You pay only for push buttons. Label 
ed shipping carton for mailing 


detachable cost card 
with complete Dis 
tributer - Dealer 
price information 


Write for 
cataleg 


«) MANUFACTURING CORP. 
N Yor Ve We 


186 


It publishes three series of leaflets 
On important management and tech- 
nical subjects, written largely by recog- 
nized experts in private industry. More 
than 1,700,000 copies of these leaflets 
nave been di 


numerous business publications have 


stributed In addition, 


reprinted or summarized the leaflets, 
while trade associations and other 
private, lending organizations have re- 


printed and distributed many thousands 


The Small Business Administration 


also sponsoring a number of Ad- 


igement Courses in 


MIinistrative 
cooperation with leading universities 
and other educational institutions 

We began this program on a test 
pring, Mr. Barnes told his 


listeners sponsoring pilot courses 
with the University of Wisconsin and 
the University of Richmond Be- 
fore the start of the course. our field 
thee statts canvassed small business 


owners of the test cities, Milwaukee 


and Richmond, to learn whether they 
would be interested in attending the 


courses, and if they were interested, 


what subjects they would like to have 


The agency assisted in planning the 


courses, S€ lecting the subjects, and 
served as co-sponsor. The universities 
assumed the educational and financial 
responsibilities for them The re 


sponse was so favorable that the pro- 


gram has been expanded to include 54 
courses in 40 educational institutions 
luring the 1954-55 school year. About 


000 small business owners and man 


agers are now attending such courses 


Southwest Population 
Trend Upsets Predictions 
WASHINGTON, D. ¢ ~Popula 
on trends, pointing strongly toward 
tions southwestern States, are 
running contrary to pre lictions made 
right after the end of World War II 
Experts then saw a rising trend to the 
theastern United States 
According to provisional estimates 
f the nation’s population, the number 


tf inhabitants rose 8.6 per cent during 
he years 1950 through January 1955 
This means a total of 13,025.000 


people greater than the last census 


Between April of 1950 and mid 
1, California, Nevada, Arizona and 
New Mexico gained new inhabitants 
it more than double the national rate 
Utah, Colorado and Texas did better 

in the national rate, as did Oregon, 
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ana. Only Flor 
sast, which more than 
iational rate of growth, 

id as well as the nation as a whole 
. Less Than Half—West Virginia 
lost population in the 1950-1954 pe 
Kentucky, Tennessee, Mississi ippi 
ma gained at less than half 
itional rate. Virginia, North Caro 
id Georgia were a little better 


me, were still below 


; growth east of the 
Mississippi river has been in Delaware 
Connecticut, New Jersey, Ohio, Mary 

ind, Michigan, Indiana and the Dis 
trict of Columbia also bettered the 

national rate 
New Hampshire has lost population 
Maine, Vermont, Rhode Island and 
Pennsylvania {1 at less than 
ilf th rat New York 
Wisconsin and Illinois 
in, at le Ss than tin na 

I pace 

The Reasons—Reasons for the 
tion shifts are not hard to 
it and New Jersey 
ning New York 
well as ind IStries 


€ over-crowded 
ial enter 


hrysler tank 


1 of Delaware's 


spe 
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Increase your volume 
with “Triangle” Infrared 


That's exactly how it works. You supply the facts and Triangle evalu- 
ates them . . . does the testing and engineering . . . prepares the draw- 
ings, specifications, and thereafter quotes a firm price. 


It’s just that easy to sell INFRARED in your territory . . . just like add- 
ing a staff of experienced engineers to your organization without in- 
creasing your payroll by one penny. No extra services are needed 
to enjoy these extra profits! Under normal circumstances, you supply 
the facts... make the sale. 


EXPAND YOUR SALES VOLUME ON ACCESSORIES 


Wherever Infrared Heating is sold, the market for accessories is auto- 
matically expanded. You'll do a “plus profit” business on such items 
as boxes, wires, switches, panelboards and lamps, and as you well 
know . .. this is good business. 


CAPITALIZE ON THE WIDESPREAD INTEREST IN INFRARED 


Every industrial concern in your area . . . where finishing, baking, dry- 
ing, or preheating is an integral phase of the processing procedure 

.is a logical prospect for a Triangle Infrared Oven. Industrial 
management is currently interested in faster production, at lower 
unit cost, to maintain a competitive position. We'll be glad to supply 
you with more information. Write to: 


TR ANGLE EQUIPMENT CO., INC. 


a 
XA 
Vavia Lyor formerly a tant sale Pe 4» a 
Manager now sales pr > 
ned the fiery 52 The | ag” = 
ENJOY THE “EXTRA” PROFIT! — 3 
bur, at the same 
the national rate % 
4 
» 
( iif 
have moved out of . 
city into adjacent dist: 
Growth in new 
prises, notably a new 
plant, accounts for 
growt! 
i 
Florida is rapidly becoming home BY 
for retired people. Industry, stores and 
services thereby increased in number 
1” group 
migra 
Michigan, Indiana and Ohio have ae 
mostly been from Kentucky, Tennessee, ‘ 
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Modern 
Lighting 


for 
Because '‘Vogue- 
Lites'’ are made with Modern 
the unique, patented H 
Swivelier Spring-Tension Interiors 
Socket, they “stay put 
...atany angle!” Air 
Force tests show de- 
crease in tension after 
10,000 adjustments.” for use in 
Adjustable lighting units in HOMES - HOTELS - MOTE LS 
hotels, hospitals and dormi- DORMITORIES - HOSPITALS - ETC. 


tories take a lot of punish- 
ment. Swivelier’* Vogue-Lites"’ 
are built to give long service. 


Sell the best in adjustable 
lighting — make friends, make 
dollars! 


GLAMOROUS 
DECORATOR 


Colors 


Write Dep't EWS 
for complete 


free catalog 


1¢ latter states 
he former industrial- 
rs to be the main 


losses in the grain belt 
id tro economic reasons 
drought conditions 
ly cheap 

industrial 

the Cali- 
attraction, 

many people 


retiring 


Why Contractors Fail— 
Are You Surprised? 
NEW YORK. N. Y.—The number 
of contractors who failed last year rose 
Bradstreet report gives 
reasons why. The re- 
pes « f contractors. It 


vn as to the types of 


contractors vanished 
ene They left ap 
illion in debts be- 
re, acct rding to 
number of con 
7 per cent over 
in per cent in 
| 


bhi 


e Some Are Beauts—The credit 


hirry } 


as « e up with some rea- 

hey looked into 

i failures and 

1) } 

cent could be 

uct is neglect 

were cited 


the 


whorignt 


to mean 


DENISIVE 
SIVE 


idequate Sales 


wer 
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: 
Ate 
Lie ences in wages 
1 sta 
reason 
The minor 
The Name In Adjustable Lighting 
wa 
. 
was not broken 
contracting firms 
| fri 
pr 
Ved hit 
| D 
|} tra 
1¢ 
|} ing 
sons why 
the backs 
rrace ( 
eel 8.1 per cent lacked experience in Ml 
line. people in't know enough 
: 
= mE g business in gen 
enough about business management 
ine ad arod Thei ex nperien 
nz ana production Cir experience 
19.3 per cent were dom in 
the lump sum of various personal fail 
SALES OFFICES & SHOWROOM. 30 IRVING PLACE, NEW YORK 3, pe sons, Hike In 
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Our Retired People— Money Saver for Contr actor Ss 


A Drag On The Economy? 
NEW YORK, N. Y Will the 


lar i he head tl eee 4 


that the na 


answer is No 


A Riance at the year ] by Way 


sweet 


some of the salient 
up by McGraw-Hill 


CCOnOMICS 


now 


become a much larger share of 


rise in the nex Q years 


theretore, increase auctt 
be able to offset the effect of the a ing ! 
population 

e Size Of Group 


FIXTURE 
HANGER 


nto a wheelchais y 197 ALIGNS FIXTURES INSTANTLY 
total population will conceivably reac ..WITH A TWIST OF THE WRIST 


| million. About 20 million or 9.4 
of all people living in that year may ' ; ' 
people Here's a real payoff item to show to every contvactor on your list. It's a 
a ‘ : time saver that will help him cut installation costs on every fixture he installs 
fen if Ip} =: Margin, and in —and makes a profitable tie-in on every fixture you sell 
900 about 4.1 lid. Thus, percent 
gewise, the retired group still wi The SIMPLET ‘‘Friction-Set" Hanger mokes aligning any fixture as easy as 
not make a deep dent into the total turning a bulb in a socket. Just attach it to an outlet box, then rotate the 
population arms to any position. The job's done! Only the arms move—boase and 
Furthermor. the harp increase receptacle remain stationary. The exclusive SIMPLET Friction Ring then holds 


he the older sartinas | the fixture firmly in any selected alignment. 


Hanger, made of codmium plated steel, mounts on 3%,” or 4” outlet boxes 
with no other fastening necessary. Two wire, 15 amp. receptacle is mounted 


S a result Of population patterns al and assembled at the factory, ready for use. Complete with two 5’ chains 
ready set during the €arly years of and cord clips. Also available with bushed hole, or 3-wire solid ground 
I} ret ot 


receptacle 


Latch on to this profitable extra business now. Order today for quick delivery 


SIMPLET ELECTRIC COMPANY 


WHOLLY OWNED SUBSIDIARY OF IDEAL INDUSTRIES 


1047 PARK AVENUE * SYCAMORE, ILLINOIS 


Ine 
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uons working population will be un 
able t produce enough go ls and 
services tO maintain our mid-century 4 | 
You will be comforted to know . me 
f 
Statistical projections indicates 
that our retired population will not 
become large enough to impair the 
country s productive Capacity Here are 
points as rounded 
s dep rtment of \ 
l. The old age group will account 
™ 
ror of the tal population in \ 
1975; mm it represents 8 It will 355° Adjustment \ 
\ 
the total population by 1975 than it Be, \ } a 
Is now > 
\ 
irthermore, Dy the end of the 
century ti sroportion of older 
tury the proportion of older people 
to the total population may shrink 
». Output per man-hour will con 
(0 
J, 
made ot cw served 
their 6Sth birthdays is growing at a 
rate that considerably outstrips any 4 
} MOLI ey 
Even gh the retired populatior 
is increasing at a very swift rate, the 
> a 
= 
population will probabl aper off 
toward the end the entur 
19 Wil De survivors from the years ye 
+] 
older portior the population wi 
be mM posed rs from the = 
ny 
years rth rat rit the 


CHELSEA 
ATTIC FANS 


ep You by the 
Trend Toward Comore” 


. . . Built-in air cooling is the low cost ‘extra’ that 
adds tremendous sales appeal to new homes... 
You can quickly and easily install a Chelsea Attic 
Fan in either ceiling. or attic wall—everything 
needed to do the complete installation is included 
in one package ... Chelsea Attic Fans, approved 
for FHA financing, can also be included in your 
home modernizing contracts for extra profits ... 


21 MODELS 
TO CHOOSE FROM! 


... Chelsea Attic Fans are available in horizontal 
discharge, vertical discharge and convertible hor- 
izontal or vertical discharge types... Fan diameters 
range from 24” to 60” with air deliveries of from 
5,100 to 29,700 cubic feet per minute—Certified 
Ratings .. . All fans carry Underwriters Laboratory 
approval and are guaranteed for 5 years. 


Chelsea's patented 
spring mount ng 
insures quiet, 
vibrationiess service 

. Gives complete 
customer satisfaction 


CHELSEA FAN & BLOWER CO., INC. ~~ 


PLAINFIELD + NEW JERSEY 
MANUFACTURERS OF INDUSTRIAL & HOME VENTILATING EQUIPMENT 


depression burdened 1930's. Thus, 
even assuming a continued increase 
in the human life span, the older group 
will probably increase at a slower rate 
simply because a sufficient number of 
people werent born in the 1930's to 
maintain an increasing growth rate. 

e Potential Workers—If a critical 
shortage of labor were to develop, the 
appeal for older workers would have 
to be directed somewhat more strongly 
toward women than men. Since 1940 


the “weaker sex” has tended to outlast 


the “stronger,” and by 1975 approxi- 
mately 58°% of all individuals over 65 
will be women 

To keep older men on the job, it 
will be necessary to reverse the trend 
toward retirement at 65, which has 
become increasingly popular during 
the first half of this century. In 1900 
about 63 of all men 65 a over 
had jobs, but by 1950 only 45‘ of 
this age group worked. And about 
half of these older men still working 
in 1950 were self-employed 
e Non-productive Groups — To 
evaluate the full impact of a large 
retired population on the labor force, 
it is well to consider the size of the 
other nonproductive groups for which 
the labor force must produce. These 
include children and non-working 
women 

Children are becoming a propor- 
tionately larger group in the age 
structure of the total population. In 
1940 only a of the popu- 
lation was under 15, but it is increas 
ing and will rise to about 30°@ in 
1975. It will probably stabilize around 
that level 

A particularly large number of wo- 
men may withdraw from the labor 
force after 1970. At that time about 
20 of the total ypulation will be 
women between 20 and 34, and the 
proportion will probably rise sharply 
after thz ca years. Many of 
these won may want to leave their 
jobs to ré amili So far in this 

this age group 

have only accounted for about 16% to 
17 
e Effects On Production In all 


likelihood, increased productivity will 


of the total population 


unteract any shrinkage in the num- 

an foresee 

increasing 

of retired people and of 

will spend more ars 

ibl creation of 

a sizable class of nonworking women 
in their twent! i 

In 1975 the 


pis 
f 
\ 
a 
733% 
> 
\ 
“ty 
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roughly those between 15 and 64 
will dip to about 60 cl al [ j 


population. Although this ratio 


working-age to non-working-ag 


groups is smaller thar have prt 
viously experienced it not far out PAINE SPRING WING 
of line with earlier years. In our 20th TOGGLE BOLTS 


century experience, the 


population, when measure 
the total population, has rang 
a high of 68 in 
62 in 1900 

Actually ,the prospect 


groups shrinking somewhat 


tion to the total population 
dangerous, since even in period PAINE CONDUIT AND 
high production only about 40 5 PIPE CLAMPS Our 
the total population works. The work p . . , 
Paine na 

age group itself is never fully em- j : thin wall and 
ployed. Many people yarticularhy rigid condu 
ployer ian people, pa 
housewives do not want 10bs: others — ITs C 0 C 
are not able to work. In 1975, assur ue bushir 4” Pais 

rider people choose t 


after 65, industry will 


60 of the population for potent 


workers. Since all our production it PAINE EXPANSION PAINE “SNUGFIT” 


1950 was accomplished by about SCREW ANCHORS PIPE HOOKS 
of the population, and since better : 
number of workers needed per unit machine tools, shelving , 

of output, industry should find sufh slectrical and plumbing e fit 
cient human resources to tap in 197 ¢ 

e Conditions—For pulation in each | es fast ir i 
to hit the 221 mullion mar rojected 


by the Census Bureau, three 
tions must prevail 


fertility rate existing PAINE “SUDDEN DEPTH” PAINE PERFORATED 
and 1953 must persist throughout th DRILL BITS HANGER IRON 
period; (2) the mortalit 
declined sharply between 
1950 must continue to d 
1960, 
60 to 
period 


must be 


social ul heavals luring 
such as ae depression or epid PAINE HANGER RINGS 
AND BOLTS 

Lightning Theory Involves p 

Electrification Process a B 
NEW YORK, N. Y.—Lightnin 

which kills 400 

the U 


ec ior 


Other Paine products: 
Outlet Box and Fixture Hengers, Flettened End Leg Screws, Stowe and Lag Bolts 
Machine and Wood Screws, Wood Screw Anchors. Specie! Hanging and Fastening Devices 
Write for the Paine catalog, showing sales producing dealer displays. 
Causes 


place? ; | : THE PAINE COMPANY, 3 Westgate Rood, Addison, Ill. 


Art the present 


The Best Craftsmen Always Take pAINE:’ 


Mm ke 
king age Paine Spring Wing Toggle 

against Bolts provide secure and ie 

1 from permanent fastening in 

W na e1ungs 

low of of w plaster tile 

sheetr et rst easy 
to install. Type na sizes 3 

> 

e 
e 
condi 
6 
> 
» 
PAINE PIPE STRAPS 
} e Pipe tray l and 4 3 
hole t ipport 
thin wall 
‘ tee beaded 
‘ ext ength, with no 
our forest hires, iS still feared Dy from %" to 8”. rer edges 
. humans and not fully understood by 

caused | 
Cipitatior 
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precipitation particles become elec- 
trically charged is still very much in 
doubt. There are at present seven 


different mechanisms that have been 
advanced to explain the electrification 
of precipitation. Dr. Bernard Von- 
negut, who pioneered in rain-making 
and is a physicist at Arthur D. Little, 
Inc. has proposed a new theory of 
electrification that is not dependent 
upon precipitation and states that 
electrification occurs long before pre- 
cipitation has occurred. He recently 
presented his theory to the American 
Meteorological SOCIETY at N 7. U 

e The New Theory—lIt is a well- 
known fact that the charge in the 
lower atmosphere near the surface of 
the earth carries a slight positive 


charge. This positively charged air 
rises with strong updrafts to upper 
levels to form positively charged 
clouds. Fast negative ions from the 
upper atmosphere are attracted to the 
surface of a positively charged cloud 


and attach themselves to the cloud 


particles and become changed into 
ions of low mobility. These negatively 
charged particles are swept by down- 
drafts to the lower part of the cloud 
This is a continuous process and after 
a length of time a strong negative 
charge is accumulated in the lower 
part of the cloud 

When this negative charge becomes 
sufficiently large it causes a discharge 
of fast positive ions from points on 


the earth's surface. These positive ions 


2 become attached to fine particles, al- 
! ways present in the air at low levels, 
& ind are thereby transformed into ions 


of | mobility. These positive ions 


are then carried uf to the 
Mr. Wholesaler - Increase your Profits 
increasing the positive charge in the 


with this High Quality Line! upper part of the cloud. This in- 


rease in the positive charge increases 


Higher List Prices and more liberal the negative charging rate, intensify- 

ing the negative charge on the lower 
° ° ’ Di t | part of the cloud. This results in a 
Distributor $ iscoun S: boot-strap” electrification process and 
harges become large enough to 


WIRE CONNECTORS CABLE FITTINGS 


° GROUND FITTINGS e CONDUIT FITTINGS early research work concerning cloud 


seeding, which he conducted at the 
| IT US AT «  Metalectrics’ suite, CONRAD HILTON HOTEL General Electric Company, and for 
s during the N.A.E.D. Convention more recent work on cloud physics 


M E TA LE C TR NC. Ay Key To Electronic Light 


—Phosphor “Sandwich” 
BALTIMORE, MD.— Electronic 


light can be simply described as 
677 BROADWAY © NEW YORK 2. N 7 the result of repeated stimulation of 


—*~ infinitely small “electron pockets,” it 
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FOR 

\ 

YOUR 

known for_his 
‘ 

> 

192 


day. As we unlock even more of the 


be used to light our homes, bur we 


proving the performance of present 


ent lamp ind eé rel 
day fluorescent lamps and even tele 
vision picture tubes that also use 


into light by another means 
e ‘Sandwich With Holes’—W ithin 


the “sandwich” layer of phosphors in 


an electroluminescent cell are both 
illow and deep pockets” of elec 


trons. When the electric field is 
plied i 

mediately emptied of electrons, but 
the deeper pockets continue to alter 
nately supply electrons and store then 
up again as 
in 


resuit 


structure of the phosphor, visible 
light is produced 


e Simple 


While 


powe r 


useful 
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was explained by a research scientist 
of the lamp division of the Westing- 
house Electric Corporation 

In a technical paper delivered this 
ear before the American Physical 


Society, Brian T. Howard discussed 


the phenomenon of electro-lumines 


cence, the scientific term for “elec 


tronic light,” and defined the relation 
ship berween the amount of light 
produced and the voltage and fre 


quency of the electricity used 


Electroluminescence also some 
times called ‘cold light—is simply 
producing visible light by placing 


of bet ween a 


metal plate and a glass plate with a 


transparent cond 


iayer 


icting film, and sub- | 
jecting this ‘sandwich’ to an electric | 
field 

e Reported 18 Years Ago—' The 
phenomenon was first reported some 
18 years ago by Georges Destriau, 
French scientist and consultant to the 


Westinghouse lamp division, and has 


since been extensively investigated 
in this country While it is still in | 


the development stage,” Mr. Howard | 


idded, “we are learning more every 


mysteries of the phosphor powders 
used, we not only bring ‘electronic 


light’ closer to the day when it might 


chieve the immediate result of in 


phosphors in converting electricity 


the alternating current is 


effect, turned on and off The 


rons 


Equipment 


ELECTRIC COMPANY 


152 Plum Street, Trenton 2. N. J. 


+ ene Weriohrr 
of suf ent Drightness 


Cot. 


circull breaker sa switc 
a 
Mer 
«TWICE AS CONVENIENT 
| Walp THE WEIGHT . 
It's easier to install, more convenient to use. After 
cleared from the line, a the handle restores 
instantly. There’s no hunting for fuses... no waiting toresct. : 
. . permit safe use of the full capacity of your atany 5 
switches. Inverse time delay necessary starting currents, 
mum iS a Continuous stream of elec It’s less than half the and half the weight co 
eo Yet, with all this extra value, the Heinemann witch — 3 
no more. For descriptive literature, request Bulletin 1411. 
ight in the most practi manner — 
HEINEMANN 
It goes on and of OU times a se na 
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The complete line of 
Quality Lampholders for 
PROJECTOR and REFLECTOR LAMPS 


Price Sees Good Sales, 

Stiffer Competition 
COLUMBUS, OHIO—A year of 
» } 


continuing high sales and rising new 


mpanied by greatly in 
was forecast in 

ise Electric Corp 
president. The 


al meeting 


Ne. 640. All o venitvue tor net sales billed approaching the 
nd stein te A nek 
Ger Por record hed in 1954. New orders 


will exceed last year’s 
10 per cent 

, the Westinghouse 

rnat competition 

intensified in all 

panys operation, 

ull on prices.” 


SPAR 
March Construction 
Me, 600. Drown stool, Another Record 
WASHINGTON, D.C —The value 
x new constr tion put in place ex 
h to $29 


for 


Accessories for 
MULTI SPARLITES 


@ Customer satisfaction 
» is sure with this line of 
y lighting equipment by 
Multi, a name known 
for quality for over 35 
years 
Send for bulletin 555 
for complete data ; 
Mult special catalog ns Jan March 
2954 on RLM Fluores- rotaied ( Dillon, an all-time 
cent, Incandescent Fix- the pe 1 and 20 per cent 
tures, Floodlights and 
Vi Proofs for 
Schools and Industry 
will be included upon 
yvour request 


Address Dept. ROK 


MFG. INC, 


ry 

| itt! 

' 

' 

' 

' At ril for 

a ' pWiiVIT) 

occasion was the th annua 
es ' ' Mr. Price told the stockholders that 
} Eevee mnanw called 
receive robdal 

we 

MULT! mark Dy more 

1 

wt At the same ti 

nas b cn preati 

No. 610 ' 

weather tight wit CONE 

3 4 ises i 

BUBBER seo! for PAR-38 and t 

wott lome resulting in a str 

MULT) 

- 

ee enh billion, setting a new high fm: the 

bie Pa ye month and closing t the most active 

rst quarter on 
if Ne. 602. Economy portable cost Mar tivity brought the first 
i quarter $8.4 Dillion, a 13 per 
hs. No 600C. Ploted steel with I ent immcreas r the previous Janu- 
yround spike ~ 

a the Departments of Commerce and 
SS Labor 

with SILICONE RUBBER gos seasonally {justed basis, new 
4 ket with bom cover = t 
construction acti in this years firs 
fe <>, } 
juarter re ¢d inprecedented 
int rate 34 as Con pared 
cluminum wit? I ni i rate of $35 Dillion 
~ = LITE for R40 

n the preceding quarter and actual 

4 Muy 

/ 

st 7) action box 

< 

ee st cluminum thre wo ‘ 

fienge with three hole 

ve 

> 

Sif 

MUL? 

a) 

Trough with pipe J 

sli fate 

pe: : $2.2 billion, were 4 per cent less than 
FLEC RI leclines in publi ising activity and 
4223 W. LAKE ST. re than offset a sustained ex 
I 
PEE pansion in state 1 local public works 
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Typical Mortgagor Analysis. 


In FHA Survey 
WASHINGTON D« Medium 


age WHO Duy hon 


FHA plan is between 34 


insured 


the age of 
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from molten metal to finished fittings 


to your customers’ 


% Wagner Malleable Fittings avail 
able in a wide variety of types and sizes, 
are purchased for service dependability 
In every case, your customers will get 
the exact quality required for each 
application. 

Exceptionally well packaged in attrac- 
tive cartons, these fittings make ideal 
shelf stock. Each carton is plainly 
marked for quick identification. It pays 
well to stock this line. 


LOOK FOR THIS MARK STAMPED ON ALL 


WAGNER FITTINGS 


E PRODUCTS CO. 


‘St., Chicago 6, 


‘ 
missioner Norman P. Mason reveals ; 
Analysis of the 6,500 mortgages in \ 
sured by the FHA in the first 10 days a ae 
of March 1955, according to Mr ‘af 
Mas n, snowed that tne cal mort 
gagor buying a new home was 346 
years Old, and that the typical purchaser ae 
Of an CXisting ! € was Siig iy over 
mortgages in 1939 | 
the typical new-home buyer at that} ae 
time to be 36.2 years and that of the} ‘a. 
typical existing-home Duyer to De 40} ‘tae 
years 
7 
In 1947, when many returning vet- ek 
erans were purchasing homes using SS 
combination FHA-VA financing, the ee 
median age for FHA new-home buyers , a 
was | years and for existing-home 
“he 
buyers 36.1 years. It is no longer} uA 
possible t mbine the FHA and VA} “a 
plans 
e Need Not Wait Buyers 
younger today than in pre-war years, | 
Mr. Mason said, because they do not 
have to wait so long to accumulate the \w : 
reg red equity nad be se maturities 
now extending in many cases ro 40 , te 
years permit lower monthly payments 4 
on t loans 
Over ) per cent of the new-home = 
buyers whose mortgages were insured oi 
between Mar 1 and Marct 0 of 
this year were under ) years OF age | 
od. ofl bus Ad, | one 
If and all bu lal | 
per cent were nder \ | 
| 
belief.” said the Commissioner. “that | 
most ples buy ses at the time ee a 
their young far es develo rather 
than at the time f the marriages — “~— 
e Percentages Cite Buyers of ex ; 
per cen we re over 50 te ELECTRICAL 

in per ct g 
buyers, were berween 40 and 54 

For buyers of both new and existing 
ind property it were highest : 
a the 351 MALLEABL ! 
group nred for Der ent of 
ent of tl existing-! Duyers 


cont 


starting ele 


hond, minute 


moplet 


n the 


ctric clock movement 
hand, sweep second hond 
nstruction sheet and diagram, 
ond a templote 


-A-WALL 


Modern...NEW 
Just what the public 
has been asking for 


This modern clock can be built 
into the wall with ease. Add 
beauty to kitchen, den, recrea- 
tion room, office, hail, show 
room, or mount into bedroom 
ceiling. 


Electricians are installing these 
clocks all over the country. 
Electrical Supply Houses are re- 
ceiving more and more calls for 
them. How Many Cails Have 
You Had? 


Retail Price $17.95 (plus tax) 


Write for complete information 
and price structure 


WISCONSIN CLOCK CO. 
Home of the IN-A-WALL clocks 


1561 W. WINDLAKE AVE. 
MILWAUKEE 15, WISCONSIN 


The clock comes in kit form. The kit 
ains ao well-known make of self 


hour 


for placing the hour 
woll 


UNIVERSAL PORCELAIN INSULATORS 


Insure The Quality 
of Your 


Wiring Jobs With,. 


@ You can fit all your 
customers requirements and make 
every wiring job a better job 
with Universal Porcelain Insulators. 
They have uniform body density, Fon 
high dielectric and physical strength js 
to resist temperature extremes, 
moisture, fumes, smoke and 

most acids. Put quality first 

— specify Universal Porcelain 
Insulators. 


CLEATS © SCREW KNOBS * NAIL KNOBS © HOUSE BRACKET INSULATORS © HOUSE BRACKETS © ANTENNA INSULATORS 


Electrical Industries 
Show Set For October 
NEW YORK, N. Y.—The Third 
National Electr: il In { istries Show is 
luled for the Oth Regiment 
Armory, October th through 14th 
T rmory is located at 26th St. and 
Lexington Ave., New York City 
S ess of t two previ s National 


in ciec- 


trical inst t ror will be a 


( I 
( B s Mtg. Cx 
O B ( I Boston 
H R ( The 
B | ( B 1 Ele 
Eng ce ny 
( I Mtg. ¢ Cable 
| I | ( le F Mt 
( ( ( luit ¢ Inc 
( ( I Columbia 
Metal | ( 
( I I Cx ( 
( Eagle |} Mfg. ¢ 
ETTCO W & Cable Corp 
I Fe Pacifi 


s& I 
Din 
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by t Eastern Elects | Wholesalers 
4 a the great demand for space for the 
( nd ce tor th 
how rding to Harold Meyer, co 
t Mr. Meyer announced that as of the 
be ning of the last week in April, 
90 per cent of the space for the show 
: mand for sf ter this year 
electrical equiy nt and modern tech- 
fe for electrical living be exhibited in 
a | New York City 
it The theme this year is, “Safety 
% } ican Hor 1B ess. A contest 
“ | to name the ntractor submitting the 
| best rograt lence of 
featur tf the s 
folloy st of ex 
] 
Equity nt ( rican Metal 
7 M ling ¢ Amplex Corporation; 
= | Arrow Conduit & Fittings Corp.; 
/ 
pak / 
j 
| j 
j j 
| 
| 
| | | 
/ 
j 
| 
Electric Co; Fullman Manufacturing 
tHe UNIVERSAL CLAY PRODUCTS CO. 
Gill GI xture Co., Hatfield Wire 
- 1549 EAST FIRST STREET @ SANDUSKY, OHIO & Cabk Continental Copper & 
nental per 
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McGill | Mtg r ( M Mtz. ¢ 

Nat Electric N 

Tube ¢ N itone In 
I Pittsburgh § ( 


EXTRA 


UNIVERSAL U-20SCB 


Black Synthetic Cover® 
Liquid-tight Flexible Conduit 


Square locked construction, galva 


nized steel! core, aluminum wire 


Air Freight Reductions 
CHICAGO, ILL—Air freight 


ons of fr 


Fifth Window Display 
Contest For Housewares 
NEW YORK. N. Y—W 
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and 44 


construction on 


wound on sizes *% 
full interlocked 

larger sizes, both with overall syn 
thetic cover to 


protect against 


liquid and moisture vapor conditions 


Also, available with Gray Synthetic Cover, Type U-20SCG Shipped in 
standard packages *s” through 2” conduit sizes. WRITE for ELECTRI 
CAL DISTRIBUTOR Schedule U-20SC 


UNIVERSAL 
METAL HOSE CO. 


2107 South Kedzie Avenue, Chicago 23, Illinois 


_.. HOLDENIine QUALITY in, 
Competitive Priced Fixtures. 


THIS FULL METAL END 
CAP IS UNIVERSAL —> 
IT GIVES SOCKET 
PROTECTION YET 
IT CAN BE TURNED 
AND USED AS A 
CONNECTOR STRAP 
FOR CONTINUOUS ROW 
LIGHTING LIKE THIS___f 
ELIMINATING TIME 
AND COST OF CLOSE- 
NIPPLING IF DESIRED / NT 
EASY ACCESS” STARTERS— . ™ AN REFLECTOR 
NO NEED TO REMOVE LAMPS. SLOTTED FOR UPWARI 


SO EASY TO SELL..WITH THIS STORY TO TELL! 


WHITE REFLECTOR ANE 
NNE REC DARK 


AVAILABLE 
OMPONENT 


Se HOLDEN une cm 


230! SCRANTON CLEVELAND 13 OMIO 


WRITE FOR DETAILED INFORMATION AND PRICES OW THE COMPLETE 


HOLDEN Line 


steel; Heinemann Electric ( Hope nan 
Electric Co.; Harvey Hubbell, Inc 3 
Ilsco Corporation; International Regis # 
ter ( Jenkins Bros.; Keystone Mar | 
facturing Co.; Knight Electrical Prod 
rod 
ucts; Leviton Mfg. ( In 
a 
du th Rubber Cx Prvne 
Ritten se Sales Corp.; Pyramid In 
Strument ( rp Rawplug ( 
epublic Steel Corp.; Rhode Island | 
Insulated Wire Co., Inc 
Rodale Manufacturing ( Inc 
Royal Electric ¢ In Mark Simpson ad ; | 
Mfg. Co., Inc.; Slater Electric & Mfe e 
Co.; Steber Manufacturing The 
Steelduct Co Ston | Products 
Swivelier Inc.; Thompson Elec 
tric Tilden Tool Mfg. Tork 
Clock Co., ] 
lock Ci Triangle Conduit & 
Cable Co.; Trine Manufacturing Cor 
Wadsworth Electric Mfg. Co: TI 
Wiremold ¢ ompany 
rat 
on electrical equipment shipped fi 
Washington, D. C.. to four Californ eee Pe 
United Air Lines Under pr ns | 
tne rat n § tems vil 
the nation’s pit to | Angeles, Ss 
Long B San Francisco and Oak ee 
land is cit per cent per 1.0 Ib | 
} per cent per 100 Ib per cent . 
Ibs 
ner WO The nd 17 ner ent ner aS 
100 Ibs 
| 
Saics figures al st ble eir 
if 
elacre eware N | 
tional Elect; M 4 | | 
plaque is open to all dealers of elec. | ~NEW CRUSADER model 
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with the 1955 theme of the electric 


Extension handles up to housewares section's campaign— Elec- 
12 feet can be furnished tric Housewares for Modern Living— 


and for Modern Giving.” They can be 


The NEW C&E (Ericson) ges 


housewares as gifts for a particular 


asion such as Mother's Day, Fathe 
INSPECTION LIGHT Day Graduation pay, 


and Weddings; they 


{ to the promotion of electric 


can display electric housewares as gifts 
Long life—500 hours and up for all occasions; they can show how 
electri nousewares fit into today s 
Small ° Compact ” Priced Right scheme of living by providing a host | 
of servants” for modern home- 


New C & E (Ericson) No. 124 series provides side illumination. Light eases Each dealer may submit as many : 
inspection lights go through 4" dia servicing office machines, television photo entries as he wishes. Windows 
holes. Automotive type, 6- to 8-volt sets and other appliances. Get details will be judged on the basis of their 
bulb is small, strong, low priced, on complete new line of small na ingenuity and effectiveness in pro 
ongest in life; plugs into 110-volt meter, low-voltage inspection lights. ; 
long piug B moting the sale of electric housewares 
circuit. Bayonet base insures constant The new C & E (Ericson) No , } 
Dealers may request distributors help 
contact. Light throws spot beam and 124 series is an addition to the— ; 


in planning and equipping windows. 


COMPLETE C & E (Ericson) LINE Simple backgroun: 


a few gift wrapped packages, signs, 


is suggesting theme, 


Reels Multiple outlet cords Broken lamp base snd arrangement of electric houseware 
Test leads Safety transformers other products can be effectively combined to make 


winning entry 


In 1955, the industry hopes to top 


rne billion at llar ann ial sales goal It 
set at the start of the campaign. This 


year's program is being spearheaded by 


Catalog “W-5” 


Ask for 


| fmm 5209 EUCLID AVENUE e CLEVELAND 3, OHIO intensive Consumer p iblicity calculated 
to create excitement at the customer 


level which will be reflected at the 


lealer’s Edison Electric Institute 


in coordinating its efforts even 


more 


P 
Closely with the industry, with two pro- 


motions of electric housewares planned 


by many of its light and power com 


THAT'S MY. 
CODE CALL” 


tric housewares section campaign. And 


to achieve national recognition for 


their eftorts, follow the contest rules 


CODE CALL 


for instant communication 


1. Send snapshot or other photo of 


w display to Display Contest 


Editor, Electri Housewares Section, 
Nat n ] Electri Man ifacturers As 


HORNS BELLS CHIMES 


just press the button! 2. Attach letterhead with name and 
WALK — DON'T RUN TO board operator just presses making 
THE NEAREST TELEPHONE the button; a numerical entry and names of distributors who 

. The WHEELOCK CODE CALL per- code call sounds off throughout the assisted 

mits instant communication by means building and the person being paged 3. Mention whether the store is ap 
of audible signals, with personnel responds via the nearest telephone. pliance rdware, jewelry, de partment 
away from desks or with employees Easy to install with ony desired com- or electric light and power company 
who normally cannot be reached di- bination of chimes, bells, horns and i. Send the entrv so thar it will be 


rectly by telephone. The busy switch- other signalling devices. 


No entires will be returned. Entries 
Write for Bulletin 48-5 ‘ CODE CALL : il De Entrie 


ialienden SIGN L become the property of The Nati nal 


Representatives ENGINEERING & MFG. CO Electrical Manufacturers Assn. electric 
in Principal Cities ONG BRANCH, NEW JERSEY housewares section 
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=> 

q 
L 

4 

4 

wectrical aak producta | 

é | 

| 

(> To see how effective lisplays can 
dealers are urged to plan their windows 
in kee ping with the theme of rhe elec- 

= = >@)z 

> 

a 


CALENDAR OF EVENTS 


NATIONAL ASSOCIATION OF 
ELECTRICAL DISTRIBUTORS 

Annual Convention 

Conrad Hilton Hotel 

Chicago, I 

May 22-25 

Apparatus supplies electr 


No radios, TV, major appliances 


Edison Electric Institute 
Annual Convention 
Los Angeles, Calit 
] l¢ 


june 


Conference 


National Housewares Mfrs. Assn 


Show 


Hi yusewa>res 


Hal! 


Summer 


NATIONAL ASSOCIATION OF 
ELECTRICAL DISTRIBUTORS 
Pacific Zone 


Electronics Conference 
Meeting 


sherman 


National 
llth Annual 
Hote 
ig Ill 
Oct er 


Eastern Electrical Wholesalers Assn., Inc 
Thir Nat Electr 4 Ind try Show 
69th Regt. Armor 
Ne “ y N 

October 1 14 


Exposit 


National Electrical Contractors Assn 
Anniversat — 
Waldorf-Astoria Hor 
New y N 
October Nove 
Held in t 


PEOPLE IN THE NEWS 


M. Smith is district sales 


Russell 
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WHY SUB 


STITUTE? 


Let us prove that meeting specifications for “kurt versen” 
WITH KURT VERSEN means money in YOUR pocket! 


kurt versen * 


SWIVEL Single, Double 


units 


and Triple reflector 


BEST SELLING FEATURES 


ented Uni-Versen wrist action 
Swivels in almost any type or 
combination of mounts. Standard 


and custom finishes. 


Write today for information 
and the name of the 


Kurt Versen representative nearest you. 


tHe 


RECESSED Dome 


and Hi-hat fixtures 


BEST SELLING FEATURES — 
ented NO-FRAMING method of in- 
Stallation and integral splice box 
and yoke cut installation time one 


Sold exclusively through wholesalers, 


kurt versen * 
INDIRECT Concentric 
Ring and Bowl fiz 


tures 


BEST SELLING FEATURES —Pat- 
ented, concealed, hang straight 
swivels with 28° swing; solid 
aluminum hangers; threadless, 
twistlock connections 
versen * 
DECORATIVE Opal 


Glass Bowl a 


Pat- 


kurt 


nd Sj here fixtures 


BEST SELLING FEATURES 
tinctive kurt 


Dis 
versen decorative 
illumination supplied in a variety 
of fixtures for pendant, ceiling or 
wall installations 


Pat 


kurt versen company 


Englewood, New Jersey. 12 
Contemporery lighting creatively engineered! 


Here's @ quality line with real profit possibilities 


To get the most out of it carry the complete 
Champion DeArment-Chennellock line. Millions 
of national magazine subscribers will read ebout 
the Channellock © evety month they ere 
being told and sold. Use display boards, stock the 
full line for real profit possibilities. You can sell 
more pliers then ever before when you feature the 
complete Champion DeArment-Channellock line 
oes on air Teeter 


twat ete 


manager of the Northwestern area for 
the Tor Sales & Engineering Co. of 
Detroit 

Lyons O. Dugan is sales manager 
for the western district of the Jefte 
son Electric Ce iquarters 
Li Angeles 

Donald L. Archbald 
sales manager in the New England 
area for the Joy Manutacturing Ce 
Pirtsburg His headquarters 
Bostor 

Ned Dengler is district manager of 
sales for Beaver Pipe Tools, Inc., War 
ren, Ohio. He will base his operations 


CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 


res 

4 
| 
Convention Hill alt * 4 
Atlantic City, N. J urt versen 
July 11-15 

Victoria, B. ¢ — 
Meetings, panel oe 
pr grams 
° 

| b ond ol) 
In y Expositior A ¢ 
4 

| 

> 

—— 
| 
| 

- 

199 


ith 
FARADAY 
PRODUCTS 


For over 75 years, Faraday 
engineers have designed and pro 
duced bells, buzzers, horns, chimes 
and complete signal systems that 
are ahead of the field in meeting 
an endless variety of signaling 
needs. Whatever the sound level 
requirement there's a 
Faraday signal or system that 

your customer a quality 
product with low cost in- 
stallation simplified mainte 
nance and service. Increase your 
profits stock and sell 
FARADAY, now! Write for com 
plete details 

See Us NAED CONVENTION 
May 22-25—Booth 129 


nous trumpet 
tone that mw the most powerful of its 
type 


Uni-pact interchangeable 
signals one adapter plate 
fits bella, buzzers, borns and 
bimes for easy change 
ind maintenance. Safety 
too featuring electrically 
lead front adapter plate 


exposed terminais 


| 


SELL WITH Raa CONFIDENCE 


SPERT) FARADAY OF CANADA LTD. MONTREAL QUEBEC 


200 


THOMAS F. PRESTON 


sdvert 


at Frem« nt, Ohio He succeeds the late 
Thornton, Jr. 


J. Ss Hanley is sales service man- 
rd Con- 
A. A. Snowball, vice presi- 


iger of the Pittsburgh Stranda 
fuit Co 
lent arg f sales, made the 
nnouncement 


Frank Coyle is western representa 


builder sales division of 


tive of the 
Norge, a subsidiary of the Borg- 
Warner Corp. He works with Norge 


distributors in selling appliances 
housing developers, motel operators 


apartment house owners and builders 


Joseph A. Schneller, director of 
sales for Lighting Products, Inc., High- 
land Park, Ill., has been elected to vice 


president in charge of sales 


Russell M. Smith is distri 
or the Northwestern are 
Sales & Engineering Co 
rroit. He covers northern California 
northern Nevada, Oregon, Washing 
ton, and Montana 


Robert L. Kuschwa is 
of fixture sales in the Chicag 


ing division of Sylvani 


Theme ais G. Hearn, 


the fixture departms 
Max D. Holzman and Bert Berend 


metropolitan 
manager, respectively 


Manufacturing orp 


Me. 4651 RANGE AND POWER RE- 
CEPTACLE, FLUSH MOUNTING. Heevy 
Bokelire with Potented Swing-cwoy 
Terminels thet prevent dropping or 
losing of ports. Allows easy one- 
hend wiring. Polorized for Range 
and Power Cords. Designed for 4” 
or 4 11/16" squere box. 50 Amps. 
~ 250 


Ne. 3550 3-WIRE RANGE AND POWER 
CORDSET. All Rubber, 36” Long. 
Blodes ore Welded to Wire. Ne solder 
is weed. One piece molded rubber 
cop. includes coble clamp. 50 Amps. 
~ 250 


Ne. 3601-5586 
STEEL RANGE 
RECEPTACLE 


Greunded 


Ne. 3650 RANGE AND POWER RE- 
CEPTACLE, SURFACE MOUNTING. 
Heavy Bokelite with Potented Swing- 
Terminels thet prevent drop- 
ping or losing ports. Allows easy one- 
bend wiring. Polerized for Range 
ond Power Cords. Heovy steel bock 
ste hes knockouts for 1”, 
condvit. Hes built-in cable 
clamp fer beck or bettem wiring 
Complete with mounting screws. 50 
Amps. 750 V 


CIRCLE F MFG CO. 


TRENTON 4, NEW JERSEY 
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3 is charge of | 
ising and publicity, in additior — a 
had been associate editor of ELEC 
A navy veteran and a graduate of St : 
oe Bonaventure University, Olean, N. Y Complete coverage from 
out in front Mr. Preston joined the editorial staff one source .. 
and became assistant editor a 
year later | 
| - 
| 
j 
r 
a 
4 > 
| 
> 
’ 
PLATE 
SPRAYED 
s 4 7 
| 
Uni-pact Kodaire horns apeci- 
ally gned have a ene 
| 
irea for | 
tric Products Inc. In this position he is ip xX 
responsible for area Sales of fluorescent ind 
<=> 
ind imcandes res aK | (F) 
m 
| 
al ait saics 
ADRIAN, MICHIGAN of  Litecrafe 
New York City 
1955 


ROYALINE presents 
latest advanced designs 
as shown 


its 


NEW PLANNED LIGHTING GUIDE 


Write today 


Featuring a complete line of 

Commercial and Industrial 
Fluorescent and Slimline 
fixtures and Plexiglas. 


ENGINEERED LIGHTING for 
Stores, Offices, Schools, Show- 
rooms, Public Buildings and Re- 
sidential Interiors. Use the Roya- 
line PLANNED LIGHTING 
GUIDE. 


Wesley Series. Plexiglas Fluorescent or Slimline 
2 and 4 light—4 ft. and 8 ft 


Sir Koy Series. 2-light Fluorescent or Slimline 
4 ft. ond 8 ft 


Fivorescent or Slimline. 
6-40—8-40—10-40—12-40 of 4-20 


6-20 8-20 w 


Wright Series 


SALES TERRITORIES AVAILABLE in upper New 
York, Wis Minn, Ned. Dakotas 


ROYVALINE PREFERRED LIGHTING CORP. 


862 Newark Ave., Jersey City, N. J. 
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Mr. Holzman previously had headed 


the specialty lighting fixtures contract 


division of the Central Queens Electric 


Supply Corp. Mr. Berend, presidet t 
the Lighting, Lamp and Electrical 
Manutacturers Salesmens Assn pre 


Liming 


powcr 


Mo 
Jack Wilson is district sales 


ager Operating out of Dallas f 


Mr. Wilson's 


Rawiplug C 


includes northern Texas, Ok! 
and northern Louisian 

William W. Morrisey sales 
manager of the blower division of the 
Lau Blower Co., Dayt John A 


Jennens has been electe: 


Oo. 


Anderson is assistant sales 
nite W ire nad 4 it 


manager, Par: 
liv., Essex Wire Corp., I W ayne 
Ind. He had been Sales ens eer re 


tion products in sections of Ind Has 5 Safety Features 


1 Penne 
and Pen wsyiva 


Henry A. Wallis is midwest lis 


uses 


r i When you sell the poce ting Knopp Voltoge 
trict the effercon | 
tric Saic manager I leff [ Tester wou hy 
} ' satety ty ‘ ex ting 
the company piant at Bellwo [1] Socket in housing, moking this tester easier 
fost ad softer to snd ending ¢ wasting 
Richard F. Gang, for the past four three-hended” testing: (2) protect through f 
Du dication of volt by neon 
years assistal Saiecs I i lamp working independentty positive scole 
ippointed gener readings gr by bh ad vibration: end 
} gen 
5 thorough wlotron th ghout, even the 
Viking Air Conditioning division of shorp point of each 
The National-U. S. R r Cory Well-built and shock LAMINATEL 
} Bokelite housing ‘not molded the Knope 
Cleveland, Oh Mr. Gang s cd Voltoge Test t mer ' i simply it 
‘ per { nitud tox 
Frank P. Gibbons who s left Vik circuit ge 
between pure or rect 
ing to Decor manufacturers f re fied; 2 r veles ¢ testing old ond new 
sentative 
Sow th oe utilities atte 
Louis G. Helmick, Jr., is the new testing all bronds, use Knopp Voltage Testers by 


Albert E. Ott will act as assistant to |} 


the executive vice president, Chels¢ THE KNOPP 
Fan & Blower G I Plainfield Phase Sequence 
Indicotor 

In Mis New position as mercnal 60 v. to 600 v 
lising manager He einer aC 25 to 60 cycles 
Retating indice 

tivities in wertising Sales pron tor shows se- 
quence A-B-C or 

SETV na mMarketin; C-B-A. Light. 


weight. Compoct 
OBITUARIES 


Big time sover 


M. Farmer 


Lhactricak bre. 
4283 HOLDEN ST, OAKLAND &, CALIF 
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for cacier safer 
toct gs 
vrousiy was with Lite A cel! 
in 
( orp 
harg witching equipment the NOPP 
_§_ PROD - MOUNT 
é 
the Joy Manuta g ¢ Tester 
and other sofety feotures. Write for itMustroted 
, 
~ 
Earland 
7 Earland M. Farmer, chairman of NOPP x 
the board of directors of Gould Fars et 
er ( In Syracuse, N.Y i Ye 
March 28th. He was 58 years of a & 
ee Mr. Farmer was also president of 2 
Langdon and Hughes Electric C 
= 


ANOTHER 


SALES PLUS For Safe and Easy 


storage when cord is 
A METAL not in use 
HANDY REEL 


FREE 
WITH EVERY 
REAVY DUTY 
EXTENSION 
CORD SET 


THAT MAKE SALES:— 


Molded-On 


Easy replacement of 
cord on reel 


Moisture-proof Seal between 


cord and fittings 

Positive grip contacts on female connector. 
Finger grips Molded-On both connector and 
cap 

Underwriters Laboratories Approved for your 
protection 


To insure longer life for Power tools, Appli- 
ences and Lighting Equipment 

SPECIFY SNAPIT the Power Cord Line of 
greater convenience and greater safety. Avail- 
able on reel in No. 16 and No. 18 type cords 
No. 14 type cord in Individual Heavy Duty Dis 
ploy Box. 

Meet Us At Booth No. 7 

N. A. E. D. Convention, Chicago, Illinois 


CABLE ELECTRIC PRODUCTS, INC. 
Providence 7, Rhode Island 


Utica, N.Y 
Gould Farmer for 25 years and had 


retired on last December 29th 


Charles J. Schwab 

Charles J. Schwab, who retired in 
1954 as vice president of the Buffalo 
Electric Co., Buffalo, N. Y., died on 
April 21, after a five-week illness. He 


He was president of 


was 65 years of age 


SALES REPRESENTATIVES 


Simplet Electric Co., Sycamore, II] 
has appointed the following: Dan M 
Galvin, 3901 Caruth Blvd., Dallas 5 
Tex., to cover the entire state of Texas 
M. M. Rivera, 426 Audubon Building, 
Canal St.. New Orleans 16, La., to 
cover Louisiana and Mississippi 


The Standard Transformer Co., 
Warren, Ohio, has appointed John H 
Ormond to represent the company in 
southern Oregon, northern Nevada and 
northern California Mr. Ormond's 
office is located at 2519 Seventh Ave., 


Oakland, Calif 


Berns Mfg. Corp., Chicago, Ill, has | 


appointed its first rwo exclusive Cana- 


dian sales representatives for the “Air 


King” line of home and commercial 
wholesalers in the 
Robert S. Daniel 
Agencies, headed by R. S. Daniel, 73 
Adelaide St., West, Toronto. Servicing 
the Quebec Province will be Leonard 
Samuels, Leonard J. Samuels Co., 5849 
Trans Island Ave., Montreal, Que 

H. C. Thompson Clock Co., Bristol, 
has named R. H. Winslow & 
Associates, of New York and Hartford, 
Conn., to 


fans To serve 


Ontario irea, 


Conn 


handle their line through- 


out the United States 


The Broan Mfg. Co., Inc., Milwau- 
kee, Wis., has named the Keeler White 
Co., which has been manufacturers 
agents since 1905, as sales and ware 
housing representative for the states of 
Arizona, California, Nevada, Oregon, 
Washington, Montana 
Keeler White is located in the follow 

ing areas: 615 7th Sc. San Francisco 
S22 N.W Portland, Ore 

36 Colytor t Los Angeles, Calif 

Seattle, Wash 


Idaho and 


nd 1041 Gth Ave 


The Pittsburgh Standard Conduit | 


Co., Pittsburgh, Pa., has announced the 
southern 


]. Hagen, New Orleans, 


La., will cover Louisiana, Mississippi, 


appointment of four new 


Saices agents | 


southern Alabama, and western Florida 
including Pensacola. Hopper and Mc- 
Coy, Inc., with home offices in Atlanta 


and regional offices in Tampa and 


QUALITY BUILT! 
ECONOMICAL! 
FLEXIBLE! 


 WIREWAY 
CUT OUT BOXES 
CABINETS 


QUALITY-BUILT 


Code gat netal, 
proved constructi 
easy-our | 


enamel tint 


ECONOMICAL 
Many vears’ experience, modern 
production methods ire qual- 


ty reasonable pric 


FLEXIBILITY 
Choice of ff d r flangeless 
wirewas par lock or 
attached hinged cover. Full line 
lengths junctions, 
cabinets i t | » any elec- 


trical distrib installation 


Write Today for Catalogs and Prices 
THE HUENEFELD CO. 


Cincinnati 25, Ohio 
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' 

i , TO SELL POWER SUPPLY 

EXTENSION CORD SETS \ 

Saves Time and Money! 

! 

finish 

| 
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Miami, Fla., will direct distribution in 
Florida, Georgia, Alabama and eastern 
Tennessee except in the areas which 
have been assigned to E. J. Hagen 
Southland Sales Agents, with offices 
in Memphis and Nashville, are respon- 


sible for Arkansas Ten- | 
nessee, including Paul 
Lumpkin Co., Charlort ind | 
Richmond Va 


southern tier of Counties in Virginia as | 
well as North Carolina and South 
Carolina 


NEW LITERATURE 


Transformers—Single phase, oil-filled 
transformers are describe 1a 12-page 
b Hetin The bulletin gives s ipping 
weights dir ensions, Connec n 
nd NEMA r The 
ture I b id tri rd 


Ballasts—Revised specifications and 


specifications and prices are presented 
in easy-to-read chart form Also in 
cluded are wiring diagrams, dimen 
sional diagrams, infor } 1 new 
S1ZCS fypical Applica ana cngi 
neering feature cons w we 
pressed-in core construction and qual 
y ¢ i ol Fy id b ad fre 
Sola Electric ( Chicag ) Il 
Electrical Flat Sheets—A four page 
folder. listing miparative properties 
1 1 
of Fiberglas polyester general purpose 


he publicity lept., Owens-Corning 


Fiberglas Corp., New York N. Y 


Time Switches 

called Light nd Power Time 
Switches,” not only describes the vari 


ety of switches available burt also shows 


power 
serve as an actual in-use manual 
electrical contractors. Copies available | 
from the Tork Clock Co., In Mr 
Vernon, N. Y 
Conduit Facts About Sheraduct 


pr jes a surf a 
positive bond of z Cor 


10710 JE IRE AN IE“ 


A N U F A ¢ T U R I N 


to all N.A.E.D.’ers 


BOOTH NO. 78 
OR OUR SUITE AT 


CONRAD HILTON HOTEL 


CHICAGO 


“BE OUR GUESTS” 


co R P 


DSWORTH 


COVER CONTROL 
ARC SNUFFERS 
BLADES 
CAST HANDLES 
INCREASED HORSE POWER 


NEW INDUSTRIAL TYPE SWITCH 
30 to 600 AMP. 


SEE YOUR ELECTRICAL WHOLESALER FOR 
WADSWORTH'S NEW ACC LINE 


SERVICE EQUIPMENT, SAFETY SWITCHES, PANEL BOARDS, 


“E-Z RED" CIRCUIT BREAKERS, AND TROUGHS 


CATALOG No. 0275 


| 2 
| 
| 
O 
prices on ror 1d ( ode 
lamps are included in bulletin no 4a 
| 
hee 
| : New 
grade electrical flat sheets wit Phe 
« nolic grade CE, is now available from ( ba 

| ed, Mg tJ 

‘ \ Ne. $ 
: \ \ KNIFE BLADE 

ge rus — 30 : 
lescribes the method, and the way the 
company makes “Sheraduct” conduit KS 
The box klet liscusses the 1dvantages 
offered by steel which has been treated | 
in this way The process involves ed 
zinc alloyed to steel. This is said to | = t pe 
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conduit ouplings and elbows, are 
Portable Weatherproof printed on easy-to-read tables. The 
booklet utilizes schematic drawings to 
KEES HANDI-LITE show the steps the manufacturer takes 
n the nufact ng process Booklet 
vailable National Electric 
for Products Ci ry Gateway Center 
Pittsburgh. Pa 
e HOME Fans The atalog of exhaust 
fans and f n-type elect: heaters tea 
e FACTORY tures new ideas and in portant recent 
pi nts in kitchen fans and 


e FARM 


Now you can meet the demand 
for low-cost easily installed floodlights. KEES portable 
Handi-Lite concentrates light wherever it's needed 
ns for ethcient kitchen ven 
. inside or outside, for permanent or temporary 
: installation. les manager. Broan Mfe. Co 
: The lightweight, durable Handi-Lite is the ideal Inc.. Milwaul Ww 
E: solution to specialized lighting problems in the home 
: Motors Buying—A 28-page catalog 
in factories or on the farm. hein 
Since 1874 tf 
4 Underwriters’ Laboratories Approved plete buying infor: n on stand 
Order from your Jobber fractional and inteoral horse 
7 Write P. O. Box 568 For Free Catalog 
4 
BEATRICE 


F. D. KEES MFG. CO. 


NEBRASKA 


MANUFACTURER SELLING TO THE power requirements, enclosures, sar 
ELECTRICAL WHOLESALER? ing current limitations, speeds, 


Every Wholesaler of Electrical Industrial Trucks—1 


Products cons lustrial trucks are 


} 


Their Financial Responsibility 


The 


lished Wholesalers as soon as write-offs in | rot aos leas 


Nomes of Newly-Estab- 


they are organized 


All Important Changes in the 


Industry immediately as they ( oO} 


develop 


Lighting ed catalog of archi 


* This COMPLETE Information is available through See us at BOOTH 177 ‘aie ie ee 

the specialized Credit Reporting Service of the N A £ D slit I na ent fixtures, data 
ELECTRICAL MANUFACTURERS CREDIT BUREAU. ANNUAL CONVENTION n footcandle lards, correct: spac 
INC.—serving the Manufacturers in the Electrical CONRAD HILTON ng of fixtures, room index chart and 
Industry CHICAGO, ILLINOIS formulae for puting numbers of 


ELECTRICAL MANUFACTURERS CREDIT BUREAU. INC. 
205 West Wacker Drive Chicago 6, IIlinois me Oo} 


Publishers of UNITED STATES CREDIT REFERENCE BOOK & DIRECTORY OF ELEC- 
TRICAL WHOLESALERS—Special Credit Reports & Bulletins for the Electzical Industry 


Wood Screws—A four-color, 14-page 


g 1S said be the largest ever 
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ered: photographs of ex t fans and 
4 electric bathroom heaters; dimensional 

\ 

fractional horsepower gear motors. A 
ee spe | n the selection of inte 
_ | gral horsepower motors covers horse 
tar 
tor 
cir 
cuit breakers. Published by and avail 
r YOU SHOULD KNOW-------—. Electric ¢ 
| Schenectady N. ¥ 
| 

tailed are such features as: effects on 
| working capital; tax considerations; the 
4 | borrowing Capital, short term require : 
| ments. Copies of folder may be 
f andles or 

we Catalog 1 55 may be 
hl The K e Co., Cleve 
Cal 
204 


WHILE YOU ARE HERE FOR THE N.A.E.D. = 


of w 1 screws. P lips and slotted 
Mat, f id and val, in steel, brass COME———— | 
num and all poy r plated t S ERAL 
nufacturer furnishes drive SIGN & coRP 
b. and dowel screws. and f f Invites you 
factory 
to visit the 19, 
g700 S. State St., wees 
Vincennes 6-53 
NEW PRODUCTS YOU CAN USE 
, anding line of wart 
Elevating Hand Truck 
Fairbanks Co., 393 Lafayette St., Togs 
New York. N. Y. Manager 
One-man hand truck is designed to aid \ cone. 8700 s. stare st., cnicaco 


Hand Truck Loader 


E. J. Baughman Co., 1914 N 
Cogswell Rd., El Monte, Calif 


are built to give 
extra long-life 
service 


Fork Truck 

The Raymond Corp., Greene, 
N. Y 
R 


BATTLE CREEK, MICHIGAN 


Electrical Fittings for Wire end Coble 
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issued on w 1 screws by the mas Sty a 
| 

aya 
icing of room at ndicioners Lhe 
K lowers con 
init if or down st rs na ck es if VA 
nto the back of tomobile, weighs 
19 Ibs. Me re nts ns by - 
Groun ‘Fittings 
* 
Designed to fill the need for loader 
= 
it tes i is ff It 
nd k or dolly it will A spe 31 bronze alloy of the hig tivit 
to 000 Ibs oO strenath ed in ema ext! vy | Type 
height, with d t for 
lock washers provide more pt 
GF13B8 for ground wire to No. 4 stranded AW 
GF23 for nduit wive nduit hul idjust 
ible ny tior Capa ‘ mme Fi3B 
205 


( \ sections ride on guide rollers having 
WHEN you BUY.. large oversizes bearings KON 


InggsS are als on the Carr 
All of the feature 2,000 = MEASURING UNIT 
bd lb. model are inco porated in this tr 
pect Y It will operate in 6-ft aisle, and ha 
pallets or skids of varying size : 
Shelving 


The Frick-Gallagher Manufac- 
turing Co., Wellston, Ohio 


Saves time — cuts losses, too! 
SRM-18, the sensatior Hykon complete 


HUNG CEILING 
BOXES 


CONCRETE 
RINGS & PLATES 


SUPPORTS Kawkawlin, Mich 
OUTLET BOX 


4 its on ferris wheel rays at La 
EXTENSION | bottom. Device is made of sec PLANTS 


J \ ve ind rivet construction. Can 
4 


BAR HANGERS be fastened to wall or bench FOR 


POWER 


INDUSTRIES 
industrial Tape MUNICIPALITIES 


= 
| U STRAPS Behr-Manning, Troy, N. Y. 


ARROW quality products are 
designed to cope with today's most 
complex installation jobs. — Makes 
them easier... less costly. 


ARROW products are approved by 
the Federal Government, U.L., N.Y. 
Board of Education; N.Y. Housing 
Authority and similar groups 
throughout the nation. — Depend 
on the best... ARROW! Step Ladders 


Ballymore Co., Wayne, 
WRITE FOR OUR NEW CATALOG, TODAY! 


ARROW CONDUIT & FITTINGS CORP. 
129 30th STREET ° BROOKLYN 32, N.Y 


Sales Representatives & *Worehouse Stocks led construction. ] nted on bal] 
BALTIMORE, MD. * CHARLOTTE, WLC * *CHICAGO 
ILL. * *CINCINNATI, OHIO * KANSAS CITY, MO. — : write today for 


*LOS ANGELES, CALIF. + “MIAMI, FLA * NEW position, ladders are quickly j hored information 
ORLEANS, LA. * NEW YORK, N.Y. NEWTON CENTRE, so floor for maximum 
MASS. * PHILADELPHIA, PA * ROCHESTER, atolight CORPORATION 


Box 891-92 Monkeoto, Minn. 
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& 
3 CONDUIT & | = 
RS FITTINGS Bolrless steel shelving is erected with- 
‘ CorRP. mut Shelf flange mers are 
gripped against T-posts to prevent 
vibration and rhe possibility of sag- | 
5 Manufacturers of: ging when shelves ar heavily loaded. | / 
_ [Three types of clips are used for all 
_ 
“f measu g unit es gu teed accu 
me OUTLET BOXES RE Bp racy and simy y itself im operation 
| Reel, Wire Met | Take-up Reel on 
ill-welded steel f work iter spokes 
NGS inlock stantly f nck removal of 
a other xible vat p to | diam 
mel 
a 
Adhesive paper tape is for industrial = <= ry 
he | holding applications. Testing has indi —— | 
° 
ve cated its firness for such uses as holding , { 
is protective coverings during manufac 
oe ture, storage or shipment of machine | o = 
aie tools and other heavy equipment and 
GROWING DEMAND FOR STANDBY 
Tape is lesignated 
# Flatback It comes 
Cash in on the big growing market for 
: 
ard Sizes from. 500 watts to 50 K.W. 
ever normal power ALSO 
Pa A.C. 300 W. 
x to K.W_ D.C. Generators to 
10 K.W., AC. ond D.C. Motors, 
ction, new Motor Generator Sets ond Ro- 
ladders are otfered in six models, fro: 
demond 
a nine t steps ranging in over-all of Por Power Plants 


REPRINTS AVAILABLE 


IT PAYS TO BUY tishtine Fixture distribution todey 


A 24-pec 


Cost: 1-10 


30¢ each: over 10: 25¢ each 


Adequate Wiring’s Challenge 


A 


Cost: 1-10: 30¢ each; over 


Financing the Retail Dealer 


How banker W. F. Kelly 


Cost: Free 
vine | | UNIT tor 

| 
TOP SERVICE ! How your profits will be leat | 


Cost: 10¢ 


each 


Selling Lighting in Pittsburgh 


Cost: 25¢ each 


The Ills of the Industry and Illustrated 
What You Can Do About Them No. 9015 


Why Some Scales Meetings Fall Fiat 


Handy Turn-off 
Cost: 10¢ each Time Switch 


Annual Outlook and Review 


for companion 


Cost: 1-10: 30¢ each: over 10: 25¢ each 


installation with: 
For copies write to 
attic or window fans 
The Editor, ELBCTRICAL WHOLESA! 
ING. 330 W. 42nd Sereet. New ° M window air conditioners 
6, NY home, store, gas station 
and farm lights 
SALES AIDS - heating units - neon signs 
Viking Air Conditioning div., The 
Cleveland Make extra profit on your in- 
Ohio At ti-purpose display t 
Time Switch. Remote control turn- 
9 window tans. In black w a f 
re) timing feoture is a big conven- 
splay n we eG ience for users install it in any 
Ww ¥, Against Wall wall box to control lights, fans or 


air conditioners 


two Viku Turns current OFF 3 units evoilable — 

A . Ww Ww oll turn current off — 9021 timing up to 3 

ul-purpose far minutes, 9024 }-hour timing cycle and 9015 

Maximum Profit with 12-hour timing. HOLD fecture ollows unit 

Minimum Inventory Ihe M. & W Electric Mig be used os o 

‘ witch copeacity 20 omperes volts 

heamniee ene East Palestine, Ot Completed pach A.C. only, Stock up NOW 

Visit us at booth 54 tions. Fx 
Ho tus ge contains: thresdless firtings fos 
mast top and bottor galvanized root 


BNDUSTRIES, inc. 


450 ELM ST SYCAMORE, ILL ipport ring al pipe Manufactured ond sold in Canoda by 
SPERRY GYROSCOPE OTTAWA, Limited 
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> 
Me 
* 

WIRE STRIPPERS | 
\N ' i 

"PLASTIC STRAPS 
‘and CLAMPS PLASTIC SCREW ANCHORS 
-CARBOLOY MasONRY 

HAND STAR DRILLS 
VOLTAGE TESTERS TESTER & FUSE PULLER i 

comn 
ins 
= 
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<— = iron ring. Packaged fittings for either 
2-in. or 214-in. conduit are available, 
J A C 4 Ss ©] N conforming to rigid specifications for 
UNITS ARE RIGHT... mast-type installations. 


Alpha Wire Corp., New York 13, 
N. Y- Cross-Reference 


Tubing and Sleeving Chart” is said to 


nable the engineer to spot the specific 
tubing and sleeving he needs for a 


particular application in a matter of 
near pont GARDEN LIGHT | seconds. Full technical specifications, 


Poreeiain Enam 
lights such as dielectric strength, temperature 


For Garden ond Recre 

ational Iluminotion . . rating, are also included 

Driveways, Paths, Flower Beds Patios, 

Barbecues, etc. Spikes into ground by 

@ step on easy stepdown > Rawlplug Co., New York 13, N. ¥ 

plote. 14” tilting reflec- 4 

tor gives direct light for 4 — 

eating, reading, or ploy- / bolts and screw anchors is a complete 

ing cards. Staondord or 

yellow insect repellent reference for fastening anything to 

bulb can be used—Block 

and Bross finish. 53°’ high BACKWARD 
equipped with 20-ft is designed especially for architects, 

Heavy Duty Weatherproof 

Cord and plug — also contractors, maintenance men, hard 


i bracket for winding when ware buyers and distributors. Measures 
314 not in use 


dimensional chart for expansion 


masonry, stone or similar material. It 


1 


14 by 26 inches. A hole is provided 


for hanging 


BOOK REVIEWS 


* SEND FOR CATALOG 
* SOLD ONLY THRU tatistics o 951: 
Sta s of Income for 195 
Internal Revenue Service, 


TRICAL COMPANY U. Treasury Dept. 


900-910 W. VAN BUREN STR CHICAGO 7, | Washington, D. C. 


This part consists of corporation in- 


come tax returns: gives the final figures, 


VISIT relating to income, deductions, assets, 
| liabilitie liability, and 


es, credits, tax 
dividends paid, as reported on income 


tax returns for 1951 filed during 1952. 
Includes a historical presentation of the 


income and of the tax liability reported 


QUALITY 
FITTINGS 
Specify 


by corporations for the years 1944 


SHOWROOM ugh 1951, and a synopsis of cor- 


poration income and profits tax rates 
AND and other provisions of the Federal tax 


FACTORY laws affecting the comparability of 


historical data in this report 


268 pages 


C H | C A G 0 ASTM Standards 


5 Minutes from Loop on Electrical Insulating Materials 


American Society for Testing Materials, 


Shown is our new Philadelphia 3, Pa. 


PLASTIC 


TI ompilatio he > 
This compilation includes the latest 


ASTM methods of testing and specifi- 
Also 200 ORNAMENTAL cations for electrical materials. The 
LIGHTING FIXTURES book includes 60 methods of test, 17 

specifications, three recommended 

in Cast BRONZE practices, and one list of definitions 
ALUMINUM-IRON Thirty-thr of the designations are 
e Since 1907 ither n wr have been revised since 
MOhowk 4-4258 he Is lition of the 


compilation 
1 in March, 1953 


ss: significance of 


ilating materials 
recommendations for writing state- 


BOSTON, MASSACHUSETTS e SEDGEWICK ST. ments as to usefulness of tests of elec- 
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- 2801-2805 Vaporproef Units 4 
1026 
=a 
a 
fe: 
Sockets 
1214 
IACKSON ELEC 
FOR 
MODERN ||: 
‘Gi A |: 
N 
= Z 


MINERALLAC 


BEAM 
CLA 


MOUNTING 


Mounts Minerallec hangers No. 0 to No. 6 on |-Beams 
sately without necessity of drilling holus. Made of 
heavy gouge zinc plated steel with deep drown 
ribs to give needed strength, these durable, light 
weight beam clomps hove 4-20 topped holes— 
will fit beam flanges up to % inch thick. Furnished 
with cose-hardened set screw. Low cost. 


Order From Your Electrical Wholesaler 
SEND FOR LITERATURE 


MINERALLAC ELECTRIC COMPANY 
25 North Peoria St. Chicago 7, Ill. 


MINERALLAC 


POWERCRAFT 


STOCKS FOR IMMEDIATE 
SHIPMENT 
PRIMARY BUS SUPPORTS 


@ Contractors, Industrials, and Utilities rely on 
the accuracy of these Bus Supports to meet exact 
ing service conditions. Available for Indoor and 
Outdoor Service—fiat or pipe mounting. Conform 
to NEMA standards. POWERCRAFT invites your 
inquiries on any al Bus Support r 

Other POWERCRA 

Outdoor Disconnecting itc Bus Clamps 
Connectors, Pipe Frame Fittings for 1'4” | 

Pipe, and Clamp Insulator Supports. Send for 
catalog 


PoweRCRAFI 
CORPORATION 


2215 De Kalb St. Phone 
St. Louis 4, Mo. Prospect 6-4532 


Since 1932 
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trical insulation materials; and two 
proposed methods of test—one for di 
electric constant and dissipation 

of aviation fuels and one for the pasted 
mica used in electrical insulation. An 


index adds to the 


usefulness of the 


compuanon 


660 pages 


Savings and Loan Fact Book 


United States Savings and Loan League. 
Chicago, Ill. 


statistical handbook contain 


wide range of essential infor 

pertaining tO SAVINGS al 

ing. Most of the statist 
considerable peri 

comparisons may be n 

poses ot observ ing bort snor 

term trends. First edition 


71 pages 


Structure of the Residential 
Building Industry in 1949 
Bureau of Labor Statistics, 

U. S. Dept. of Labor 

Washington, D. C. 

Presents and interpret 

of a study conduct 

organiz 

builders 

questions a 

1S prod ced 

mercial b 


ynal b 


from 

residential builds 

markets. Includes 


38 pages 


Operations Research 
for Management 
Operations Research Office 
Johns Hopkins University 
Baltimore, Md. 

An introd 

managen 


an overall | 


Randolph Ma 


GUARANTEED FOOTAGE 


operatic ns 
409 pages 


CHASE 
Plastic 


ispensers OF 
Plastic 
all-pure 

on oils, 
chem- 


es the 


Inc., 


IN EVERY ROLL 


| 
| 
q 
FOR 
i 
HANGERS 
ON I-BEAMS neg a 
= ation | 
= 
finan Tape : 
overs | 
= 
the 
tLe 
Sif | R & 
der predominates; how d — ox 
Packaged in 10-roll d 
ne provid 
individual ti ( hase 
at thie SCOPE ind history 
trical the 
of operations res¢ nd di isses the Electrical T 
e tane f r 
relationship between nagement and pose tape for you Ps) 
the operations researcher Part tw Resistant to weather “ 
leals with the methodology of oper acids ka nd corr ; 
tions research and its use Of statist icals, Chi Plastic Tape carriai ‘=e 
information theory, computing 1 Underwrit Laboratories, Inc., seal =e 
e hinges, sinear programming, and ocher of approval. Chase & Sons, 
llied technique Part three 
ise nistor pn iy det rat 
ing the wide variety ways in ¥ 
this mew science is being utilized. | tt 
research aS it applies to the printin we 
ndustry gr iiture sales promotior 
: | insulating Materials i 
heavy industry nd other complex 
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Company Guid 
Sell a package 


for more Of Salesmen 
Profit! Milton M. Mandell 


American Management Assn. 
New York, N. Y. 


nt TL Discusses the current practices of 180 


“ manufacturing firms in the selection 
Signal and Alarm Systems of their sales forces, the reduction of 


Now complete in packages, general 
purpose entrance signal and alarm sys- sales staff turnover, and the improve- 
hundred useful ment of sales performance. Examines 
ince entrance ) 
laboratories the fundamental duties of the sales- 
1 alarms for evn! ~< th kne 
institutions men and explores the weaknesses MOSst 
nger poi que id i 
Operated by , sitive, 18” x 30 frequently found in sales personnel 
1 bare floor Analyzes the basic characteristics of 


the “ideal salesman” and evaluates the 


importance of special qualifications 


and skills Shows how to install a 
modern recruitment program and 
make the best use of the various 


sources of applicants. Contains forms 
ised in salesman selection THIEL 
Catalog tock, disp'cy and dem 


onstrate ANNOUNCEMAT 161 pages 
units for volume soles DRIVE STRAIGHT 
Use them os “d r- openers” 
for your outside salesmen Conference Proves the Need of o STURDY — STRONG 
James G. Hauk, editor THIEL hos 
Write for Bulletin AO-63 Bureau of Business Research 
ply of “stuffers” for test mar! Univ. of Michigan 
ng with invoices, ete a Ann Arbor, Mich. Deolers 4 for free sample 
? ive met Staples for 


*Trademare owe 
The lectures delivered were: corporate tor NMC #141218 


The RECORA company orowrh throuwh diversification re- THIEL TOOL & ENGINEERING CO., INC. 


56 West !03rd St. +« Chicago 28, Illinois search and new pr ducts commercial 1417 N_ MARKET $T. LOUIS 6, MO. 


ization; shaping sales policy for profit, 


——- Ss: broadened responsibility of sales man- WANTED 
um mple as as 


igement. Also panel discussions 


108 pages MANUFACTURERS’ 
Practical Plant Layout REPRESENTATIVES 


Richard Muther GOOD TERRITORIES OPEN! 


Handle heovy reels easily and McGraw-Hill Book Co. Well established line of outdoor 
New York, WN. Y. lighting equipment. Rural—industrial 
; —garden and farm. Complete Quali 
Explains the four basic phases—loca- Line! Low Prices. . — 
tion, overall layout, detailed layout Contact W. G. Stoll at the NAED 


ROLL-A-REEL plan, and installation and discusses Convention or write: 
the fundamental factors influencing AFCO LITE 
these operations 1234 N. PAULINA AVENUE 


CHICAGO 22, ILLINOIS 
HUmbolt 9-1440 


sately; remove wire or cable from 
top of bottom, front or back of 
ree! with 


Style A 

2,000 Ibs. cop 

37.50 

Style B Low slanted tront ond 
4,000 Ibs. cop positive tront lock 
75.00 insure quick loading 
F.O.8. Cincinnoti or unloading 


Eliminate jocks, cum 
bersome hondiing 


Carried easily 
to reels, job 
or storage 


(Ss 


FLUX FOR SODERING 
WRITE FOR DETAILS BRAZING ee WELDING 


ROLL-A-REEL | 


6701 BRYN MAWR AVE. 1455 SPRING CARDEN 


1100 SYCAMORE AT CENTRAL PARKWAY dees 
CINCINNATI 2. OHIO | CHICAGO 31, ILL. PITTSBURGH 12, PA. 
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ree 

MT cx, 
ny anyone tep within the pro- | 

Low voltage anyone can 

\ install Par 

( t "Oo 

\ ym plete Ma 26325. 3 
switch plug-in type transformer 56 
\ ait 6 ft a ‘ // 
COMMON STAPLE 
LS 
SS 
— 

4 
BY 

| CONDUIT 

y, | 4 wil Rey send tor 
catolod 


UNDISPLAYED —RATES— DISPLAYED 
0 per line. minimum 3 lines. Te figure advance payment count 5 average T : 
words as line 
Box Numbers 


Discount of t for 4 An advert 


Send NEW ADS to ELECTRICAL WHOLESALING, 330 W. 42nd St . ‘ June issuc 


MANUFACTURER'S REPRESENTATIVE WANTED 
in Established 25 years MANUFACTURERS REPRESENTATIVE 


SELLING OPPORTUNITIES OFFERED Calling on the electrical wholesalers Vatere 


and contractors, seeks an additional manufacturer of o complete 

AGGRESSIVE REPRESENTATIVE wanted line preferably construction material 
cof Fluorescent and Slin es, includ- | 3 salesmen covering Metropolitan 

New York area 


reg trictly contiden 


Hit Warehousing facilities available 


w TED REPRESENT ATIVE for Philadelphia RA-6362 Electrical Wholesaling GREAT NORTHERN MFG CORP. 
ay ier whe 330 W. 42 St., New York 36, N. Y 1056 N. Wood St., Chicago, Illinois 


nformation. RW-6104, Elect Wt 


Representatives Wanted for Portable Pipe Bend- 


UNUSUAL OPPORTUNITY MANUFACTURERS REPRESENTATIVE 


to handle old established 


Experienced ond aggressive wanted SALESMAN, experienced in calling on 
by I g mat electrical wire and cable line 


ntem- utilities, needed to head up a well estab 
ent | lished North Atlantic states territory for Experience in selling Electrical Whole 
. ; . - eastern manufacturer of pole line hardware sale Distributors in metropoliten New 
specialties. Current earnings five figures York area is required 
Expenses. Incumbent retiring because of This 
potent concern, is cooking, a sales representa- exigencies beyond his control Reply en 


s to tecraft Mar 
is a nationally advertised line with 
established distributor outlets. Warehousing 
facilities are necessary. No investment re 


P—6232 Electrical Wholesaling quired 
330 W. 42 St. New York 36, N.Y WRITE: RW.6271, ELECTRICAL WHOLESALING 


330 W. 42 Street, New York 36, WY 


SELLING OPPORTUNITIES WANTED 


Seles ex pe- MOTOR CONTROL SALES MANAGER WA NTED 
f thern New Ens RA-6124 Electrical manufacturer with several divi MANUFACTURERS’ 


Electrical Wholesaling sions is looking for a seasoned electrical 
Lines Wanted —Saccessful manufacturers repre- motor contro! sales manager for the motor REPRESENTATIVES 
control division. Will be located in the East 
RLM Incar ent a1 ent line Only candidates with recent experience in To sell fluorescent lighting for old 
mplet : motor control sales or sales management time quality, low prices Chicago manu 


one will be considered. Please send full resume facturer. We have the deal for you 


Patablished Mfxr's Agent with Minneapolis head: with complete personal details and business 10% COMMISSION 


experience. Salary commensurate with abil 
+ mi ag ity and experience It will pay you to contact us, HUmbolt 
Good background. RA-é Ele P-6187 Electrical Wholesaling 9-4411. or write to 


330 W. 42 St., New York 36, N. Y RW-6392 Electrical Wholesaling 
520 N. Michigan Ave., Chicago 11, Ill 


WwW 


Wh 
Established Minneapolis represen- 
t ‘ M 


BUILDING, 9,000 SQ. FT. 
MANUFACTURERS ! Fully equipped for the wholesale jobbing 
business. Reply 
H. S. KOLTS 
321 Main St., Kingston, N.Y 


You will receive better results from your 


Representative Wanted advertising” if you ROBOT . OPERATORS 


will state in your copy what territory or ter 


EXPERIENCED WHOLESALE 
ELECTRICAL SUPPLY MAN 


rtment in wholesel 


3 busir Must t merchandiser 
ritories are available pnd salesmon tion midwest. AAA 


P-6332 Electrical Wholesoling 
520 Michigan Ave Chicago 11, 


Ss. 
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CLASSI S ELLIN G 0 OR | UNI IES ADVERTISING : 
SIFIED PP ] ] | 
AGENTS WANTED . LINES WANTED . PCSITIONS WANTED . BUSINESS OPPORTUNITIES | ie 
closing Moy J6th 
‘ nt 
Commercials, in 
res; Outdoor tly 
s, Mercury Vopor 
nditioners. Call on 
territories available 
1101. Write giving ful 
plumbing and heating trade. Straight is r ’ 
tions. Tal’ Bende Ine N. Wat 
tions. Tal Bender, Inc., 417 N. Water St M oe 
w 
ar 
and Alabama Reply t SW-f $ Elect al it 
Wholesaling. Must } ‘ ales keg nd for at ; 
east portion of territory a). 
~ 
j 
& 
Dal — 
electr 
NTATiVE 
to OF 
TH EASTERN 
FAC 
NF ORMATION 
AND INES 
New York WY 
| ? 
buyer 
rated 
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A 


Abolite Lighting Div., Jones Metal 
Products Co. 
Accurate Mfg. Co. 
Aeme Electric Corp. 
Adam Electric Co., Frank 
Advance Transformer Co. 
Afco-Lite Corp. 
All-Steel Equipment, Ine. 
Allen Co., Inc., L. B. 
American Electric Switch Div. of 
Clark Controller Co. 
American Electrical Industries 
Expositions, Ine., The 
American Steel & Wire Div. 
S. Steel Co. 53, 
Amplex Corp. 
Anaconda Wire & Cable Co. 50, 5 
Apple ton Electric Co. Second Cover 
Arro Expansion Bolt Co. 185 
Arrow Conduit & Fittings Corp. 206 
Arrow Fastener Co., Ine. 180 
Arrow-Hart & Hegeman Electric 
Co, 
Atlantic Conduit Fittings Co. 
Atlas Electric Products Co. 


Blackburn Corp., Jasper 
Blackhawk Industries 
Kriegel Method Tool Co. 
BullDog Electric Prod. Co. 27, 
Burndy Engineering Co. 
Busemann Mig. Co. 


5 


Fourth ¢ one 


Cable Electric Products, Ine. 202 
Canning-Pekara, Ine. 134 
Certified Ballast Manufacturers 60 
Champion DeArment Tool Co. 199 
Champion Lamp Works 120 
Chase & Sons. Ine. 209 
Chase-Shawmut Co. 67 

helsxea Fan & Blower Co., Ine. 190 

ircle F Mfg. Co. 

lark Controller Co., The 

lifton Conduit Co., Ine. 

ollyer Insulated Wire Co. 

olumbia Cable & Electrie Corp. 

onduit Nipple Mig. Co., Div. of 

Pittsburgh Nipple Works, Inc. 210 

onduit Pipe Products Co. 15: 

ontinental Electrie Equipment 

ornish Wire Co., Ine. 

rescent Ins. Wire & Cable Co. 

rouse-Hinds Co. 

utler-Hammer Ine. 


ViNnNvimu 


Diamond Expansion Bolt Co., Inc. 161 
Diamond Wire & Cable Co. 167 
Diehl Mig. Co. 26 
E 

Eagle Elec. Mfg. Co., Ine. 77 
Economy Fuse & Mig. Co. 1 
Electric Tube Products 139 
Electrical Facilities Ine. 201 
Electrical Mfgrs. Credit Bureau, 

Ine. 204 
Electrical Wholesaling 164 
Ericson Mfg. Co. 198 
Essex Wire Corp., Paranite Wire 


& Cable Div. 31 


Fasco Industries, Inc. 
Federal Sign & Signal Corp. 
Frigid Ine. 

Fullman Mfg. Co. 

Furnas Electric Company 


212 


ADVERTISERS’ INDEX 


G 

Garden City Plating & Mfg. Co. 
Gedney Electric Co. 
General Cable Corp. 
General Electric Co. 

Apparatus Sales Div. 

Lamp Div. 

Wiring Device Dept. 
General Switch Corp. 
Guth Co., The Edwin F. 


H 


Hazard Insulated Wire Works 53 
Heinemann Electric Co. 193 
Herwig Co., The 208 
Holdenline Co. 197 
Holub Industries, Ine. 207 
Hubbell, Ine., Harvey 165 
Huenefeld Co., The 202 
Hivkon Mfg. Co. 206 


Ideal Industries, Ine. 122 
Ilsco Copper Tube & Products, 

Ine. 168, 169 
1-T-E Cireuit Breaker Co. 

Small Air Circuit Breaker Div. 


J 


Jackson Electrical Co. 
Jenkins Bros. 
Jones Metal Products Co... The 


K 


Katolight Corp. 

Kees Mfg. Co., F. D. 

Kennecott Copper Corporation 98. 
Keystone Mfg. Co. 

Killark Electric Mfg. Co. 

Kirlin Co., The 


L 


Leviton Mfg. Co. 
Lint, Clyde W. 
Litecraft Mfg. Corp. 


M 


McGill Mfg. Co., Ine. 

Metalectrics, Ine. 

Midwest Electric Mfg. Co. 132, 
Miller Co.. The 

Minerallae Electric Co. 

Mitchell Mig. Co, 

Moe Light, Ine. 

Multi Electric Mfg.. Ine. 

Murray Mfg. Corp. 


N 


National Electric Products 14, 
Newart Mfg. Co.. The 

Nikoh Tube Co. 

Noma Lites, Ine. 


0 


Okonite Co., The 
©. Z. Electrical Mfg. Co., Ine. 
P 

Paine Co., The 
Paranite Wire & Cable Co. Div. 

of Essex Wire Corp. 
Pass & Seymour, Inc. 
Peerless Electric Co.. The 
Penn-Union Electric Corp. 28, 2 
Permacel Tape Corp. 

Phelps Dodge Copper Products 
Corp. 10, 42, 
Pierce Renewable Fuses, Ine. 179 

Plymouth Rubber Co., Ine. 

Third Cover 
Porcelain Products, Ine. 170 
Powercraft Corp. 209 


Pyle-National Co., The 
Pyramid Instrument Corp. 


Quadrangle Mfg. Co. 
R 


Rawlplug Co.. Inc., The 

Reeora 1 he 

Republic Steel Corp. 

Revere Electric Mig. Co. 

Rhodes, Ine.. M. 

Ridge Tool 

RLM Standards Institute Ine. 
Rodale Mfg. Co.. Ine. 96, 
Roll-A-Reel 

Rome Cable Corp. 24, 3 
Royal Electric Co., Ine. 

Royaline Preferred Lighting Corp. 2 
Russell & Stoll Co., Ine. 1 


Sangamo Electrie Co. 
Sherman Mig. Co.. H. B. 
Signal Eng. & Mig. Co. 
Simplet Electric Co. 
Slater Electric & Mig. Co.. Ine. 
Spang-Chalfant (Div. of the 
National Supply Co.) 

Sperti Faraday Ine. 
Square D Company 
Steel City Electric Co. 
Steel & Tubes Div. 
Stonco Electric Products Co. 
Swivelier, Co., Ine. 
Sylvania Electric Products Ine. 

Thiel Tool & Engineering Co. 
Thomas & Betts Co., The 2, 
Tomic Sales & Engineering Co. 

10, 
lrade-Wind Motorfans, Inc. 
Triangle Conduit & Cable Co., 
Ine. 

Triangle Equipment Co., Inc. 
Irine Mfg. Corp. 


Union Insulating Co. 

United States Rubber Co. 20, 2 
Universal Clay Prod. Co., The 
Lniversal Metal Hose Co. 


\ 
Versen Co.. Kurt 
Victor Ventilating Co., The 

w 
Wadsworth Electric Mig. Co.. Ine. 

The 

Wagner Malleable Products Co. 
Weaver Co.. J. A. 
Western Insulated Wire Co. 
Williams Products Co., H. E. 
Wiremold Co.. The 
Wisconsin Clock Co. 


Youngstown Sheet & Tube Co.. 
Phe 
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World s Largest Selling 
FRICTION TAPE 


i Guaranteed not to dry out. Will 
> not ravel at edges. Exceeds all 
@leetrical specifications of Fed- 
eral Government or American 
Society for Testing Materials 
FRICTION TAPER 
3 
World’ 
Finest 


PLASTIC TAPE 


j Resists abrasion, water, acids, corrosion 


Makes a neater, quicker job. Individually 
packaged in one 66-ft. roll, in pocket-size 
metal can, or in 30-ft. rolls packed in 
S-roll dispenser. 


Established in 1896 


Visit us at Conference Booth 2148 NAED Cenvention, Conrad Hilton Hotel, Chicage, Mey 22-25 
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RECOGNIZED ~ 
SALERS 


600 volts — sell 
FUSETRON FUSES 


Heretofore many small motors throughout Fustats and Fusetron Fuses are listed as ap- 
all industry have been left unprotected. proved by Underwriters’ Laboratories for both 
BUSS Fustats and FUSETRON Fuses, how- motor-running and short-circuit protection. 
ever, have completely changed the picture. Why let any motor burn out from = such 

hey offer a simple, low cost way to reduce to things as lack ot oil, worn bearings, tight 
a minimum the danger of motor burnouts. belts, overloading, wrong or low voltage 

A BUSS Fustat or Fusetron dual-element when it takes only a BUSS Fustat or Fusetron 
Fuse of proper size, mounted anywhere in Fuse to protect it. 


the circuit to handle ONLY the motor current, 
will reduce danger of motor burnout to a 
minimum. Ing else 1s needed 


Look how simple it is to protect a motor 


Where circuit teeds only one motor 


Turn an outlet or switch box into a MOTOR 
PROTECTIVE DEVICE with a FUSTAT Install proper size Fustat or Fusetror 
MOUNTED ON A BOX COVER. dual-element fuse in panel or switch. 


Many combinations to choose from Where circuit feeds two or more motors. 


it 


Install Fustat or Fusetron dual-element fuse in switch 
Covers to fit standard outlet or switch boxes are equi 
ped with a holder for a Fustat, and if desired a plug-in or fuse block to protect each individual motor. 


receptacie, pilot ng if and the like On tools or devices in- ) A] 
lust install the desired cover on box, screw i yroper ' a | 
Bon stall Fusetron tuse ne 


size Fustat and Adapter se in attachment 
are plug or connector or in a fuse | 


nits a i Cd s ise he © at init 
vill rake whatever size Adapter and Fustar is needed. Listed block attached to pa ~ 
is appr it Underwriters’ Laboratories when Adapter the devic e. 
has been inserted 
Fa ) : 2 san nt o I protected a short in a cord or moror 
things as lack earings, tight belts, ove ¥ shuts down only one motor instead of 
vrOng all motors or devices on the circuit. 
Units witk h for A tors of lo hp. a aller 
Units without switch for any motor 44 hp. and smaller 
For more selling ideas... . 
Anyone wt nstall a switch or receptacle 
WHO CaN eceptacte Talk to the BUSS Fuseman in your territory. He is 


can now give a motor safe dependabie protection 


4 continually getting sales tips from headquarters to 
Dy installing a Fustat mounted on a box cover 


help you sell fuses. 


ANOTHER 
OUTSTANDING 
DEVELOPMENT 
BY THE MAKERS OF 


BUSS FUSES 


FOR INSTALLATION THROUGHOUT THE ENTIRE ELECTRICAL SYSTEM 


SETRON@FUSES 


the 
2 
a or circuits of 125 volts S> es) eee Y A For any circuit up to es, 
Buss FusTATS ¥ A | 
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